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Abstract of thesis presented to the Senate of Universiti Putra Malaysia in 
fulfilment of the requirement for the degree of Master of Science 

USERS’ PREFERENCES TOWARDS SOCIAL ATTRIBUTES OF CREATIVE 
PLACEMAKING 

By 

NURUL ATIKAH BINTI RAMLI 

October 2020 

Chair : Norsidah Ujang, PhD  
Faculty  : Design and Architecture 

Rapid urban development with the increasing population growth often led to 
social isolation and a diminishing cultural identity. Through this challenge, the 
government has embraced placemaking as a strategy to sustain inclusive cities 
and communities. Malaysia has also made efforts in creating more inclusive 
urban environment to secure cultural identity by branding the Kuala Lumpur as 
a Cultural and Creative City. Creative placemaking is an emerging field of 
practice that purposefully leverages the power of the arts, culture, and creativity 
to serve the needs of the urban community. However, there is a lack in the 
creative practice in terms of the forms and types of activities that should be 
offered to support users’ social needs and preferences. To date, a 
multidimensional evaluation of creative placemaking which subjectively 
considers the social aspect and urban design has not been adequately explored. 
The aim of the study is to incorporate urban design social attributes as a 
framework to establish a successful creative placemaking within the Kuala 
Lumpur city center. This study examines the preferences of users regarding the 
social attributes of place and the factors influencing them. RIUH, one of the social 
initiatives practicing creative placemaking in places within Kuala Lumpur was 
selected as a case study. This study was initiated with a quantitative 
methodology, based on self-completion questionnaires by 340 respondents. It is 
followed by qualitative methodology by conducting field observation using 
photographic recording technique to document the actual scene of the study area 
and strengthen the questionnaire survey findings. The quantitative data were 
analyzed using SPSS version 21 whereas qualitative data using content 
analysis. The results of users’ preference, field observation, and answers from 
open-ended questions were then synthesized. Findings revealed social 
attributes of place in creative placemaking such as inclusiveness, value, 
diversity, and vitality of place are notable. These sets of social attributes of the 
place were determined by demographic profile, their pattern of engagement, and 
place experience. The findings contribute to a better understanding of social 
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attributes of place to be provided in creative placemaking and emphasize the 
significance of such environments in promoting social opportunity. 

 

 

 

 

 

 

  



© C
OPYRIG

HT U
PM

iii 

Abstrak tesis yang dikemukakan kepada Senat Universiti Putra Malaysia 
sebagai memenuhi keperluan untuk ijazah Master Sains 

KEUTAMAAN PENGGUNA TERHADAP CIRI-CIRI SOSIAL DALAM 
“CREATIVE PLACEMAKING” 

Oleh 

NURUL ATIKAH BINTI RAMLI 

Oktober 2020 

Pengerusi : Norsidah Ujang, PhD 
Fakulti : Rekabentuk dan Senibina 

Perkembangan bandar yang pesat dengan pertambahan penduduk yang 
meningkat sering menyebabkan pengasingan sosial dan penhakisan identiti 
budaya. Bagi menghadapi cabaran ini, kerajaan menerapkan placemaking 
sebagai salah satu strategi bagi melestarikan bandar dan komuniti supaya lebih 
inklusif. Malaysia juga telah berusaha untuk memelihara identiti budaya dengan 
menjenamakan Kuala Lumpur sebagai Bandar Budaya dan Kreatif. Creative 
placemaking adalah bidang amalan yang muncul di mana ia memanfaatkan 
kekuatan seni, budaya, dan kreativiti untuk memenuhi keperluan komuniti 
bandar. Walau bagaimanapun, amalan creative placemaking ini masih belum 
jelas dari segi bentuk dan jenis aktiviti yang harus disediakan bagi menyokong 
keperluan dan keutamaan sosial pengguna. Setakat ini, penilaian multidimensi 
creative placemaking secara subjektif yang mempertimbangkan aspek sosial 
dan reka bentuk bandar masih belum diterokai dengan secukupnya. Tujuan 
kajian ini adalah untuk menghubungkan atribut sosial reka bentuk bandar 
sebagai kerangka bagi mewujudkan creative placemaking yang berjaya di Pusat 
Bandaraya Kuala Lumpur. Kajian ini meneliti pilihan pengguna mengenai sifat 
sosial sesebuah tempat dan faktor-faktor yang mempengaruhinya. RIUH, salah 
satu inisiatif sosial yang mempraktikkan creative placemaking di kawasan Kuala 
Lumpur telah dipilih sebagai kes kajian. Kajian ini dimulakan dengan metodologi 
kuantitatif, berdasarkan soal selidik secara kendiri oleh 340 responden. Ianya di 
ikuti dengan metodologi kualitatif Di samping itu, pemerhatian lapangan 
dijalankan menggunakan rakaman gambar untuk mendokumentasi keadaan 
sebenar kawasan kajian dan juga untuk mengukuhkan penemuan tinjauan soal 
selidik. Data kuantitatif dianalisis menggunakan SPSS versi 21 manakala data 
kualitatif di analisis menggunakan analisis kandungan. Hasil pilihan pengguna, 
pemerhatian lapangan, dan jawapan dari soalan terbuka telah disintesis. 
Penemuan menunjukkan sifat sosial tempat dalam creative placemaking seperti 
keterangkuman, nilai, kepelbagaian, dan daya hidup tempat adalah penting. 
Kumpulan atribut sosial tempat ini ditentukan oleh profil demografi, corak 
penglibatan mereka, dan pengalaman tempat. Penemuan ini menyumbang 
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kepada pemahaman yang lebih baik mengenai sifat sosial tempat yang akan 
disediakan dalam creative placemaking dan menekankan kepentingan 
persekitaran seperti itu dalam mempromosikan peluang sosial. 
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CHAPTER 1 

INTRODUCTION 

1.1 Background of the Study 

Urbanization is the foremost global development that has been progressed for 
several years, where there is a remarkable change in population shifts from rural 
to predominantly urban living. By 2050, 70% of the world 's population will live in 
urban areas (Rashid, 2018). The rapid pace of this transformation itself has 
become one of the significant issues sustaining inclusive societies and 
enhancing a cultural identity (Pak, 2018). This situation is evident in Malaysia, 
especially in Kuala Lumpur, the largest city in the country with a population of 
1.808 million (UN World Population Prospect, 2019) with new communities of 
varied ethnicities are forming as the city grows and evolves. For some, 
urbanization is attractive due to the various opportunities it generates in bettering 
their quality of life. However, if not carefully planned, urbanization might become 
burdensome for a town and its population. Together with this, the city's 
inhabitants' social relations have begun to weaken, leading to some social issues 
such as alienation, crime, and uncertainty (KARACOR, 2014). The connection 
between urbanization and development is undebatable, and therefore it requires 
a shift from seeing urbanization as a problem, to see it as a robust tool for 
economic growth, social inclusion, and sustainable development (UN-HABITAT, 
2016a). Needless to say, that failure to properly see urbanization in a good way, 
can cause social displacement and the erosion of community identity and cultural 
value. As cities' rapid growth continues to pose a significant threat to people's 
well-being, its adverse effects have moved to the forefront of urban regeneration. 

In recent years, rapid urban development in economic and socio-cultural 
regeneration has become a central transformation process in most Asian cities, 
enduring the most profound social, political, environmental, and technological 
changes (Pak, 2018). Urban regeneration is a wide-ranging term that can be 
applied to a broad spectrum of situations. Hence, to get a grip on tackling social 
issues aforementioned by applying urban regeneration, this present study 
focuses on the placemaking concept. Most studies often explore placemaking 
as a process that features a community to create great public spaces.  It is one 
of the strategies that used urban space in making good places, employs a 
community-based participatory approach engaging the community in generating 
long-term support for planning initiatives (KARACOR, 2014). In the Malaysian 
scenario, where the community is ethnically diverse with a growing international 
population, Kuala Lumpur is designated to be established into an internationally-
recognized creative city, which can increase the attraction of Kuala Lumpur and 
its vicinity for tourists, talent, and skilled workers (Cultural Economy 
Development Agency (CENDANA), 2018a: refer to Appendix B: B1). Creative 
city is where creativity has become the engine of the economy, where greater 
value is given to human creativity in order to build support structures and 
systems for increasing the workforce and skills (Florida, 2005). With such an 
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opportunity to create a new distinctive identity for Kuala Lumpur, it needs to 
maintain, strengthen, and promote the city's distinct cultural identity. However, 
there is no formalized set of strategic, structural, and regulatory systems to 
support and propel the growth of such potential (CENDANA, 2018a). 

Before the world's population becomes highly urbanized, academics and 
practitioners are challenged to seek sustainable solutions to urban issues that 
are progressively developing. Sustainable cities require a balance between 
protecting the environment and economic development, ensuring equitable 
outcomes (UN-HABITAT, 2016b). Since the 1970s, sustainable development 
has been at the heart of Malaysia's development approach, where the New 
Urban Agenda (NUA) has set global standards of achievement for sustainable 
urban growth. The New Urban Agenda is expected to support the achievement 
of 17 Sustainable Development Goals (SDGs) by which Malaysia was agreed in 
New York on 27 September 2015 to ensure smooth implementation in providing 
people with a better quality of life over the next 15 years (Ibid.). Concerning the 
context in this study, it fits in with SDG 11, where "cities and communities should 
be inclusive, safe, resilient and sustainable." It intends to expand the knowledge 
of creative placemaking to be implemented in achieving Sustainable 
Development Goals-11 (i.e., sustainable cities and communities; which the initial 
step should be taken in improving urban planning and management towards 
participatory and inclusive ways, which in turn building resilient societies and 
economies). The experience of prosperous creative and cultural cities suggests 
that authenticity must thrive, where the district should be owned by the people of 
the city and built on local values and identity (Business Today, 2019: refer to 
Appendix B: B2). 

Referring to the aspects of placemaking in securing community culture and 
identity within urban areas and achieving Malaysia’s goal, this research topic is 
critical to advancing the knowledge and practice of creating and sustaining 
livable and inclusive urban places through creative placemaking. Creative 
placemaking is an expanding field of practice that purposefully leverages the 
arts, culture, and creativity to transform spaces into more robust places 
(Markusen & Gadwa, 2014). It also has been introduced as building blocks for a 
thriving cultural and creative economy in Malaysia’s government report, towards 
developing an additional imaginative, ambitious, and progressive place to live in, 
work in, invest in and visit (CENDANA, 2018a: refer to Appendix C: C2 and C3). 
In this sense, creative placemaking is vital in creating a place, supporting social 
sustainability, and a sense of well-being. In designing a place, scholars have 
conveyed the values and benefits of creative placemaking in dealing with social 
problems (Bennett, 2014; Forsyth, 2014; Markusen & Gadwa, 2014; Vazquez, 
2014). Component of creative placemaking consists of physical form, social 
opportunity, and quality places (Wyckoff, 2014) can be incorporated into the 
tripartite component of place. It can be supported by the model established by 
Montgomery (1995), (i.e. policy direction to promote placemaking in urban 
design), which are physical form, social activity, and image. 
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Creative placemaking can also be linked with the idea of 'everyday urbanism' 
where the approach of this idea is to find meaning in everyday life (Chase, 
Crawford, and John, 1999). It can also be seen as a multidimensional approach 
to the importance of public spaces, as it presents different responses to particular 
times and places (Elshater, 2012). Everyday urbanism corresponds to urban 
planning and design with an approach to the understanding of the social use of 
space.  However, the emphasis is not on the full transformation of urban places, 
but rather on the deepening of these experiences through engaging with the 
communities (Chase, Crawford, and John, 1999). Hence, this study explores 
creative placemaking as it corresponds to the idea of everyday urbanism as well 
as in relation to urban design social attributes of a place. 
 
 
Urban design is the practice of designing places that incorporate environmental 
responsibility, social equity, and economic viability and creating frameworks to 
provide places of beauty and distinct identity (Davies et. al., 2000). Over time, it 
plays a vital role in the development of the city and has become an 
interdisciplinary field that works with the other disciplines' aim of providing 
spaces for people that function effectively (Dias et al., 2014). The recent interest 
in urban design is as a component of – and approach to – place-making 
(Carmona and Tiesdell, 2007). It is concerned with the quality of the public realm, 
both physical and socio-cultural, and the making as well as managing of 
meaningful places for people to enjoy and use (Ibid.). In the context of this 
present study, it is understood to facilitate the lives of city dwellers in urban 
space, which end in the formation and development of urban identities, likewise 
as vital tools to extend quality of life. Hence, spaces for creative placemaking 
needs to possess the urban design qualities. 
 
 
This study examined urban design qualities that ought to be demanded from 
urban places towards a thriving creative placemaking. This research is vital in 
securing the practice of creative placemaking in urban places more meaningful 
to users, subject to the qualities of urban design (i.e., provision of urban design 
attributes). 
 
 
1.2 Problem Statement 
 
 
In response to the diminishing of local traditions and lifestyles that advocate 
social dis-belonging and displacement, as well as eroding social identity and 
culture due to highly urbanized people, the creative placemaking movement has 
gained extensive support for almost a decade to impose sustainable and 
effective citizen-led placemaking processes (Markusen, 2013). It works in 
revitalizing public and private spaces, regenerating structures and streetscapes, 
improving the viability of a local business and public security, and bringing 
together various people to celebrate, inspire, and be inspired (Markusen & 
Gadwa, 2014). Therefore, it is recognized for its potential in solving social 
uprooting and contribute to the urban core visually, economically, and culturally. 
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While creative placemaking is expected to contend social sustainability and 
sustainable development, previous work has found that it is difficult to be 
practiced, owing to its rapid adoption of the term. It leads to confusion over 
understanding the definition and its concept (Markusen, 2013; Zitcer, 2018), 
resulting in divisive and problematic gentrification. Without focusing on what 
creative placemaking could do in a social aspect, prior research describes the 
benefits and value of creative placemaking. Most of the research discusses the 
concept which define and standardize the dimension of creative placemaking as 
well as analyzing its key consideration (Markusen & Gadwa, 2014; Morley & 
Winkler, 2014; Salzman & Yerace, 2018) offering the benefits through creative 
placemaking (Bennett, 2014; Markusen & Gadwa, 2014; Pak, 2018; Rembeza, 
2016) (refer to Table 2.1: Chapter 2: Section 2.3). Under this circumstance, 
creative placemaking seems to be an evolving practice. However, it too often 
operates under the pretense of leveraging the power of the arts, culture, and 
creativity as a positive, effective practice in driving a broader agenda for change 
without knowing what activities should be classified under this rubric (Markusen, 
2013; Zitcer, 2018). 
 
 
Given the current state of social disparity and goals in making Kuala Lumpur as 
part of the regeneration that can be accomplished through creative initiatives 
(CENDANA, 2018a), hence, there is a pressing need to implementing creative 
placemaking. The effort to achieve social inclusion in urban development 
requires continuous study to capture an in-depth understanding of creative 
placemaking's concept that currently serves as the platform for serving the 
community’s interest. Into this broader scope of debates, this study introduces a 
new framework to address some of the key challenges of the creative 
placemaking movement by exploring the essence of urban design in making 
better places for people (Carmona, 2009). The need to pursue this exploration 
can be further supported by Markusen & Gadwa (2010), where they asserted 
that there is a lack of knowledge on workable strategies at the urban and regional 
level to evaluate creative placemaking performance. In that sense, urban design 
that provides urban places to be read and understood has a considerable role in 
understanding and forming a creative environment (Carmona et al., 2003). 
 
 
Hence, this research approaches these ideas by employing tripartite of urban 
place theory (i.e., built form, social activity and meaning or image) and its 
attributes to be associated with the component of creative placemaking (i.e., 
physical form, social opportunity, and quality places). Therefore, the study seeks 
to identify the significant urban design attributes embedded in the place that 
contribute to creative placemaking success. The Malaysian governments' effort 
to develop creative placemaking has been constrained by the lack of activities 
provided for creative placemaking practices (i.e., outdoor events and festivals), 
resulting in limited cultural participation (CENDANA, 2018a). Within the 
framework of urban place and component of creative placemaking, hence, more 
central to this research focuses on the social dimension, which measures social 
opportunity in creative placemaking with the provision of social activity in a place 
(i.e., urban design social attributes) as an indicator. In this context, the social 
opportunity is where users can engage and interact with one another with a 
provision of social activities in a place. It is assumed that the surrounding 
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activities play an important role in users' creative placemaking opportunities. This 
study aims to establish a framework in classifying the social activity under the 
rubric of creative placemaking, hence, the study was gauged by the main 
research question on how significant will urban design social attributes in offering 
an opportunity to facilitate and engage the user in creative placemaking, which 
is believed will support the cultural participation as intended by the government. 
 
 
1.3 Research Questions 
 
 
Main Research Question: 
 
 
How significant are urban design social attributes in offering social opportunities 
to people in creative placemaking within the inner city of Kuala Lumpur? 
 
 
Sub - Research Questions: 
 
 

1. What are the social attributes of urban design that influence a successful 
creative placemaking? 

2. What are the factors affecting users' preferences towards social 
attributes of place in the creation of creative placemaking? 

 
 
1.4 Research Aim 
 
 
To establish a framework based on the significant of urban design social 
attributes for creative placemaking in offering social opportunities within the inner 
city of Kuala Lumpur. 
 
 
1.5 Research Objectives 
 
 

1. To identify the social attributes of urban design considered to be 
important in creating a successful creative placemaking.  

2. To examine factors affecting the level of users’ preference 
towards social attributes of a place. 

 
 
1.6 Research Methodology 
 
 
A quantitative approach was employed, which is ideal for a descriptive study 
(Creswell, 2009) in assessing the efficacy of creative placemaking based on 
social opportunities with the provision of social attributes in an urban place. A 
questionnaire survey was adopted to determine the importance of users' 
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preferred social attributes and the factors that influence them, forming creative 
placemaking strategies. Alternatively, field observation was conducted to provide 
details about the actual scene in the area of study. In supporting the survey 
findings, qualitative data, including photos and user-written responses, were 
triangulated. 
 
 
1.7 Scope and Limitation of Study 
 
 
This study intends to craft strategies to be implemented in creative placemaking 
practices in urban places within the inner city of Kuala Lumpur, which dwelling 
upon the social aspect. The study, therefore, contains specific scope and 
limitations, as detailed below: 
 
 

a) Placemaking Typologies and Its Component 
 
 
Placemaking encompasses a range of practices with their own specific goals 
(refer to Chapter 2: Section 2.2.1). Concerning the relevance of combatting 
the social issue, this present study opted for creative placemaking. It refers 
to 'culture-based sustainability,' using culture as a specific aspect aiming to 
find more culturally sensitive or reformative approaches to sustainability 
(Soini & Dessein, 2016). The creative placemaking component consists of 
physical form, social opportunity, and quality place (Wyckoff, 2014). 
However, as stated by CENDANA (2018a),  public participation should be a 
central element in the cultural-based placemaking effort. Hence social 
opportunity (i.e., a component of creative placemaking) has been chosen to 
be coined as part of this research to define the outcomes of social impact 
and creative placemaking success. 
 
 
b) Urban Design Attributes of Place 
 
 
Since the place is an essential element for creative placemaking to happen, 
this study considers the qualities of urban design (i.e., attributes of built form, 
social/activity, and meaning) in urban places. The provision of good qualities 
urban design affects how places can function as a better place for everyone 
(Cohen et al., 2018). Similar to the selection of creative placemaking 
components (i.e., social opportunity), it can be associated with social activity 
provision in an urban place (refer to Chapter 2: Section 2.6). Hence, this 
study focuses on the urban design social attributes as an indicator in 
providing social opportunities in creative placemaking. The key criteria 
selected to be focus are the vitality of the place, diversity, inclusiveness, and 
value provided in place. 
 
 
c) Place and Practices of Creative Placemaking 



© C
OPYRIG

HT U
PM

7 

 

Many types of creative practices fall under the umbrella of creative 
placemaking include businesses, workshops, and places with the physical 
environment (e.g., public art, monuments, and murals), performing art 
venues, and visual arts (Lew, 2017). It also can occur through a 
programmatic or event-based approach held publicly in such temporary 
performance, festivals, and events, with modern and popular culture and 
creative activities (Ibid.). Nevertheless, this research focuses on the 
temporary use of urban spaces described as transitory events that reside in 
the city for only a moment (Oswalt et al., 2013). Haydn & Temel (2006) 
recommend temporary use as a platform to transform social spaces from 
conventionally provided solely based on economically and politically, to 
essentially reclaim the public realm and operate at the urban scale in their 
programmatic goals focusing on social. 
 
 
Defined as such, "temporary" uses in this study are understood following the 
identification of one strategic initiative of social event (i.e., RIUH) planned by 
the organization named MyCreative Ventures, and it was mentioned in the 
government report of Kuala Lumpur as a Cultural & Creative City (refer to 
Appendix D: D1). RIUH has been chosen as a case study in this research 
where it has been providing strategic initiatives enhancing arts and culture 
in an urban environment through amplification and exposure of festivals and 
events (refer to Chapter 3: Section 3.3). 

 
 

d) Inner City of Kuala Lumpur  
 
 
The study's context is within the inner city of Kuala Lumpur. The relevancy 
of selecting scope and limitation study explained all the above was analyzed 
upon reviewing the governments’ report (i.e., Kuala Lumpur as a Creative 
and Cultural City) (refer to Appendix C). The finding of this study can only be 
generalized with the practices of creative placemaking that only focus on 
social activity (physical form and meaning are not included) and can be 
implemented only in urban places within the inner city of Kuala Lumpur that 
intent to implement creative strategies and in the same context of the study 
area (refer to Chapter 3: Section 3.3). 

 
 
1.8 Research Significance 
 
 
The urbanization caused the undermining of local traditions and ways of life, 
erosion of cultural identity in result cause people to feel dis-belong in their places. 
Taking measures to support cultural participation as asserted in the government 
report of Kuala Lumpur as a Cultural and Creative City, this research focuses on 
integrating urban design social attributes into the creation of creative 
placemaking in urban places. This study will identify the significant social 
attributes of a place that can offer users the opportunity to benefit from urban 
places. It can be achieved by examine users' preferences towards social 
attributes of place and evaluate the factors affecting their preferences. This study 
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informs the urban planning and design professionals, arts, and culture 
organizers and related stakeholders, allowing them to integrate social attributes 
and activities in place. It thus facilitates the user's participation and engagement 
in their creative placemaking practices. As a result, it benefits urban places' 
users, enhances their positive feelings, and guarantees related stakeholders' 
investments in creative placemaking planning in urban places. 
 
 
1.9 Structure of Thesis 
 
 
This dissertation comprises five chapters representing the introduction, literature 
review, research methodology, result and discussion, and end with a summary 
of findings, the implication of the findings, and recommendations for future 
research. 
 
 
Chapter 1 initially provides an overview of the research background and 
highlights current problems and gaps identified related to the subject. This study 
was gauged by considering the social dimension, selecting creative placemaking 
as a tool in regenerating urban development. The problem arose when creative 
placemaking does not have a standardized indicator in measuring its outcome 
for social impact. It is then followed by the research questions, formulating 
research objectives in achieving the research aim. The research methods, 
scope, and limitations of this study are presented in this chapter, along with its 
significance and the overall thesis structure. Chapter 2 elaborates on a review of 
literature relating to the research topic. It presents the overview of related 
concepts to creative placemaking, its challenges, and ascertainment to be 
implemented as sustainable urban development and further explain possible 
creative strategies to practice in urban places with a provision urban design 
social attributes subjected to users’ preferences. Chapter 3 presents the 
research design framework and reviews the case study. It clarifies the method, 
variables, and types of analysis used in the study. Chapter 4 displays the result 
obtained from data analysis together with the discussion of the findings. Chapter 
5 discusses the summary of the significant findings, highlights significant 
contributions and implications of the study in terms of research and practice, and 
ends with future research recommendations. 
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APPENDICES 
 
 

APPENDIX A 
QUESTIONNAIRE SURVEY 

 
 

A1: Paper-based Form of Questionnaire Survey 
 

QUESTIONNAIRE SURVEY (ENGLISH) 

Faculty of Design and Architecture 

Universiti Putra Malaysia 

 

Public survey: Users’ Preferences towards Social Attributes in 

Creative Public Placemaking.  

Dear participants, 

You are invited to participate in a research study titled “Users’ Preferences 

towards Social Attributes Creative Public Placemaking”. This study is being 

conducted by Nurul Atikah Ramli, a Master student from Faculty of Design and 

Architecture, Universiti Putra Malaysia. The purpose of this survey is to identify 

the characteristics of a place should possess through the level of your 

preference.  

 

Fact:  

Creative placemaking animates public and private spaces, rejuvenates 

structures and streetscapes, improves local business viability and public safety, 

and brings diverse people together to celebrate, inspire, and be inspired. In 

creative placemaking, everyone has the opportunity to strategically shape the 

physical and social character of a place around arts and cultural activities. 

Instruction:  

If you wish to answer in English version, this survey only consists of 2 pages 

with 4 sections and contain a specific question that requires you to answer from 

your own perspective. There is no rule bounded for a right or wrong answer. It is 

assured that your answer and identity will be kept confidential. The result of the 

study will be derived from the information gathered; hence, your answer is highly 

appreciated. If you have any question regarding the questionnaire, please do not 

hesitate to contact me at +6012 713 4581 or email me at atkhrmli@gmail.com    

  

mailto:atkhrmli@gmail.com
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BORANG KAJI SELIDIK (MALAY) 

Faculty of Design and Architecture 
Universiti Putra Malaysia 
 

Kajian Awam: Keutamaan Pengguna terhadap Sifat Sosial 
dalam Penempatan Tempat Awam Kreatif. 

 
Peserta yang dihormati, 
Anda dijemput untuk mengambil bahagian di dalam kajian penyelidikan bertajuk 
‘Preference’ Pengguna Terhadap Sifat Sosial dalam Penempatan Tempat 
Awam Kreatif. Kajian ini dijalankan oleh Nurul Atikah Ramli, pelajar Sarjana 
Fakulti Reka Bentuk dan Senibina, Universiti Putra Malaysia. Tujuan kajian ini 
adalah untuk mengenal pasti ciri-ciri sesuatu tempat yang harus dimiliki 
berdasarkan tahap kehendak anda.  
 
Fakta:  
‘Creative placemaking’ adalah salah satu cara untuk menghidupkan ruang awam 
dan ruang persendirian, menjana semula struktur dan jalan-jalan, meningkatkan 
daya maju perniagaan tempatan dan keselamatan awam, serta membawa 
pelbagai orang bersama untuk meraikan, memberi inspirasi, dan terinspirasi. 
Dalam ‘creative placemaking’ semua orang mempunyai peluang untuk 
membentuk kedudukan fizikal dan sosial yang strategik di sesuatu tempat 
melalui kegiatan seni dan kebudayaan. 

Arahan:  
Jika anda ingin menjawab dalam versi bahasa Melayu, kaji selidik ini hanya 
mempunyai 2 halaman terdiri daripada 4 bahagian serta mengandungi 
soalan khusus yang meminta anda menjawab dalam perspektif anda sendiri. 
Tidak ada jawapan yang betul atau salah. Ia terjamin bahawa jawapan dan 
identiti anda akan dirahsiakan. Hasil kajian akan diperolehi dari maklumat yang 
dikumpulkan, maka, penyertaan anda sangat dihargai. Jika anda mempunyai 
sebarang pertanyaan mengenai soal selidik, sila hubungi saya di +6012 713 
4581 atau e-mel saya di atkhrmli@gmail.com   

mailto:atkhrmli@gmail.com
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A2: QR Code of Google Form Questionnaire Survey 
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APPENDIX B 
KUALA LUMPUR AS A CULTURAL AND CREATIVE CITY 

 

B1: Five-plan to turn Kuala Lumpur into a Cultural and Creative City 
(Newspaper Article) 
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B2: The Kuala Lumpur Creative and Cultural District (Magazine Article) 
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APPENDIX C 
CULTURAL ECONOMY DEVELOPMENT AGENCY (CENDANA) 

 

C1: CENDANA Launches the Kuala Lumpur Cultural and Creative City 
Report with Art in the City (Webpage) 
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C2: Building Blocks for Cultural and Creative Economy (Government 
Report) 
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C3: The 5th Building Block: Creative Placemaking, Livability and Tourism 
(Government Report) 
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APPENDIX D 
STRATEGIC INITIATIVE: RIUH 

 

D1: RIUH as a Creative Platform (Webpage)  
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D2: Festive Season at RIUH (Newspaper Article)  
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D3: RIUH in the City (Webpage) 
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APPENDIX E 
SENTUL DEPOT 

 

E1: Historical Sentul Depot as a Lifestyle Destination (Newspaper Article) 
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E2: 110-year-old Sentul Depot Opens Doors to Public (Newspaper Article) 
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