BOLDER TASTE, ZERO CALORIES

Take a sip

of

the future with
Pepsi Black

PEPSI recently debuted a “drink
of the future”, Pepsi Black, which
offers a bolder taste and zero
calories. _
In encouraging Malaysians to
“drink the future now”, the car-
bonated drink company has part-
nered with Shell to-launch the
“Futuristic Monobike” contest.,
To be in the running to win
prizes, consumers must go to the
nearest Shell Select outlet and
buy two bottles of Pepsi Black
PET 400ml in a single receipt.
Then, they must answer a ques-
tion by sending the answer via
WhatsApp, together with their
details and a clear photo of the
receipt as proof of purchase.
Prizes up for grabs inélude the
Pepsi Monobike for two grand
prize winners, five Macbook Air
128gb for first prize winners, five
iPhone 8 64Gb for second prize
winners and RM100 cash vouch-
ers for 100 consolation winners.
But, each participant is allowed

to win only one prize throughout
the contest period, which ends on
Monday. :

For information on the contest,
visit http://www.etikahold-

_ings.com/contest-and-promo-
tions.

Pepsi wants Maiaysiﬁns to “ride
the future” while enjoying a great
cola taste with no calories.

" “This contest has excited con- . |

sumers.
“We want to reward them with
‘prizes of the future’ in celebra-

~ tion of the creation of our new and
- innovative cola beverage,” said

Etika Sdn Bhd marketing vice-
president Santharuban T. Sun-
daram, _ .

“On -behalf of the new unpar-
allelled recipe and formula, we
want consumers to look forward
to the satisfaction derived from
the new Pepsi.”

Pepsi will hold sampling ses-
sions at selected colleges and

universities across Klang Valley.
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A student riding on the Futuristm Monobike. Pepsi will hold sampling sessions at selected fﬂ!feges and
universities across the Klang Valley, where fans stand a chance to ride the monobike.

Fans can purchase the new Pepsi
PET 400ml at only RMI to ride on
the monobike.

The institutions involved in-
clude Universiti Teknologi Mara
(UiTM) Shah Alam, UiTM Puncak
Alam, Universiti Malaya, Univer-
siti Kebangsaan Malaysia, Univer-
siti Putra Malaysia, International
Islamic University Malaysia, Uni-
versiti Tenaga Nasional Kajang,

-

Universiti Tunku Abdul Rahman
Sungai Long, Sunway University,
Taylor’s University Lakeside
Campus, INTI International Col-

lege Subang, KDU University Col-

lege in Glenmarie, HELP Univer-

sity, UCSI University in Cheras

and First City University College
in Bandar Utama.
To enjoy Pepsi’s, bolder taste,

consumers can find the new Pep-,

siin various forms — a 320ml can,
a four-can pack (820ml), and
400mland 1.5L PET bottles.

The product is available nation-
wide at major retailers, hypermar-
kets, supermarkets, convenience
stores and provision shops.

For information and updates
on future Pepsi campaigns, visit:
http://www.etikahold-

ings.com/our-brands#Pepsi.



