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CORPORATIONS

By

WANG, LI

February 2022

Chairman : Associate Professor Ang Lay Hoon, PhD
Faculty . Modern Languages and Communication

Facing the changing social and economic situation globally and out of the need
for development, China's multinational corporations (hereafter as MNCs) resort to
updating ways of "story-telling" in corporate profile translation towards overseas
markets. However, it is yet to be understood how story-telling reconstitutes
corporate identities in corporate profile translation from the narrative approach.
Therefore this study attempts to address the problem: how are narratives reframed
to reconstitute corporate identities in the translation of corporate profiles of China's
MNCs? The aim of the study is threefold: to determine the extent to which
narrativity features change over translation; to explore what reframing strategies
are employed behind the shift of narrativity features; to identify and analyse how
corporate identities are reconstituted by the relational networks of narrativity in
translating corporate profiles.

This research carried out an inductive qualitative study by narrative analysis. The
analysis is based on Margaret Somers' narrative identity constitution and Mona
Baker's (re)framing strategies in translation. Data are collected out of the
homogenous sampling of 12 manufacturing MNCs' profiles for in-depth
information. A combination of content analysis and thematic analysis is conducted
with the aid of Atlas ti. This study uses content analysis to detect explicit messages
such as most narrativity features and reframing strategies. Thematic analysis is
used to study the latent message concerning the relationality of parts inside the
narratives and the relational settings embedding the corporate identities.

The study's results show differences and similarities in each narrativity feature
between the samples' source and target texts. Nevertheless, there is no unified
pattern found as to how narrativity features are shifted via translation. The results



indicate that corporate profiles possess a unique narrative structure. The results
also show that the strategies reframe the narratives in uneven proportions behind
the shifts in narrativity features. Besides the four core reframing strategies
proposed by Mona Baker, new strategies are found to reframe corporate profiles'
narrativity via translation, the most salient of them being reframing by overstating
or understating. Further, what translations methods are used to achieve the
strategies are clarified in this study. Lastly, the results show that the shifts in each
narrativity feature do not affect the setting separately. They work as an organic
whole in reconstitution of corporate identities from two dimensions. Most
importantly, even though the shifts in narrativity features result in different
relational settings embedding the corporate identities in the target texts, the
extents to which corporate identities are reconstituted are limited.

The significance of the study lies in three aspects. First, this study takes a fresh
approach in translation studies regarding the entire narrative as the analysis unit.
Second, the study's findings add to the present knowledge of translation methods
achieving reframing strategies and complement the current literature on reframing
narratives in translation by identifying new reframing strategies. Lastly, this study
might help other emerging MNCs find new ways to present themselves in target
markets.
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Menghadapi perubahan situasi sosial dan ekonomi pada peringkat global dan di
luar keperluan pembangunan, syarikat multinasional China (kini dikenali sebagai
MNC) mengambil langkah mengemas kini cara "penceritaan” dalam terjemahan
profil korporat ke arah pasaran luar negara. Walau bagaimanapun, masih belum
difahami cara penceritaan dalam pembentukan semula identiti korporat dalam
terjemahan profil korporat berdasarkan pendekatan naratif. Oleh itu kajian ini
cuba menangani masalah: bagaimana naratif dirangka untuk membentuk
semula identiti korporat dalam terjemahan profil korporat MNC China? Matlamat
kajian ini terbahagi kepada tiga perkara iaitu untuk menentukan sejauh mana
ciri-ciri naratif berubah berdasarkan terjemahan; untuk meneroka strategi
perangkaan semula yang digunakan di sebalik peralihan ciri naratif; untuk
mengenal pasti dan menganalisis cara identiti korporat disusun semula oleh
rangkaian perhubungan naratif dalam menterjemah profil korporat.

Kajian ini merupakan kajian kualitatif induktif berdasarkan analisis naratif.
Analisis ini adalah berdasarkan prinsip identiti naratif Margaret Somers dan
strategi perangkaan (semula) Mona Baker dalam bidang terjemahan. Data
dikumpul daripada pensampelan homogen 12 profil pembuatan MNC untuk
maklumat terperinci. Gabungan analisis kandungan dan analisis tematik
dijalankan dengan bantuan Atlas ti. Kajian ini menggunakan analisis kandungan
untuk mengesan mesej eksplisit seperti kebanyakan ciri narativiti dan strategi
perangkaan semula. Analisis tematik digunakan untuk mengkaji mesej
terpendam mengenai kaitan antara bahagian dalam naratif dan tetapan
perhubungan yang membenamkan identiti korporat.



Keputusan kajian menunjukkan persamaan dan perbezaan dalam setiap ciri
naratif antara sumber sampel dan teks sasaran. Namun begitu, tiada penyatuan
corak ditemui berkaitan cara ciri narativiti dialihkan melalui terjemahan.
Keputusan menunjukkan bahawa strategi merangka semula naratif
menunjukkan perkadaran tidak sekata di sebalik peralihan terhadap ciri naratif.
Kemudian, keputusan menunjukkan strategi merangka semula naratif dalam
perkadaran tidak sekata di sebalik peralihan dalam ciri naratif. Selain empat
teras strategi perangkaan semula yang dicadangkan oleh Mona Baker, terdapat
strategi baharu ditemui untuk merangka semula narativiti profil korporat melalui
terjemahan. Selanjutnya, kaedah terjemahan yang digunakan untuk mencapai
strategi juga dijelaskan dalam kajian ini. Akhir sekali, keputusan menunjukkan
bahawa anjakan dalam setiap ciri narativiti tidak menjejaskan tetapan secara
berasingan. Narativiti bekerja secara keseluruhan organik dalam penyusunan
semula identiti korporat daripada dua dimensi. Paling penting, walaupun
perubahan anjakan dalam ciri narativiti menghasilkan tetapan hubungan yang
berbeza yang menerapkan identiti korporat dalam teks sasaran, sejauh mana
identiti korporat dibentuk semula adalah terhad.

Kepentingan kajian ini terletak pada tiga aspek. Pertama, kajian ini mengambil
pendekatan baharu dalam kajian terjemahan berkenaan keseluruhan naratif
sebagai unit analisis. Kedua, dapatan kajian menambah pengetahuan semasa
kaedah terjemahan yang mencapai strategi perangkaan semula dan
melengkapkan literatur semasa mengenai pembingkaian semula naratif dalam
terjemahan dengan mengenal pasti strategi perangkaan semula yang baharu.
Akhir sekali, kajian ini mungkin dapat membantu MNC baharu lain yang muncul
untuk mencari cara baharu bagi menampilkan diri mereka dalam pasaran sasaran.
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CHAPTER 1

INTRODUCTION

1.1 Background of the study

After China chose to embrace “trade liberalisation and other market-oriented
reforms” (IMF Staff, 2001), globalisation and China’s economic reforms, or, in
other words, “reform and opening-up”, have contributed to the rise of China’s
MNCs (Preen, 2019). Nevertheless, it has never been a smooth path for China’s
MNCs to gain success. The financial crash of 2008, the US-China trade war
since 2018, as well as the Covid-19 pandemic, are three “body-blows” hurting
trade and dragging down globalisation (“Globalisation unwound - Has covid-19
killed globalisation?”, 2020). Under such circumstances, China’s MNCs have
followed the government’s instructions of “telling good stories” to target markets
(Xinhua, 2018). Consequently, the manner in which these MNCs present their
corporate identities through story-telling narratives in exploring foreign markets
may suggest a model for other emerging economies and in-depth information
for translation studies in the body of literature.

China started its economic reform with the “reform and opening-up” approach
introducing market principles as early as 1978 (Wang & Miao, 2016, p. 12).
However, breakthrough came when China joined the World Trade Organization
(WTO) in 2001 (Anon, 2017, p. 3) after long and arduous negotiations under
“considerable harsher conditions than other developing countries” (Branstetter
& Lardy, 2006, p. 655). Globalisation “thrust China into cross-national networks
for production, design, and research in a growing array of industries” (Brandt &
Rawski, 2008, p. 570). Along with joining the WTO, China’s government carried
out a series of economic reforms to embrace globalisation, including
macroeconomic development and structural adjustment (Garnaut et al., 2018),
which transformed China from a centrally-planned economy into a “market-
oriented economy” (Song, 2018).

This transition effort was a success. Since then, China has maintained
“unprecedented high-speed growth in the world economic history” (Lin Yifu,
2018), with an average annual economic growth of 8.9% and international
trading growth as high as 14.8%. By 2010, China had replaced Germany as the
world largest exporter. In 2015, Mainland China alone “accounted for a third of
the world’s total labour-intensive and resource-intensive manufactured exports”
(Magalhé&es, 2018, p. 5). In 2017, international trade increased compared with
the statistics in 1978 (Chinese Academy of International Trade and Economic
Cooperation, 2018).



Behind these figures is the rise of China’s MNCs. Due to both “government
motivation and business necessity” (Backaler, 2014, p. 33), China’s local
corporations, such as Alibaba, Tencent, Huawei and CITIC Group, took
opportunities to learn from foreign MNCs in going global. They aim to access
new markets, advanced technology, international talent, natural resources, and
global brands outside of China and have made successful attempts ( Backaler,
2014, p. 33).

However, since 2010, the economic situation at home and abroad for these
MNCs has not always been, and will not continue to be so promising. For
decades, the global economy has suffered various slowdowns, which has
hindered globalisation in international business. The 2008 Global Financial
Crisis “badly affected China’s exports” (Adas & Tussupova, 2016, p. 136).
Besides, the US-China trade war and the Covid-19 pandemic have added fuel
to the fire (Lukin 2019; McKibbin & Fernando, 2020). Meanwhile, compared with
Western MNCs, China’s MNCs are “significantly younger” and lack experience
in constituting successful corporate identities outside China (Backaler, 2014, p.
10) Therefore, in the initial attempts of going global, failures were remarkable,
for example, the failed attempts of Lining and Jianlibao to enter the US market,
and about 300 overseas failed mergers and acquisition cases from 2008 and
2010 (Backaler, 2014).

Past failures in building up corporate identities didn’t stop China’s MNCs from
trying to go global. On the contrary, there is much to be learned by China’s
multinational corporations-to-be from domestic corporations such as Jianlibao
and foreign corporations such as Coca-Cola. Policy-makers have suggested for
MNCs to emphasise the value of telling stories. On August 21, 2018, Chinese
President Xi Jinping gave a speech about the role of publicity new international
situations. He stated that “we will improve our ability to engage in international
communication to tell China’s stories well” (Xinhua, 2018). The government
further asserted that international communication through China’s corporations
is “an important subject” to tell China’s stories, which shouldn’t be narrowed
down to just the register of the industry but should be included in the much
broader national narratives as well (Niansheng & Ao, 2017).

"Story-telling" in the context of international communication, as mentioned above
in Xi's speech, has been interpreted by Chinese academia as a way of narrative
framing (JIn & Shihua, 2017; Jigiang, 2019; Ziyuan, 2017). Narrative study in
social sciences has provided a theoretical foundation for this interpretation.
Margaret Somers defined narratives as "constellations of relationships
(connected parts) embedded in time and space, constituted by causal
emplotment” (Somers & Gibson, 1993, p. 27). She also argued that identities
are embedded in the relational settings of narrative. Therefore, any shift in the
relational settings will cause a shift in identity constitution. From the narrative
approach, in corporate communication practice, to fit into the target markets,
China's MNCs attempts to continuously configure ways of telling their stories is



the process of framing and reframing their narratives to build up more acceptable
corporate identities than before.

For an MNC, corporate profiles and their translations are significant in narrative
(re)framing and identity constitution among all the means in corporate
communication. Successful examples include state-owned China Huaneng
Group and Power Construction Corporation of China and private-owned
corporations such as Huawei and Zhejiang Geely Holding Group. Among them,
Power Construction Corporation of China even provides the list of dates of
updating corporate profiles on its website to show its efforts to inform readers of
the newest information about the corporation (Anon, 2019a). Furthermore, some
corporations attempted unconventional corporate profiles and translations in
presenting their narratives. A case in pointis the Ruyi Group’s corporate profiles.
Ruyi has brief but artistically presented Chinese and English corporate profiles
(Anon, n.d.), which is congruent with its ambition of becoming a top “luxury
fashion group” rather than a “textile manufacturer” (Wengian & Chuanjiang,
2018).

There are two reasons for the “prominence” of corporate profiles in corporate
communication (Capriotti & Moreno, 2007, p. 88). First, information about the
corporation is selected and linked together to fulfil the “self-presentation function”
of a corporation. A standard corporate profile usually contains business
information, general business activities, company strategy, scope of work,
financial considerations and so on (Capriotti & Moreno, 2007; Richa, 2014).
Second, because corporate profiles are “the only areas for which a suitable
combination of the communication resources available is used” (Capriotti &
Moreno, 2007), they serve as the most direct way for target readers to acquire
the first impression of the corporations.

Studying the constitution of their corporate identities in the translation of their
profiles from the narrative approach is significant due to the following two facts.
First, since the globalisation of China’s corporations is “an unprecedented
phenomenon in corporate history” (Tse & Hung, 2020, p. 8), their corporate
identity constitution offers a model for other emerging economies. Second,
though story-telling has been officially and academically recognised as an
increasingly important method for presenting China’s MNCs to the overseas
market, there has been a gap in linking it with corporate communication. The
shifts made in narratives and the effects on identities play a pivotal role in
addressing narratives in translation. Therefore, this study investigates the
narrative reframing in the translation of corporate profiles of China’s MNCs and
its consequences on the constitution of their corporate identities.



1.2 Problem statement

China’s MNCs have been continuously updating their "story-telling” in corporate
profile translation to present desired corporate identities to target markets,
rendering themselves samples with rich information in narrative translation
studies. Yet, the shifts in narrativity features in translating corporate profiles have
been unexplored. There remains scant evidence on studying changes of
narrativity features in translating corporate profiles of China’s MNCs. First and
foremost, what is not yet clear is the extent to which these changes occur in
translating corporate profiles of China’s MNCs.

Due to the changes in social and economic situations, China’s MNCs are
hampered by the country’s unfavourable image worldwide and "the dynamic
nature of resistance" from target markets (Tse & Hung 2020; Yu & Liu, 2018).
Several recent case studies have shown that target markets usually regard
emerging market MNCs such as Chinese MNCs as lacking in competence and
warmth (Yu & Liu, 2018) and not so attractive as MNCs from developed
countries (Held & Bader, 2018).

Another challenge for China’s MNCs is that the global economy has been
suffering various slowdowns in the past several decades, which has hindered
globalisation in international business. Since 2020, the Covid-19 pandemic have
added fuel to the fire (Lukin, 2019; McKibbin & Fernando, 2020).

Even before the Covid-19 pandemic, the direct consequence of global economic
slowdown has been evident, as depicted in the Global Risk Report 2019
presented by the Davos World Economic Forum. In this report, "global risks are
intensifying but the collective will to tackle them appears to be lacking”, and
people have most concerns about "the deteriorating international economic
environment" (Forum, 2019, p. 10). Additionally, "the economic anxiety and
distributional struggles exacerbated by globalisation generate a base for
populism" (Rodrik et al., 2018, p. 13). Countries have turned to protectionism
and tightened the controls over foreign trade, especially towards a country like
China with a different social and ideological system from theirs. The US-China
"trade war" (Lukin, 2019) started in the latter half of 2018 for fear of China's
"economic aggression" (White House Office of Trade and Manufacturing Policy,
2018, p. 2) is a case in point. Here, China is commented as having "a nasty
tendency to favour its own" businesses, especially the government-controlled
businesses (Schuman, 2019). Such comments make it harder for Chinese
MNCs to expand their target foreign markets.

Furthermore, compared with Western MNCs, China's MNCs are "significantly
younger" and lack experience in constituting successful corporate identities
outside of China (Backaler, 2014, p. 10). In its early economic transition to a
market-oriented economy, the leaders of China’s state-owned corporations were
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"upgraded from agents of the State to real managers" (Peverelli, 2006, p. 5) with
no professional knowledge about corporate communications. The first Chinese
private-owned corporations also didn't even have a clear blueprint to follow
(Murmann et al., 2017, p. 3). Consequently, early leaders of Chinese firms took
"a very hands-on approach” in expanding new markets (Backaler, 2014, p. 24).
Hence, constituting corporate identities for foreign markets wasn't smooth at the
beginning for these MNCs.

Despite the challenges, out of the need to develop business , Chinese MNCs
have never stopped learning from both the successes and failures of mature
Western MNCs (Murmann et al., 2017) and the pioneering corporations of China
in exploring foreign markets (Backaler, 2016). They have been updating ways of
"story-telling" in corporate communication to form desired corporate identities
towards overseas markets. Specifically, they have realised the importance of
continuously adapting their corporate profiles and English translations to target
stakeholders over recent years. Abundant cases of such attempts have emerged
over time.

Under the context of globalisation, translation is deemed as a “global” kind of
writing (Homer & Tetreault, 2016). It is supposed to meet the demand of
spreading “information and products quickly and efficiently to global markets
anytime, anywhere, and in any language” (Homer & Tetreault, 2016, p. 14). A
special feature of translation is that it does not produce the sameness over
languages but differences, which adds to its complexity. Yet it is difficult to
determine the differences caused by translation as translation includes
diversified patterns. In translating corporate communication, there exist different
kinds of translation. For example, when different parties are involved in the
translation process (translators, language service managers, the customers and
so on), more time is consumed via the process of transcreation. A case in point
is found in the work report on the translating corporate profiles of two
corporations of China by Chen Lei. The translating process involves three stages:
before, while, and after translation. In the last stage, the translator, the
translator’s peers, and an entrusting party evaluated the translation work (Lei,
2021). Besides consuming more time and energy, transcreation conveys new
messages than traditional translation (Wang et al., 2021). However complex it
is, like other emerging translation methods such as adaption or multimodal
translation, transcreation is still categorised as a translation method (Gambier &
Doorslaer, 2013). Therefore, is it important to examine the difference or
similarities caused by various translation methods in corporate profile translation.

Essentially, telling the story of a corporation through translation is a form of
narrative in that narratives are described as "storied ways of knowing and
communicating” (Riessman, 2005, p. 2). Translation is also regarded by scholars
such as Mona Baker to be a (re)framing process, in which features of narrativity
are "exploited" by "language users, including translators and interpreters” to
"frame or reframe a text or utterance" (Baker, 2007, p. 158). Hence, the process



of reframing narratives in adapting corporate identities to "respond to dynamic
changes in the external world" (Grant, 1999) is carried out via texts with various
features of narrativity (Somers, 1994). From the narrative perspective, the
translation of corporate profiles of China's MNCs into target texts are responses
"to dynamic changes in the external world" (Grant, 1999). To study how
narratives are reframed in translation, the unit of analysis should be "ultimately
an entire narrative" (Baker, 2010, p. 349). Furthermore, Margaret Somers has
called for attention to the systematic studies on the narrativity features in
narrative studies by putting forward four narrativity features as a systematic
whole (Somers, 1994, 2008), which was introduced into translation study by
Mona Baker (Baker, 2006, 2017).

Nevertheless, story-telling as a narrative reframing process against resistance
from target markets "has received inadequate attention in mainstream literature”
of translation studies (Yu & Liu, 2018, p. 348). The existing studies of translation
as reframed narrative have mainly focused on empirical studies in the translation
of literature, social services, or media (Best et al., 2014; Constantinou 2017,
Corman, 2016; Jacobs, 2018). There are abundant studies on individual
components of narratives, such as rhetorical analysis (Dodge& Kerénen, 2018),
interview analysis (Johnson, 2016), corpus (Rizzo, 2018), linguistic study
(Gunderson, 2016), and process-tracing (Bolton & Minor, 2016). In contrast, the
significance of studying narrative systematically in corporate communications
such as translation of corporate profiles has been lacking.

Another issue exists on whether the strategies applied in narrative (re)framing in
politics and media are equivalent to those employed in translating corporate
profiles. Precisely how reframing strategies behind the changed narrativity
features are employed to translate corporate profiles remains unclear. Although
there are abundant studies in the strategies used for reframing narratives in
translation, the list of strategies employed in framing and reframing is open-
ended (Baker, 2006), depending on different areas. In Mona Baker’'s (2006)
Translation and Conflict: A Narrative Account, after outlining features of
narrativity in translation, she explored how these narratives "reproduced" a
"political changed narrative in the target text" (Baker, 2006, p. 105), which she
referred to as the process of (re)framing narratives (Baker, 2007). She proposed
four core (re)framing strategies in translation: temporal and spatial framing,
framing through selective appropriation, framing by labelling, and repositioning
of participants. However, these strategies are proposed mainly to analyse
political and media translation (Saleh, 2017; Zhang & Qin, 2017). Within the
broad area of communication, (re)framing has covered "a whole range of
cognitive, linguistic, and cultural processes within a variety of organizational and
institutional contexts" (Cornelissen & Werner, 2014, p. 3). Yet the scope of the
present-day studies has not extended to the reframing strategies in corporate
communication translation.



Besides, there is another issue as to how corporate identities are reconstituted
through narrative reframing in the translation of corporate profiles of China’s
MNCs since little is known about how narratives are reframed through translation
in a special register like the corporate profile of China's MNCs. It is essential to
understand that narrativity, reframing, and identity are related terms (Baker,
2006; Somers, 1994, 2008). In other words, narrativity features form two-
dimensional relational settings in which identities are embedded. Hence, the
process of reframing narratives in adapting identities is carried out via texts with
various features of narrativity (Somers, 1994). Any changes in the narrativity
features via translation will reconstitute corporate identities in different relational
settings.

Generally, there is scant research on how narrative reframing in the context of
corporate profiles translation of China’s MNCs reconstitute their corporate
identities in the target texts, hence, a practical knowledge gap exists. This study
attempts to fill in the gap by firstly comparing the features of narrativity in
translated English profiles and the source texts of China’s MNCs to define the
extent to which they change. Second, it examines the strategies of reframing
narratives in the translated profiles of Chinese MNCs behind the changes in
narrativity. The third involves identifying and analysing the corporate identities
reconstituted through reframing narratives in the translation.

1.3 Research objectives

This study attempts to study the corporate profiles of China’s MNCs and their
translation from the narrative approach and the reframing strategies which
mediated the translation. It also intends to study the corporate identities
constituted by the reframing in translation as a consequence. Specifically, there
are three research objectives.

1. To compare the features of narrativity in translated English profiles and
the source texts of China’s MNCs.

2. To examine the strategies of reframing narratives in the translated
profiles of China’'s MNCs.

3. Toidentify and analyse the corporate identities reconstituted through the
reframing of narratives in the translation.

1.4 Research questions

Based on the research objectives presented above, the research questions of
this study are as follows:

1. What are the differences and similarities in features of narrativity
between Chinese and English corporate profiles of China’s MNCs?



2. How are narratives reframed in the translation of corporate profiles of
China’s MNCs?

3. To what extent do the reframed narratives reconstitute the corporate
identities?

1.5 Theoretical framework

Three theories are employed to provide the theoretical basis for the study of
narrative reframing in the translation of corporate profiles of Chinese MNCs.
They are: Margaret Somers’s narrativity and narrative identity constitution from
(Somers, 1992, 1994, 2008; Somers & Gibson, 1993) and Baker’s (re)framing
strategies in translation (Baker, 2006, 2007).

Of all the scholars on the study of narratives, Margaret Somers made “a
systematic entry to the theories of narrative identity” (Hyvarinen, 2016, p. 45) by
linking social epistemology with social ontology through narrative and narrativity.
Through narrativity, random events are selected and linked to narratives. She
also proposed a relational setting in the study of the constitution of identities.
Margaret Somers argued that identities are embedded in a temporal and spatial
network through narratives. In this way, she rebutted the rigid categorisation of
identities (Somers, 1994).

Mona Baker was among the first to draw on theories of sociology in translation
studies (Baker, 2006). She combined Margaret Somers’s theory of narrative and
other scholars’ theories with her own framework of (re)framing strategies in
translation. However, when it comes to the research objective of this study, not
all the (re)framing strategies work for constituting identities through narratives.
Table 1.1 summarises the study’s research questions and the theories that are
related to them, respectively.

Table 1.1 : Theories that guide the study

Research Questions Grounded Theories

1 What are the differences and similarities in features Features of narrativity
of narrativity between Chinese and English (Somers, 1994)
corporate profiles of multinational corporations of

China?

2 How narratives are reframed in the translation of (Re)framing strategies
corporate profiles of multinational corporations of in Translation (Baker,
China? 2006)

3 To what extent do the reframed narratives Narrative constitution of
reconstitute the corporate identities? identity (Somers, 1994)




151 Narrative approach to translation studies

Narratives, in a general way, are “storied ways of knowing and communicating”
(Riessman, 2005, p. 2) not only representing but also (re)producing reality (Mura,
2015, p. 226). Any text in any subject, written or unwritten, belongs to one of or
a mixed form of the four types of narratives proposed by Margaret Somers and
Gloria Gibson: “ontological (personal), public, conceptual and meta-narratives”
(Somers & Gibson, 1993, p. 30). Therefore, the narrative approach is an
umbrella approach in research because there is no unified methodology to study
different kinds of narratives, and because it could be joined with tools borrowed
from other areas.

In literature study, narrative either refers to one of the modes of communication,
such as argumentation or exposition (Baker, 2005, p. 4), or a kind of rhetoric
device, a “technique” (Booth, 2010, p. 51). The narrative approach is used to
analyse the relationships between the narrator, the implied author and the author
in literary works. Literature theorists such as Kate Friedemann, Kate Hamburger
or Franz Stanzel considered the voice of the narrator as a form of mediation,
which they regard as the main feature of narratives as well (Brutsch, 2017, p.
316).

Study of mediation or narrators’ voices as a major feature of narratives has been
introduced to other areas from literature. In social pragmatics, narratives of a
particular group are analysed for the narrator’s intention psychologically or
sociologically, which has been proven to be a useful methodology in social
sciences to provide relevant information about both ‘self and its social
environment (Mura, 2015; Riessman, 2017). For example, as interpretive
research, the narrative analysis of tourists’ internet blogs and online interviews
of the tourists shows their perception of “authenticity” experience in Malaysian
homestay (Mura, 2015).

However, the recent narrative turn in sociology has linked social action with
identities (Somers, 1994, p. 615). The narrative study, therefore, possesses not
only epistemological, but also ontological dimensions. In another case study by
Jeremy A. Rud, former refugees’ narratives adapted and published by the
Refugee Council of Australia (RCA hereafter) are analysed. Strategies used by
the RCA to “serve the organization’s goals to respond to myths and
misinformation and prevent the formation of negative opinions of refugees” (Rud,
2018, p. 37) are examined in this case study. One essential result of the study
is that by shifting in hermeneutic composability, a narrativity feature proposed
by Jerome Bruner, RCA created identities of former refugees in line with
mainstream values of Australians since RCA’s ways of narrating which “appeal
to the Australian nationalism implicit in the contemporary political climate” (Rud,
2018, p. 2). The focus of this study has turned from former concern on narrative
representation of the social reality to the refugees’ identities constituted by
narratives.



Margaret Somers and Gloria Gibson proposed four features of narrativity, which
Mona Baker has commented as “defining” (Baker, 2006, p. 50): relationality of
parts, causal emplotment, selective appropriation and temporality, sequence
and place (Somers & Gibson, 1993, p. 27). Later, Margaret Somers elaborated
the four features as a relational network and joined narrativity with the
constitution of narrative identity in her paper The Narrative Constitution of
Identity: A Relational and Network Approach (Somers, 1994).These four
features are agreed and introduced by Mona Baker into translation studies
(Baker, 2005, 2006, 2007, 2014).

In this study, the four features of narrativity between source texts (hereafter STs)
and target texts (hereafter TTs) of samples are compared. However, due to the
interdisciplinary nature of translation, the ways used to analyse narratives in one
register of texts cannot be copied in analysing the translation of all texts. Some
might be more prominent in organising time and place, such as news translation,
while some might rely more on causal effects, such as translation of fictional
works. Take corporate communication translation as an example. Even though
by nature it is a way of story-telling like other narratives (Norlyk et al., 2013), it
has unique features of representing reality because it aims to build a corporate
identity that both meets the requirement of the corporation and fitting it to target
markets. Therefore, selective appropriation might outweigh temporality in such
kind of translation. Accordingly, how narratives (re)produce reality in corporate
communication translation might be different from others too.

In short, from the narrative approach in translation studies, translation is viewed
as more than just “a process of linguistic-transferring” (Constantinou, 2017, p.
36), but most essentially, a process producing various narratives to represent
mediated reality and to constitute the desired identity.

1.5.2 Narrative (re)framing strategies by Mona Baker

Framing theory was first put forward in Goffman’s Frame Analysis in 1974
(Goffman, 1974), describing how “people interpret what is going on around their
world through their primary framework (frame)” (Anon, n.d.). Thus far the
definition of framing accepted by most scholars was given by Entman in 1993,
in which he summed up framing as involving “selection and salience”.
Specifically, framing selects parts of “the perceived reality” and makes “them
more salient in a communicating text” (Entman, 1993, p. 52).

In other words, framing is the “active process” which “involves setting up
structures of anticipation that guide others’ interpretation of events” (Baker, 2007,
p. 156). Entman also commented on framing as a theory of “scattered
conceptualization” (Entman, 1993,p. 51), indicating that framing is always
related to diversified fields. Its application scope expanded from scholarly
traditions in, for example, linguistics (Wu, 2018) and linguistic anthropology
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(Duranti, n.d.), to sociology (Reese et al., 2001), psychology (Flis & Eck, 2018),
journalism (Spiessens & Van Poucke, 2016) or mass communication (Valdedn,
2014).

Nevertheless, framing theory applied in different scholarly fields tends to vary,
which further specifies the general functions of frames in different areas as well
as provides “precise operational guidelines” (Matthes, 2009, p. 350). Moreover,
this is especially true when it comes to the concept of “narrative reframing”,
relating framing theory with the narrative approach. Some scholars consider
reframing as a conflict resolution tool (Kaufman et al., 2003, p. 3), which is
commonly employed by “third-party mediators” to reconcile disputes (Spangler,
2003). In narrative study, reframing refers to the way narratives are “mediated”
(Baker, 2006), which are believed to be capable of reshaping social realities and
reconstructing identities. For example, narratives are reframed by prisoners in
therapeutic communities who talk and share about their past “so that a ‘new’ and
‘better’ person emerges whose attitudes and behaviours cohere with long-term
desistance from crime” (Stevens, 2012, p. 527).

Translation is regarded as “an accessible (re)framing device that inserts
particular ideological loadings in the (re)construction and (re)negotiation of the
source narrative” (Hijjo et al., 2019, p. 81). This suggests that the translated TT
is “reframed” since the ST is framed (Baker, 2006, 2007); hence, identities tend
to be reconstructed out of the reframed narrative during the translation process.
A typical example of this is news translation, whereby media coverage is known
to vary from one medium to another, following different frames each medium
takes. In common news reporting, information is selected and organised to be
framed into news. Nevertheless, it is essential to acknowledge that the
translation of news reported by a medium from one language to another does
more than that. In particular, the translation process involves reframing the
narratives in the source news. This helps to reconstruct the facts ensuring that
they can either fit into another medium’s stance-taking or become acceptable to
the target foreign readers with a different background (Constantinou, 2017; Hijjo
et al., 2019; Pormouzeh, 2014).

The list of devices employed in framing and reframing is open-ended, depending
on different areas. In Mona Baker’s Translation and Conflict: A Narrative Account
(Baker, 2006), after outlining features of narrative in translation, she explored
how these narratives “reproduced” a “political changed narrative in the target
text” (Baker, 2006, p. 105), which she referred to as the process of (re)framing
narratives (Baker, 2007). Mona Baker explored narrative (re)framing mainly in
political document translation or news translation, such as the choice of the term
“Allied” to describe the countries that invaded Irag in 1991 (Baker, 2006, p. 61).
She maintained that translators or interpreters created, negotiated and
contested social reality by reframing narrative in translation and that no specific
translation choice was random (Baker, 2007, p. 157). Based on her observation
of political news translation, she proposed four key strategies in narrative
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(re)framing “for mediating the narrative(s) elaborated in a source text or
utterance” (Baker, 2006, p. 112): temporal and spatial framing, framing through
selective appropriation, framing by labelling, and repositioning of participants.
The four key strategies are elaborated in her abovementioned book.

1) Temporal and spatial framing: to select and embed a particular text in
a temporal and spatial context to “accentuated or suppressed” a
narrative viewpoint even though the source narrative may have “avery
different temporal and spatial framework”.

2)  Framing through selective appropriation: the “omission and addition”
of events in translation so as “to suppress, accentuate or elaborate
particular aspects of a narrative encoded in the source text”.

3) Framing by labelling: “using a lexical item, term or phrase to identify a
person, place, group, event or any other key element in a narrative”,
with the aim to guide and constrain readers’ “response to the narrative
in question”.

4)  Repositioning of participants: the configuration of the participants’
positions “in relation to each other and to those outside the immediate
event” through “linguistic choices” in narratives. (Baker, 2006)

However, within the broad area of communication, (re)framing has expanded to
encompass “a whole range of cognitive, linguistic, and cultural processes within
a variety of organizational and institutional contexts” (Cornelissen & Werner,
2014, p. 3). Therefore, the strategies applied in narrative (re)framing in
journalism translation might not be similar to those employed in the translation
of corporate communication. The strategies used in narrative reframing in the
translation of corporate profiles of China’s MNCs involves interchange from
studies of corporate communication, narrative approach and framing theory.

1.5.3 Narrative constitution of corporate identities by Margaret
Somers

As stated above, narrative and its narrativity have two dimensions, epistemology
(representation of reality) and ontology (the study of being and existence)
(Boulton, 2016; White, 2005). Through narrativity, we may understand the social
world, and through narrative and narrativity, identities are constituted (Somers,
1992, p. 600).

Originated from the notion of “identity” like individual identity, social identity or
organisational identity (Cornelissen et al., 2007), corporate identity is closely
related to narratives as well. Cornelissen et al. (2007) emphasised that collective
identities as a product of framing or reframing narratives tend to be “fluid rather
than fixed” (Cornelissen et al., 2007, p. S8). This is especially true with corporate
identity required to “respond to dynamic changes in the external world”
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(Grant,1999). Furthermore, corporate identity refers to “the presentation of an
organisation to every stakeholder” (Melewar & Karaosmanoglu, 2006, p. 864).
Hence, organisations can express “their own individuality and uniqueness”
through corporate identities (Cornelissen et al., 2007, p. S7), which further helps
to differentiate themselves from others. In all, the two features of corporate
identities, namely fluidity and uniqueness, have led corporations to possess their
own corporate identities, which changes over time and space.

For example, even under the same social context, an emerging market like
China, different corporations might not try to build the same corporate identity
because they want to “have their own individuality and uniqueness” (Cornelissen,
2004, p. 71). Meanwhile, they continuously revise means of corporate
communications to present newer corporate identities over time. For example,
according to a systematic literature review on corporate identity constructs in
China carried out by Sung Ho and Cheng-Hao Steve in 2018, high-tech
companies in China focused on the status concern and self-expression more
than the “face” and the “look” of the organisation. By contrast, new companies
lacking in experience in “more holistic corporate identity” may focus more on
“market procedures” than on “a complete branding strategy” (Ho & Steve, 2018,
p. 28).

To cope with the unique and fluid characteristics of identities through narrative
approach, Margaret Somers stated in her paper The Narrative Constitution of
Identity: A Relational and Network Approach (Somers, 1994) that identities
should never be regarded as rigid categorisations. She proposed to avoid
“categorical rigidities by emphasising the embeddedness of identity in
overlapping networks of relations that shift over time and space” (Somers, 1994,
p. 607). She added that narrative identity is constituted within “relational settings
of contested but patterned relations among narratives, people, and institutions”
(Somers, 1994, p. 626). Margaret Somers stated that a relational setting is “a
pattern of relationships among institutions, public narratives, and social practices”
which “must be explored over time and space” (Somers, 1994, p. 626). As such,
it is a relational matrix, a social network. In other words, narratives if viewed in
terms of relational setting to its “social network”, it is possible to identify the
identity constituted. In this study, corporate identities of China’s MNCs
constituted by narrative framing in the translation of corporate profiles were
analysed in relational settings to unveil what the executives of the corporation
want to show to their target audience.

Figure 1.1 below shows the theoretical framework of this study. In short, because
“narratives are constellations of relationships (connected parts) embedded in
time and space, constituted by causal emplotment” (Somers, 1994, p. 616), out
of random events, narratives are framed or reframed with features of narrativity.
Meanwhile, only by viewing narratives under temporal and spatial relational
settings, can people identify the identities constituted by narratives.
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Figure 1.1: Theoretical framework of the study

1.6 Conceptual framework

The conceptual framework of the study centres on the reframing narrative in the
translation of corporate profiles of Chinese MNCs. Since narratives and
narrativity have two dimensions, representing the realities and constituting the
social identities (Somers, 1992, p. 600), this study studied both. It follows the
three primary sections in the narrative approach in analysing reframed narratives
namely “what are the changed and the unchanged in the narratives?”, “ how are
the changes reframed?” and “what are the products of the reframed narratives?”

Firstly, it recognises differences and similarities between the narrativity features
of the narratives in corporate profiles and their translation. Based on these
findings in narrativity features, this study then explores how narratives are
reframed from the ST into the TT to fulfil the communicative function of corporate
profiles by examining reframing strategies employed. Finally, since the reframed
narratives in TTs constitute desired corporate identities for target stakeholders
within a relational setting, this study identifies and analyses how the corporate
identities of China’s MNCs are constituted by the reframed narratives to adapt
to targetted stakeholders.
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Figure 1.2 below illustrates this conceptual framework.

Reframing strategies in
translation of corporate profiles
1. Reframing through selective
appropriation
2. Reframing by labelling
3. Repositioning of participants
4. Temporal and spatial
reframing
5. Others

Narrativity features in the
source texts

1. Selective appropriation y .| Narrativity features
. Temporality ’| in the target texts

. Causal emplotment

. Relationality of parts

l |

Corporate identities of China Corporate identities of
MNCs in the Chinese China MNCs in the English
corporate profiles translation of corporate
profiles

Figure 1.2 : Conceptual framework of the study

1.7 Study scope

The scope of the study is limited to the role of reframing strategies play on the
narratives of translation of corporate profiles of China’'s MNCs and what
influences they exert on corporate identities.

Based on the inclusion criterion of the research, this study chosed the samples
with valid Transnationality index (TNI) scores and certified as multinational
corporations. The samples should also be suitable for a qualitative narrative
study. On September 10, 2019, China Enterprise Confederation (CEC) and
China Enterprise Directors Confederation (CEDC) jointly published an annual
list of Top 100 Multinational Enterprises of China (2019). The samples of this
study were taken from this list. Their TNI scores were checked for validity. The
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content of their English and Chinese profiles were preliminarily checked to
ensure that they fit the inclusion criteria of the study. Consequently, 12 pairs of
corporate profiles (both Chinese STs and the English TTs) of China’s state-
owned manufacturing MNCs are studied. The unit of analysis here is the entire
narrative of each ST and TT. The narrativity features of both the STs and TTs
are compared for similarities and differences. The reframing strategies bringing
about the differences in narrativity were duly extracted. The consequences, the
reconstituted corporate identities to adapt to target markets, were analysed.

1.8 Significance of the study

This study contributes to the following three areas, nhamely, academic research,
translation profession and corporate communication for MNCs of emerging
economies.

Its contribution to academia is three-pronged. First, it takes on a fresh approach
in translation studies by taking the entire narrative as the unit of analysis. Second,
it tries to link translation of corporate communications with the concept of
narrative reframing, despite the fact that previous mainstream studies focusing
on narrative reframing in other registers. Third, it highlights the fluidity and
uniqueness of corporate identities, long viewed through rigid perspectives in
practice. Meanwhile, it tests the sociological measure for defining corporate
identities through a relational network involving time and space.

For the translation profession, this study proves that even dealing with highly
specific texts like the translation of corporate profiles, the translators’ role cannot
be neglected. Reframing the narratives to reconstitute a desired corporate
identity to meet executives’ intention and to fit the target markets is no less
difficult than in translating other types of text. No one can stay away from
narratives. This perspective poses challenges as well as opportunities to the
profession.

Finally, this study contributes to the study of corporate communications for
MNCs of emerging economies by studying the narrative constitution of China’s
MNCs’ corporate identities as a model. Different from corporate image showing
how the audience view a corporation, corporate identity shows how a corporation
positions itself especially under severe economic pressures facing rigid
stereotypes from target markets. Studying how China’s MNCs revised their way
of narrating and planned corporate identities accordingly can have implications
for other emerging economies.
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1.9 Definition of terms

1.9.1 Multinational corporations (MNCs)

MNCs refer to companies that operate in their home country, as well as in other
countries around the world. They have two characteristics. First, they are large
with subsidiaries abroad. Second, their parent companies in the home country
“coordinate the management” of all the other subsidiaries (Anon, n.d.).

In this study, Chinese multinational corporations refer to companies with China
as their home country with subsidiaries in other countries outside of China.

1.9.2 Corporate profile

A corporate/company profile is “a concise description of a firm which can include
its history, values, mission statement, its human and financial resources, and its
goods and services, among other things” (Anon, n.d.). Needless to say, a
corporate profile offers a quick introduction to a corporation.

In this study, corporate profiles refer to the “About us”, “Company profile” or
“Corporate profile” section on the website of a corporation. A standard corporate
profile usually contains business information, general business activities,
company strategy, the scope of work, financial considerations and so on
(Capriotti & Moreno, 2007; Richa, 2014).

1.9.3 Narrative

The definitions of narrative have evolved over time. Scholars such as Margaret
Somers and Gloria Gibson (1994), Walter Fisher (1994), Catherine Riessman
(2005) and Mona Baker (2005) studied narrative as a branch of the social
sciences. This study looks at narratives as “constellations of relationships
(connected parts) embedded in time and space, constituted by causal
emplotment” (Somers & Gibson, 1993, p. 27).
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1.9.4 Narrativity

Narrativity is “inherent, determinative, and co-extensive with any particular
narrative” (Abbott, 2014). Scholars agreed on Suzanne Keen's definition of
narrativity as “the set of qualities marking narrative” (Keen, 2015, p. 120).
However, this definition is “succinct” (Abbott, 2019, p. 25). When it comes to
specific areas, narrativity varies. This study adopts Margaret Somers’s definition
of narrativity; in sociology, “narrativity is a condition of social being, social
consciousness, social action, institutions, and structures” (Somers, 1992, p. 606).

1.95 (Re)framing

Mona Baker introduced framing theory into narrative study in translations and
for the first time she mentioned the idea of “(re)framing” (Baker, 2006, p. 111) in
her book Translation and Conflict: A Narrative Account referring to the mediating
and adapting process from STs which are already framed to the TTs which are
to be framed again “to present a movement or a particular position within a
certain perspective” (Baker, 2006, p. 106). Therefore, in this study, the
translation of corporate profiles is a “reframing” process.

1.9.6 Relationality

Margaret Somers and Gloria Gibson proposed the concept of relationality in
describing the narrative constitution of identities (Somers, 1992, 1994, 2008;
Somers & Gibson, 1993). This study borrowed their definition of relationality as
“conditions of social being, social consciousness, social action, institutions,
structures, even society itself” (Somers, 1994, p. 621). By relationality, identities
are constituted “in the context of internal and external relations of time and place
and power that are constantly in flux” (Somers, 1994, p. 621).

1.9.7 Corporate identity

Concerned with the “reality” of a corporation, corporate identity refers to “ what
an organisation is” (Balmer, 1998). Specifically in this study, by corporate identity,
a corporation identifies itself mainly “through behaviour, communications, as well
as through symbolism to internal and external audiences”, such as product, price,
logos, brochures, name, signs, websites, uniforms, sponsorships, packages and
even buildings (van Riel & Balmer, 1997, p. 341).
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1.10 Conclusion

This chapter starts by exploring the background of the economic situation faced
by Chinese corporations in “going global” and the current study in this field. This
is followed by the problem statement, research objectives and questions,
theoretical and conceptual framework, and scope of the study. In essence, the
research problem can be identified namely as: How are narratives reframed to
reconstitute corporate identities in the translation of corporate profiles of China's
MNCs? In order to address this problem, this chapter outlines three research
objectives based on the narrative approach. It proposed a theoretical framework
on narrativity and narrative identity constitution from Margaret Somers (Somers,
1992, 1994, 2008; Somers & Gibson, 1993) and (re)framing strategies in
translation from Mona Baker (Baker, 2006, 2007). This is followed by the study’s
conceptual framework divided into three areas concerning both ends of
reframing of narrative in corporate profile translation. This chapter also
introduces the scope of research including the sampling and the unit of analysis.

19



REFERENCES

Abbott, H. P. (2014). Narrativity. In P. Huhn, J. C. Meister, J. Pier, & W. Schmid
(Eds.), The living handbook of narratology. Hamburg: Hamburg
University Press. Retrieved from http://www.Ihn.uni-
hamburg.de/node/27.html

Abbott, H. P. (2019). The Cambridge Introduction to Narrative (Second).
Cambridge: Cambridge University Press.

About Sinopec Group. (n.d.). Retrieved August 17, 2021, from
http://www.sinopecgroup.com/group/en/companyprofile/AboutSinopec
Group/

Abratt, R., & Mingione, M. (2017). Corporate identity, strategy and change.
Journal of Brand Management 2017 24:2, 24(2), 129-139.
https://doi.org/10.1057/S41262-017-0026-8

Adas, C. G., & Tussupova, B. (2016). Effects of the Global Financial Crisis on
Chinese Economy. International Journal of Social Science Studies, 4(4),
136-150. Retrieved from
http://redfame.com/journal/index.phpl/ijsss/article/view/1501/1518

Ageyo, J., & Muchunku, I. G. (2020). Beyond the right of access: A critique of
the legalist approach to dissemination of climate change information in
Kenya. Sustainability (Switzerland), 12(6).
https://doi.org/10.3390/SU12062530

Allui, A., & Pinto, L. (2022). Non-Financial Benefits of Corporate Social
Responsibility to Saudi Companies. Sustainability (Switzerland), 14(6).
https://doi.org/10.3390/su14063446

Almeida, F., Superior, |., Gaya, P., Queirds, A., & Faria, D. (2017). Strengths
and Limitations of Qualitative and Quantitative Research Methods, 369—
387. https://doi.org/10.5281/zenodo.887089

Alon, |, Wang, H., Shen, J., & Zhang, W. (2014). Chinese state-owned
enterprises go global. Journal of Business Strategy, 35(6), 3-18.
https://doi.org/10.1108/JBS-12-2013-0118

Amr, F. (2018). A Functional Translation Assessment of Hyperbole and
Understatement. CDELT Occasional Papers in the Development of
English Education, 64(1), 276-292.

Anderman, G. M., & Rogers, M. (2003). Translation today: trends and
perspectives. Multilingual Matters. Retrieved from
https://books.google.com.my/books?id=hJxVffwZEDgC&dg=Salmon-
Kovarsky&hl=zh-CN&source=gbs_navlinks_s

137



Andrews, M., Squire, C., & Tamboukou, M. (Eds.). (2013). Doing narrative
research (Second). London: SAGE.

Baker, M. (2005). Narratives in and of Translation. SKASE Journal of Translation
and Interpretation, 1(1), 4-13.
https://doi.org/10.1017/CB0O9781107415324.004

Baker, M. (2006). Translation and conflict: A narrative account. Routledge.

Baker, M. (2007). Reframing conflict in translation. Social Semiotics, 17(2), 151—
169. https://doi.org/10.1080/10350330701311454

Baker, M. (2010). Narratives of terrorism and security: ‘accurate’ translations,
suspicious frames. Critical Studies on Terrorism, 3(3), 347-364.
https://doi.org/10.1080/17539153.2010.521639

Baker, M. (2014). Translation as Re-narration. In J. House (Ed.), Translation: A
Multidisciplinary Approach (pp. 158-177). Palgrave Macmillan UK.
https://doi.org/10.1057/9781137025487 9

Baker, M. (2017). Narrative analysis and translation. In The Routledge
Handbook of Translation Studies and Linguistics.
https://doi.org/10.4324/9781315692845

Baker, M. (2018). Narrative analysis and translation. In K. Malmkjeer (Ed.), The
Routledge Handbook of Translation Studies and Linguistics (p. 490).
London and New York: Routledge.
https://doi.org/10.4324/9781315692845

Baker, M., & Saldanha, G. (Eds.). (2019). Routledge encyclopedia of translation
studies (3rd Editio). London: Routledge.
https://doi.org/https://doi.org/10.4324/9781315678627

Balmer, J. M. T. (1998). Corporate Identity and the Advent of Corporate
Marketing. Journal of Maketing Management, 14(8), 963-996.

Balmer, J. M. T. (2001). Corporate identity, corporate branding and corporate
marketing - Seeing through the fog. European Journal of Marketing,
35(3/4), 248—291. https://doi.org/10.1108/03090560110694763

Bamberg, M. (1991). Binding and unfolding: Towards the linguistic construction
of narrative discourse. Discourse Processes (Vol. 14).
https://doi.org/10.1080/01638539109544787

Bamberg, M., & Cooper, |. H. (2012). Narrative analysis. In H. Cooper, P. M.
Camic, D. L. Long, A. T. Panter, D. Rindskopf, & K. J. Sher (Eds.), APA
handbook of research methods in psychology (Vol. 2, pp. 85-102).
Washington, D.C.: APA Press.

138



Bamberg, M., & Marchman, V. A. (1990). What holds a narrative together? The
linguistic encoding of episode boundaries. IPrA Papers in Pragmatics,
4(1-2), 58-121. https://doi.org/10.1075/iprapip.4.1-2.02bam

Bates, J., Best, P., McQuilkin, J., & Taylor, B. (2017). Will web search engines
replace bibliographic databases in the systematic identification of
research? Journal of Academic Librarianship, 43(1), 8-17.
https://doi.org/https://doi.org/10.1016/j.acalib.2016.11.003

Beihang Univerisity. (2012). Department of Translation and Interpretation.
http://fld.buaa.edu.cn/info/1052/1943.htm

Bernard, H. R. (2013). Social research methods: Qualitative and quantitative
approaches. Thousand oaks: SAGE Publications, Inc.

Best, P., Manktelow, R., & Taylor, B. (2014). Online communication, social
media and adolescent wellbeing: A systematic narrative review.
Children and Youth Services Review.
https://doi.org/10.1016/j.childyouth.2014.03.001

Bolton, M., & Minor, E. (2016). The discursive turn arrives in Turtle Bay: the
international campaign to abolish nuclear weapons’ operationalization
of critical IR theories. Global Policy, 7(3), 385-395.
https://doi.org/10.1111/1758-5899.12343

Booth, W. C. (2010). The Rhetoric of Fiction (second). Chicago: University of
Chicago Press.

Boukhaffa, A. (2018). Narrative (re)framing in translating modern Orientalism: a
study of the Arabic translation of Lewis’s The Crisis of Islam: Holy War
and Unholy Terror. Translator, 24(2), 166-182.
https://doi.org/10.1080/13556509.2018.1448681

Boulton, E. (2016). Climate change as a ‘hyperobject’: a critical review of
Timothy Morton’s reframing narrative. Wiley Interdisciplinary Reviews:
Climate Change, 7(5), 772—785. https://doi.org/10.1002/wcc.410

Brandt, L., & Rawski, T. G. (2008). China’s Great Economic Transformation.
Cambridge University Press.

Branstetter, L., & Lardy, N. (2006). China’s Embrace of Globalization.
Cambridge, MA. https://doi.org/10.3386/w12373

Bretschneider, C. P. J., Cirilli, S., Jones, T., Lynch, S., & Ann, N. (2016).
Document Review as a Qualitative Research Data Collection Method
for Teacher Research. London: SAGE Publications Ltd.
https://doi.org/https://dx.doi.org/10.4135/9781473957435 ©

139



Briggs, A. R. J., Coleman, M., & Morrison, M. (2012). Research Methods in
Educational Leadership and Management (third). SAGE. Retrieved from
https://books.google.com.my/books?hl=en&Ir=&id=klpohey43eoC&oi=f
nd&pg=PA75&dg=authenticity+internal+validity&ots=SOhO0e4hgh&si
g=Sd4FxvH9JPx04jEJTGASBjw3sol&redir_esc=y#v=onepage&q=auth
enticity internal validity&f=false

Brown, A. D., Humphreys, M., & Gurney, P. M. (2005). Narrative, identity and
change: a case study of Laskarina Holidays. Journal of Organizational
Change Management, 18(4), 312-326.
https://doi.org/10.1108/09534810510607029

Bruner, J. (1990). Acts of meaning (Vol. 3). Cambridge: Harvard University Press.
https://doi.org/10.5860/choice.28-6498

Bruner, J. (1991). The Narrative Construction of Reality. Critical Inquiry, 18(1),
1-21. https://doi.org/https://doi.org/10.1086/448619

Brutsch, M. (2017). How to measure narrativity? : notes on some problems with
comparing degrees of narrativity across different media. Narratologia,
(57), 315-344. https://doi.org/10.5167/uzh-144872

Buchholz, L. D. (2014). Narrative Space and Serialized Forms : Story-Spaces
for the Mass Market in Victorian Print and Contemporary Television by.
Old Dominion University. https://doi.org/10.25777/eh36-ys88

Burgers, C., Konijn, E. A., & Steen, G. J. (2016). Figurative Framing: Shaping
Public Discourse Through Metaphor, Hyperbole, and Irony.
https://doi.org/10.1111/comt.12096

BusinessDictionary.com. (n.d.). What is Company Profile? Definition and
Meaning. Retrieved December 20, 2018, from
http://www.businessdictionary.com/definition/company-profile.html

Cabrera, M. A. (2001). On Language, Culture, and Social Action. History and
Theory, 40(4), 82—100. https://doi.org/10.1111/0018-2656.00183

Caimotto, M. C. (2020). Transediting Trump’s inaugural speech in ltalian daily
newspapers. Translation and Interpreting, 12(2), 76-91.
https://doi.org/10.12807/ti.11222.2020.a07

Canals, L. (2017). Instruments for gathering data. In E. Moore & M. Dooly (Eds.),
Qualitative approaches to research on plurilingual education (pp. 390—
401). Voillans: Research-publishing.net.
https://doi.org/https://doi.org/10.14705/ rpnet.2017.emmd2016.637

140



Capriotti, P., & Moreno, A. (2007). Corporate citizenship and public relations:
The importance and interactivity of social responsibility issues on
corporate websites. Public Relations Review, 33(1), 84-91.
https://doi.org/10.1016/j.pubrev.2006.11.012

Carcary, M. (2009). The Research Audit Trial-Enhancing Trustworthiness in
Qualitative Inquiry. The Electronic Journal of Business Research
Methods, 7, 11-24. Retrieved from www.ejbrm.com

Carvalho, F., Santos, G., & Gongalves, J. (2018). The Disclosure of Information
on Sustainable Development on the Corporate Website of the Certified
Portuguese Organizations. International Journal for Quality Research,
12(1), 253-276. https://doi.org/10.18421/1JQR12.01-14

Catherine Houghton, Casey, D., Shaw, D., & Murphy, K. (2013). Rigour in
qualitative case-study research. Nurse Researcher, 20(4), 12-17.
https://doi.org/doi: 10.7748/nr2013.03.20.4.12.e326

CDC. (2018). Evaluation Briefs No 18. Retrieved from http://www.cdc.gov/

CEC, & CEDA. (2020). Top 100 Multinational Corporations of China (2020).
Retrieved May 3, 2021, from
http://www.cec1979.org.cn/view_sy.php?id=45243

China Going Global: between ambition and capacity. (2017). Beijing. Retrieved
from  https://policycn.com/wp-content/uploads/2017/05/2017-Chinas-
going-global-strategy.pdf

Chinalco_Overview.  (n.d.). Retrieved  August 24, 2021, from
https://www.chinalco.com.cn/en/en_gywm/en_qyijj/

Chinalco. (n.d.). Overview. Retrieved November 20, 2021, from
https://mwww.chinalco.com.cn/en/en_gywm/en_qyijj/

Chinese Academy of International Trade and Economic Cooperation. (2018).
China’s International Trade Situation Report( 2018 Fall). Retrieved
March 21, 2019, from
http://zhs.mofcom.gov.cn/article/cbw/201811/20181102805514.shtml

Chong, D., & Druckman, J. N. (2007). Framing Theory. Annual Review of

Political Science, 10(1), 103-126.
https://doi.org/10.1146/annurev.polisci.10.072805.103054

141



Chorodow, N. (1999). The Reproduction of Mothering: Psychoanalysis and the
Sociology of Gender ... - Nancy J Chodorow - Google &/5. University

of California Press. Retrieved from
https://books.google.com.my/books?hl=zh-
CN&lIr=&id=pLhb4dAWIAgC&oi=fnd&pg=PR7&0ts=HQAfU-
NVPR&sig=KulGrUXJVwUWvKca7T8Px9WDFrwé&redir_esc=y#v=one
page&q&f=false

Company Profile. (n.d.). Retrieved September 11, 2021, from
http://www.sinomach.com.cn/en/AboutUs/CompanyProfile/

Company Profile Definition: What You Need to Know and More. (n.d.). Retrieved
June 7, 2020, from https://www.companyprofilewriter.com/company-
profile-definition/

Company Profile Translation. (n.d.). Retrieved July 8, 2022, from
https://www.translatorsbase.com/translation-service-company-
profile.aspx

Conch Introduction. (n.d.). Retrieved August 30, 2021, from
http://en.chinaconch.com/conchEN/_15520/_15524/index.html

Constantinou, M. (2017). Mediating terror through narratives: A corpus-based
approach to media translation. Lodz Papers in Pragmatics, 13(1), 25—
63. https://doi.org/10.1515/Ipp-2017-0003

Corman, S. R. (2016). The Narrative Rationality of Violent Extremism. Social
Science Quarterly, 97(1), 9-18. https://doi.org/10.1111/ssqu.12248

Cornelissen, J. (2004). Corporate Communications: Theory and Practice. SAGE.
https://doi.org/10.1016/0265-9646(86)90047-0

Cornelissen, J. P., Haslam, S. A., & Balmer, J. M. T. (2007, March). Social
identity, organizational identity and corporate identity: Towards an
integrated understanding of processes, patternings and products. British
Journal of Management. https://doi.org/10.1111/j.1467-
8551.2007.00522.x

Cornelissen, J. P., & Werner, M. D. (2014). Putting Framing in Perspective: A
Review of Framing and Frame Analysis across the Management and
Organizational Literature. Academy of Management Annals, 8(1), 181—
235. https://doi.org/10.1080/19416520.2014.875669

Corporate  Profile.  (2019). Retrieved October 31, 2019, from
http://fen.powerchina.cn/2019-05/23/content_16651992.htm

Creswell, J. W. (1998). Qualitative inquiry and research design: Choosing
among five traditions. Sage Publication, Inc.
https://doi.org/10.1111/1467-9299.00177

142



Creswell, J. W., & Miller, D. L. (2000). Determining Validity in Qualitative Inquiry.
Theory Into Practice, 39(3), 124-130.
https://doi.org/10.1093/acrefore/9780190236557.013.485

CRRC > About Us > Company Profile. (n.d.). Retrieved November 5, 2019, from
https://www.crrcgc.cc/en/g5141.aspx

Cypress, B. S. (2017). Rigor or Reliability and Validity in Qualitative Research.
Dimensions of Critical Care Nursing, 36(4), 253-263.
https://doi.org/10.1097/DCC.0000000000000253

Dahlstrom, M. F. (2010). The role of causality in information acceptance in
narratives: An example from science communication. Communication
Research, 37(6), 857-875. https://doi.org/10.1177/0093650210362683

Dahlstrom, M. F. (2015). The Moderating Influence of Narrative Causality as an
Untapped Pool of Variance for Narrative Persuasion. Communication
Research, 42(6), 779-795. https://doi.org/10.1177/0093650213487374

David H Tobey, P. D. (n.d.). The Transnationality Index: Measuring the Diversity
Advantage of Transnational Entrepreneurial Organizations. Retrieved
from
https://www.academia.edu/33083869/The_Transnationality Index Me
asuring_the_Diversity Advantage of Transnational_Entrepreneurial
Organizations

David K. Tse, & Hung, K. (2020). Dynamic Growth of Chinese Firms in the Global
Market: Challenges, Strategies, and Implications. Cambridge:
Cambridge University Press.

Davies, D., & Dodd, J. (2002). Qualitative research and the question of rigor.
Quialitative Health Research, 12(2), 279-289.
https://doi.org/10.1177/104973230201200211

Desidério, P. H. M., Bittencourt, I. M., Marques, J. C., Sobrinho, C. A. C,, &
Neder, R. (2017). The Social Media in the Projection of Regional
Startups: Observations of the Profile of the Companies in the Social
Networks. International Journal of Innovation, 5(3), 421-434.

Diego Trindade d’Avila Magalh&es. (2018). The globaliser dragon: how is China
changing economic globalisation? Third World Quarterly, 1-23.

Dodge, P. S. W., & Keranen, L. (2018). Sixty years of “peaceful liberation” at the
Tibet Museum in Lhasa: triumphant modernization at the rooftop of the
world. Chinese Journal of Communication, 11(3), 306-323.
https://doi.org/10.1080/17544750.2018.1470543

Dorrenbacher, C. (2008). Measuring corporate internationalisation.
Intereconomics, 35(3), 119-126. https://doi.org/10.1007/bf02927197

143



Dou, W., Nielsen, U. ‘Ollie,” & Tan, C. M. (2002). Using Corporate Websites For
Export Marketing. Journal of Advertising Research, 42(5), 105-116.
https://doi.org/10.2501/JAR-42-5-105-116

Duranti, A. (Ed.). (n.d.). A Companion to Linguistic Anthropology. 2008. Malden:
John Wiley & Sons. Retrieved from
https://books.google.com.my/books?hl=en&lr=&id=qgMXdopSc7BIC&oi
=fnd&pg=PR5&dg=linguistic+anthropology+framing&ots=nfUqOEBcw
S&sig=STupEB7V5Qtjb3xFYOxP53dkiok&redir_esc=y#v=onepage&q
=linguistic anthropology framing&f=false

Editor, U. (2021). Company Profile Examples: Make a powerful impact.
Retrieved October 15, 2019, from https://blog.udemy.com/company-
profile-examples/

Edwards, J. (2009). Language and Identity: An introduction Key Topics in
Sociolinguistics. Cambridge: Cambridge University Press. Retrieved
from  http://www.ghbook.ir/index.php?name=csla 4, 5 K
osi&option=com_dbook&task=readonline&book_id=13650&page=73&
chkhashk=ED9C9491B4&Itemid=218&lang=fa&tmpl=component

Entman, R. M. (1993). Framing: Toward Clarification of a Fractured Paradigm.
Journal of Communication  (Vol. 43). Retrieved  from
https://s3.amazonaws.com/academia.edu.documents/30920539/framin
g.pdf?AWSAccessKeyld=AKIAIWOWYYGZ2Y53UL3A&EXpires=1556
519794&Signature=hPIwdt25aaTfEEt%2BkRmMYiOI3AMY %3D&respon
se-content-disposition=inline%3B
filename%3DFraming_Toward_Clarification_of a_ Frac

Ezzy, D. (1998). Theorizing Narrative ldentity: Symbolic Interactionism and
Hermeneutics. The Sociological Quarterly, 39(2), 239-252.
https://doi.org/10.1111/j.1533-8525.1998.tb00502.x

Fabbretti, M. (2019). Amateur translation agency in action: a case study of
scanlation. Translation Matters, 1(1), 46—60.

Fei, P. (2017). Renamed as Aluminum Corporation of China, Reformed into
State-owned Exclusive. Retrieved August 14, 2021, from
http://ffinance.sina.com.cn/stock/roll/2017-12-16/doc-
ifypsvkp3957364.shtml?source=cj&dv=2

Firestone, W. A. (1987). Meaning in Method: The Rhetoric of Quantitative and
Qualitative Research. Educational Researcher, 16(7), 16-21.

Flis, I., & Eck, N. J. van. (2018). Framing Psychology as a Discipline (1950-1999):
A large-scale term co-occurrence analysis of scientific literature in
psychology. History of Psychology, 21(4), 334.
https://doi.org/10.1037/hop0000067

144



Framing  Theory. (n.d.). Retrieved  October 21, 2019, from
https://masscommtheory.com/theory-overviews/framing-theory/

Gaballo, V. (2012). Exploring the boundaries of transcreation in specialized
translation. ESP Across Cultures, 9(2012), 95-113.

Gambier, Y., & Doorslaer, L. van (Eds.). (2013). Handbook of Translation
Studies (Vol. 4). Amsterdam: John Benjamins Publishing Company.

Garnaut, R., Song, L., & Cai, F. (2018). China’s 40 years of reform and
development : 1978-2018. Australian National University Press.

Gideon Toury. (1995). Descriptive Translation Studies and Beyond. John
Benjamins Publishing Company.

Gilligan, C. (1982). In a different voice : psychological theory and women’s
development.  Harvard  University  Press.  Retrieved  from
https://books.google.com.my/books?hl=zh-
CNé&lr=&id=XItMnL7ho2gC&oi=fnd&pg=PR9&dqg=Carol+Gilligan&ots=
6VIIRQNKkV2&sig=h86 ARyWK40OkVqOfP-PG7HWR2A-
o&redir_esc=y#v=onepage&q=Carol Gilligan&f=false

Globalisation unwound - Has covid-19 killed globalisation? (2020, May 14). The

Economist. Retrieved from
https://www.economist.com/leaders/2020/05/14/has-covid-19-killed-
globalisation

Goffman, E. (1974). Frame analysis : an essay on the organization of experience.
Northeastern.

Gokce Vaz De Carvalho, i. (2021). José Saramago’s crossover picturebooks
and their reception in Turkish. Translation Matters, 3(2), 44-60.
https://doi.org/10.21747/21844585/tm3_2a3

Grant, J. (1999). The New Marketing Manifesto: The 12 Rules for Building
Successful Brands in the 21st Century. Texere.

Gruszka, K. (2017). Framing the collaborative economy —Voices of contestation.
Environmental Innovation and Societal Transitions.
https://doi.org/10.1016/j.eist.2016.09.002

Guangzhe, H., & Lin, Z. (2018). A Case Study of Intersemiotic Translation Based
on Confucius Speaks. Shanghai Journal of Translation, (1), 84-89+95.

145



Guido, M. G., laia, P. L., & Errico, L. (2019). Promoting Responsible Tourism by
Exploring Sea-voyage Migration Narratives through ELF: An
Experiential-linguistic Approach to Multicultural Community Integration
conditions of the Creative Commons Attribution license. Eurasian
Journal of Applied Linguistics, 5(2), 219-238.
https://doi.org/10.32601/ejal.599240

Gunderson, B. J. (2016). Language in the times of The Absent City: Competing
for the Creation of the Master Narrative in Times of Repression in
Buenos  Aires. Michigan ~ Academician,  43(3), 366-379.
https://doi.org/https://doi.org/10.7245/0026-2005-43.3.366

Gwyn, R. (2000). “Really Unreal”: Narrative Evaluation and the Objectification of
Experience. Narrative Inquiry, 10(2), 313-340.
https://doi.org/10.1075/ni.10.2.03gwy

H. Porter Abbott. (2014). Narrativity | the living handbook of narratology.
Retrieved May 27, 2019, from https://www.lhn.uni-
hamburg.de/node/27.html

Hall, J. R., Neitz, M. J., & Battani, M. (2003). Sociology on Culture. Sociology
On Culture. London: Psychology Press.

Hansen, P. K., Pier, J., Roussin, P., & Schmid, W. (Eds.). (2017). Emerging
Vectors of Narratology. Berlin: De Gruyter.

Held, K., & Bader, B. (2018). The influence of images on organizational
attractiveness: comparing Chinese , Russian and US companies in
Germany. The International Journal of Human Resource Management,
29(3), 510-548. https://doi.org/10.1080/09585192.2016.1173085

Hero, C. (2018). My Last Duchess Context. Retrieved November 4, 2019, from
https://www.coursehero.com/lit/My-Last-Duchess/context/

Hijjo, N. F. M., Kaur, S., & Kadhim, K. A. (2019). Reframing the Arabic Narratives
on Daesh in the English Media: The Ideological Impact. Open Linguistics,
5(1), 81-93. https://doi.org/10.1515/0pli-2019-0005

Ho, S., & Steve, C.-H. (2018). An investigation of the corporate identity construct
in China: managerial evidence from the high technology industry.
Journal of Marketing Communications, (8), 779-800.

Hodges, A. (2011). The “War on Terror” Narrative. The “War on Terror” Narrative.
https://doi.org/10.1093/acprof:0s0/9780199759590.001.0001

Home - Ruyi Group. (n.d.). Retrieved October 31, 2019, from
http://mww.chinaruyi.com/home/en

146



Homer, B., & Tetreault, L. (2016). Translation as (Global) Writing. Composition
Studies, 44(1), 13-30.

Hui, J. (2018). A Report on the C-E Translation of Big Data Enterprise Product
Introduction. Donghua University.

Hyvarinen, M. (2016). Narrative and Sociology. Narrative Works: Issues,
Investigations, & Interventions, 6(1), 38-62. Retrieved from
https://journals.lib.unb.ca/index.php/NW/article/view/25445/29490

IMF Staff. (2001). Global Trade Liberalization and the Developing Countries --
An IMF Issues Brief. Retrieved March 20, 2019, from
https://www.imf.org/external/np/exr/ib/2001/110801.htm#i

Introduction. (n.d.). Retrieved April 23, 2019, from
http://eng.oversea.cnki.net/kns55/support/en/company.aspx

Jacobs, A. M. (2018). The Gutenberg English Poetry Corpus: Exemplary
Quantitative Narrative Analyses. Frontiers in Digital Humanities.
https://doi.org/10.3389/fdigh.2018.00005

Jannidis, F., Pier, J., Schmid, W., Huhn, P., & Emmott, C. (2003). What Is
Narratology? Walter de Gruyter.

JCET Group - About. (n.d.). Retrieved August 27, 2021, from
https://www.jcetglobal.com/en/site/about

Joel Backaler. (2014). China Goes West: Everything You Need to Know About
Chinese Companies Going Global. London: Palgrave Macmillan.
Retrieved from
https://books.google.com.tr/books?hl=en&Ir=&id=qncYDAAAQBAJ&Oi
=fnd&pg=PT7&ots=NaY4LfpEWH&sig=B9j6w5h-
mGKongkZslIxo3AsdyRg&redir_esc=y#v=onepage&q&f=false

Johansen, T. S. (2012). The Narrated Organization: Implications of a Narrative
Corporate ldentity Vocabulary for Strategic Self-Storying. International
Journal of Strategic Communication, 6(3), 232-245.
https://doi.org/10.1080/1553118X.2012.664222

Johnson, H. L. (2016). Narrating entanglements: Rethinking the local/global
divide in ethnographic migration research. International Political
Sociology, 10(4), 383-397.
https://doi.org/https://doi.org/10.1093/ips/olw021

Jones, R., Latham, J., & Betta, M. (2014). Narrative Construction of the Social
Entrepreneurial Identity. https://doi.org/10.1108/13552550810897687

147



Ju, J., & Yu, X. (2018). China’s Opening up after 40 Years: Standing at a Historic
Turning Point. China and World Economy, 26(2), 23-49.
https://doi.org/10.1111/cwe.12235

Katan, D. (2014). Introduction: Uncertainty in the Translation professions: time
to transcreate? Cultus: The Intercultural Journal of Mediation and
Communication 2014:, 7, 10-19.

Kaufman, S., Elliott, M., & Shmueli, D. (2003). Frames, framing and reframing.
Beyond Intractability.

Keen, S. (2015). Narrative Form: Revised and Expanded Second Edition.
Springer. Retrieved from
https://books.google.com.my/books?id=HIJaCwWAAQBAJ&pg=PA120&l
pg=PA120&dqg=the+set+of+qualities+tmarking+narrative&source=bl&ot
s=RKuOYxW145&sig=ACfU3U303XGrugT_2M856t79u_4gBOEdfg&hl
=en&sa=X&ved=2ahUKEwiTpt2JtMvpAhXaxjgGHUIdBCsQ6AEWAHO
ECAcQAQ#v=onepage&q=the s

Kellermann, K., & Cole, T. (1994). Classifying Compliance Gaining Messages:
Taxonomic Disorder and Strategic Confusion. Communication Theory,
4(1), 3—60. https://doi.org/10.1111/j.1468-2885.1994.tb00081.x

Kohler Riessman, C. (2005). Narrative analysis. In Narrative, Memory &
Everyday Life (pp. 1-7). Huddersfield. Retrieved from
http://eprints.hud.ac.uk/id/eprint/4920/%0AThe

Kdppe, T. (2014). Narrative Events. Storyworlds: A Journal of Narrative Studies,
6(1), 101-116. https://doi.org/10.5250/storyworlds.6.1.0101

Korostelina, K. V. (Ed.). (2012). Forming a culture of peace: Reframing narrtives
of intergroup relations, equity, and justice. OUOUOOO OO0O0
OOo00dy ooooooon (Vol. Wi el PALGRAVE MACMILLAN.
https://doi.org/10.1057/9781137105110

Kress, G., & Leeuwen, T. J. van. (2006). Reading Images: A Grammar of Visual
Design (2nd ed.). London: Routledge.

Labov, W. (1973). Language in the Inner City: studies in the Black English
vernacular. Philadelphia: University of Pennsylvania Press.

Labov, W. (2006). Narrative pre-construction. Narrative Inquiry, 16(1), 37-45.

Lei, C. (2021). A Report on the C-E Translation of “Company Profile” Texts.
Northwest Normal University.

Liao, M.-H. (2016). Translating time and space in the memorial museum.
Translation Spaces, 5(2), 181-199. https://doi.org/10.1075/ts.5.2.02lia

148



LibGuides: ProQuest Central: About. (n.d.). Retrieved September 12, 2019, from
https://proquest.libguides.com/pgc

Lihong, C. (2020). A Contrastive Analysis of Corporate Profiles between China
and America Based on Rhetorical Appeals. Journal of Minnan Normal
University, 34(1), 102-107. https://doi.org/10.16007/j.cnki.issn2095-
7114.2020.01.020

Lin, F. H., Liu, Y. F., Lee, H. J., Chang, C. H. C., Jaaskelainen, I. P., Yeh, J. N.,
& Kuo, W. J. (2019). Differential brain mechanisms during reading
human vs. machine translated fiction and news texts. Scientific Reports,
9(1). https://doi.org/10.1038/S41598-019-49632-W

Lin Yifu. (2018). A+AFEZFEREILTUE , XE2BAREW ? _KIEHTX.
Retrieved March 20, 2019, from
https://user.guancha.cn/main/content?id=7573

Linde, C. (1986). Private stories in public discourse: Narrative analysis in the
social sciences. Poetics, 15(1-2), 183-202.
https://doi.org/10.1016/0304-422X(86)90039-2

Liu, C. (2021). Verbal-to-visual translation based on linguistic and narratological
models: a poetry-comic translation of Sappho and Phaon. Translation
Matters, 3(2), 124-139. https://doi.org/10.21747/21844585/tm3_2a8

Lukin, A. (2019). The US—China Trade War and China’s Strategic Future.
Survival, 61(1), 23-50.
https://doi.org/10.1080/00396338.2019.1568045

Mandler, J. M. (2014). Stories, Scripts, and Scenes: Aspects of Schema Theory.
Psychology Press. Psychology Press. Retrieved from
https://books.google.com.my/books?id=qaGYAgAAQBAJ&dg=Stories,
+scripts,+and+scenes:+Aspects+of+schema+theory&lr=&source=gbs_
navlinks_s

Mark Mason. (2010). Sample Size and Saturation in PhD Studies Using
Quialitative Interviews. Forum Qualitative Sozialforschung / Forum:
Quialitative Social Research, 11(3). Retrieved from
http://imww.qualitative-
research.net/index.php/fqs/article/view/1428/3027

Marotzki, W., Holze, J., & Verstandig, D. (2014). Analysing Virtual Data. In The
SAGE Handbook of Qualitative Data (pp. 450-465). London: SAGE
Publications Ltd.

Matthes, J. (2009). What's in a Frame? A Content Analysis of Media Framing
Studies in the World's Leading Communication Journals, 1990-2005.
Journalism & Mass Communication Quarterly, 86(2), 349-367.
https://doi.org/10.1177/107769900908600206

149



McKibbin, W. J., & Fernando, R. (2020). The Global Macroeconomic Impacts of
COVID-19: Seven  Scenarios. SSRN  Electronic  Journal.
https://doi.org/10.2139/ssrn.3547729

Melewar, T. C., & Jenkins, E. (2002). Defining the Corporate Identity Construct.
Corporate Reputation Review, 5(2), 76-90.
https://doi.org/10.1057/palgrave.crr.1540166

Melewar, T. C., & Karaosmanoglu, E. (2006). Seven dimensions of corporate
identity A categorisation from the practitioners’ perspectives. European
Journal of Marketing, 40(7/8), 864-869.
https://doi.org/10.1108/03090560610670025

Merriam, S. B., & Tisdell, E. J. (2015). Qualitative research: A guide to design
and implementation (Fourth). San Francisco: John Wiley & Sons.

Min, W., & Xuanmin, L. (2017). Cultural Presuppostion and Multi-modal
intertextual Reconstruction of Chinese Mythology: A Case Study on the
English Translation of Shanhai Jing. Foreign Languages in China, 14(3),
92-100. https://doi.org/10.13564/j.cnki.issn.1672-9382.2017.03.017

Mongeon, P., & Paul-Hus, A. (2016). The journal coverage of Web of Science
and Scopus: a comparative analysis. Scientometrics, 106(1), 213—-228.
https://doi.org/https://doi.org/10.1007/s11192-015-1765-5

Monk, N., Lindgren, M., McDonald, S., & Pasfield-Neofitou, S. (2017).
Reconstructing identity: A transdisciplinary approach. Reconstructing
Identity: A Transdisciplinary Approach, 1-332.
https://doi.org/10.1007/978-3-319-58427-0

Morse, J. M. (1994). Designing funded qualiative research. In Handbook of
qualitative research.

Multinational Corporation - Overview, Characteristics, Advantages. (n.d.).
Retrieved May 19, 2019, from
https://corporatefinanceinstitute.com/resources/knowledge/strategy/mu
[tinational-corporation/

Munyard, S. (2018). Heterolingualism and the Holocaust: Translating the
Ineffable in Héléne Berr's Journal. Humanities, 7(3), 74.
https://doi.org/10.3390/H7030074

Mura, P. (2015). Perceptions of authenticity in a Malaysian homestay - A

narrative  analysis.  Tourism  Management, 51, 225-233.
https://doi.org/10.1016/j.tourman.2015.05.023

150



Murmann, J. P., Huang, C., & Wu, X. (2017). Constructing large multinational
corporations from China: East meets West at Huawei, 1987-2017.
Retrieved  from https://www.alexandria.unisg.ch/255517/2/ __SV-
MONK_UNISG-Rfolder%24 mkoelbener_Desktop_Peter
Murmann_East meets West at Huawei Draft V 101 with
Titlepage %28002%29.pdf

My Last Duchess: Study Guide. (n.d.). Retrieved November 4, 2019, from
https://mwww.cummingsstudyguides.net/Guides3/MyLast.html

Newmark, P. (1988). A Textbook of Translation (Vol. 40). Hempstead: Prentice
HaH International. https://doi.org/10.1177/026009358904000310

Niansheng, D., & Ao, L. (2017). The Narrative Innovation in International
Communication. China Publishing Journal, 0(18), 3-7.

Nordgvist, M., Hall, A., & Melin, L. (2009). Qualitative research on family
businesses: The relevance and usefulness of the interpretive approach.
Journal of Management and Organization, 15(3), 294-308.
https://doi.org/10.5172/jm0.2009.15.3.294

Norlyk, B., Hansen, M. W. L., & Krogh, P. (2013). Corporate Storytelling | the
living handbook of narratology. Retrieved January 29, 2019, from
http://www.lhn.uni-hamburg.de/article/corporate-storytelling

Nykanen, J. (2013). Identity, narrative and frames: Assessing Turkey’s Kurdish
initiatives. Insight Turkey, 15(2), 85-101.

Omona, J. (2013). Sampling in Qualitative Research: Improving the Quality of
Research Outcomes in Higher Education. Makerere Journal of Higher
Education, 4(2), 169-185. https://doi.org/10.4314/majohe.v4i2.4

Owens, P. B. (2013). Precipitating Events and Flashpoints. The Wiley-Blackwell
Encyclopedia of Social and Political Movements.
https://doi.org/10.1002/9780470674871.wbespm166

Padgett, D. K. (2016). Qualitative Methods in Social Work Research (Third).
Thousand Oaks: SAGE Publications Inc.

Palinkas, L. A., Horwitz, S. M., Green, C. A., Wisdom, J. P., Duan, N., &
Hoagwood, K. (2015a). Purposeful Sampling for Qualitative Data
Collection and Analysis in Mixed Method Implementation Research.
Administration and Policy in Mental Health, 42(5), 533-544.
https://doi.org/10.1007/s10488-013-0528-y

151



Palinkas, L. A., Horwitz, S. M., Green, C. A., Wisdom, J. P., Duan, N., &
Hoagwood, K. (2015b). Purposeful sampling for qualitative data
collection and analysis in mixed method implementation research.
Administration and Policy in Mental Health, 42(5), 533.
https://doi.org/10.1007/S10488-013-0528-Y

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis.
Health Services Research, 34(5 Pt 2), 1189-1208. Retrieved from
http://www.ncbi.nIm.nih.gov/pubmed/10591279

Pennycook, A. (1994). The Politics of Pronoun. ELT Journal, 48(2), 173-178.

Peverelli, P. J. (2006). Chinese Corporate Identity. Routledge Taylor & Franci
Group. Oxon: Routledge.

Pieper, K. (2021). Translation criticism meets multimodality: evaluating the
translation of a picturebook — an experiment. Translation Matters, 2(3),
25-44. https://doi.org/10.21747/21844585/tm3_2a2

Ping, Y. (2018). News translation in the representations of Hong Kong: a critical
narrative analysis of the Legislative Council oath-taking controversy.
Asia Pacific Translation and Intercultural Studies, 5(3), 231-249.
https://doi.org/10.1080/23306343.2018.1525791

Polkinghorne, D. E. (2005). Language and Meaning: Data Collection in
Qualitative Research, 52(2), 137-145. https://doi.org/10.1037/0022-
0167.52.2.137

Pormouzeh, A. (2014). Translation as renarration: Critical analysis of Iran’s
cultural and political news in english western media and press from 2000
to 2012. Mediterranean Journal of Social Sciences, 5(9), 608-619.
https://doi.org/10.5901/mjss.2014.v5n9p608

Preen, M. (2019). China’s Reforms and Opening-Up: Future Prospects.
Retrieved May 28, 2020, from https://www.china-
briefing.com/news/economic-reform-china-opening-up-future-
prospects/

Prior, L. (2003). Using Documents in Social Research. Sage Publication, Inc.
London: SAGE Publications Ltd.
https://doi.org/10.1177/009430610403300376

Products - ProQuest Central™. (n.d.). Retrieved April 19, 2019, from
https://www.proquest.com/products-
services/databases/ProQuest_Central.html#resources

Prokkola, E. K. (2014). Using narrativity as methodological tool. Acme, 13(3),
442-449.

152



Putri, A. C. (2019). News translation in the digital age: A case study of Vice.com.
SALTeL Journal (Southeast Asia Language Teaching and Learning),
2(1), 1-10. https://doi.org/10.35307/saltel.v2i1.20

Qichacha Company Profile - Office Locations, Competitors, Revenue, Financials,
Employees, Key People, Subsidiaries. (n.d.). Retrieved July 20, 2021,
from https://craft.co/gichacha

Qiongying, H., & Ruigi, L. (2019). Ideology and Translating: Construction of the
Canonical Identity of the Yi People‘s Narrative Poem Ashima. Journal of
Yanshan University, 20(1), 19-25.

Rambaree, K. (2007). Bringing Rigour in Qualitative Social Research : the Use
of a CAQDAS. University of Mauritius Research Journal, 13(A), 1-16.

Ran, W., Xiaoyu, W., & Yan, G. (2021). Study on Business Discourse Based on
Critical Genre Analysis ( CGA) -- Through Taking Start-ups of College
Students as an Example. Heilongjiang Science, 12(3), 24-27.

Reese, S. D., Oscar H. Gandy, J., & Grant, A. E. (2001). Framing Public Life:
Perspectives on Media and Our Understanding of the Social World.
London: Routledge.

Rest, J. R., Narvaez, D., Thoma, S. J., & Bebeau, M. J. (2000). A Neo-
Kohlbergian approach to morality research. Journal of Moral Education,
29(4). https://doi.org/10.1080/713679390

Rie Koizumi. (2012). Relationships Between Text Length and Lexical Diversity
Measures: Can We Use Short Texts of Less than 100 Tokens?
Vocabulary Learning and Instruction, 1(2), 60-69.
https://doi.org/10.7820/vli.v01.1.2187-2759

Riessman, C. K. (2017). Narrative Analysis. SoyChile.Cl.
https://doi.org/10.1016/0375-6742(92)90137-W

Rizzo, A. (2018). The role of the creative industries: translating identities on
stages and visuals. International Journal of Society, Culture & Language,
6(2), 115-131. Retrieved from
https://search.proquest.com/docview/2131585594?accountid=27932

Rodgers, B. L., & Cowles, K. V. (1993). The qualitative research audit trail: A
complex collection of documentation. Research in Nursing & Health,
16(3), 219-226. https://doi.org/10.1002/nur.4770160309

Rodrik, D., Kennedy, J. F., & Rodrik, D. (2018). Populism and the economics of

globalization. Journal of International Business Policy, 1, 12-33.
https://doi.org/10.1057/s42214-018-0001-4

153



Rud, J. A. (2018). After Asylum: Hermeneutic Composability in Former Refugee
Narratives. Narrative Inquiry, 28(1), 30-55.
https://doi.org/10.1075/ni.17059.rud

Rutten, K., & Soetaert, R. (2013). Narrative and Rhetorical Approaches to
Problems of Education. Jerome Bruner and Kenneth Burke Revisited.
Studies in  Philosophy and Education, 32(4), 327-343.
https://doi.org/10.1007/s11217-012-9324-5

Sajjad, T. (2018). What’s in a name? ‘Refugees’, ‘migrants’ and the politics of
labelling. Race and Class, 60(2), 40-62.
https://doi.org/10.1177/0306396818793582

Saldanha, G. (2014). Research Methodologies in Translation Studies. Research
Methodologies in Translation Studies.
https://doi.org/10.4324/9781315760100

Saleh, M. H. S. (2017). A model for assessing the framing of narratives in conflict
interpreting: the case of Libya. University of Birmingham.

Scheibe, K. E., & Barrett, F. J. (2017). The Storied Nature of Human Life: the
Life and Work of Theodore R. Sarbin. Cham: Palgrave Macmillan.

Schuman, M. (2019). The U.S.-China Trade War Isn’t Going Anywhere.
Retrieved April 20, 2019, from
https://www.theatlantic.com/international/archive/2019/01/us-china-
trade-talks-resume/581434/

Shaheen, M., Pradhan, S., & Ranajee. (2018). Sampling in Qualitative Research,
25-51. https://doi.org/10.4018/978-1-5225-5366-3.ch002

Shanghai Museum. (n.d.-a). Lustre Revealed: Jingdezhen Porcelain Wares in
Mid Fifteenth Century. Retrieved June 10, 2019, from
https://www.shanghaimuseum.net/museum/frontend/en/display/exhibiti
on-info-out-line-detail.action?exhibitionCode=E00004074

Shanghai Museum. (n.d.-b). Retrieved June 12, 2020, from
https://mww.shanghaimuseum.net/museum/frontend/en/infomation/intr
oduction

Shen, D. (2011). What is the Implied Author? Style, 45(1), 80-98.
https://doi.org/10.5325/style.45.1.80

Shen, D. (2015). What Challenges does Covert Progression Pose to Translation?

How to Cope with them? Foreign Languages Research, (1), 57-63+112.
https://doi.org/10.13978/j.cnki.wyyj.2015.01.011

154



Signori, P., & Flint, D. J. (2020). Revealing the unique blend of meanings in
corporate identity: An application of the semiotic square. Journal of
Marketing Theory and Practice, 28(1), 26-42.
https://doi.org/10.1080/10696679.2019.1662312

Smith, B. (2016). Dramatic Monologue. In N. McLoughlin (Ed.), The Portable
Poetry Workshop (p. 240). Macmillan International Higher Education.
Retrieved from https://books.google.com.my/books?hl=zh-
CNé&lr=&id=pyOHDQAAQBAJ&oi=fnd&pg=PA131&dg=dramatic+tmono
logue+implied+author&ots=MTGObEuaPK&sig=dG72LkM-

RxAke wdPdKuwmbqcDE&redir_esc=y#v=onepage&q=dramatic
monologue implied author&f=false

SOEs Bring Integrity and Responsibility. (2019). Retrieved July 20, 2021, from
http://en.sasac.gov.cn/2019/04/28/c_1421.htm

Somers, M. R. (1992). Narrativity, Narrative ldentity, and Social Action:
Rethinking English Working-Class Formation. Social Science History,
16(4), 591. https://doi.org/10.2307/1171314

Somers, M. R. (1994). The narrative constitution of identity: A relational and
network approach. Theory and Society, (23), 605—649. Retrieved from
https://link.springer.com/content/pdf/10.1007/BF00992905.pdf

Somers, M. R. (2008). Genealogies of Citizenship: Markets, Statelessness, and
the Right to have Rights. Cambridge University Press (Vol. 34).
Cambridge: Cambridge University Press.
https://doi.org/10.29173/cjs6149

Somers, M. R., & Gibson, G. D. (1993). Reclaiming the epistemological “other’:
narrative and the social constitution of identity. Social Theory and the
Politics of Identity. Oxford UK.

Song, L. (2018). The past, present and future of SOE reform in China.
https://doi.org/10.1093/oxrep/8.1.130

Spacey, A. (2019). Analysis of Poem My Last Duchess by Robert Browning.
Retrieved November 4, 2019, from
https://owlcation.com/humanities/Analysis-of-Poem-My-Last-Duchess-
by-Robert-Browning

Spangler, B. (2003). Reframing. Retrieved October 21, 2019, from
https://www.beyondintractability.org/essay/joint-reframing

Spiessens, A., & Van Poucke, P. (2016). Translating news discourse on the

crimean crisis: Patterns of reframing on the Russian website InoSMI.
Translator, 22(3). https://doi.org/10.1080/13556509.2016.1180570

155



Steph Lawler. (2014). Identity: Sociological perspectives (second). Cambridge:
Polity Press.

Sternberg, M. (2010). Narrativity: From Objectivist to Functional Paradigm
Theory of narrative View project. Poetics Today, 31(3), 507—-659.
https://doi.org/10.2307/25835327

Stevens, A. (2012). “I am the person now | was always meant to be”: Identity
reconstruction and narrative reframing in therapeutic community prisons.
Criminology & Criminal Justice, 12(5), 527-547.
https://doi.org/10.1177/1748895811432958

Sun, X. (2014). Analysis on Negative Transfer of Native Language Syntax
Structure in English Compositions of Chinese College Students.
Proceedings of the 3rd International Conference on Science and Social
Research, 1, 1043-1045. https://doi.org/10.2991/ICSSR-14.2014.229

Sun, Y., Li, L., Shi, | Hui, & Chong, D. (2020). The transformation and upgrade
of China’s manufacturing industry in Industry 4.0 era.
https://doi.org/10.1002/sres.2714

Tajuddin, A. J. A. (2015). A Malaysian Professional Communication Skills in
English Framework for English for Occupational Purposes Courses. Phd
Thesis. Retrieved from http://eprints.nottingham.ac.uk/28747/1/AJAT
2015.pdf%0ACopyright

Tao, S. (2019). On Poetry Translation from Cognitive Construal Perspective: A
Case Study of the English Versions of Chinese Ancient Poem Tian Jing
Sha.Qiu Si. International Journal of Publication and Social Studies, 4(1),
37-47. https://doi.org/10.18488/journal.135.2019.41.37.47

Terms Compared. (2020). Internal stakeholders vs external stakeholders -
definitions, explanations, differences. Retrieved September 22, 2021,
from https://www.termscompared.com/internal-stakeholders-vs-
external-stakeholders/

The Global Risks Report 2019 14th Edition Insight Report. (2019). Geneva.

Ting, W. (2022). Evaluating and Optimizing the English Corporate Profiles in
Alibaba.com -- A Case Study of Stores in Huaian, Jiangsu. Market
Modernization, (2), 10-12.
https://doi.org/10.14013/j.cnki.scxdh.2022.01.004

Topalian, A. (2003). Experienced reality: The development of corporate identity

in the digital era. European Journal of Marketing, 37(7/8), 1119-1132.
https://doi.org/10.1108/03090560310477690

156



Translation | definition of translation by Medical dictionary. (n.d.). Retrieved April
19, 2019, from https://medical-
dictionary.thefreedictionary.com/translation

Tsui, A. B. M. (2014). Formation : Complexities of Identity A Narrative Inquiry of
an EFL Teacher, 41(4), 657—-680.

Vaismoradi, M., Turunen, H., & Bondas, T. (2013). Content analysis and
thematic analysis: Implications for conducting a qualitative descriptive
study. Nursing &  Health  Sciences, 15(3),  398-405.
https://doi.org/10.1111/nhs.12048

Valdedn, R. A. (2005). Media Translation In BBCMUNDO Internet Texts. Revista
Canaria de Estudios Ingleses, (51), 105-119. Retrieved from
https://riull.ull.es/xmlui/handle/915/18845

Valdeo6n, R. A. (2008). Anomalous news translation: Selective appropriation of
themes and texts in the internet. Babel, 54(4), 299-326.
https://doi.org/10.1075/babel.54.4.01val

Valdedn, R. A. (2014). From Adaptation to Appropriation: Framing the World
through News Translation. LINGUACULTURE, 1.
https://doi.org/10.1515/lincu

van Hulst, M., & Yanow, D. (2016). From Policy “Frames” to “Framing”
Theorizing a More Dynamic, Political Approach. American Review of
Public Administration. https://doi.org/10.1177/0275074014533142

van Riel, C. B. M., & Balmer, J. M. T. (1997). Corporate identity: the concept, its
measurement and management. European Journal of Marketing,
31(5/6), 340-355. https://doi.org/10.1108/eb060635

Wang, H., & Miao, L. (2016). China goes global: how China’s overseas
investment is transforming its business enterprises. Houndmills:
Palgrave Macmillan Ltd.

Wang, L., Ang, L. H., & Abdul Halim, H. (2021). What is Real Transcreation? A
Case Study of Transcreation in Corporate Communication Writing.
International Journal of Academic Research in Business and Social
Sciences, 11(12), 1149-1165. https://doi.org/10.6007/ijarbss/v11-
i12/11686

Wang, O., & Xin, Z. (2020). China cements Communist Party’s role at top of its
SOEs, should ‘execute the will of the party’ | South China Morning Post.
Retrieved September 4, 2021, from
https://www.scmp.com/economy/china-
economy/article/3045053/china-cements-communist-partys-role-top-
its-soes-should

157



Wang, X. (2020). Chapter 10 Made in China. In Winning American Hearts and
Minds: China’s Image Building Efforts in the 21st Century (pp. 125-138).
Singapore: Springer. https://doi.org/https://doi.org/10.1007/978-981-15-
3184-2_10 125

Wang, Y., & Zhang, G. (2021). Translation of Narrative Voice and Reproduction
of a Simulated Storyteling Mode. SAGE Open, 11(4).
https://doi.org/10.1177/21582440211060349

Watson, J., & Hill, A. (Eds.). (2012). Dictionary of Media and Communication
Studies (8th ed.). London: Bloomsbury Publishing. Retrieved from
https://ejournal.poltektegal.ac.id/index.php/siklus/article/view/298%0Ah
ttp://repositorio.unan.edu.ni/2986/1/5624.pdf%0Ahttp://dx.doi.org/10.10
16/j.jana.2015.10.005%0Ahttp://www.biomedcentral.com/1471-
2458/12/58%0Ahttp://ovidsp.ovid.com/ovidweb.cgi?T=JS&P

Weisstein, N. (1993). Power resistance and science: A call for a revitalized
feminist psychology. Feminism & Psychology, 3(2), 239-245.
https://doi.org/doi.org/10.1177/0959353593032011

Wengqian, Z., & Chuanjiang, J. (2018). Shandong Ruyi furthers global dreams
with  Bally buy. Retrieved October 25, 2019, from
http://www.chinadaily.com.cn/a/201802/14/WS5a839992a3106e7dccl
3ch26.html

What is Scopus Preview? - Scopus: Access and use Support Center. (n.d.).
Retrieved April 19, 2019, from
https://service.elsevier.com/app/answers/detail/a_id/15534/supporthub
/scopusl#tips

White, H. (2005). The Value of Narrativity in the Representation of Reality.
Critical Inquiry, 7(1), 5-27. https://doi.org/10.1086/448086

White House Office of Trade and Manufacturing Policy. (2018). How China’s
Economic Aggression Threatens the Technologies and Intellectual
Property of the United States and the World. Retrieved from
https://www.whitehouse.gov/wp-content/uploads/2018/06/FINAL-
China-Technology-Report-6.18.18-PDF.pdf

Wolf Schmid. (2003). Narrativity and Eventfulness. In T. Kindt & H.-H. Mller
(Eds.), What is narratology? (pp. 17—34). Walter de Gruyter.

Wu, X. (2018). Framing, reframing and the transformation of stance in news
translation: a case study of the translation of news on the China—Japan
dispute. Language and Intercultural Communication, 18(2), 257-274.
https://doi.org/10.1080/14708477.2017.1304951

158



Xijia, Q. (2021). China aims to fully digitize manufacturing sector by 2035 in
ambitious plan. Retrieved August 28, 2021, from
https://www.globaltimes.cn/page/202104/1221088.shtml

Xinhua. (2018). Xi calls for better fulfilling missions of publicity work. Retrieved

March 19, 2019, from
http://english.gov.cn/news/top_news/2018/08/23/content_ 2814762723
63420.htm

Yeats, W. B. (n.d.). The Lake Isle of Innisfree. Retrieved June 9, 2020, from
https://www.poetryfoundation.org/poems/43281/the-lake-isle-of-
innisfree

Yu, Y., & Liu, Y. (2018). Country-of-Origin and Social Resistance in Host
Countries: The Case of a Chinese Firm. Thunderbird International
Business Review, 60(3), 347—363. https://doi.org/10.1002/tie.21873

Zaixi, T. (2018). Translation and National Image Reconstruction: The Case of
China Narratives and Cultural Back-Translation. Foreign Languages
and Literature, 34(1), 1-10.

Zhang, M., & Qin, B. (2017). Reframing translated news for target readers: a
narrative account of news translation in Snowden’s discourses.
Perspectives, 26(2), 261-276.
https://doi.org/10.1080/0907676X.2017.1377265

Zhiguo, L. (2017). Translations of Introductive Texts of Intangible Cultural
Heritage. Foreign Languages and Literature, 33(2), 117-121.

Zhou, Y., Zang, J., Miao, Z., & Minshall, T. (2019). Upgrading Pathways of
Intelligent Manufacturing in China: Transitioning across Technological
Paradigms. Engineering, 5(4), 691-701.
https://doi.org/10.1016/J.ENG.2019.07.016

+t B & % ™ . (nd). Retrieved June 12, 2020, from
https://www.shanghaimuseum.net/museum/frontend/infomation/introdu
ction.action

hEHE > XFEMN > AFEN. (n.d). Retrieved April 15, 2020, from
https://www.crrcgc.cc/g4894.aspx

P EEWVEBRABSRAA. (nd-a). Retrieved August 24, 2021, from
https://www.chinalco.com.cn/gywm/gywm_gsjs/

FEEWERABGIRAT. (n.d.-b). AFIME. Retrieved November 20, 2021, from
https://www.chinalco.com.cn/gywm/gywm_gsjs/

159



N &a & 4 . (nd). Retrieved August 17, 2021, from
http://www.sinopecgroup.com/group/gsjs/gsgk/

M, & 9% . (nd). Retrieved September 11, 2021, from
http://www.sinomach.com.cn/gygj/gjgk/gijjj/

KBERFE-AFNE. (nd). Retrieved August 27, 2021, from
https://www.jcetglobal.com/site/about

& @ 4 . (nd). Retrieved August 30, 2021, from
http://www.chinaconch.com/conch/_97/_275/index.html

160



BIODATA OF STUDENT

Wang Li is currently a PhD candidate at the Faculty of Modern Languages and
Communication, Universiti Putra Malaysia. She obtained her MA degree in
English literature from Anhui University, China at 2012. Prior to her enroliment
as a PhD candidate, she worked as a teaching staff member at the College of
Foreign Languages, Fuyang Normal University, China. Her research interests
and publications focus on narrative analysis and translation studies.

195



LIST OF PUBLICATIONS

Wang, Li, Ang, Lay Hoon, Sabariah Md Rashid, & Hazlina Abdul Halim. (2018).
The Transcreation turn in marketing materials of multinational
companies in China: A preliminary analysis of company profiles, In
Proceedings of Malaysia International Conference on Foreign
Languages (MICFL2018) (pp. 305-311). Selangor, Malaysia: Universiti
Putra Malaysia.

Wang, Li & Ang, Lay Hoon. (2018). Study on narrative correlation of English
translation of publicity-oriented Materials about Chinese enterprises ---
Taking English company profiles in Zhongxing Government & Enterprise
Network for instance”. Hetao College Forum. (01):41-43+52.

Wang, Li, Ang, Lay Hoon, Sabariah Md Rashid, & Hazlina Abdul Halim. (2020).
Narrative constitution of identities and profiles of multinational
corporations of China: A case study. The GLOCAL in Asia 2020 2:421—
27.

Wang, Li, Ang, Lay Hoon, & Hazlina Abdul Halim. (2020). A systematic literature
review of narrative analysis in recent translation studies. Pertanika
Journal of Social Sciences and Humanities 28(1):1-16.

Wang, Li, Ang, Lay Hoon, & Hazlina Abdul Halim. (2021). What is real
transcreation? A case study of transcreation in corporate
communication writing. International Journal of Academic Research in
Business and Social Sciences, 11(12), 1149-1165.
https://doi.org/10.6007/ijarbss/v11-i12/11686

196



' UNIVERSITI PUTRA MALAYSIA
(BERILMU BERBAKTI

UNIVERSITI PUTRA MALAYSIA
STATUS CONFIRMATION FOR THESIS / PROJECT REPORT AND COPYRIGHT
ACADEMIC SESSION: Second Semester 2021/2022

TITLE OF THESIS / PROJECT REPORT:
REFRAMING NARRATIVES FOR CORPORATE IDENTITIES IN THE TRANSLATION OF
CORPORATE PROFILES IN CHINA MULTINATIONAL CORPORATIONS

NAME OF STUDENT: WANG, LI

I acknowledge that the copyright and other intellectual property in the thesis/project report
belonged to Universiti Putra Malaysia and | agree to allow this thesis/project report to be placed
at the library under the following terms:

1. This thesis/project report is the property of Universiti Putra Malaysia.

2. The library of Universiti Putra Malaysia has the right to make copies for educational
purposes only.

3. The library of Universiti Putra Malaysia is allowed to make copies of this thesis for academic
exchange.

| declare that this thesis is classified as:

*Please tick (V)
CONFIDENTIAL (Contain confidential information under Official Secret Act
1972).
RESTRICTED (Contains restricted information as specified by the

organization/institution where research was done).

OPEN ACCESS | agree that my thesis/project report to be published as
hard copy or online open access.

Jod

This thesis is submitted for:

PATENT Embargo from until
(date) (date)

i

Approved by:

(Signature of Student) (Signature of Chairman of Supervisory Committee)
New IC No/ Passport No.: Name:
Date: Date:

[Note: If the thesis is CONFIDENTIAL or RESTRICTED, please attach with the letter from the
organization/institution with period and reasons for confidentially or restricted.]





