
 
 

UNIVERSITI PUTRA MALAYSIA 
 

THE DIMENSIONALITY OF CONSUMER DECISION MAKING STYLES : 
COMPARISON BETWEEN U.S. AND MALAYSIAN YOUNG CONSUMERS 

 
 

 
 
 
 
 
 
 
 
 

ANG WOOI KOK 
 
 
 
 
 
 
 
 
 
 
 
 
 

GSM 2000 3 



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner



Scanned by CamScanner




