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The maze around Information and Communications Technology (ICT) has led youth to 

narrow their focus on technologies that are beneficial for venturing into entrepreneurial 

activities. Internet in particular, offers countless of opportunities that one with efficient 

skills could attain with promising benefit of brighter career possibilities and income 

expansions. In Malaysia, youth find opportunities in self-employment through internet-

based platforms and by far it is the best way to curb unemployment status. Yet, to some 

degree, this requires technical or rather internet skill competency which most of youth at 

young age find it challenging. The purpose of this study is to examine internet usage 

towards entrepreneurship intention among youth in Malaysia. The study used 

quantitative approach whereby 400 youths in Klang Valley, Malaysia were selected as 

respondents. The population in this study comprises of Malaysians from three major 

different groups namely Malay, Chinese and Indian. This study is based on non-

probability sampling. Data were gathered using convenience sample through self-

administrative questionnaire, which were written in English and Bahasa Melayu. The 

statistical data processed through two parts, which are descriptive statistic analysis and 

inferential statistic analysis. For descriptive data analysis, percentage, mean and standard 

deviation were used to understand how youth are utilizing internet for entrepreneurial 

activities. Likewise, for inferential statistic, the Pearson Correlation, Regression, t-Test 

and ANOVA were conducted to identify the relationship between predictive variables 

and use behavior of youth entrepreneurship intention. The findings of Pearson 

Correlation indicated there is a relationship between performance expectancy, effort 

expectancy, social influence, facilitating conditions, internet knowledge and internet 

skill competency towards use behavior of youth entrepreneurship intention. In depth 

analysis of regression test had shed a light on variables that contributed significantly to 

dependent variables. The result indicated that youth who have facilitating condition, 

social influence as well as internet knowledge have high levels of use behavior of 

entrepreneurship intention. On the other hand, the analysis of t-Test and ANOVA reveals 

there is no significant relationship between gender (male and female) with use behavior 

of youth entrepreneurship intention. Contrary, there is a significant relationship between 

age and use behavior of youth entrepreneurship intention. In short, youth should accept 
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and practice certain elements such as access to right information, competency in using 

the internet and acquiring technical skills in order to strengthen their entrepreneurial 

engagement. This study stresses on the need for youth to advocate and utilize internet 

resources for one-self as it will lead them into an elite society where successful 

entrepreneurial measures are guaranteed among generations of internet users.   
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Pembangunan dan trend Teknologi Maklumat dan Komunikasi (ICT) telah mendorong 

belia untuk lebih   fokus terhadap teknologi yang bermanfaat dalam usaha meneroka 

aktiviti keusahawanan. Internet dalam khususnya menawarkan pelbagai peluang di 

mana, seseorang yang mempunyai kemahiran yang efisien dapat mencapai manfaat dari 

sudut peluang pekerjaan yang cerah serta perkembangan dalam penjanaan pendapatan. 

Di Malaysia, golongan belia mencari peluang pekerjaan sendiri melalui platform 

berasaskan internet dan setakat ini ia adalah cara yang terbaik untuk menggurangkan 

pengangguran. Namun, pada tahap tertentu kemahiran teknikal atau internet diperlukan 

dan kebanyakan remaja mendapati bahawa ia adalah mencabar. Objektif kajian ini adalah 

untuk meneliti penggunaan internet ke arah niat keusahawanan dalam kalangan belia di 

Malaysia. Kajian ini menggunakan pendekatan kuantitatif, dan seramai 400 belia telah 

dipilih sebagai responden yang terdiri daripada tiga kumpulan utama iaitu Melayu, Cina 

dan India. Kajian ini berdasarkan pada persampelan bukan kebarangkalian. Data 

dikumpulkan dengan menggunakan persampelan mudah melalui soal selidik yang di 

tadbir sendiri, yang terdiri daripada dwibahasa iaitu Bahasa Inggeris dan Bahasa Melayu. 

Data statistik kemudianya, diproses melalui dua bahagian, iaitu analisis statistik 

deskriptif dan analisis statistik inferensi. Untuk analisis data deskriptif, peratusan, min 

dan sisihan piawai digunakan untuk memahami bagaimana belia menggunakan internet 

untuk aktiviti keusahawanan. Begitu juga, untuk statistik inferensif, Korelasi Pearson, 

Regresi, t-Test dan ANOVA telah dijalankan untuk mengenal pasti hubungan antara 

pemboleh ubah ramalan dan kelakuan pengguna dalam niat keusahawanan belia. Hasil 

kajian Pearson Correlation menunjukkan terdapat hubungan antara jangkaan prestasi, 

jangkaan usaha, pengaruh social, kemudahan, pengetahuan internet dan kecekapan 

kemahiran internet ke arah kelakuan pengguna dalam niat keusahawanan belia. Analisis 

mendalam terhadap ujian regresi menunjukkan pembolehubah yang menyumbang secara 

ketara terhadap pembolehubah bergantung. Hasil kajian menunjukkan bahawa golongan 

belia yang mempunyai kemudahan, pengaruh sosial serta pengetahuan internet 

mempunyai tahap penggunaan tingkah laku yang tinggi dalam niat keusahawanan. 

Manakala, analisis t-Test dan ANOVA menunjukkan bahawa tiada hubungan yang 

signifikan antara jantina (lelaki dan perempuan) dengan tingkah laku pengguna dalam 
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niat keusahawanan belia. Sebaliknya, terdapat hubungan yang signifikasi antara umur 

dan tingkah laku pengguna dalam niat keusahawanan belia. Kesimpulannya, belia harus 

menerima dan mengamalkan elemen tertentu seperti akses kepada maklumat yang tepat, 

kompetensi dalam menggunakan internet dan memperoleh kemahiran teknikal untuk 

memperkukuhkan penglibatan keusahawanan mereka. Kajian ini juga, menekankan 

mengenai keperluan belia untuk menyokong dan menggunakan sumber internet untuk 

diri sendiri kerana ia akan membuka peluang untuk mereka berada dalam golongan elit 

di mana kejayaan keusahawanan dijamin di kalangan generasi pengguna internet. 
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1 

CHAPTER 1 

INTRODUCTION 

This chapter presents key highlights of internet usage and youth entrepreneurship 

intention in Malaysia. For in-depth elaboration, the problem statement illustrates various 

argument on issues and gaps circulated within internet usage and its outcome on 

entrepreneurship intention among youth. In addition, both research questions and 

objectives in this chapter is an indicator to comprehend how youth undertake and 

perceive opportunities offered by the internet. This simply aims directly to assess 

whether youth have the intention to embark on a self-employed entrepreneurial journey 

using available tools provided by the internet. Further in this chapter, significance of the 

study has been presented with key backgrounds namely: 1) policy, 2) practical, 3) theory 

and 4) method. Additionally, as each study has a limitation, this study has its own and it 

has been explained in brief in this chapter. To shed some light, the last part of this chapter 

consists of keywords definition: ‘internet usage’, ‘youth entrepreneurship’ and ‘use 

behavior’, which is an elaboration on better understanding of internet usage towards 

entrepreneurship intention.  

Attitude and perceived behavioral control can have an impact on individuals’ intention; 

this could be either positive or negative. The action of the behavior depends on 

individuals’ personal understanding. However, within the context of this study, as 

internet tools are readily available and quite easy for youth to find them, this study strives 

to discover answers concerning internet usage and use behavior of youth 

entrepreneurship intention in Malaysia. Youth in Malaysia show constant attention 

towards internet technologies; therefore, it is vital to comprehend if there are intentions 

to use these available ICT tools for entrepreneurship purposes.  

1.1 Background of the study 

There are promising prospects in the so call Information and Communications 

Technology (ICT) area, significantly within the internet, government in Malaysia has 

been implementing measures to nurture the country into a regional hub for phenomenal 

digital services. There is no doubt in the fact that entrepreneurship heavily depends on 

government’s generosity and its initiatives towards youth engagement in entrepreneurial 

programs (Jagodic, 2016). Within Malaysia, the government has moved towards multiple 

number of initiatives and implications on the internet and digital service. These 

initiatives go around various strategies such as investment in high-speed broadband 

infrastructure and most importantly encouraging international companies to consider 

Malaysia as a center point for the global internet industry. 

In places where access is limited and the digital divide is evidence, there has been 

indication that younger generations are having sufficient knowledge about technologies 

and latest trends as compare to their parents (Samsuddin, Omar, Samah, & Bolong, 

2016). This implies that there are no boundaries on the speed-journey of internet across 

globe. For instant, rural areas in Malaysia at certain point have access to full-range of 

© C
OPYRIG

HT U
PM



2 

internet coverage. Within this context, a recent article by The Star (2019) revealed the 

development of high-speed internet access by the Rural Development Ministry in rural 

areas to attract youth to venture into online businesses. A considerable fact to pounder is 

that high-speed internet access creates employment opportunities for young people, 

enabling to build a career that could be flourished and produced locally so that there is 

no need to migrate for career opportunities.  

Rapid growth of the internet did not fall on deaf ears over the past years, millions of users 

contributed greatly to the non-stop dissemination of information – setting a benchmark 

for societies to embrace new technologies faster than ever. Raising a higher level of 

living standards among youth is a reality that every government should give special 

attention to (Mahadevan, 2017). In relation to this statement, youth in Malaysia show 

constant attention towards internet technologies, as such, one should comprehend the 

fact that youth involvement in internet-based activities paves the way to facilitate 

economic and social development in the country. Not only youth involvement in internet 

technology enables new skills to emerge also creates unique tycoons in the country for 

years to come. 

Entrepreneurship intention has an indirect association and links with tools and 

technologies. One of the top places that would take entrepreneurs beyond borders is by 

far the internet, a platform to access any sort of resources including ICT tools in order to 

explore opportunities in creating ventures. Malaysians combine ICT usage and the 

internet as a significant tool of communication for gathering information concerning 

social and other types of information pertaining to entrepreneurship engagement and 

activities (Abdullah, 2008). Within this regard, it is vital to take into account that internet 

and social network platforms appeared to be the key and primary source of information 

among young entrepreneurs in Malaysia. Yet, youth should bear that involvement in 

entrepreneurial movement requires prior knowledge on internet, therefore, it is part of 

youth’s responsibility to ensure that ICT tools and internet usage is used in an appropriate 

and meaningful way. 

Over the course of last two decades, our way of living and working has changed due to 

advance developments of communication and information industries. The wide 

distribution of computers is solely the main reason behind this behavior as people 

communicate heavily within cyberspace (Kim, 2018). There is a sophisticated 

metropolitan market within internet industry in Malaysia and yet this has to be developed 

in other markets and regions. In few studies including a report by the Asutrade (2017) it 

is been highlighted that internet market in Malaysia is import-oriented, therefore it relies 

on foreign technologies, Software as a service (SaaS), Artificial Intelligence (AI), 

hardware equipment, and other service providers within internet sector. On this note, the 

government in Malaysia set up Multimedia Super Corridor (MSC) in 1996 to shape and 

construct a robust competitive collection of internet companies that will emerge and 

grow locally.  © C
OPYRIG
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With the presence of MSC, capable workforce in Malaysia emerged with the goal to pave 

the way for innovation, productivity, creativity and on top of all for entrepreneurship. 

Today, internet technology combined with MSC facilities has equipped a workforce 

specialized in digital skills that penetrated into all sectors for smoother growth. Within 

this context, not only the nation benefits from economic growth, also it is a great 

contribute to the global internet asset advancements. Relevant to this point, Hashim and 

Becker (2001) expressed that internet has been described as the world's largest 

interconnected environment where users can significantly transcend borders and access 

to infinite numbers of information from offline newspapers to online, theatres and 

cinemas, shopping malls, broadcast stations, travel sectors, mail order and many other 

emerging industries.   

 

 

The advent of ICT and internet has put the government authorities in a position to 

constantly create opportunities and pathways to foster digital learning in aim of national 

development. Amid this vision and development, although internet allows interactivity 

yet it is difficult to be controlled and monitored as compared to the conventional mass 

media. In general, within the aspects of Internet of Things (IoT), Information Technology 

(IT), ICT and new media, entrepreneurial opportunities among youth has better chance 

of acceleration if applied properly. As part of this process, internet is seen as the most 

dynamic category under mass media in Malaysia, attracting people from all walks of life 

– making it number one storehouse of information where knowledge acquisition has been 

made easy. Within this context, Malaysian Communications and Multimedia 

Commission (2020) survey indicates major hours spent on the internet where users 

consume daily. See Figure 1.  
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Figure 1: Duration of internet usage, MCMC (2020) 

 

As internet tools for learning are readily available, and it is quite easy for youth to find 

them, this study strives to discover answers concerning use behavior of youth 

entrepreneurship intention in Malaysia. Other studies on youth entrepreneurship 

indicated that personality traits are not separated from entrepreneurship intention and in 

order to be a competent entrepreneur Sánchez (2011) highlighted three main concepts 

such as self-efficacy, pro-activeness and risk taking to be practiced in order to achieve 

highest results.  

 

 

A dynamic point to take into account is that rapid growth of ICT tools and internet 

theologies such has AI, SaaS, IoT has created distress among youth in catching up with 

latest technologies. This is time consuming, as youth are required to invest huge amount 

of time and effort in learning these tools which either are present or in the market but yet 

need to be learned. Therefore, it is important for youth to be encouraged through any 

means that leads their passion towards entrepreneurship activities. Within this statement, 

passion is recognized as a key component of success and need to be distinguished in 

workplaces as well as among youth. Passion to take risk and passion to think out of the 

box is something that lies under perceived desirability followed by entrepreneur’s 

personal feasibility to start and engaged into a venture Moreno, Castillo and Triguero 

(2012).  
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With the internet, it is proven that productivity increases while on the flip side the cost 

decreases. Contemporary tools available such as Cloud, AI and IoT on the internet paved 

the way for significant changes in communication style. Furthermore, it is tempted to 

assume that not only internet tools create entrepreneurial intention among youth also it 

conceptualizes a solid learning platform to solve potential problem that speeds up the 

strengthening process of cognitive skills.  

 

 

1.2 Research Problem Statement  

Youth embarking on entrepreneurial journey are faced with new changes and 

circumstances where knowing the ‘rules of the game’ is a hoax. Likewise, undeliberate 

understanding of this matter gives youth the benefit of the doubt on accepting challenges 

and not knowing how to change rules that suits their actions and endeavors. These 

individuals, mostly lack awareness of the effects that knowledge, policies, norms, 

markets and numerous other factors have on their intended actions.  

 

 

The rise of internet technologies forced youth to partake and be familiarized with internet 

related tools. As such, current technology and internet tools has made youth to be 

challenged in many ways through free application on the internet. Some of these free 

easy-to-use internet tools and facilities such as (Website builder, Blogger, E-Commerce 

platforms, E-Books, E-Learning, Social Media analytics and other Project Management 

software) are available on both Web and mobile applications in order for entrepreneur to 

venture their idea into business. Despite the fact that these tools are easy and free to use, 

lack of knowledge and skills on how to use these platforms to their full potential is yet 

at the low rate for many young entrepreneurs (Vukasovi, 2012). This is mainly due to 

their age being young and lack of resources in finding relevant internet skills and 

knowledge. From other perspectives, particularly looking at facility standpoint, Austins 

and Tygris (2010) pointed out that there are challenges among youth that one need to 

invest plenty of effort in finding appropriate internet tools in order to embark the 

realization of business ideas. 

 

 

In relation to the lack of resources in finding relevant internet skills and knowledge for 

entrepreneurship, Venkatesh et al. (2003) concentrated on performance expectancy in 

which individual believes that using the system will help him or her to attain gains in job 

performance”. Therefore, performance expectancy is of paramount important to measure 

and understand the degree in which youth perceive internet related innovation and usage 

is useful in their entrepreneurial activities.  

 

 

The demand among youth to become entrepreneurs is significantly at a high level, yet as 

reported by the Institute of Youth Research Malaysia (2019) lack of involvement in 

entrepreneurship among youth has dimmed the role of higher players like Small and 

Medium-Sized Enterprises (SMEs) in developing interactive programs to further 

enhance youth’s involvement in entrepreneurial activities. The reason for this challenge 

has been highlighted as a tight job market, meaning, youth in the country foresee 

themselves as job seekers, not job creators. Other reasons include social and economic 

challenges confronting youth entrepreneurs such as operational barriers, infrastructural 

access, technology, markets capital, financial and job conflict Challenges. Within this 
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line, Shazida, Noor & Anuar (2016) believe that from decades ago until current growths, 

there has been challenges among youth entrepreneurs to demonstrate their capabilities 

where the practical qualities such as skill competency, innovation, creativity, knowledge 

and risk-taking are taken into entrepreneurship environment.  

 

 

For each person there is a reason why he or she becomes entrepreneur. One of the 

challenges in unemployment led youth in Malaysia to find opportunities in self-

employment. It is evident among companies from 1998 until 2018 where average number 

of bankruptcies were 1,250 (Central Bank of Malaysia, 2017). Of this figure, there were 

107,306 cases of bankruptcies reported where 948 of them are youth. Similar report by 

Haron (2010) suggested that about 20% of youth survive and succeed in entrepreneurial 

markets. This provokes the fact that success rate among youth in a competitive market 

are still at a low level. In identifying whether youth are really successful in their 

businesses, there should be economic development contribution towards individuals, 

organizations and society.  

 

 

How long an internet-based business can last? This is a question that has been highlighted 

by scholars, as the study by Krueger (2017) found many of young entrepreneurs’ 

business survival period last short mainly due to reasons such as inability to manage 

business resources, lack in internet knowledge and internet related tools. Other hard-to-

survive issues around youth includes legal barriers when implementing the new idea, 

managerial barriers when implementing the new idea, market barriers when 

implementing the new idea and tech skills barriers when implementing the new idea. 

This can be highly relatable to the UTAUT model where effort expectancy refers to the 

comfort that one can experience when it comes to IS usage (Venkatesh et al., 2003). This 

model illustrated that effort in which user put to learn and use new technology will affect 

its acceptance and usage. 

 

 

In a multi-ethnic country like Malaysia, Hanafiah, Yousaf and Hashim (2016) expressed 

that youths must have their own capabilities in order to manage their businesses online. 

This is mainly due to the fact that internet is a disunion environment, therefore there are 

challenges in place for youth to link with a particular environment online in order to 

strengthen access to markets and resources. This is noticeable in Malaysia as the 

elimination of this challenge faced by young entrepreneurs leads to stronger capabilities 

and adequate sources to grow and harness opportunities in the internet environment.  

 

 

Financial and job conflict appear to be critical challenges for young entrepreneurs. One 

of the economic challenges confronting youth entrepreneurs include job market. Youth 

find opportunities in self-employment through internet-based platforms and by far it is 

the best way to curb unemployment status. As specified by Geraldine, Selvadurai and 

Hamid (2009) limited career options and unsatisfactory wages directed youth in 

Malaysia to seek greener pastures in the name of self-employment. To some degree, this 

trend requires technical or rather internet skill competency, consequently the intention to 

engage in entrepreneurship is not as high as one would imagine and expect. It is true that 

internet offer opportunities, yet, for learning and skill development young people in 

many developing countries including Malaysia, challenges that youth face overweight’s 

the ease- of-use internet technologies.  
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Certainly, entrepreneurial initiatives and activities require internet adoption, yet there are 

various social settings that leads young entrepreneurs towards apprehension in setting up 

their ideas into an online business. Tan, Eze and Chong (2012) have indicated that youth 

who are intending to embark on their entrepreneurial journey might face major 

constraints such as poor infrastructure, limited knowledge on internet, lack of 

competency on ICT, IT software and high costs of investment in internet tools.  

 

 

Due to young age and demographic background, financial barriers hit more when 

implementing the new idea. For instance, youth could not attend training due to financial 

constraints. Other barriers would be not able to engage in action research, attaining 

training towards new skills and providing counselling support in the field. As such, these 

are factors that could lead to discouragement among youth on persuading their internet-

based entrepreneurship activities. Large population of youth have narrow business 

perspectives and less flexible towards showing interest in other entrepreneurial working 

areas. Looking at the vast opportunities and given the open-access internet tools to 

Malaysians, youth in the country foresee themselves as only job seekers, not job creators 

(Nazri, Hamid and Muslim, 2014). In connection with this challenge, social influence is 

highly relevant as it posits a definition in which one perceives that others’ opinion and 

believe has an influence on usage of technology. As the matter of fact, this study 

describes social influence as the degree to which youth entrepreneur perceives the fact 

that others foresee, he or she should use technologies and IS innovation. Social influence 

is seen as one of the factors that contributes to youth involvement in entrepreneurship 

activities based on their social peers such as friends, family, college and community.  

 

1.3 Research Questions  

1. To what extent predictive influences of using ICT plays an important role in 

use behavior of youth’s entrepreneurship intention?  

 

 

2. What facilitates use behavior of youth towards entrepreneurship intention? 

 

 

3. What is the predictor (age and gender) towards use behavior of youth 

entrepreneurship intention? 

 

 

4. Is there a relationship between internet usage and use behavior of youth 

entrepreneurship intention?  
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1.4 Research Objectives 

The general objective of this study is to identify predictive influences of using ICT in 

relation to use behavior of youth entrepreneurship intention. While the specific 

objectives are:  

 

 

1. To identify predictive influences of using ICT (Performance Expectancy, Effort 

Expectancy, Social Influence, Facilitating Conditions, Internet Knowledge and 

Internet Skill Competency) among youth towards use behavior of 

entrepreneurship intention. 

 

 

2. To determine use behavior of youth towards entrepreneurship intention. 

 

 

3. To identify predictor (age and gender) towards use behavior of youth 

entrepreneurship intention.  

 

 

4. To examine the relationship between internet usage and use behavior of youth 

entrepreneurship intention. 

 

 

 

 

1.5 Significance of the Study 

People have access to various number of technological platforms offering diverse range 

of old, new and future trend of information and knowledge. Many people with different 

mentality, different culture and different value observe these new movements and 

information as a new involvement. Notably, this has paved the way for changes in the 

way individual see future opportunities like life betterment, career development, 

education and entrepreneurship. According to a research by Frye in (2005) in the age of 

high and sophisticated internet influence available to the people, it is important to 

examine what direction people tend to move and progress. Specifically, in the age where 

the world is connected, various religious and multi-cultural background living under one 

flag in Malaysia. Therefore, the significance of this study is the highlight and usage of 

internet and its possible effect on diverse background within four areas of policy, 

practical, theory and method. 

 

 

Policy - There is no doubt about the fact that without a well formulated and sustainable 

internet policy, the impact of internet on development will not be achieved. However, it 

is crucial to bring about awareness and understanding of the potential impact of internet 

for entrepreneurial developments and economic growth. This study hopes to help the 

Malaysian policymakers in finding their strength and weakness in formulating new 

policies for better implication of internet usage as well as more engaging youths in 

entrepreneurial activities. It is imperative for young entrepreneurs to have capabilities 

© C
OPYRIG

HT U
PM



9 
 

and adequate sources that enhances and harnesses unlimited opportunities within the 

internet environment. 

 

 

Practical - The role of Non-Governmental Organization (NGO), SME’s, government 

organization, and other agencies has been significantly illustrated in terms of prospects 

that internet can provide to the youth. Within this context, this research expressively 

exposes that entrepreneurship developments in Malaysia are profoundly embedded in the 

collateral of talent recognitions and peer-support. This study significantly addressed that 

Malaysia has adopted a market that opens opportunities for global entrepreneur 

especially global technological firms to enter into its multi-cultural land. Therefore, this 

study hopes to be a guidance between local firms and international investors in a way to 

engage and contribute new knowledge to the present and future involvements, opening 

greater opportunities for entrepreneurial skim among youth.  

 

 

Theory - This study hopes in yielding new variables which can contributes several 

highlights within the context of internet usage and its possible effect on diverse cultural 

and positive development on entrepreneurial programs among youth in Malaysia. Many 

studies related to internet often indicate problems around interaction of use behavior or 

genetics. Theoretical framework of this research will enhance the critical thinking of 

readers to further implement deeper and critical understanding of internet related 

concerns. This study will also provide new perspectives by which to view and ameliorate 

level of involvements in entrepreneurship and use behavior among youth. Therefore, it 

is anticipated that this research would generate a great deal of interest, not only among 

youth, but also among the general public who are somehow associated with internet in 

their daily life. 

 

 

Method - The research instrument of this study works as a powerful tool that enables 

participants in engaging and answering questions that might be valuable to them. 

Ultimately, the quantitative method of this study, which held through survey 

questionnaire, helps young educators and future research studies in better understanding 

the relationship between internet usage and youth entrepreneurship intention in 

Malaysia. 

 

 

 

1.6 Scope of the study 

An amendment to the Youth Societies and Youth Development Act (Amendment) 2019 

(Act 668) was passed and changed the definition of “youth” by lowering the age from 40 

to 30, and for it to be spelt out in the Malaysian Youth Policy. Organizations linked with 

youth are seen as being idle and challenged to serve as an important medium in 

communicating with the youth. This is mainly due to factors such as failure to adapt the 

changing lifestyle and mindset of the youths and lack of future leaders to replace existing 

ones. Activities and programs around entrepreneurship have major contribution towards 

the wellbeing of economic and growth development. Not mentioning that, escaping the 

job market turmoil that every youth face is one of the best features of entrepreneurship. 

Yet, programs around entrepreneurship underlines financial engagement among 

community and society.  
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As the matter of fact, broader purpose of this research aims to understand and investigate 

successful practice of internet usage in promoting entrepreneurship intention and 

awareness among youth in Malaysia. Within this context, it is essential to note that 

younger generation are watchdog for the development of communication technology as 

internet is a key driver for economic growth. Yet, to excavate deeper on internet usage 

and its effect on entrepreneurship intention, this study wishes to survey government 

institutions, SMEs and NGOs for better understanding of the topic, whereas due to time 

constrain this study was limited to only youth population.  

 

 

1.7 Keywords Definition   

1.7.1 Internet usage  

As part of Information and Communication Technology (ICT) product, internet is the 

top one product with a diversity of functions that have attracted 3.2 billion of internet 

users worldwide (Global Internet Report GIR, 2017). Mass access to the internet has 

established corridors for millions of individuals especially entrepreneurs to start online 

business as part of their marketing strategy. The GIR report indicates online businesses 

that use various internet applications, SaaS, AI or new social media are becoming 

increasingly popular among entrepreneurs. Thus, availability of the internet is basic 

necessity for individuals and entrepreneurs who desire to lure into entrepreneurial 

activities.  

 

 

In Malaysia, the usage of internet is as popular as other countries that one could imagine. 

According to a report by Department of Statistics Malaysia (2017) internet users 

increased over years, this is where 71.1 per cent of users are aged 15 years and above in 

2017. The usage of computer and mobile phones also increased over the past years, with 

68.7 per cent and 98 per cent in 2017 respectively. The architecture of internet is as such 

that one is able to access and receive content and information needed. The diversity of 

content is far beyond topics like science, health, education, and politics or economic - 

the Internet contains essential guides on successful practice of entrepreneurship. Rapid 

development of internet usage and applications affected people’s lives vividly as it is 

evidence from smartphones and social media systems communication. While the rapid 

development of the internet has allowed users to access the internet easily, yet, this also 

depends on their motivation and skills for using it.  

 

 

Under ICT product, the internet is a product with diverse functions that have attracted 

three billion users worldwide as of 2016 stated by Global Internet Report (GIR) (2017). 

Therefore, as one of the main goals of this study is to understand the relationship between 

internet usage and youth entrepreneurship intention in Malaysia, the researcher has been 

measuring the ‘internet usage’ under the umbrella of ICT. In a recent study by Omar and 

Rahim (2015) authors stated that the increased access to the internet has established 

passages for many individuals especially entrepreneurs to start online business, 

integrating marketing elements to grow business beyond border. As the result, 

entrepreneurs with ambitious business intent are in needs of internet as part of their daily 

routine. 

 

© C
OPYRIG

HT U
PM



11 
 

As this research has implemented Venkatesh et al. (2003) Unified Theory of Acceptance 

and Use of Technology (UTAUT) and Ajzen (1991) Theory of Planned Behavior (TPB), 

it is essential to bring key highlights and definition of its variables such as Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions, Internet 

Knowledge and Internet Skill Competency. Performance Expectancy has been defined 

as “the degree to which an individual believes that using the system will help him or her 

to attain gains in job performance”. Effort Expectancy defined as “the comfort that one 

can experience when it comes to IS usage”. Furthermore, Social Influence posits a 

definition in which one perceives that others’ opinion and believe has an influence on 

usage of technology. Facilitating Conditions has been defined as “the degree in which 

one believes that an external factor or a technical infrastructure is available to support 

the use of the system”. Within this context, Hu and Ye (2017) defined Internet 

Knowledge as “the fact that youth should have sufficient knowledge in order to become 

an entrepreneur”. While, Internet Skill Competency is highly associated with self-

efficacy where “having the right amount of skills in the field of entrepreneurship means 

that one must be competent in using current and upcoming trends in the world of 

internet”.  

 

 

1.7.2 Youth entrepreneurship  

Youth entrepreneurship has different meanings to different people. In general, it can be 

described as turning an idea to profitable business. Drucker (1985) defines the concept 

as "Entrepreneurship is the act of innovation involving endowing existing resources with 

new wealth-producing capacity". Moreover, Bygrave and Timmons (1992) stated that 

"youth who embark on entrepreneurship significantly are in the process of creating or 

seizing an opportunity and pursuing it regardless of the resources currently controlled". 

Shinnar, Hsu, Powell and Zhou (2018) also added that "The entrepreneurial function 

implies the discovery, assessment and exploitation of opportunities, in other words, new 

products, services or production processes; new strategies and organizational forms and 

new markets for products and inputs that did not previously exist". (Ramos 2014 & 

Fellnhofer, 2017) further stated that "Entrepreneurship is a context dependent social 

process through which youth create wealth by bringing together unique packages of 

resources to exploit marketplace opportunities".  

 

 

1.7.3 Use behavior  

The development of entrepreneurial behavior is discoverable through investigating 

nascent entrepreneurship, which is prevalent among youth. The use behavior of 

entrepreneurship development is under influence of certain elements such as 

environmental, cultural and economic factors. Glancing through entrepreneurial 

behavior definition, Gartner (2010) states that it is “an individual level phenomenon, 

which occurs over time (is a process), ultimately leading to an organization as the 

primary outcome of those activities”. Use behavior of entrepreneurship is seen as an 

individual phenomenon, it also related to entrepreneurship as a process of emergence 

outcome of which is the creation of a new venture.  
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Individuals engaging in development and creation of new ventures involve with 

entrepreneurial behavior where their process of actions are experimental and pragmatic 

Bird & Schjoedt (2009). Getting onto new ventures creation encompasses essential 

elements such as interpersonal internet skills, opportunity identification, funding 

securement, technology development and other essentials such as legal policy form 

formation Gartner (2006). Entrepreneurial behavior is not limited to clusters of actions 

in order to establish a new firm creation. Certain elements are mandatory in engaging 

firms towards sustainability, these includes creating organizational structures, 

implementing productive process, establishing firm presence and robust financial 

structures. 

 

 

In exploring influences of the environment which youth is interacting Reynolds (2007) 

defines that entrepreneurial behavior requires specification in order to comprehend 

prediction and controlling of an action towards achieving entrepreneurial outcomes 

desired. Anticipatory action along with integration paves the way to the behavior of 

reducing ambiguity among young entrepreneurs. Rasmussen and Borch (2010) defines 

that certain ownership values assists youth through the journey of entrepreneurial 

activities, for instance, structural environmental factors such as ownership rights, 

financial freedom, office space are gatekeepers of one’s identity and business ideology 

in order to facilitate entrepreneurial activities. These environmental factors could be eye 

opening for current and future entrepreneurial use behavior in facilitating and regulating 

action behavior.  

 

1.8 Summary of Chapter 

The usage of internet in Malaysia is as popular as other countries. This is where, the 

government has moved towards multiple number of initiatives and implications on the 

internet and digital service. These initiatives go around various strategies such as 

investment in high-speed broadband infrastructure and most importantly encouraging 

international companies to consider Malaysia as a center point for the global internet 

industry. Opportunities offered by the internet are seen as the most dynamic category 

under mass media in Malaysia, attracting people from all walks of life making it number 

one storehouse of information where knowledge acquisition has been made easy. As the 

matter of fact, broader aspects of this research aim to understand and explore successful 

practice of internet usage in promoting entrepreneurship intention among youth in 

Malaysia. Therefore, it is essential to note that younger generation are watchdog for the 

development of communication technology as internet is a key driver for economic 

growth. As this study targets youth, it is imperative to understand that there is lack of 

resources in finding relevant internet skills and knowledge among youth embarking on 

entrepreneurship journey – this occurs due to being at a young age after all. 

 

 

 

 

 

© C
OPYRIG

HT U
PM



98 

REFERENCES 

Abdullah, A. H. (2008). Forum on media and society in the 2008 General Election. 

Kuala Lumpur: University Malaya. 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human 

Decision Processes, 50, 179-211. 

Ali, M. (2015). Involvement of graduates in the field of entrepreneurship in Kuala 

Lumpur, Malaysia. International Journal of Liberal Arts and Social Science, 

3(9), 46-53.  

Andrew, T., & Marjoribanks, T. (2015). Transforming media in Malaysia and Singapore. 

Australian Journal of Emerging Technologies and Society, 5(2), 103-108. 

Asutrade (2017). ICT and fintech to Malaysia: Trends and opportunities. Retrieved from 

https://www.austrade.gov.au/australian/export/export-

markets/countries/malaysia/industries/ict  

Austins, M. B., & Tygris, T. Y. (2010). Youth empowerment through ICT 

entrepreneurial involvement. Journal of Social Enterprise Initiative, 2(3), 61-

83. 

Badaruddin, M. N. B. A., Arokiasamy, L., Nordin, N. M., Yusof, H., & Zakaria, T. 

(2012). Cyber-Entrepreneurial Intention Among Business Undergraduates in 

Instituions of Higher Learning in Malaysia. Paper presented at the Proceeding 

of 2nd International Conference on Management. 

Bandura, A. (1997). Self-Efficacy: The exercise of control. New York: W.H. Freeman & 

Co. 

Bird, B., & Schjoedt, L. (2009). Entrepreneurial behavior: its nature, scope, recent 

research, and agenda for future research. In Carsrud, A. L. & Brännback, M. 

(Eds.), Understanding the Entrepreneurial Mind: Opening the Black Box. New 

York: Springer. 

Blumer, J. G., Katz, E., & Gurevitch, M. (1974). Utilization of mass communication by 

the individual. The uses of mass communications: current perspectives on 

gratifications research. In Blumer, J. G., & Katz, E. (Eds.), in The uses of mass 

communications: current perspectives on gratifications research. Beverly 

Hills, California: Sage. pp. 19-31.  

Bygrave, W. D., & Timmons, J. A. (1992). Venture capital at the crossroads. Boston, 

Mass: Harvard Business School Press. 

© C
OPYRIG

HT U
PM

https://www.austrade.gov.au/australian/export/export-markets/countries/malaysia/industries/ict
https://www.austrade.gov.au/australian/export/export-markets/countries/malaysia/industries/ict


99 

Buthmann, A. (2014). Dealing with Non-normal Data: Strategies and Tools. Retrieved 

from http://www.isixsigma.com/tools-templates/normality/dealing-non-

normal-data-strategies-and-tools/  

Central Bank of Malaysia. (2017). Malaysia bankruptcies 1998-2016, trading economic, 

2016. Retrieved from 

http://www.tradingeconomics.com/malaysia/bankruptcies 

Chandra, D. R. (2011). Do you have Facebook addiction disorder? Retrieved from 

http://www.bumigemilang.com/?p=6046. 

Cheng, M. Y., Chan, W. S., & Mahmood, A. (2009). The effectiveness of 

entrepreneurship education in Malaysia. Journal of Education + Training, 

51(7), 555-566.   

Fuller, B., Liu, Y., Bajaba, S., Marler, L. E., & Pratt, J. (2018). Examining how the 

personality, self-efficacy, and anticipatory cognitions of potential entrepreneurs 

shape their entrepreneurial intentions. Personality and Individual Diff erences, 

125, 120-125. 

Damanpour, F. and Schneider, M. (2006). Phases of the adoption of innovation in 

organizations: effects of environment, organization and top managers. British 

Journal of Management, 17, 215-236. 

Das, K. R., & Imon, R. (2016). A brief review of tests for normality. American Journal 

of Theoretical and Applied Statistics, 5(1), 5-12. 

Deniz, M. H., & Geyik, S. K. (2015). An empirical research on general internet usage 

patterns of undergraduate students. Procedia - Social and Behavioral 

Sciences,195, 895-904.  

Department of Statistics Malaysia. (2016). Social statistics bulletin. Retrieved from 

https://www.statistics.gov.my/index.php?r=column/cthemeByCat&cat=155&b

ul_id=OWlxdEVoYlJCS0hUZzJyRUcvZEYxZz09&menu_id=L0pheU43NW

JwRWVSZklWdzQ4TlhUUT09   

Department of Statistics Malaysia. (2017). ICT use and access by individuals and 

households survey report, Malaysia, 2015. Retrieved from 

https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=Q3l3WXJFb

G1PNjRwcHZQTVlSR1UrQT09  

Roundy, P. T., Harrison, D. A., Khavul, S., Pérez-Nordtvedt, L., & McGee, J. E. (2018). 

Entrepreneurial alertness as a pathway to strategic decisions and organizational 

performance. Strategic Organization, 16(2), 192-226. 

© C
OPYRIG

HT U
PM

http://www.isixsigma.com/tools-templates/normality/dealing-non-normal-data-strategies-and-tools/
http://www.isixsigma.com/tools-templates/normality/dealing-non-normal-data-strategies-and-tools/
http://www.tradingeconomics.com/malaysia/bankruptcies
http://www.bumigemilang.com/?p=6046
https://www.statistics.gov.my/index.php?r=column/cthemeByCat&cat=155&bul_id=OWlxdEVoYlJCS0hUZzJyRUcvZEYxZz09&menu_id=L0pheU43NWJwRWVSZklWdzQ4TlhUUT09
https://www.statistics.gov.my/index.php?r=column/cthemeByCat&cat=155&bul_id=OWlxdEVoYlJCS0hUZzJyRUcvZEYxZz09&menu_id=L0pheU43NWJwRWVSZklWdzQ4TlhUUT09
https://www.statistics.gov.my/index.php?r=column/cthemeByCat&cat=155&bul_id=OWlxdEVoYlJCS0hUZzJyRUcvZEYxZz09&menu_id=L0pheU43NWJwRWVSZklWdzQ4TlhUUT09
https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=Q3l3WXJFbG1PNjRwcHZQTVlSR1UrQT09
https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=Q3l3WXJFbG1PNjRwcHZQTVlSR1UrQT09


100 
 

 

Dornyei, Z. (2007). Research method in applied linguistic. Oxford: Oxford University 

Press.  

 

Drucker, P. F. (1985). Innovation and Entrepreneurship: Practice and Principles. New 

York, USA: Harper Business. 

 

Edmonds, W. A., & Kennedy, T. D. (2010). A reference guide to basic research design 

for education and the social and behavioural sciences. New York: Pearson. 

 

Edmonds, W. A., & Kennedy, T. D. (2012). An applied reference guide to research 

designs: Quantitative, qualitative, and mixed methods. Thousand Oaks, CA: 

Sage.  

 

Fadzil, A. F. M., Yaacob, M. R., Sallehudin, H., Salleh, F., Muhayiddin, M. N., Mukhtar, 

D., & Ibrahim, R. M. (2019). The impact of entrepreneur’s motivation and 

competencies: An exploratory study of e-commerce new venture creations in 

Malaysia. International Journal of Academic Research in Business and Social 

Sciences, 9(8), 94-113.  

 

Fellnhofer, K. (2017). Entrepreneurship education revisited: Perceived entrepreneurial 

role models increase perceived behavioural control. International Journal of 

Learning and Change, 9(3), 260-283. 

https://doi.org/10.1504/IJLC.2017.086856.  

 

Frederick, H. H., Kuratko, D. F., & Hodgetts, R. M. (2007). Entrepreneurship: Theory, 

process, practice. Victoria, Australia: Thomson. 

 

Fellnhofer, K., & Puumalainen, K. (2017). Can role models boost entrepreneurial 

attitudes? International Journal of Entrepreneurship and Innovation 

Management, 21(3), 274-290. https://doi.org/10.1504/IJEIM.2017.083476.  

 

Frye, W. (2005). A qualitative analysis of sensationalism in media. Journal of 

educational research, 1(1), 1- 55.  

 

Fuad, N., Bohari, A. M., & Cheng, W. H. (2011). Women entrepreneurs in the ICT-

related business in Malaysia: A demographic survey. International Journal of 

Business and Management, 6(10), 127-137.  

 

Gaber, H. R., & Wright, L. T. (2014). Fast-food advertising in social media. A case study 

on Facebook in Egypt. Journal of Business and Retail Management Research, 

9(1), 52-63. 

 

Gartner, W. B. (2010). A new path to the waterfall: A narrative on a use of 

entrepreneurial narrative. International Small Business Journal, 28, 6-19. 

© C
OPYRIG

HT U
PM

https://doi.org/10.1504/IJLC.2017.086856
https://doi.org/10.1504/IJEIM.2017.083476


101 
 

 

Gartner, W. B. (2006). Entrepreneurship, psychology and the 'Critical Mess'. In Baum, 

J., Frese, M., & Baron, R. (Eds.), The Psychology of Entrepreneurship. 

Mahwah, NJ: Lawrence Erlbaum Associates. 

 

 

Geraldine, C. K., Selvadurai, S., & Hamid, B. A. (2009). Malay youth entrepreneurship 

in Malaysia: An empirical update. Malaysian Journal of Society and Space, 

5(2), 55-67. 

 

Ghislain, D. (2014). Management in xenophon’s philosophy: A retrospective analysis. 

38th Annual Research Conference. Chicago. 

 

Global Entrepreneurship Monitor (GEM). (2016). Global report 2016/2017. Retrieved 

from http://www.gemconsortium.org/report  

 

Global Internet Report (GIR). (2017). Global Internet Report 2016. Retrieved from 

https://www.internetsociety.org/globalinternetreport/2016/wp-

content/uploads/2016/11/ISOC_GIR_2016-v1.pdf  

 

Gnyawali, D. R. & Park, B. J. (2009). Co-opetition and technological innovation in small 

and mediumsized enterprise: a multilevel conceptual model. Journal of small 

business management, 47(3), 308-330.  

 

Golafshani, N. (2003). Understanding reliability and validity in qualitative research. The 

Qualitative Report, 8 (4), 597-607. 

 

 

Guo, Y. (2014). Moderating Effects of Gender in the Acceptance of Mobile SNS-Based 

on UTAUT Model. Paper presented at the Management of e-Commerce and e-

Government (ICMeCG).  

 

Gogtay, N. (2017). Principles of correlation analysis. Journal of The Association of 

Physicians of India, 65, 78-81.  

 

Haron, J. (2010). Entrepreneurial drives and business performance of Malaysian 

entrepreneurs (Unpublished doctoral thesis). Universiti Teknologi Mara, 

Malaysia.  

 

Hanafiah, M. H., Yousaf, S. U., & Hashim, N. Z. (2016). Entrepreneurs’ intention to 

invest in current business: An empirical study of Malaysian SME entrepreneurs. 

Malaysian Journal of Society and Space, 12(1), 119 -131.  

 

Hadi, S., & Zeinab, S. (2012). Challenges for using ICT in education: Teachers’ insights. 

International Journal of e-Education, e-Business, e-Management and e-

Learning, 2(1), 40-43.  

 

© C
OPYRIG

HT U
PM

http://www.gemconsortium.org/report
https://www.internetsociety.org/globalinternetreport/2016/wp-content/uploads/2016/11/ISOC_GIR_2016-v1.pdf
https://www.internetsociety.org/globalinternetreport/2016/wp-content/uploads/2016/11/ISOC_GIR_2016-v1.pdf


102 
 

Hashim, R., & Becker, G. (2001). Internet Malaysia. Bangi (Malaysia): Department of 

Communication, UKM. 

 

Hechanova, R., & Czincz, J. (2009). Internet addition in Asia: Reality or myth? IDRC 

Digital Library. Retrieved from http://hdl.handle.net/10625/38567  

 

 

Hosseini, F., Lashgaara, F., & Jamal, F. H. (2014). The role of ICT in entrepreneurship 

development from experts view of agriculture organization of Tehran. Academy 

for Environment and Life Sciences, India Online, 4(1), 152-156.  

 

Hsu, H. Y., Wang, S. K.  and Runco. L. (2013). Middle school science teachers’ 

confidence and pedagogical practice of new literacies. Journal of Science 

Education and Technology, 22(3), 24-314. 

 

Hu, R., & Ye, Y. (2017). Do entrepreneurial alertness and self-efficacy predict Chinese 

sports major students' entrepreneurial intention? Social Behavior and 

Personality, 45(7), 1187-1196.  

 

Huq, A., & Gilbert, D. (2017). All the world's a stage: Transforming entrepreneurship 

education through design thinking. Education + Training, 59(2), 155-170. 

https://doi.org/10.1108/ET-12-2015-0111.  

 

Internet Live Stats. (2016). Malaysia Internet users. Retrieved from 

http://www.internetlivestats.com/internet-users/malaysia/  

 

Institute of Youth Research Malaysia (IYRS). (2019). Youth Population in Malaysia. 

Retrieved from http://www.iyres.gov.my/index.php/en/  

 

Ismail, N. A. (2011). Graduates characteristics and unemployment: a study among 

Malaysian graduates. International Journal of Business and Social Science, 

2(16), 94-102. 

 

Jagodic, G. (2016). Using of information communication technology tools by the 

students with entrepreneur intent. Journal of Management Studies, 11(3), 239-

254. 

 

Jones, C., & English, J. (2014). A contemporary approach to entrepreneurship education. 

Education + Training, 46(8), 231-284.  

 

Joorabchi, T. N., Osman, M. N., & Hassan, M. D. (2013). Relationship between internet 

usage and positive youth development in Malaysia. SERACH: The Journal of 

the South East Asia Research Centre for Communications and Humanities, 

5(2), 37-64.  

 

© C
OPYRIG

HT U
PM

http://hdl.handle.net/10625/38567
https://doi.org/10.1108/ET-12-2015-0111
http://www.internetlivestats.com/internet-users/malaysia/
http://www.iyres.gov.my/index.php/en/


103 

Joshi, A., Kale, S., Chandel, S., & Pal., D. K. (2015). Likert Scale: Explored and 

Explained. British Journal of Applied Science & Technology, 7(4), 396-403. 

Kaplan, B., & Maxwell, J. A. (1994). Qualitative research methods for evaluating 

computer information systems. California: Springer. 

Kautonen, T., Gelderen, M., & Fink, M. (2015). Robustness of the theory of planned 

behavior in predicting entrepreneurial intentions and actions. Entrepreneurship 

Theory and Practice, 39(3), 655-674. 

Khatimah, H., & Halim, F. (2014). Consumers’ intention to use e-money in Indonesia 

based on Unified Theory of Acceptance and Use of Technology (UTAUT). 

American-Eurasian Journal of Sustainable Agriculture, 8(12), 34-40.   

Kim, J. U. (2018). The effect of a r/t group counseling program on the internet addiction 

level and self-esteem of internet addiction university students. International 

Journal of Reality Therapy, 27(2), 4-12. 

Krueger, N. F. (2017). Is research on entrepreneurial intentions growing? Or…Just 

getting bigger? In Brännback, M., & Carsrud, A. L. (Eds.) Revisiting the 

entrepreneurial mind (pp.35-40). Cham: Springer. https://doi.org/10.1007/978-

3-319-45544-0_3. 

Krueger, N. & Brazeal, D. V. (1994). Entrepreneurial potential and potential 

entrepreneurs. Entrepreneurship Theory and Practice Journal, 18(3), 91-104. 

Landstrom, H. (2008). Entrepreneurship research: A missing link in our understanding 

of the knowledge economy. Journal of Intellectual Capital, 9(2), 301-322. 

Lal, K., & Paul, S. (2011). Entrepreneurship and technological change in Malaysian 

SMEs. International Journal of Business and Social Science, 2(16), 34-52. 

Lane, D. M. (2014). Values of the Pearson correlation. Retrieved from 

http://onlinestatbook.com/2/describing_bivariate_data/pearson.html 

Lautenschläger, A., & Haase, H. (2011). The myth of entrepreneurship education: Seven 

arguments against teaching business creation at Universities. Journal of 

Entrepreneurship Education, 3(14), 147-161.  

Lebusa, M. J. (2011). Does entrepreneurial education enhance under-graduate students’ 

entrepreneurial self-efficacy? China-USA Business Review, 10(1), 53-64. 

Levy, P. S., & Lemeshow, S. (2008). Sampling of populations: Methods and 

applications. New York: Wiley & Sons. 
© C

OPYRIG
HT U

PM

https://doi.org/10.1007/978-3-319-45544-0_3
https://doi.org/10.1007/978-3-319-45544-0_3
http://onlinestatbook.com/2/describing_bivariate_data/pearson.html


104 
 

Lee, J. O., & Kim, Y. M. (2013). A study on the impact of the app-book purchasing 

behavior of smart phone users in Korea. The Journal of Society for e-Business 

Studies, 18(3), 45-67. 

 

Lund Research. (2012). Lærd Dissertation: Non-probability sampling. Retrieved from 

http://dissertation.laerd.com/non-probability-sampling.php  

 

Malaysia Digital Economy Corporation (MDEC). (2016). Building and exclusive digital 

future. Retrieved from: http://www.mdec.my/building-an-inclusive-digital-

future  

 

Malaysian Communications and Multimedia Commission (MCMC) (2020). Internet 

users survey 2018. Retrieved from: https://www.mcmc.gov.my/en/home  

 

Malaysian Investment Development Authority. (2015). Malaysia: investment in the 

services sector. Retrieved from 

http://www.mida.gov.my/home/administrator/system_files/modules/photo/upl

oads/20150625220333_BOOKLET%206%20-

%20INFORMATION%20AND%20COMMUNICATION%20TECHNOLOG

Y.pdf  

 

Mahadevan, R. (2017). Sustainable growth and economic development: A case study of 

Malaysia. Cheltenham: Edward Elgar Publishing. 

 

Martin, M. J. (2005). Internet abuse: Addiction? Disorder? Symptom? Alternative 

explanations? Social Science Computer Review, 23(1), 39-48.  

 

 

Martin, J. C., Roman, C., & Gonzaga, C. (2018). How different n-point Likert scales 

affect the measurement of satisfaction in academic conferences. International 

Journal for Quality Research 12(2), 421-440. DOI – 10.18421/IJQR12.02-08 

 

 

Mcdonald, S., Gan, B. C., Fraser, S. S., Oke, A. & Anderson, A. R. (2015). A review of 

research methods in entrepreneurship 1985-2013. International Journal of 

Entrepreneurial Behavior & Research, 21(3), 291-315.  

 

Mikalef, P., Giannakos, M., & Pateli, A. (2013). Shopping and Word-of-mouth 

intentions on social media. Journal of theoretical and applied electronic 

commerce research, 8(1), 17-34. 

 

Migisha, C. K. (2011). ICT development and entrepreneurship. International Journal of 

Entrepreneurship, 12(1), 35-220.  

 

Moghavvemi, S., Salleh, N. A., & Abessi, M. (2013). Determinants of IT-related 

innovation acceptance and use behavior: theoretical integration of unified 

© C
OPYRIG

HT U
PM

http://dissertation.laerd.com/non-probability-sampling.php
http://www.mdec.my/building-an-inclusive-digital-future
http://www.mdec.my/building-an-inclusive-digital-future
https://www.mcmc.gov.my/en/home
http://www.mida.gov.my/home/administrator/system_files/modules/photo/uploads/20150625220333_BOOKLET%206%20-%20INFORMATION%20AND%20COMMUNICATION%20TECHNOLOGY.pdf
http://www.mida.gov.my/home/administrator/system_files/modules/photo/uploads/20150625220333_BOOKLET%206%20-%20INFORMATION%20AND%20COMMUNICATION%20TECHNOLOGY.pdf
http://www.mida.gov.my/home/administrator/system_files/modules/photo/uploads/20150625220333_BOOKLET%206%20-%20INFORMATION%20AND%20COMMUNICATION%20TECHNOLOGY.pdf
http://www.mida.gov.my/home/administrator/system_files/modules/photo/uploads/20150625220333_BOOKLET%206%20-%20INFORMATION%20AND%20COMMUNICATION%20TECHNOLOGY.pdf


105 

theory of acceptance and use of technology and entrepreneurial potential model. 

Social Technologies, 3(2), 243-260. 

Morris, P. (2010). Implications of information and communication technologies on youth 

employment. Journal of Social Science, 4(6), 148-172. 

Moreno, D. J., Castillo, L. L., Triguero, M. S. (2012). The effect of business and 

economics education programs on student‘s entrepreneurial intention. 

European Journal of Training and Development, 36(4), 409-425. 

Musa, A. H., Bahaman A. S., & Azril, A. M. (2012). Usefulness of ICT usage among 

lKKK members in Peninsular Malaysia. Asian Social Science, 255-266. 

Nazri, M. N., Hamid, Z., & Muslim, H. (2014). The inclination of Information and 

Communication Technology (ICT) students towards entrepreneurship. 

Handbook on the Emerging Trends in Scientific Research, 1(3), 348-354.  

New Straits Times. (2019). 'Youth' now defined as those between 15 and 30. Retrieved 

from https://www.nst.com.my/news/nation/2019/07/501288/youth-now-

defined-those-between-15-and-30 

Norliha, K., Safiah, S., Zakiah, I., Massila, K., Mahadi, H., & Shahrulanuar, M. (2017). 

Internet usage pattern and types of internet users among Malaysian university 

students. Journal of Engineering & Applied Sciences, 12(6), 1433-1439. 

Nowińskia, W., & Haddoud, M. Y. (2019). The role of inspiring role models in 

enhancing entrepreneurial intention. Journal of business Research, 96, 183-

193. 

Omar, S. Z., Fadzil, M. F. B., & Bolong, J. (2019). The relationship between internet 

usage and subjective wellbeing among youths in Malaysia. International 

Journal of Academic Research in Business and Social Sciences, 9(7), 461-469. 

Omar, F. I., & Rahim, S. A. (2015). The relationship between internet usage and digital 

inclusion of women entrepreneurs in Malaysia. Journal of Education and Social 

Sciences, 2(1), 77-83. 

Ransom, I. (2007). Chinese boot camps tackle Internet addiction. Retrieved from 

http://www.nytimes.com/2007/03/12/technology/12ihtaddicts.4880894.html 

Ramos, A. (2014). Entrepreneurial intentions among business students in batangas state 

university. Asia Pacific Journal of Multidisciplinary Research, 2(4), 45-60. 

Rahmawati, S., & Dhewanto, W. (2014). Technology acceptance of optimization in 

search engine (internet) among optimizer in Indonesia. Paper presented at the 

© C
OPYRIG

HT U
PM

https://www.nst.com.my/news/nation/2019/07/501288/youth-now-defined-those-between-15-and-30
https://www.nst.com.my/news/nation/2019/07/501288/youth-now-defined-those-between-15-and-30
http://www.nytimes.com/2007/03/12/technology/12ihtaddicts.4880894.html


106 
 

International Conference on Trends in Multidisciplinary Business and 

Economics Research. 

 

Rasmussen, E., & Borch, O. J. (2010). University capabilities in facilitating 

entrepreneurship: A longitudinal study of spin-off ventures at mid-range 

universities. Research Policy, 39, 602-612. 

 

Reynolds, P. D. (2007). New firm creation in the United States: A PSED I Overview. 

Foundations and Trends in Entrepreneurship, 3, 1-150. 

 

 

Rezaei, D. H., & Akbari, C. (2012). Explore the impact of information and 

communications technology and intellectual capital on corporate 

entrepreneurship. Journal of Communication, 1(4), 178-196.  

 

Ridzwan, R., Muhammad, N. M., & Rahman, A. A. (2017). Issues and challenges among 

young entrepreneurs in Malaysia. IOSR Journal of Business and Management, 

19(3), 80-84.  

 

Salman, A. (2010). ICT, the new media (Internet) and development: Malaysian 

experience. The Innovation Journal, 15(1), 1-12.  

 

Salman, A., Choy, E. A., Mahmud, W. A., & Latif, R. A. (2013). Tracing the diffusion 

of internet in Malaysia: Then and now. Asian Social Science, 9(6), 9-15.  

 

Samsuddin, S. F., Omar, S. Z., Samah, B. A., & Bolong, J. (2016). Potential benefits of 

ICT towards rural positive youth development in Malaysia. International 

Journal of Academic Research in Business and Social Sciences, 6(5), 2-15.  

 

Samah, B. A., Shaffril, H. A. M., Hassan, M. A., & D'Silva, J. L. (2011). Can technology 

acceptance model be applied on the rural setting: The case of village 

development and security committee in Malaysia. Journal of social sciences, 

7(2), 113-121. 

 

Sanchez, J. C. (2011). University training for entrepreneurial competencies: Its impact 

on intention of venture creation. International Entrepreneurship and 

Management Journal, 7, 239-254.  

 

Scheaffer, R. L., Mendenhall, W., & Ott, L. (2006). Elementary survey sampling. 

Belmont, CA: Duxbury Press.  

 

Skripak, S., Parsons, R., Cortes, A., & Walz, A. (2016). Fundamentals of Business. 

Blacksburg: Pamplin College of Business. 

 
© C

OPYRIG
HT U

PM



107 
 

Shapero, A. & Sokol, L. (1982). The social dimensions of entrepreneurship. Englewood 

Cliffs, NJ: Prentice Hall. 

  

Shazida, M. K., Noor, N. S., & Anuar, A. R. (2016). Performance among youth 

entrepreneur in Malaysia Micro SMEs. The European Proceedings of Social & 

Behavioural Sciences, 10(9), 620-627.  

 

Shinnar, R.S., Hsu, D. K., Powell, B. C., & Zhou, H. (2018). Entrepreneurial intentions 

and start-ups: Are women or men more likely to enact their intentions? 

International Small Business Journal: Researching Entrepreneurship, 36(1), 

60-80. 

 

Small and Medium Enterprises (SMEs) (2017). Entrepreneurship development 

performance. Rederived from 

http://www.smecorp.gov.my/images/Publication/Annual-

report/2015_2016/BI_byChapter/SME%20AR%202015-

16%20Special%20Highlights%203.pdf 

 

Sin, T. K., Chong, S. C., & Lin, B. (2013). Intention to use internet marketing: A 

comparative study between Malaysians and South Koreans. Kybernetes, 42(6), 

888-905. https://doi.org/10.1108/K-12-2012-0122.  

 

Siu, W. S. & Lo, E. S. C. (2013). Cultural contingency in the cognitive model of 

entrepreneurial intention. Entrepreneurship Theory and Practice, 37, 147-173. 

 

Straatmann, T., Rothenhöfer, L. M., Meier, A., & Mueller, K. A. (2017). Configurational 

perspective on the theory of planned behaviour to understand employees' 

change supportive intentions. Applied Psychology, 67(1), 91-135. 

https://doi.org/10.1111/apps.12120.  

 

Sullivan, T. (2011). Youth engagement: More than a method. St Paul: University of 

Minnesota’s Center of Youth Development/Research. 

 

Sukamolson, S. (2007). Fundamentals of quantitative research. Language Institute 

Chulalongkorn University, 1-20. Volt, W. (1999). Dictionary of statistics and 

methodology: A nontechnical guide for the social sciences (2nd ed.). Thousand 

Oaks, CA: SAGE Publications. 

 

Sunkara, V. M., Tapio, W. H., & Rao, P. S. (2015). Role of ICT in imparting the Youth 

with Skills, Training and Employment Opportunities to accomplish Human 

Development Challenges. Journal of Humanities & Social Science, 1(1), 1-8.  

 

Tan, K. S., Eze, U. C., & Chong, S. C. (2012). Effects of industry type on ICT adoption 

among Malaysian SMEs. Journal of Supply Chain and Customer Relationship 

Management, 2(2), 1-12.  

 

© C
OPYRIG

HT U
PM

http://www.smecorp.gov.my/images/Publication/Annual-report/2015_2016/BI_byChapter/SME%20AR%202015-16%20Special%20Highlights%203.pdf
http://www.smecorp.gov.my/images/Publication/Annual-report/2015_2016/BI_byChapter/SME%20AR%202015-16%20Special%20Highlights%203.pdf
http://www.smecorp.gov.my/images/Publication/Annual-report/2015_2016/BI_byChapter/SME%20AR%202015-16%20Special%20Highlights%203.pdf
https://doi.org/10.1108/K-12-2012-0122
https://doi.org/10.1111/apps.12120


108 
 

Tai, Y. M., & Ku, Y. C. (2013). Will stock investors use mobile stock trading? A benefit-

risk assessment based on a modified UTAUT model. Journal of Electronic 

Commerce Research, 14(1), 67-84. 

 

Teo, T. (2008). Pre-services teacher attitude towards computer use: a Singapore survey. 

Australasian Educational Technology, 24(4), 413-424. 

 

Tisch, S. (2005). ICT policy and sustainability: Experience from the dot-GOV program. 

Internews Network. Retrieved from 

http://www.dotcomalliance.org/newsletter/article.php?article_id  

 

Tibenderana, P. K. & Ogao, P. J. (2009). Information technologies acceptance and use 

among universities in Uganda: a model for hybrid library services end-users. 

International Journal of Computing and ICT Research, 1(1), 60-75. 

 

The Star. (2019). Ministry to focus on developing high-speed Internet access in rural 

areas. Retrieved from 

https://www.thestar.com.my/news/nation/2019/02/09/ministry-to-focus-on-

developing-high-speed-internet-access-in-rural-areas/ 

 

The Malay mail. (2020). Ministry introduces Entrepreneur and Cooperative Recovery 

Plan to benefit 20,000 entrepreneurs. Retrieved from 

https://www.malaymail.com/news/malaysia/2020/05/18/ministry-introduces-

entrepreneur-and-cooperative-recovery-plan-to-benefit-2/1867431  

 

World Association of Newspapers. (2016). Youth media DNA: Decoding youth as news 

& information consumers. Retrieved from 

http://change.comminit.com/en/node/244080 

 

Wimmer, R. D. & Dominick, J. R. (1997). Mass Media Research: An Introduction. 

(5thed.). Belmont: Wadsworth Publishing Co. 

 

Van Gelderen, M. W., Kautonen, T., & Fink, M. (2015). From entrepreneurial intentions 

to actions: Self-control and action related doubt, fear, and aversion. Journal of 

Business Venturing, 30(5), 655-673. 

 

 

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2016). Unified theory of acceptance and use 

of technology: A synthesis and the road ahead. Journal of Association for 

Information Systems, 17(5), 328-376. https://doi.org/10.17705/1jais.00428  

 

 

Venkatesh, V., Brown, S. A., Maruping, L. M. and Bala, H. (2008). Predicting different 

conceptualizations of system use: The competing roles of behavioral intention, 

facilitating conditions, and behavioral expectation. MIS Quarterly, 32(3), 438-

502. 

 

© C
OPYRIG

HT U
PM

http://www.dotcomalliance.org/newsletter/article.php?article_id
https://www.thestar.com.my/news/nation/2019/02/09/ministry-to-focus-on-developing-high-speed-internet-access-in-rural-areas/
https://www.thestar.com.my/news/nation/2019/02/09/ministry-to-focus-on-developing-high-speed-internet-access-in-rural-areas/
https://www.malaymail.com/news/malaysia/2020/05/18/ministry-introduces-entrepreneur-and-cooperative-recovery-plan-to-benefit-2/1867431
https://www.malaymail.com/news/malaysia/2020/05/18/ministry-introduces-entrepreneur-and-cooperative-recovery-plan-to-benefit-2/1867431
http://change.comminit.com/en/node/244080
https://doi.org/10.17705/1jais.00428


109 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of 

information technology: toward a unified view. MIS Quarterly, 27(3), 425-478. 

Vukasovi, T. (2012). Searching for competitive advantage with the brand extension 

process. The Journal of Product & Brand Management, 21(7), 492-8.  

Young, K. (2010). Policies and procedures to manage employee Internet abuse. 

Computers in Human Behavior, 26(6), 1467-1471. 

Yu, C. S. (2012). Factors affecting individuals to adopt mobile banking: Empirical 

evidence from the UTAUT model. Journal of Electronic Commerce Research, 

13(2), 104-121. 

Yunus, M. M., Salehi, H., & Naeeini, S. (2011). The impact of high-stakes tests on the 

teachers: A case of the Entrance Exam of the Universities (EEU) in Iran. 

Proceedings of the International Conference on Humanities, Society and 

Culture, 20, 221-22.  

Yusoff, M. N. H., Ismail, M., Hassan, H., & Mamum, A. Al. (2019). Entrepreneurship 

Competency Enhancement Training: a study among the Managers of Internet 

Centres. International Journal of Academic Research in Business and Social 

Sciences, 9(7), 233–245. 

Xi, L., & Yeo, K. J. (2013). Depression and internet use in sample of Malaysia 

undergraduate students. Journal of Vocational Education Research, 4, 443-

4450. 

Zeldin, S., Christens, B. D., & Powers, J. L. (2012). The psychology and practice of 

youth‐ adult partnership: Bridging generations for youth development and 

community change. American Journal of Community Psychology, 4(51), 385‐
397. 

© C
OPYRIG

HT U
PM



132 
 

BIODATA OF STUDENT 

 

 

I am a Journalist, Copywriter and Internet Content Writer with years of experience in the 

field.  

 

 

As I am writing this, I am preparing to submit my final thesis for the Degree of Doctor 

of Philosophy (PhD). Other accomplished highest qualification is Master of Science 

(majoring in Journalism) from University Putra Malaysia (UPM) - prior to that, I 

completed Bachelor Degree (majoring in Communication & Media Management) from 

University of South Australia.  

 

 

While I enjoy the process of learning during my work, I create persuasive, engaging and 

highly influential content. My writing experience starts from 2012 until present where I 

crafted copies for multiple local and international organizations. However, these are not 

limited to creating promotional videos, speeches, articles, press releases, blog posts, 

creative contents and many other aspects related to the industry’s demand and trend, 

especially within technology, education, features, opinion and social science. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

© C
OPYRIG

HT U
PM



133 

LIST OF PUBLICATIONS 

Journals 

Parvin, A., Omar, S. Z., Osman, M. N., & Tamam, E. B. (2019). Unleashing the power 

of internet skills towards entrepreneurship engagement among youth in 

Malaysia. International Journal of Academic Research in Business and Social 

Sciences, 9(12), 149–160. http://dx.doi.org/10.6007/IJARBSS/v9-i12/6683  

Parvin, A. (2016). Sensationalism in Media: Perspective of Non-Muslim Malaysians 

towards reliability of media content. International Journal of Social Science 

and Humanities Research, 4(3), 547-556.  

Parvin, A. (2015). Exposure of media reports on Islam among Malaysian non-Muslims. 

International Journal of Social Science and Humanities Research, 3(1), 145-

154. 

© C
OPYRIG

HT U
PM

http://dx.doi.org/10.6007/IJARBSS/v9-i12/6683


© C
OPYRIG

HT U
PM




