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ABSTRACT 

The issue of Langkawi is in danger of losing its Unesco Geopark status following 
the world body’s move to issue a “Yellow Card” warning because of the local 
authorities’ failure to abide by conservation and sustainable practice 
requirements. A study was conducted to determine tourist motivation to visit the 
Kilim Karst Geoforest Park in Langkawi Island, Kedah. This research also 
conducted to determine the push and pull factor of tourist to visit the Kilim Karst 
Geoforest Park. Factor such as family togetherness, self-exploration, 
convenience of facilities and key tourist and safety were used to identify the 
push and pull factors. This study also related the socio demographic background 
which is nationality, gender, age, marital status, ethnic, religion, education level, 
occupation and income. Two hundred respondents were interviewed using 
structured questionnaire. The data was collected between January until 
February 2016. Descriptive analysis and multiple regressions were used in 
analysing data. The result showed that the push factor was having fun with 
family and friends and the pull factor was tourism destination with attractive 
interpretive signage.  From the visitor recommendation, the responsible party in 
this park should create more attractive interpretive signage to attract more 
visitors to visit the park. 
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ABSTRAK 

Isu Langkawi yang berada dalam keadaan bahaya apabila hampir kehilangan 
status Unesco Geopark ekoran langkah badan dunia itu untuk mengeluarkan 
"Kad Kuning" amaran kerana kegagalan pihak berkuasa tempatan untuk 
mematuhi pemuliharaan dan amalan mampan keperluan. Satu kajian telah 
dijalankan untuk menentukan pelancong motivasi untuk melawat Taman 
Geohutan Kilim Karst di Pulau Langkawi, Kedah. Kajian ini juga dijalankan untuk 
menentukan faktor penolak dan faktor penarik pelancong untuk melawat Taman 
Geohutan Kilim Karst. Faktor seperti kekeluargaan, penerokaan diri, kemudahan 
kemudahan dan pelancongan utama dan keselamatan telah digunakan untuk 
mengenal pasti faktor penolak dan faktor penarik. Kajian ini juga berkaitan latar 
belakang sosio demografi yang kewarganegaraan, jantina, umur, status 
perkahwinan, etnik, agama, tahap pendidikan, pekerjaan dan pendapatan. Dua 
ratus responden telah ditemubual menggunakan soal selidik berstruktur. Data 
yang telah dikumpulkan di antara Januari hingga Februari 2016. Analisis 
deskriptif dan berbilang regresi telah digunakan dalam menganalisis data. Hasil 
kajian menunjukkan bahawa faktor penolak itu meluangkan masa dengan 
keluarga dan rakan-rakan dan faktor penarik yang merupakan destinasi 
pelancongan dengan papan tanda tafsiran yang menarik. Dari cadangan 
pengunjung, pihak yang bertanggungjawab di taman ini perlu mewujudkan 
papan tanda tafsiran yang lebih menarik untuk menarik lebih ramai pengunjung 
untuk melawat taman.  
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CHAPTER 1 

INTRODUCTION 

1.1 Background 

Everyone has their own reasons that motivate them to visit a place. Motives are 

the “whys” of behaviour – the needs or want the drive behaviour and explain 

what we do. We don’t actually observe a motive; rather, we infer that one exists 

based on the behaviour we observe (Nevid, 2013). Generally, motives represent 

someone purpose, interest, push and pull factors, what he or she choose to act 

and psychological cause to behave on something. The term motivation refers to 

factors that activate, direct and sustain goal-directed behaviour. 

 

According to Lascurain (1983) ecotourism is that tourism that involves travelling 

to relatively undisturbed natural areas with the specific object of studying, 

admiring and enjoying the scenery and its wild plants and animals, as well as 

any existing cultural aspects (both past and present) found in these areas. 

Ecotourism implies a scientific, aesthetic or philosophical approach, although the 

‘ecotourist’ is not required to be a professional scientist, artist or philosopher. 

The main point is that the person who practices ecotourism has the opportunity 

of immersing him or herself in nature in a way that most people cannot enjoy in 

their routine, urban existences.  

 

The International Ecotourism Society TIES (1990) state that, ecotourism is 

“responsible travel to natural areas which conserves the environment and 

improves the welfare of the local people”. Ecotourism in Malaysia has the 
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potential to become as tourist choice due to its natural attractions and a unique 

geographical landscape. 

 

Ecotourism sector in Malaysia has the potential due to its natural attractions and 

unique geographical landscape. Ecotourism is environmentally responsible 

travel and visitation to relatively undisturbed natural areas, in order to enjou, 

study and appreciate nature that promotes conservation, has low negative 

visitorimpact, and provides for beneficially active socio-economic involvement of 

local populations (Lascurain, 1993). According to Tourism Malaysia (2008), 

Malaysia is one of the 12 mega-biologically diverse countries in the world and 

large numbers of flora and fauna. As many as 15,000 species of flowering 

plants, 286 species of mammals, 150,000 species of invertebrates and 4,000 

species of fishes. Ecotourism in Malaysia has become one of the growing 

industries and important investments for the growth of the economy. Malaysian 

government has invested a significant amount of money to develop the 

ecotourism sectors. 

 

According to Ibrahim Kamoo (2010), world geopark status was given to 

Langkawi Island on 2007. Three of its main conservation areas in Langkawi 

Geopark are Machincang Cambrian Geoforest Park, Kilim Karst Geoforest Park 

and Dayang Bunting Marble Geoforest Park (Island of the Pregnant Maiden 

Lake). In figure 1 shows that these three parks are the most popular tourism 

area within Langkawi Geopark.  
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Figure 1: Map of Langkawi Island 
Source: Leman (2010) 

 

 

A geoforest park is a special conservation area within a Permanent Reserved 

Forest (PRF) with outstanding geological and biological resources where 

protection and wise utilization of these resources are geared towards 

sustainable recreation, promoting multidisciplinary research and enriching 

community awareness about the natural integration of various forest resources 

(Ismail 2004, 2005). The three geoforest parks introduced in Langkawi are the 

Machinchang Cambrian, Kilim Karst and Dayang Bunting Marble Geoforest 

Parks each of them is named after its geographic name and the most significant 

geoheritage features within the area. The total area of these three geoforest 

parks covers nearly 40 percent of the total area of the Langkawi Archipelago. All 
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these geoforest parks contain a large area of permanently exposed rocks within 

which most of the geoheritage sites of Langkawi are found. 

 

According to ABC Langkawi’s article (2009), Langkawi is a duty-free island. 

Langkawi is a duty-free shopping haven offering an attractive range of local and 

imported goods for those with a yen for shopping. Among the many choices for 

shoppers include souvenir items such as pewter, handicraft, batik, crystals and 

glassware. Others include confectionery, liquor, silk fabrics, perfumes and 

fragrances, cosmetics, shoes and seafood items. 

 

1.2   Problem Statement 

Langkawi is one of the popular tourist destinations which is always crowded with 

visitors either local or foreign visitors. The number of visitors who had visited this 

place is increasing from 2.8M to 3.6M. 

 

According to McIntyre and Bhatt (2014), Langkawi, is in danger of losing its 

Unesco Geopark status following the world body’s move to issue a “Yellow 

Card” warning because of the local authorities’ failure to abide by conservation 

and sustainable practice requirements. 

 

A routine audit by the world body’s Geopark inspectors last year revealed a lack 

of promotion and infrastructure to support its Geopark status, other than the 

Langkawi Geopark heritage signage found in various places around the islands. 

UNESCO has said the educational and marketing aspects of Langkawi’s 

https://en.wikipedia.org/wiki/Duty-free
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geopark status are below par, and will retract the endorsement if the authorities 

do not redeem themselves when the next round of inspection takes place in 

March 2015. 

 

Thus this research is important to find out the reason that motivate tourist to visit 

Langkawi. This research also may help the responsible party to improve their 

quality of promotion of Geopark in Langkawi in order to strengthen the world 

geopark status. Therefore, the research about tourist motivation to visit Kilim 

Karst Geoforest Park in Langkawi is needed to be conducted. 

 

1.3   Objectives 

The objectives of this study: 

 To identify the push and pull factor of tourist to visit the Kilim Karst Geoforest 

Parks in Langkawi Island, Kedah. 

 To determine the most significant factors influencing visitors to visit the Kilim 

Karst Geoforest Park, Langkawi. 
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