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A Malaysian homestay programme is a very unique means to promote authentic 

cultural heritage experiences and a village (kampung) lifestyle. It generates additional 

household income by utilising existing natural resources and at the same time 

providing various economic benefits to the local community. Selangor is one of the 

prominent states for homestay development in the country, it has registered the highest 

number of licensed operators and income performance (MOT, 2015). Therefore it is 

imperative to investigate the economic benefits of the homestay programme, so as to 

allow quantification of the local finances, expenditure and revenue generation. The 

main objective of this study is to estimate the economic benefits of visitors’ spending 

on homestay programme in Selangor to the operators, businesses and communities in 

the region studied. This study used the Keynesian multiplier method to estimates the 

output, income and jobs creation in the overall community. The expectation-

disconfirmation model was incorporated to evaluate overall visitors’ satisfaction 

through a comparison of product expectations towards the actual performance of the 

product using Exploratory Factor Analysis (EFA). A total of 206 questionnaires were 

distributed to residing homestay visitors, 160 respondents for homestay operators and 

200 respondents were from the local community. The major findings from output and 

employment multipliers have shown significant economic benefits for the entire 

community. Firstly, the output multiplier figures show that Type I (1.57) and Type II 

(2.19) indicate a strong connection between magnitude of visitors spending and 

operators spending towards the overall income and employment benefits. There is 

practical evidence and implications of these multipliers on income and how homestay 

programme can be viewed as money spinner to enhance greater potential economic 

growth. Also, by looking at employment multipliers ratios of 1.12 (Type I) and 1.18 

(Type II) it is revealed that employment impact of this programme is highly 

concentrated on the local people utilisation as a labour. Indeed, the employment and 

output multipliers from the Selangor homestay programme has shown a bigger impact 

compared to previous studies done in UK, Great Britain, Perhentian Island, Redang 

Island and Tioman Island. From EFA and regression analysis, the finding of this study 
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has addressed the significant relationship between visitors’ overall satisfaction subject 

to destination cultural heritage and motivation to visit. Findings of the study suggest 

that all of the attributes proposed in the model had significant impacts on the overall 

visitors’ satisfaction of Selangor’s Homestay. More precisely, homestay programme 

fostered a better standard of living and healthy lifestyle by improving community 

socio-economic position. But the future challenge is to develop revenue mechanism to 

achieve higher income collection and profitability. It was found from this study that 

the net profit is 29.5%, which can be improved if the operators can retain higher 

spending from tourist visit. In this context, homestay operator must ensure that the 

“motivation to visit” and “destination cultural heritage attributes” are managed 

efficiently to enhance visitors’ satisfaction level. Even though government 

intervention is needed in policy coordination of events, promotional materials and 

SME business development, regional planning by all parties involved is essential.  
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Program inap desa (homestay) di Malaysia adalah pendekatan yang sangat unik untuk 

mempromosikan pengalaman warisan budaya dan gaya hidup "kampung". Ia dapat 

menjana tambahan pendapatan kepada isirumah dengan menggunakan sumber-sumber 

semula jadi yang sedia ada dan pada masa yang sama menyediakan pelbagai faedah-

faedah ekonomi kepada masyarakat setempat. Selangor adalah antara negeri utama 

dalam pembangunan homestay di negara ini, dengan mencatatkan jumlah tertinggi 

pengendali berlesen dan dari segi prestasi pendapatan (Kementerian Pelancongan 

Malaysia, 2015). Oleh itu adalah penting untuk menganalisa kesan-kesan ekonomi 

daripada program homestay, ianya untuk membolehkan kuantifikasi kewangan 

kawasan tempatan dan penjanaan perbelanjaan. Dapatan hasil kajian menunjukkan 

kesan terhadap struktur kewangan, corak perbelanjaan dan penjanaan pendapatan. 

Objektif utama kajian ini adalah untuk menganggarkan faedah-faedah ekonomi 

daripada perbelanjaan pelawat terhadap program homestay di Selangor kepada 

pengusaha, perniagaan dan masyarakat tempatan di kawasan kajian. Kajian ini 

menggunakan kaedah pengganda Keynesian untuk mengangarkan kesan tambahan 

kepada pengeluaran, pendapatan dan pekerjaan kepada masyarakat tempatan secara 

keseluruhan. Model jangkaan-ketidakpengesahan (expectation-disconfirmation 

model) telah digabungkan untuk menilai kepuasan keseluruhan melalui perbandingan 

antara jangkaan produk terhadap prestasi sebenar produk menggunakan Analisis 

Faktor Eksploratori (Exploratory Factor Analysis). Sebanyak 206 soal selidik telah 

diedarkan kepada pengunjung homestay yang datang menginap, 160 responden untuk 

pengusaha inap desa dan 200 responden dari kalangan masyarakat tempatan. 

Keputusan utama kajian daripada penganda pengeluaran daan pekerjaan menunjukkan 

kesan ekonomi yang ketara terhadap keseluruhan masyrakat setempat. Pertama, angka 

pengganda output Jenis I (1.57) dan Jenis II (2.19) menunjukkan hubungan yang kuat 

antara corak perbelanjaan pengunjung dan perbelanjaan pengendali terhadap 

keseluruhan faedah pendapatan dan pekerjaan. Terdapat bukti praktikal dan implikasi 

pengganda ini pada pendapatan dan bagaimana program homestay boleh dilihat 



© C
OPYRIG

HT U
PM

iv 

 

sebagai “penjana kewangan” untuk meningkatkan potensi pertumbuhan ekonomi yang 

lebih besar. Juga, dengan melihat pada nisbah pengganda pekerjaan 1.12 (Jenis I) dan 

1.18 (Jenis II) ia mendedahkan bahawa faedah pekerjaan untuk program ini amat 

tertumpu kepada penggunaan tenaga kerja tempatan. Sesungguhnya, pengganda 

pekerjaan dan pengeluaran daripada program homestay Selangor telah menunjukkan 

kesan yang lebih besar berbanding kajian sebelum ini yang telah dilakukan di UK, 

Great Britain, Pulau Perhentian, Pulau Redang dan Pulau Tioman. Daripada Analisis 

Faktor Eksploratori (EFA) dan analisis regresi, dapatan kajian ini telah menangani 

hubungan yang signifikan di antara keseluruhan kepuasan pelawat tertakluk kepada 

destinasi warisan budaya dan motivasi untuk melawat. Dapatan kajian menunjukkan 

bahawa semua sifat-sifat yang dicadangkan dalam model mempunyai kesan yang besar 

ke atas keseluruhan kepuasan pengunjung terhadap homestay di Selangor. 

Kesimpulannya, program homestay dapat meningkatkan taraf kehidupan dan 

memupuk gaya hidup sihat dengan meningkatkan kedudukan sosio-ekonomi komuniti 

setempat. Tetapi cabaran masa depan adalah untuk membangunkan mekanisme 

pendapatan bertujuan mencapai hasil yang lebih tinggi dan juga peratus 

keberuntungan. Dapatan kajian ini menunjukkan bahawa keuntungan bersih adalah 

sebanyak 29.5%, yang mana masih boleh diperbaiki jika pengendali boleh 

mengekalkan perbelanjaan setempat yang lebih tinggi daripada pelawat. Dalam 

konteks ini, pengusaha homestay perlu memastikan bahawa "motivasi untuk melawat" 

dan "sifat-sifat destinasi warisan kebudayaant" diuruskan dengan cekap untuk 

meningkatkan tahap kepuasan pengunjung. Walaupun campur tangan kerajaan 

diperlukan dalam penyelarasan dasar, bahan-bahan promosi dan pembangunan 

perniagaan kecil sederhana, perancangan wilayah oleh semua pihak yang terlibat juga 

amat penting.  
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CHAPTER 1 

 

 

INTRODUCTION 

 

 

1.1    Introduction  

 

 

In Malaysia, demand for a new agritourism product called “homestay” has shown a 

significant growth in recent years. Homestay is an alternative accommodation with the 

combination of community-based recreation oriented at relatively low cost and 

offering a mixed experience of nature and the local village lifestyle to visitors. Through 

this programme, visitors will explore an ordinary natural way of life in the village 

while engaging in a close relationship with the homestay operators. The host families 

treat the visitor as one of their family members. While living with the homestay 

operator, the visitors have an opportunity to experience life in the rural villages, 

learning how to cook traditional dishes with the host, getting exposed to the heritage 

and customs of the local community, and participating in various traditional activities 

of the Malay community. The Malays were the only ethnic group that participated in 

this programme in Peninsular Malaysia, while the Iban, Bidayuh or other ethnic are 

involved in Sabah and Sarawak. It is only the Malay community that has participated 

in the Selangor homestay programme in Peninsular Malaysia thus far. 

 

 

The homestay programme in Malaysia was initially promoted as a tourism product 

packaged with cultural experiences and “kampung” or village lifestyle to generate 

extra household income, to provide economic benefits to the local community. 

Homestay as a unique agritourism product represents the strength of native culture, 

nature, and adventure aspects. Also, homestay is a strategy taken by the government 

to improve and develop the standard of living of the rural community through their 

involvement in the planning and development of tourism industry. Therefore, the 

homestay programme can be considered as a community project to instil unity among 

its members and at the same time drive the wealth and well-being of the rural 

community. Homestay is a form of lifestyle a tourist can experience where a visitor 

stays with a host family at the village or “kampung”, who operates the homestay. 

Homestay enables them to enjoy the laid-back countryside lifestyle surrounded by 

culture, fresh air and opportunity to cook and eat local foods. Each homestay 

programme offers different types of activities in which visitors can participate actively, 

such as plucking tropical fruits in an orchard, learning to play traditional musical 

instruments, or performing a cultural dance with the local people.  

 

 

The ultimate objective of the Malaysian homestay programme is to give tourists a 

cultural, leisurely accommodation with the opportunity to stay with a local family, 

giving them opportunities to communicate, explore and collect first-hand experience 

from the local community. The homestay provides the opportunity to learn the village 

culture and the lifestyle of the rural community in Malaysia. Consequently, a 

Malaysian homestay offers a different leisure experience that cannot be classified as 

an alternative budget accommodation facility for tourists. Its focus is on the value of 
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lifestyle, cultural heritage and daily economic activities of the rural community. The 

niche of homestay accommodation provides a combination of culture tourism and 

recreation at the countryside, offering better private mobility and more private leisure 

time. It also creates consumer demands for fresh environment and active pastimes 

(Ibrahim, 2004). Since the first homestay was officially introduced in 1998, the 

number has increased to 612 operators in 2000 (Liu, 2006). There were 3,211 in 2009 

and 3,519 in 2014 of homestay operators registered with the Ministry of Tourism 

(MOT, 2015) scattered in several Malay villages throughout the country. By December 

2015, the total number of homestay operators has reached 3,653 with a total of 5,056 

rooms available for this programme. Figure 1.1 present the significant statistical 

progress of the homestay industry in Malaysia over the years. 

 

 

 
Figure 1.1: The Number of Homestay Operators in Malaysia 

(Source: MOT Malaysia, 2016) 

 

 

The development of agritourism via the homestay programme has made significant 

economic contributions to the economy and community, making agritourism an 

important tool in developing the rural community. Agro-tourism activities enable 

farmers to enjoy greater economic benefits while preserving their future farming 

community (Kunasekaran et el., 2011; Hjalager, 1997). In Malaysia, agro-tourism 

activities that are well received are homestays, farm stays, visits to farms and orchards. 

(Ministry of Tourism and Culture Malaysia). The Ministry of Culture, Art and Tourism 

is very focused on assisting the rural community’s economic welfares and incomes 

generation through the homestay programme. MOT (2015) allocated RM40 million 

under the Ninth Malaysia Plan and RM10 million under the Second Stimulus fund to 

upgrade the infrastructure and facilities in all the villages. The Ministry of Rural and 

Regional Development also spent RM6.7 million in 2008 to develop the infrastructure 

of rural communities (Mapjabil et al., 2015). The government had allocated a fund of 

RM1, 446, 3000.00 in 2012 for homestay programme in Malaysia and this amount has 

increased by 382% compared to the previous year. A series of promotional activity 

have taken place domestically and internationally (Ghapar & Jamal, 2015; Ministry of 

Tourism, 2012) 

 

 

The Malaysian Homestay Programme was first launched in 1995 in Temerloh, Pahang, 

as a government initiative developed under the Rural Tourism Master Plan with the 
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objective of increasing the rural communities’ participation in the tourism sector 

(MOT, 2015). First and foremost, it is a tourism-based activity directly linked to the 

community. Local people organised and hosted the programme thereby making them 

the primary recipients of the benefits (financial or in kind) that accrue from the tourism 

activity. In addition to the host families, many small businesses in the local 

communities also benefited directly from the influx of tourists. Visitors require 

services and local merchants respond appropriately. In addition, all homes under the 

homestay programme should provide a clean environment, a private bedroom, water 

supply, electricity and toilet facilities, in order to adhere to the strict rules imposed by 

the National Homestay Association.  

 

 

Secondly, the homestay programme can be used as a “money spinner” for the host 

families and many of small businesses in the locality that benefit directly from tourists’ 

expenditure in the area. The homestay programme is strategically focused and targeted 

at reducing the rural–urban migration in Malaysia. The development of infrastructure 

and facilities in surrounding areas will benefit the rural community indirectly through 

the homestay development programme. In most developing countries, homestay 

programme has been portrayed as a significant contributor to uplifting the standard of 

living as well as serving as a catalyst for rural community development and small-

scale enterprises (Kimaiga, 2013).  

 

 

In line with this objective, Ministry of Tourism Malaysia has extended considerable 

amounts of funding to organise many attractive promotional activities such as the 

Homestay Roadshow programme in South Korea (Seoul, Daegu, Busan and Daejeon) 

and Japan (Nagoya), as well as the Malaysia MICE Roadshow in South Korea (Seoul 

and Busan) in 2013. In May 2016, the Selangor Homestay Festival was launched, 

which a three-day festival is showcasing homestay packages as well as products, 

handicraft demonstrations and cultural shows as a marketing effort to promote this 

programme. MOCAT is also focused on assisting the rural communities by enhancing 

their economic welfare and income through the Homestay programme. For example, 

the Government allocated RM40 million under the Ninth Malaysia Plan (2006-2010) 

for homestay programme. In addition another RM10 million under the Second 

Stimulus package was injected to upgrade the quality of infrastructure and facilities 

for all the villages involved in this programme (Samsudin & Maliki, 2015).  

 

 

This package was given under Community Based Tourism was injected to rejuvenate 

and empower the benefits of homestay programme in the rural area to increase the 

arrival of more tourists and the Ministry of Rural and Regional Development also spent 

RM6.7 million in 2008 to develop the infrastructure of rural communities in Malaysia 

(Pusiran & Xiao, 2013). As a result, the total number of visitors has increased 

tremendously by 99% from 196,472 tourists in 2010 to 391,225 in 2015. The total 

income contribution reached to almost RM 23 million compared to a 128.8% increase 

in 2010. Appendix 1.1 highlights the award of success and achievements of the 

Selangor homestay programme in Malaysia and ASEAN region. However, despite the 

growing government efforts to develop this programme, there are significant gaps 

between the lower level participation from international visitors compared to domestic 

participation as represented in Figure 1.2 below. 
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Figure 1.2: Comparison of Homestay Domestic and International Visitors 

(Source: Industry Development Division, MOT Malaysia, 2016) 

 

 

Zainon (2010) stated that the homestay development programme produced a 

significant impact on the economy of the operators due to increased demand from 

tourists. However, the research only focused on local community perceptions of the 

homestay development programme in Sabah. The overall economic benefits of the 

homestay programme have not been fully analysed. The Bureau of Innovation and 

Consultancy, Universiti Teknologi Malaysia (UTM, 2009) stated that some of the 

homestay operators withdrew from the programme due to the lack of visitors’ demand 

and low income generated for some period since their establishment. Thus, this 

research on economic benefits study will encompass the issue that has led to low visitor 

occupancy rate or interest, particularly in Selangor. Table 1.1 indicates the occupancy 

rate for Malaysian homestay programme from 2009 to 2015. 

 

 

Table 1.1: Malaysia Homestay Occupancy Rate from 2009 – 2015 

Year 2009 2010 2011 2012 2013 2014 2015 

Occupancy  

Rate  
20.4% 25.2% 33.1% 33.5% 41.3% 42.5% 44.0% 

(Source: Homestay Unit, Industry Development Division, MOT, 2016) 

 

 

Based on 2015 homestay performance statistics (MOT, 2016), Selangor’s homestay 

programme has shown significance decrease in visitors’ arrival and income from 2013 

onwards. The total number of visitors decreased by 9.4% in 2014 and 8.2% in 2015 

compared to the 2013 statistic. The income has decreased by 40.2% in 2014 and 18.5% 

in 2015 compared to 2013 income performance as illustrated in Table 1.2 below. 
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Table 1.2: Selangor Homestay Visitors and Income Summary (RM) 

Year Total Visitors (Person) Total Income (RM) 

2009 31027 2,286,632 

2010 53,789 1,686,244 

2011 37569 2,196,247 

2012 37599 2,181,747 

2013 64257 3,822,168 

2014 58195 2,285,897 

2015 58934 3,119,811 

                  (Source: Homestay Unit, Industry Dev. Division, MOT 2015) 

 

 

1.2    Problem Statement  

 

 

The homestay programme has the potential to grow and be economically viable, but is 

not seen as attracting a sufficient number of tourists, especially those coming from 

abroad (international tourist). Thus, the following research problems were identified: 

 

 

 Despite extensive promotion and government supports, homestays have not 

developed in the way that they were envisioned to be (visitor arrival trends, low 

participation from international visitors, and low occupancy rates). 

 Programme performance and growth are relatively slow while homestay operators 

continuously improve their services and product variety, hence the crucial need is 

to improve visitors demand. 

 Economic benefits analysis of homestay as an agritourism niche product is limited 

in its scope compared to other analyses in the same sector.  

 The significant economic benefits of homestay development in helping the rural 

community or rural tourism economy have not been studied in detail. 

 

 

The demand for setting up homestays has increased tremendously throughout the states 

as reported by MOT. Many studies that have reported the success of homestay 

programmes have focused mostly on certain popular homestay destinations or visitors’ 

perceptions and satisfaction (Pusiran & Xiao, 2013; Kayat, 2011; Nor & Kayat, 2010; 

Zainon, 2010; Ibrahim, & Razzaq, 2010; Kayat, 2007; Ibrahim, 2004) without 

underscoring the economic contribution to the region or particular state. Research 

findings on homestays in Malaysia have highlighted that the programme has high 

potential to be developed within the tourism industry (Pusiran, & Xiao, 2013; Amin, 

Salleh, Muda & Ibrahim, 2013). However, the total value of economic contribution 

has not been systematically estimated.   

 

 

Despite enormous government assistance and initiatives for homestay development, 

research on the economic contribution still remains sparse and limited. The low rates 

of homestay occupancy show the need for improvement to ensure the profitability of 

this programme to the operators and community in the long run.  Therefore, it is 

believed that if the issues of low visitor occupancy and participation rates persist and 

are not tackled soon enough, it could significantly impact the Government’s objectives 
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in increasing rural community participation for their economic benefit as designed 

under the Malaysia Village Action Plan Strategy Initiative. Unfortunately, until now 

there is no solid evidence provided by any researcher that the Homestay programme 

in Malaysia has seen consistent success as some operators have gained high extra 

revenue, while some operators received low profits and have decided to withdraw or 

became “non-active” operators due to lack of success in getting the visitors to stay in 

their homes. Thus, this study’s findings could contribute to the understanding of the 

factors that could lead to success or failure of homestay operations, particularly in 

Selangor. This will help to provide insight and direction for community participation 

in the homestay industry, and thus may provide some guidelines for aspiring homestay 

operators to gain knowledge before joining the programme. 

 

 

Therefore, this study is required to measure the economic benefits of homestay 

programme in rural areas to investigate the direct, indirect and induced effects of 

homestay locations by state or region to explore their contribution and lay out different 

challenges faced by the homestay operators in the country.  

 

 

1.3    Research Questions 

 

 

Based on the above industry background and problem statements, the following 

research questions were developed for the study: 

 

 

 What is the overall visitors’ satisfaction based on the motivation to visit and the 

destination’s cultural heritage attributes in Selangor homestays? 

 Is there a relationship between overall visitor’s satisfaction, the destination’s 

culture heritage attributes, and the motivation to visit a homestay in Selangor? 

 What is the Total Economic Impacts of homestay contribution to the development 

of rural tourism investment and local economy in the region studied?  

 How does the homestay multiplier affect the distribution as derived from visitor 

spending to measure economic benefits generated by homestay programme on the 

local economy? 

 What is the appropriate policy design for homestay based on comprehensive 

review of homestay visitors, active operators, and related SME’s in the 

surrounding area? 

 

 

For the above research questions, many studies highlighted the success factors of 

Malaysian homestay by focusing on certain popular or active homestay locations only 

(Kalsom, 2002; Nor Ashikin & Kalsom, 2010; Fauziah, 2012; Bhuiyan, Siwar & 

Ismail., 2013), despite the large number of registered homestays in the Ministry of 

Tourism (MOT).  Hence, there was a lack of analysis on overall satisfaction in the 

Selangor homestay programme in particular thus far. Therefore, there is a need for a 

comprehensive study with representative sampling in order to determine the 

comprehensive situation of Selangor’s homestay performance. 
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1.4    The Research Objectives  

 

 

The general objective of the study is to estimate the economic benefits of the homestay 

programme in Selangor.   

 

 

Specific Objectives 

 

 

The specific objectives of this research are as follows: 

1) To estimate the economic benefits of visitors spending on homestay programme. 

2) To estimate the economic multiplier effects of visitors’ spending on local 

community and businesses.  

3) To evaluate the operators’ profitability level and community expenditure patterns 

that accrued within and outside the local economies. 

4) To identify homestay attributes influencing overall visitors’ satisfaction.   

 

 

1.5    Significance of Study 

 

 

The findings from this study would assist the homestay operators in developing 

strategies to attract more visitors in Selangor. The tourists within the homestay 

industry in Selangor are considered to be a target group because the programme has 

become increasingly popular among domestic and foreign visitors. However, in order 

to understand the contribution of homestays towards the rural economy in detail, the 

study needs to analyse visitor perceptions on homestay attributes to understand their 

motivation to visit a particular location in Selangor.  

 

 

The Selangor homestay is one of the fastest growing rural tourism programmes whose 

economic activity gives it the potential to grow as a rural tourist destination in the 

future. Furthermore, with the unpredictable economic recession and global financial 

crisis, homestay accommodation is predicted to become an option for international 

tourists who are looking for affordable cost of leisure. The expected result of the 

research is to provide comprehensive information about the economic benefits of 

homestay programme in Selangor. The total economic benefits will measure the direct, 

indirect and induced impacts resulting from the homestay programme development. 

The result can be used to assist policymakers and Tourism Ministry to evaluate the 

progress of homestay operators in rural areas of Malaysia. The analyses on tourist 

motivational factors may contribute towards improving the tourist demand, site value, 

facilities, infrastructure and overall performance of local activities and related products 

in the surrounding area. Basically, homestays can be assumed as part of agricultural 

tourism which particularly produces high impact on the labour used, business 

ownership and local job creation based on types and origin of the visitors.  

 

 

The most significant focus of this research is to discuss the homestay programme’s 

future challenges, its operators’ participation, its consumers’ demographic factors, and 
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its eventual improvement through economic impact assessment. This research will 

provide a comprehensive review on economic benefits associated with various 

multipliers to provide valuable information in assessing the direct, indirect and induced 

benefits of rural tourism homestay programme in the rural areas of Selangor and 

Malaysia in general.  

 

 

1.6    Homestay as Rural Tourism Products in Malaysia 

 

 

Tourism has been identified as Malaysia’s third largest revenue generating industry, 

after oil and gas, and manufacturing sectors (Bhuiyan et al., 2013, PEMANDU 2010a). 

Rural tourism can be defined as one of the unique tourism product with the 

participation of rural lifestyle like agro-tourism and eco-tourism in the urban areas. 

Generally, the common perception about rural areas is association with ‘‘low 

population densities’’, ‘‘open spaces’’ and ‘‘small-scale settlements’’ (Lane, 1994). 

Rural tourism mostly as it exists in developed nations has become a dominant agent in 

providing niche accommodation in the countryside, which is not only ideal for leisure, 

but was also able to restructure the rural economy in Otago and Southland, New 

Zealand (Butler et al., 1997). The rural tourism in Hungary consisted of mixtures of 

product attractiveness in a special rural hospitality and tourism package (Antal et al., 

1996). While Pakurar & Olah (2008) defined rural tourism as an expression of village 

tourism with diverse activities in the area that offers variety of goods and services. 

Countryside hospitality is also considered as rural tourism, and is likely to be 

connected with agribusiness and rural marketing product, consisting of 

accommodation services, catering and leisure time services (Wilson et al., 2001).  

International tourist arrival in Malaysia in 2010 was recorded around 690,000 people, 

54% of which opted for rural tourism (MOT, 2011). Hence, homestay is one of the 

unique “agritourism” products of rural tourism that has the potential to grow as an 

attractive tourist destination in the future. In addition, the survey on domestic tourist 

by type of accommodation choices has also shown improvement in the demand for 

homestay. The information shown in Table 1.3 indicates that the demand for homestay 

accommodation has gained attraction among local travellers, as the percentage of 

demand has increased from 0.5% 2011 to 0.9% in 2012.  

 

 

Table 1.3: Percentage of Domestic Tourists by Type of Accommodation 

 (2011- 2012) 

Type of Accommodation    Percentage (%) 

2011 2012 

Homestay  0.5 0.9 

Relatives’ house  83.9 83.0 

Hotel  14.2 14.1 

Chalet  0.8 1.2 

Apartment  0.2 0.4 

Rest House  0.4 0.3 

(Source: Department of Statistics, Malaysia Domestic Tourism Survey, 2012) 

 

 



© C
OPYRIG

HT U
PM

        9   
 

In Malaysian tourism perspective, rural tourism plays an important role as the driver 

of other branches of the business in the regional economy. Its growth pattern and 

significance contributes towards socio-cultural development, protection of the natural 

environment, and the improvement of infrastructure in the rural areas, as mentioned in 

National Key Economics Area (Tourism Malaysia, UNWTO). Tourism plays a 

significant role in the economy of Malaysia, as this sector is Malaysia’s third largest 

revenue generating industry, after oil and gas, and manufacturing. The framework of 

rural tourism system and definition can be illustrated by the model developed by 

Könyves (2001) as presented in Figure 1.3.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1.3: System and Definitions of Rural Tourism 

(Source: Könyves 2001) 

 

 

Rural tourism is a multidimensional concept with various definitions and its types. 

Mostly the land in this area is meant for primary based activity such as farming, 

forestry and natural areas, while the communities tend to keep towards traditional 

activities. In short, Organisation for Economic Co-operation and Development 

(OECD) for rural tourism should be:  

 

 

 Located in rural areas;  

 Functionally rural, built upon the rural community’s special features, namely small 

scale enterprise, open space, contact with nature and the natural world, heritage 

"traditional" societies and "traditional" practices;  

 Rural in scale - both in terms of buildings and settlements, usually small scale  

 Traditional in character, growing slowly and organically, and connected with local 

families. It will often be very largely controlled locally and developed for the long 

term for the good of the area;  

 Sustainable - in the sense that its development should help sustain both the special 

rural character of the area and the use of its resources. Rural tourism should be 

seen as a potential tool for conservation and sustainability, rather than an 

urbanizing and development tool. 

Rural Tourism 

Attractiveness of 

Rural areas 

Rural  

Environment 

Rural 
Accommodation 

Active leisure time 

Activities in rural 
Rural Culture 

Additional Income of 
Rural Families 

Active Leisure Time 
Activities in Rural 

Utilization of Local Resources 

Activities in Rural  
Tourism Area 



© C
OPYRIG

HT U
PM

        10   
 

            Nowadays, there are more definitions of rural tourism gaining worldwide attention to 

promote individual country. In general, different countries have applied their own 

definition of rural tourism based on the unique resources and visitors’ experiences on 

site. In Malaysia, the available definition for rural tourism is rather subtle and vague. 

This aspect focuses mostly on classifying homestay programme development in rural 

areas to narrow down the tourism sector. This is mainly due to the fact that rural 

tourism has been categorised as a combination of the austere way of life, closeness to 

nature and familiarity about the native lifestyle, and first-hand experience of the 

agricultural and authentic local cultures by living with the local villagers for a short 

period of time. Malaysia homestay offers all of these things in a deep green tropical 

setting and has becoming important component of the tourism in Malaysia (Nair et al., 

2015). Nair’s study has encompassed the multiple dimensions and complexities on 

what rural tourism is, especially to redefine rural tourism in Malaysian context. Hence, 

the definition was achieved through a content analysis of extensive literature available 

from sources in developed and developing economies based on their different 

definitions.  

 

  

Thus, Malaysian rural tourism considers rural tourism as a key niche industry that 

could boost the tourism industry and products value chain and guide the Malaysian 

Government in re-positioning rural tourism. Nair et al., (2015) have provided a recent 

analysis in redefining Rural Tourism in the Malaysian context, in which it highlighted 

the significant characteristics of rural tourism as follows:  

 

 

 Tourism that takes place in rural areas and is functionally rural.  

 The purpose of tourists’ visit is to learn, actively involve, experience or enjoy.  

 The unique cultural, natural and historical attributes offered by the various rural 

attractions and activities.  

 The cooperation and involvement of the four main stakeholders (tourists, rural 

communities, businesses and government institutions).  

 The need for sustainability in terms of social and economic development and 

environmental preservation 

 

 

1.7    Homestay Programme in Malaysia 

 

 

The rural tourism sector is projected to become a significant income contributor as 

stated in Malaysia’s Tourism Transformation Plan 2020. Homestay programme is one 

of the most important programmes that have been identified to develop rural based 

tourism (MOT, 2013). Since 1995, the homestay programme has become one of the 

most important agritourism products in promoting rural destinations, and was deemed 

as having the potential to grow in the Malaysian tourism industry. There are 3,653 

registered homestay operators spread across 325 Malay villages in 2015 compared to 

only 2,553 operators in 135 villages in 2010 (Ministry of Culture, Arts and Tourism 

(MOCAT, 2011). In 2015, Sarawak registered the highest number of licensed 

homestay operators and with the most significant income performance. A total of 5,056 

rooms available showed that this programme is gaining interest. Table 1.4 shows the 

number of homestay operators in Malaysia.  
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Table 1.4: Malaysian Homestay Establishments until 31 December 2015 

No. States 
Total 

Homestay 

Total 

Villages 

Total 

Operators 

Total 

Rooms 

1 Perlis  3 3 56 64 

2 Kedah 15 20 334 431 

3 Pulau Pinang 10 27 220 244 

4 Perak 10 39 292 396 

5 Selangor 15 34 443 709 

6 Melaka 7 7 115 173 

7 Negeri Sembilan 12 32 275 409 

8 Johor 21 45 445 588 

9 Kelantan 8 9 152 182 

10 Terengganu 8 8 153 155 

11 Pahang 16 21 323 450 

12 Sarawak 32 36 473 622 

13 Sabah 21 41 293 536 

14 Labuan 3 3 79 97  
TOTAL 181 325 3,653 5,056 

(Source: Homestay Unit, Industry and Development, MOT Malaysia, 2016) 

 

 

The major element of the Malaysian homestay programme that differentiates it from 

other foreign homestay is the element of short-term living with host families or 

‘adopted’ families. Visitors have the opportunity to communicate, explore daily 

routine of the hosts, gained first-hand experience and knowledge while learning the 

life style and culture of the host family as well as the local community. This element 

involves visitors’ communal cooking, traditional dances, indoor and outdoor 

traditional games, rubber tapping, paddy field, palm oil harvesting and visit to SME 

businesses. Most of the host activities are designed to engage the visitors in active 

participation in many activities together with the host families to directly exchange 

different cultural backgrounds with each other.  

 

 

Indeed, the uniqueness of the experience from the Malaysian homestay is considered 

an important strength of this programme by rural societies (Kayat, 2009). The unique 

characteristics of the Malaysian homestay programme in contrast with other countries 

are described by Peterson (2004) as follows: First, footwear is removed before 

stepping into the veranda that leads to the host family’s front door. Guests sit cross-

legged on the floor adjacent to the ‘dapur’ or kitchen in a long dining hall. Before and 

after the meal, hands are rinsed using water from a ‘kendi’ an ornate silver kettle with 

a basin to catch the water. The food is eaten without utensils using only the right hand. 

Scooping up the white rice takes some practice but is made more enjoyable by trying 

out the variety of foods such as chicken curry and ’sambal belacan’ a spicy shrimp 

paste. Desert is often pineapple, papaya, rambutan, or other fruits grown in nearby 

orchards. Evenings are often spent quietly enjoying traditional dances and music 

performances. 
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In fact, the general approach to the homestay projects in Malaysia requires 

participation of many stakeholders such as the host family, the children, the youth club, 

the women club, the performers, arts and crafts, transportation, farmers, and others. In 

Banghuris Homestay, for example, the school children participate in the greeting 

ceremony as kompang players (a traditional musical instrument) while members of the 

youth club organise the traditional games, performances, and arts and crafts 

demonstration. The senior citizens welcome the visitors to their home and farm or they 

show the visitors the way of cooking and lifestyle like being at home. The male senior 

citizen will show them how to plant or how to pick the oil palm or how to fish by the 

river. As a result, the diverse activities designed under homestay programme help in 

preserving the traditional values of team work that enhance the feeling of togetherness 

and also help nourish social values within the community. 

 

 

The overall benefit of this programme is the revival of rural area economic 

development, particularly to the farmers and the surrounding community. This 

programme is perceived as a people - oriented industry, which offers alternative 

income sources and job opportunities, while assisting rural area development and 

contributing in different ways to the overall economy. However, some weakness in 

programme design, substantial support, promotion and incorporation of the homestay 

setting resulted in slow occupancy growth as the Malaysian homestay establishment 

primarily caters for special interest groups such as foreign and domestic students, local 

tourists with less genuine intention to visit, or others who were there for educational 

purposes (Liu, 2006). According to the Malaysian Homestay Association, the latest 

statistic shows the most important foreign markets for homestay are tourists from 

Singapore, Japan, and Korea, while domestic tourists are mostly university students 

who were assigned to visit homestays as part of their study, or working adults who 

were participants of environment training or workshops which use the homestay as 

accommodation venues (Kayat, 2007). 

 

 

Consequently, the development of homestay programme in Malaysia is carried out 

collaboratively by the Ministry of Tourism (MOT), the Ministry of Rural and Regional 

Development, the respective state governments, and the Association of Homestay 

Malaysia not only to increase the local community participation in the community 

based-tourism, but also to promote interest among tourists. The homestay financial 

trend has illustrated the prospect of homestay programme in Malaysia. The homestay’s 

income has been consistently growing since its establishment. Recent example shows 

that homestay total income (January – December) has increased by 22.2% from RM 

23,229,550.50 in 2014 to RM 28,392,933.50 in 2015 (MOT, 2015). Looking at this 

upward trend, the significant rise of annual growth rate of income from 2006 onwards 

shows that homestay prospect is good. Indeed, the continuous rise of homestay 

incomes is an evidence of a growing demand from both domestic and international 

visitors as shown in Figure 1.4.  
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 Figure 1.4: Malaysia Homestay Total Income from 2006 – 2015 (RM Million) 

(Source: Homestay Unit, Industry Division, MOT, 2016) 

 

 

However, this trend is contradicted in the case of Selangor’s Homestay as the number 

of visitors’ arrival and revenue earned has declined significantly after 2013 until 2016 

(refer to Table 2.10), compared to the overall gain of income generated by most of the 

participating states in Malaysia as illustrated above in Table 1.4. Thus, this study is 

important to evaluate the programme contributions and to understand the factor that 

influences the visitors to stay and spend time in Selangor homestays.  

 

 

The homestay programme in Malaysia has been recognised as an economic engine of 

growth in the rural areas. In the 1980s, the higher participation of local Malays in the 

tourism sector became a major government point of attention and thus an important 

agenda of tourism development (Musa, 2000). Homestay development has highlighted 

the positive socioeconomic impact of the rural society (Siwar, 2013) and the 

continuation of the government’s efforts in improving homestay programme as a 

diversified tourism product that requires active partnership with the public and private 

sectors  (Ninth Malaysia Plan, 2006-2010). The effort has continued further in the 

Tenth Malaysia Plan (2011-2015), where homestay is regarded as one of the main 

components in the rural Economic Transformation Programme (ETP) which 

emphasises on eco-based accommodation establishment in rural tourism destination.  

 

 

1.7.1 Homestay Participation 

 

 

However, the challenge for Malaysian homestay is not just about achieving steady 

growth, but it is also about managing the income growth in such a way as to capture 

maximum benefits to operators and local communities. Homestay programme does 

contribute positively towards income generation to the rural community as emphasised 

by the MOT through 9th and 10th Malaysia Plans. In accordance with this plan, 

government allocated a total fund of RM40 million for infrastructure and facilities for 

upgrading the participating villages, since homestay establishment is seen as a money-

spinner in the rural areas.  The number of homestay operators rose by 44.2% since 

2007 to 2015 as shown in Table 1.5. 
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Table1.5: Homestay Participation Statistics (2007-2015) 

Year 
Total 

Homestay 

Total 

Villages 

Total 

Operators 

2007 135 135 2,533 

2008 146 146 3,034 

2009 141 236 3,283 

2010 139 226 3,005 

2011 150 236 3,211 

2012 157 247 3,395 

2013 166 298 3,431 

2014 172 308 3,519 

2015 181 325 3,653 

(Source: Industry Development Division, MOT, 2016) 

 

 

As homestay programme creates a new opportunity to generate additional household 

income, the uptrend in the number of participating homestays has given its expansion 

a momentum. Besides income generation, Malaysian homestay programme also 

creates a revitalization of the rural people, viewed as “community industry” which 

required an active involvement of the local communities by providing a huge 

opportunity for human development in terms of economic, social and community well-

being (Amin et al., 2013). For example, most of the homestay operators in Relau, 

Kedah indicated that extra income generation was not the main reason for their 

participation, but more importantly the motive is the idea of promoting their kampung 

to tourists (Liu, 2006). Homestay activities help in maintaining the traditional values 

of teamwork that creates the feeling of togetherness as well as nourishes the social 

values within the community (Ibrahim, 2004). 

 

 

In terms of tourism demand which is directly (or indirectly) related to homestay 

development, Malaysia has recorded 391,225 tourist arrivals in 2015 with receipts of 

about RM28.3 million (MOT, 2015). Thus, with the significant number of tourist 

arrivals in the country, the demand for homestay has also increased significantly 

(Siwar, 2013). Table 1.6 illustrates the recent 9-year growth in homestay income 

performance and visitor arrival in Malaysia. 
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Table 1.6: Homestay Income Performance and Tourist Arrival from 2007 – 2015 

Remarks 2007 2008 2009 2010 2011 2012 2013 2014  2015 

 Total % Total % Total % Total % Total % Total % Total % Total % Total % 

Domestic 45,354 69 68,416 75 130,038 80 147,346 75 195,324 77 68,416 75 288,107 82 296,439 81 319,395 82 

International 20,361 31 23,117 25 31,523 20 49,126 25 59,657 23 23,117 25 62,847 18 71,034 19 71,830 18 

Total 

Tourists  

(Person) 

65,715 100 91,533 100 161,561 100 196,472 100 254,981 100 91,533 100 350,954 10 367,473 100 391,225 100 

Total Income 

(RM) 

4,923,433 6393676 10,920,877 12,407,227 15,736,277 18,545,656 21,570,949 23,229,550 28,392,933 

(Source: Homestay Unit, Industry and Development, MOT, Malaysia, 2016) 

Appendix 1.2 provides the summary of homestays income performance from 2009 -2015 
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There are higher earnings generated from homestay programme as the revenue 

increased by 22.2% amounting to RM 28.3 million in 2015 (MOT, 2016) compared 

to the 2014 income. In the report, the tourist participation in homestay programme 

increased by 6.4% to 391,225 visitors in the same comparative years. Thus, the 

homestay programme could be seen as a “money spinner” that would benefit the 

villages from tourism revenues for their community (Bhuiyan, Siwar, & Ismail, 

2013). Table 1.7 present the recent growths in number of homestay operators, 

homestays income and tourists arrival in Malaysia.  

Table 1.7: Homestay Performance for 2014 and 2015 

Description 
2014 2015 2014 & 2015 

Comparison Total % Total % 

Domestic Tourists 296,439 81 319,395 82 7.7% 

International Tourists 71,034 19 71,830 18 1.1% 

Total Tourists (Person) 367,473 100 391,225 100 6.5% 

Total Income (RM) 23,229,550.5 28,392,933.5 22.2% 

(Source: Homestay Unit, Industry and Development, MOT, 2016) 

The total number of tourist arrivals to homestay in January – December 2015 was 

391,225 people, representing an increase of 6.5 % compared to the same period in 

2014. The number of domestic tourists increased by 7.7%, while international tourist 

arrivals recorded only a small increment of 1.1% compared to 2014. But interestingly, 

Malaysian homestay total revenue has increased by 22.2 % in 2015 amounting to 

RM28, 392,933.50. Majority of the international visitors who participated in 2015 

were from Singapore, Japan, China and Europe as presented in Figure 1.5.  

Figure 1.5: International Homestay Visitors Statistic for 2015 

(Source: Homestay Unit, Industry and Development, MOT, 2016) 

Refer Appendix 1.5 for International Homestay Visitors Arrival by Region from 

2011 to 2015. 

28505

17089

6859 6174

2889 2370 1570 1408 683

4283

0

5000

10000

15000

20000

25000

30000

N
u

m
b
er

 o
f 

H
o
m

es
ta

y 
V

is
it

o
rs

 

Country



© C
OPYRIG

HT U
PM

        17   
 

1.7.2 Homestay Registrations and Guidelines 

 

 

The Ministry of Tourism Malaysia has taken serious efforts by recognizing homestay 

programme as a unique experience for international tourists to engage themselves with 

the local culture, kampung lifestyle and rural environment appreciation across the 

country.  To ensure the credibility of the homestay operators, the Ministry has properly 

set certain rules and regulation before qualifying a place as a certified homestay. The 

homestay operator must ensure that they met the criteria by securing the following: 

 

 

1) An official emblem of the Malaysia Homestay Programme. 

2) A letter of Approval from the Ministry of Tourism. 

 

 

The villages that operate homestay programmes have been carefully selected and must 

conform to strict guidelines set by the Ministry of Tourism (MOT) to ensure the quality 

of first hand village experience by the tourist. The quality of services provided by the 

operators will encourage more tourist arrival and generate more revenue (Leh, & 

Hamzah, 2012). According to Othman and Mohamed (2013), there were certain 

requirements and guidelines set by the MOT to qualify homestay patronage. Firstly, 

the availability of sufficient space, security level, home quality and suitability were the 

important elements for eligibility to be a registered homestay operation. The main 

MOT objective of the homestay establishment and implementation programme is to 

target the needs of two main groups (i.e. the Villagers and the Visitors).  

 

 

In terms of “Villagers”, they are encouraged to participate and share the benefits of 

tourism by promoting local lifestyles and able to promote the participation of rural 

people in the tourist industry. This programme enables the rural community to generate 

extra household income and increase the living standards. At the same time, Homestay 

programme stimulates the development of new tourism entrepreneurs in the rural 

communities. From the “Visitors” perspective, they are encouraged to explore the 

unique hospitality besides gaining experience from the locals’ lifestyles, culture, 

beliefs and food items. The Malaysian homestay programme is different from the 

concept of modest accommodation such as motel, hostel, bed and breakfast or budget 

hotel accommodation where there is no direct participation or interactive family living 

together to experience the culture and lifestyle. A participant in a homestay programme 

needs to adhere to the following guidelines: 

 

 

1. Homestay participation in this program is open to all Malaysians who have a 

family and live in rural areas or settled in a permanent home residence property. 

2. The definition of residential property in this context is a home or a suitable 

accommodation as stated in the conditions set by MOT in term of safety, 

security and hygiene and variety of local culture. 

3. The key principle in participating in a homestay programme is a village 

person’s voluntary willingness and interest to join the Malaysian homestay 

program.  
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Among the guidelines that have been set by MOT are as follows:  

 

 

(i) must have at least 10 houses per homestay 

(ii) the length of the house, must have at least 10 units in a cluster of longhouse 

(iii) accessibility readily available in terms of communication, transport, or 

accessibility  

(iv) Operator attitudes act and think of responsible tourism 

(v) ensure the cleanliness and optimum safety at all times 

(vi) Provide activities involving the rural community activities such as plucking 

tropical fruit, rubber tapping, river fishing, paddy fields, cultural dance and 

traditional food preparation.  

(vii) Availability of the traditional sports games and cultures as products, e.g. 

congkak, takraw, caklempong and cultural dances.  

 

 

Before a homestay is officially registered with the Ministry of Tourism, each homestay 

operator must satisfy the following criteria: 

 

 

i. Passed home inspection supervised by the Ministry of Tourism, through the 

Office of the State Ministry of Tourism (PKPLN) in collaboration with the 

Department of Health, Tourism Malaysia, the Village Development and 

Security Committee or Jawatankuasa Kemajuan dan Keselamatan Kampung 

(JKKK) and the Homestay Association of State. The homestay operator must 

attend the Basic Course of Village Homestay organized by the Institute 

(INFRA), the Ministry of Rural and Regional Development.  

ii. All homestay operators are required to deal with the travel agency that is 

licensed under the Tourism Industry Act 1992 in matters pertaining to prices, 

food, activity and transportation matters involving package tours.  

iii. Participating travel agencies shall provide appropriate services, including 

booking, transport, and promotion of domestic and foreign and other essential 

services.  

iv. The Ministry of Tourism will assist in the distribution of brochures that 

contains all key information to the domestic or foreign homestay visitor. 

 

 

Malaysian government has formed an authority unit under the MOT to overlook the 

standards and performance of homestay area in the country. This unit is known as the 

Homestay Development Unit, Tourism Services Division, MOT. This agency will 

make a homestay inspection once every 3 years while the State Tourism Development 

Office (Pejabat Kementerian Pelancongan Negeri - PKPLN) will make sure homestay 

inspection is done every four (4) months in their respective States. Figure 1.6 below 

presents the Ministry of Tourism flowchart for homestay registration process in 

Malaysia. 
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Figure 1.6: Homestay Registration Flowchart 

(Source: Homestay Unit, Industry and Development, MOT Malaysia.) 

 

 

The approved operational standards of homestay operators will be implemented by the 

Ministry of Tourism and state regional agencies. The registration of homestays in 

operation would have to meet the minimum standards of accommodation quality and 

facilities. Homestay units that fulfil the entire minimum essential conditions prescribed 

under the MOT set of standards will be issued certificates of approval and accorded 

license status to receive and accommodate guests.  Figure 1.7 provides the institutional 

framework for Malaysia homestay programme. 
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Figure 1.7: Institutional Framework for Homestay Programme and Rural 

Development in Malaysia 

(Source: Homestay Unit, Industry Development Division, MOT) 

 

 

A homestay accommodation is typically located in a residential area where the host 

welcomes the visitors to share their home. The operators offer one or more private 

rooms to rent and the home usually surrounding a very relaxed type of accommodation 

with majority of space shared among host family. Appendix 1.4 provides the specific 

roles and responsibility of various government ministries in assisting homestay 

programme in Malaysia. In general, most of the Malaysia village offers different 

homestay activities such as below: 

 

 

(i) Culture and Lifestyle - Historical sites, traditional dances and performance; 

traditional songs and traditional foods; traditional games and sports activities 

such as congkak, gasing, sepak raga, wau (giant kites); lifestyle culture and local 

customs such as Malay wedding, religion events and festivals. 

(ii) Economic Activity - Rubber tapping, river or pond fish breeding; agriculture 

products such as paddy, cocoa, oil palm, and fruit farm. 

(iii) Recreational Activity - Sightseeing, jungle trekking, white water rafting, visit to 

nearby SMEs tourism products.  

(iv) Environmental Preservation Activity - Tree Planting Programme, preservation 

of the natural environment, and beautification of the landscape of the homestays. 

(Source: Ministry of Tourism and Culture Malaysia) 

 

 

1.8  Homestay Development in Selangor 

 

 

Selangor homestay has become one of the famous homestay destinations mainly 

because of their uniqueness and the offerings in their cultural heritage packages. 

Selangor recorded the highest number of rooms offer for this programme with a total 
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of 709 rooms available throughout the state of Selangor, the second dominant state 

after Pahang in homestay development in the country based on MOT data in 2015. 

Figure 1.8 displays the location of 15 homestays operated in Selangor in 2015.  

 

 

 
Figure 1.8: Homestay Location in Selangor 

(Source: Homestay Unit, Industry Dev. Division, MOT 2015) 

 

 

The homestay establishment in Sabak Bernam, Selangor, primarily was intended to 

promote authentic Malay culture and nature while creating supplementary source of 

income for the operators. The total of 15 administrator officers in charge of 34 villages 

in Selangor strongly indicated that this programme contributed significantly to the 

extra income and employment creation in the community. Selangor state has the 

highest number with 443 homestay operators registered in 34 participating villages 

(MOT, 2014), and the second highest in the number of operators in 2015 (MOT, 2015). 

Table 1.8 present the participated villages in the state of Selangor in 2015. 
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Table 1.8: Total Villages and Homestay Operators in Selangor as in 2015 

Homestay Location 
No. Of  

Villages 

No. of 

Operators 

No. of 

Rooms 

1. Homestay Air Manis,  

      Sabak Bernam 

1 Kg. Batu 37 Darat 17 45 

2 Kg. Batu 38 
  

3 Kg. Tebuk Mufrad 
  

 
4 Kg. Batu 37 Sekandi 

  

 
5 Kg. Batu 2 

  
 

6 Kg. Tebuk Pulai 
  

 
7 Kg. Parit 6 Tengah 

  

2. Homestay Banghuris, Sepang 1 Kg. Bukit Bangkung 80 100 

2 Kg. Ulu Chucoh 
  

  3 Kg. Ulu Teris 
  

3. Homestay Bouganvilles 1 Kg. Sungai Kertas 15 20 

4. Homestay Sg. Haji  

      Dorani, Sabak Bernam 

1 Kg. Sg. Hj. Dorani 20 40 

2 Kg. Piket 20 
  

  3 Kg. Sungai Leman 
  

  4 Kg. Parot 2 
  

  5 Kg. Sungai Nipah 
  

5. Homestay Kanchong Darat 1 Kg. Kanchong Darat 50 75 
6. Homestay Kg. Kundang 1 Kg. Kundang 25 55 

7. Homestay Kg. Batu Laut, Kuala 

Langat 

1 Kg. Batu Laut 17 22 

8. Homestay Seri Kayangan, Sabak 

Bernam 

1 

2 

Kg. Tebuk Baru  

Kg. Bagan Terap 

20 30 

9. Homestay Sg. Lang Tengah, 1 Kg. Sungai Lang 20 36 

10. Homestay Papitusulem, Sabak 

Bernam 

1 Kg. Parit 7 32 79 

2 Kg. Parit 6 
  

3 Kg. Sg. Labu 
  

11. Homestay Sepintas, Sabak Bernam  1 Batu 4, Sepintas 20 20 

12. Homestay Batu 23, Sg.    Nibong, 
Sabak Bernam  

1 Kg. Batu 23, Sg. Nibong 25 30 

13. Homestay Sg. Sireh,  

Kuala Selangor 

1 Kg. Sg. Sireh 40 50 

2 Kg. Ampangan 
  

  3 Kg. Parit 2 
  

  4 Kg. Parit 3 
  

  5 Kg. Sawah Sepadan 
  

14. Homestay Kg. Endah,  

Kuala Langat 

1 Kg. Endah 32 47 

15. Homestay Sg. Tenggi,  

Hulu Selangor 

1 Kg. Sg. Tengi 30 60 

TOTAL 34 443 709 

(Source: Homestay Unit, Industry Dev. Division, MOT 2016) 

 

 

1.8.1 Homestay Programme and Activities 

 

 

The homestay community receives economic benefits through money exchange for the 

accommodation, products, and activities provided at the site. For example, Sg. 

Sireh Homestay which is situated in the Kuala Selangor District provides a vacation 

for visitors to experience a village life surrounded by the magnificent panorama of the 

beautiful natural scenery, the verdancy of the paddy field, and the river supplying fresh 

water through the orchard. This homestay is also famous as an agricultural village that 

produces wide varieties of local fruits, plants, and many other natural products. The 

total package of payment for accommodation and activities at Sg Sireh Homestay as 

in 2014 is presented in Table 1.9 and Table 1.10. 
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Table 1.9: Sg. Sireh’s Homestay Cost based on Activities 

Recreational Activities Tours Activities Cultural Performances 

Camping(site) 

RM 4.00 (per person) 

 

Jungle Trekking 

RM 6.00 (per person) for 10  

 

Kayaking 

RM 5.00 (per person/hour) 

 

Taking a boat across the 

canal RM 50.00 (4 people) 

 

* payment cost for kayak 

instructor RM 100.00/per 

day 

* payment cost for fishing 

boat  

RM 60.00 / per day 

  

Paddy Field Tour 

RM 1.00 (per person) 

 

Tour to Paddy Seed Mill 

RM 1.00 (per person) 

 

Tour to Kerepek Factory 

RM 1.00 (per person) 

 

Tour to Vegetable Farm 

RM 1.00 (per person) 

 

Tour to Kg. Kuantan Fireflies 

(includes fare and entrance 

fee) RM 20.00 (per person) 

* tour guide for 1 group RM 

50.00 * for tours of more than 

20 people 

Silat Performance 

RM 200.00 / group 

 

Kompang Performance 

RM 100.00 / group 

 

Malay Dance 

Performance 

RM 150.00 / group 

 

Hadaro Performance 

RM 150.00 / group 

 

Cempuling Performance 

RM 100.00 / group 

 

Malay Wedding 

Performance 

RM 400.00/group 

(Source: MOT, 2013) 

Note: Homestay activity is available in Appendix 1.1: Selangor’s Homestay and 

Activities Offered 

 

 

Table 1.10: Sungai Sireh’s Homestay Cost 

Accommodation Cost  

Package Price 

2 Days 1 Night RM 100 

3 Days 2 Night RM 200 

* Food and drinks for the Homestay are provided 

(Source: Selangor Tourism, 2014) 

 

 

Selangor has a great potential to generate income from the homestay programme. The 

direct benefit from this programme is the extra income earned by the operators, in 

particular, the farmers and the surrounding community who are directly or indirectly 

involved in the delivery of homestay package activities and products. As homestay 

often perceived as a people-oriented industry, it will open an avenue for agritourism 

products and create additional opportunities for income generation to the area. 

Homestay industry has the ability to revive rural economic development in Selangor.  

 

 

Table 1.11 presents the recent 15-homestay performances in terms of total income and 

tourist arrivals in Selangor. From that table, Homestay Banghuris recorded the highest 

income and international visitor arrivals (53.8%), while six other homestays recorded 

no international visitor arrivals. These homestays are Kg. Batu Laut, Seri Kayangan, 

Sg. Lang Tengah, Sepintas, Sg. Nibong and Sg. Tenggi.   
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Table 1.11: Selangor Homestay Total Income and Tourists Arrival in 2015 

Homestay Income (RM) 

 

Tourist 

 Domestic International  

1. Homestay Air Manis 331,553 3519 251  

2. Homestay Banghuris  801,740 5,700 6505  

3. Homestay Bouganvilles 156,685 2240 172  

4. Homestay Sg. Haji Dorani 380,242 8,830 1161  

5. Homestay Kanchong Darat 211,650 2970 3021  

6. Homestay Kg. Kundang 497,910 1240 10  

7. Homestay Kg. Batu Laut 17,100 400 0  

8. Homestay Seri Kayangan 0.00 0 0  

9. Homestay Sg. Lang Tengah 37,790 932 0  

10. Homestay Papitusulem 39,100 375 44  

11. Homestay Sepintas 400 30 0  

12. Homestay Sg. Nibong 60,821 2595 0  

13. Homestay Sg. Sireh 468,850 8,790 906  

14. Homestay Kg. Endah 59,270 8690 20  

15. Homestay Sg. Tenggi 56,700 533 0  

TOTAL 3,119,811 46,844 12,090  

(Source: Homestay Unit, Industry Dev. Division, MOT 2016) 

 

 

Indeed, Selangor homestay programme has shown an increasing number of domestic 

and international visitors since their establishment. Although the total number of 

domestic visitors increased every year from 2009 to 2015, Selangor’s homestay 

programme is seen as not getting enough attraction from international tourists as 

shown in Figure 1.9. Nevertheless, domestic tourists’ participation is equally important 

to ensure the understanding of Malaysia’s diverse cultural heritage to enhance and 

promote local economic activities which arise from the development of this 

programme.  

 

 

 
Figure 1.9: Selangor Homestay Tourists Arrival from 2009 to 2015 

(Source: Homestay Unit, Industry Dev. Division, MOT 2016) 
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Selangor has recorded the highest number of homestays established and the second 

highest in visitor arrivals among all states in 2013 (MOT, 2014). The total domestic 

visitor arrival in fifteen homestays location has increased by 77.7% from 26,355 

persons in 2009 to 46,844 persons in 2015. International tourist arrival however, has 

shown a slow growth pattern and low rate of participation compared to domestic 

tourists. Table 1.11 presents the summary of domestic and international homestay 

visitors in fifteen homestay villages registered in Selangor from 2009 to 2014. 
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Table 1.12: Selangor Homestay Total Tourists Arrival from 2009 to 2015 (person) 

 2009  2010  2011  2012  2013  2014 

HOMESTAY Dom Int Dom Int Dom Int Dom Int Dom Int Dom Int 

Homestay Air Manis 326 307 2121 361 3355 653 2136 529 5776 1351 1395 129 

Homestay Banghuris 5,275 2392 3,793 3594 2,213 4608 3,185 4139 3,634 9796 4,801 4390 

Homestay Bouganvilles,  159 146 388 147 1551 375 1784 73 2166 32 1640 39 

Homestay Sg. Haji Dorani 3,526 341 6,804 713 4,801 732 4,627 464 6,030 1033 6,541 810 

Homestay Kanchong Darat, 355 4 218 0 1777 153 1909 1080 2342 2660 2390 2026 

Homestay Kg. Kundang 365 0 220 0 1020 32 283 50 872 0 1161 27 

Homestay Kg. Batu Laut 262 2 100 0 71 0 85 0 258 0 410 0 

Homestay Seri Kayangan 114 0 47 0 964 0 242 0 491 20 129 0 

Homestay Sg. Lang Tengah 3679 1090 477 131 921 4 1100 0 1511 30 669 17 

Homestay Papitusulem,  215 0 764 0 818 0 700 0 649 0 332 75 

Homestay Sepintas, 116 0 64 0 172 0 70 0 90 0 85 0 

Homestay Sg. Nibong, 505 4 1242 97 1758 13 2435 8 4135 12 3050 0 

Homestay Sg. Sireh,  8,459 368 7,264 519 8,431 545 6,388 511 5,064 831 6,390 788 

Homestay Kg. Endah 2747 18 6455 30 2413 6 5608 8 12012 0 20552 0 

Homestay Sg. Tenggi 252 0 240 0 183 0 185 0 3462 0 309 40 

Total 26,355 4,672 30,197 5,592 30,448 7,121 30,737 6,862 48,492 15,765 49,854 8,341 

(Source: Homestay Development Unit, Ministry of Tourism Malaysia, 2014) 

Note: (Dom) stands for Domestic visitors and (Int) for International visitors 
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From the above statistics, homestay programmes indeed have had great impact on 

Selangor’s rural community in fostering the creation of rural community income and 

improving the operators’ standard of living. For example, in 2014, there were 49,854 

domestic visitors and 8,341 foreign visitors who participated in the Selangor homestay 

programme with total receipts of RM 2.2 million.  This statistic, however, shows a 

decrease in income compared to the RM 3.8 million generated in 2013. Table 1.13 

summarises homestay visitor arrivals and income for Selangor homestay programme 

from 2009 to 2014.  

 

 

Table 1.13: Selangor Homestay Total Income (RM) from 2011 - 2014 

Selangor Homestay 2011 2012 2013 2014 

Homestay Air Manis  500,303.00 272,487.00 
 

1,155805.00 
 

301,553.00 

Homestay Banghuris 484,150.00 543,849.00 
 

893,160.00 
 

601,740.00 
Homestay Bouganvilles 117,594.00 144,378.00 

 

164,980.00 
 

150,685.00 

Homestay Sg. Haji Dorani  282,921.00 287,520.00 
 

347,797.00 
 

280,242.00 

Homestay Kanchong Darat 48,160.00 108,960.00 
 

200750.00 
 

211,650.00 
Homestay Kg. Kundang  199,260.00 17,300.00 

 

13,370.00 
 

497,910.00 

Homestay Kg. Batu Laut  4,130.00 4,650.00 
 

78,367.00 
 

17,100.00 

Homestay Seri Kayangan  41,606.50 24,602.00 
 

90,200.00 
 

0.00 

Homestay Sg. Lang Tengah 31,701.00 35,244.00 
 

44,337.00 
 

30,790.00 
Homestay Papitusulem 59,344.00 84,465.00 

 

67,445.00 
 

30,100.00 

Homestay Sepintas 10,480.00 1,100.00 
 

4400.00 
 

600.00 

Homestay Sg. Nibong 73,321.00 74,733.00 
 

110,680.00 
 

40,877.00 
Homestay Sg. Sireh 267,947.00 440,114.60 

 

427,507.30 
 

368,650.00 

Homestay Kg. Endah  62,140.00 124,745.00 
 

92,120.00 
 

30,200.00 

Homestay Sg. Tenggi 13,190.00 17,600.00 
 

134,250.00 
 

79,450.00 

TOTAL 2,196,247.50 2,181,747.60 3,822,168.30 2,285,897.00 

(Source: Homestay Unit, Industry Dev. Division, MOT 2016) 

 

Most homestay visitors in Selangor participate in groups and enjoy the package of 

homestay programme for at least two days. The total costs (meals inclusive) range 

from RM60 to RM120. Charges depend on the site activities that are included in the 

itineraries. Payments received from a group of visitors are credited into the 

coordinating committee’s account for central record. The committee will then later pay 

for the cost or expenditure in hosting the group visit, for example package for a normal 

group visit to Air Manis Homestay is illustrated in Table 1.14.  
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Table 1.14: An Example of Costs and Profits to the Committee 

(Homestay Air Manis, Sabak Bernam) 

Receipt from a 20 pax guests  

(RM 110 per pax, 2 days/1 night) 

RM 2,200 

Costs: 

 Payment to operators = RM 40 x 20 pax 

 Welcome drink 

 Morning tea 

 Transportation 

 Cultural show 

 Village tour 

 Management costs 

 

800 

50 

50 

30 

650 

100 

220 

Profit to the Committee RM 300 

(Source: Survey, 2014 - Assumption: A group of 20 Visitors) 

 

 

Each operator is paid in the range from RM 40 to RM 70 for each hosted guest per 

night. Hosting a single guest would cost roughly about RM 23 to RM 40 (3 meals, 

electricity, and water), bringing a marginal profit of RM 17 to RM 30 per guest per 

night to the operator of Air Manis Homestay. The committee pays for supplies and 

material needed for the homestay activities and sustain future host programme from 

profits received from the homestay programme. The committee may also use some of 

the profits for marketing purposes and hosting promotional activities. Table 1.15 

below presents the approximate costs incurred and profits earned by an operator for 

individual visitor.  

 

 

Table 1.15: Approximate Costs and Profits in Hosting a Guest to the Individual 

Operator 

(per day) 

Receipt from a guest 

Less: Costs of meals, electricity & water 

RM 40 

RM 23 

Profit to individual operator RM17 

(Source: Selangor Homestay Association, 2014) 

Note: The full list of Selangor homestay activities can be found in Appendix 2.1 
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