
 
 

UNIVERSITI PUTRA MALAYSIA 

 
 
 
 
 
 
 
 
 
 
 

ERICA E DOLINTING 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

FPP 2014 21 

TRAVEL MOTIVATIONS OF SPORT TOURISTS VISITING  
SABAH, MALAYSIA 



© C
OPYRIG

HT U
PM

 

 

TRAVEL MOTIVATIONS OF SPORT TOURISTS VISITING SABAH, 

MALAYSIA 

 

 

 

 

 

 

 

 

By 

ERICA E DOLINTING 

 

 

 

 

 

 

 

 

 

 

Thesis Submitted to the School of Graduate Studies, Universiti Putra Malaysia, 

in Fulfilment of the Requirement for the Degree of Master of Science 

May 2014 



© C
OPYRIG

HT U
PM

COPYRIGHT 

 

All material contained within the thesis, including without limitation text, logos, 

icons, photographs and all other artwork, is copyright material of Universiti Putra 

Malaysia unless otherwise stated. Use may be made of any material contained within 

the thesis for non-commercial purposes from the copyright holder. Commercial use 

of material may only be made with the express, prior, written permission of 

Universiti Putra Malaysia. 

Copyright © Universiti Putra Malaysia 

 



© C
OPYRIG

HT U
PM

i 
 

Abstract of thesis presented to the Senate of Universiti Putra Malaysia in fulfilment 

of the requirement for the degree of Master of Science 

 

TRAVEL MOTIVATIONS OF SPORT TOURISTS VISITING SABAH, 

MALAYSIA 

By 

ERICA E DOLINTING 

May 2014 

 

Chairman : Professor Aminuddin bin Yusof, PhD 

Faculty : Educational Studies 

 

The knowledge on sport tourist behaviours is essential as it can be used as a basis for 

market segmentation, product positioning, destination development and marketing 

strategies in tourism. While there is no doubt that Malaysia has a huge potential for 

the worldôs tourism especially in sport tourism. The arrivals of sport tourists to Sabah 

showed positive growth in spite of the research of sport tourism in Malaysia still at 

low. The knowledge on the sport tourism in Sabah is still at scarce making it difficult 

to implement right marketing strategy without the availability of latest sport tourism 

data. Therefore, it is of extreme importance the information on the sport tourists to be 

discovered. So, the purpose of this study was to gain knowledge on the sport tourist 

behaviour based on their desire and needs for travelling and factors that attracted 

them to visit Sabah. The demographic profiles and travel characteristics were also 

used for segmenting sport tourism market. The push and pull theory was adopted as 

research framework. The Leisure Motivation Scale and 23-semantic differential scale 

instrument were utilized to measure the push motives and pull factors. Analyses of 

data include descriptive statistics, t-test and logistic regression.  

A total sample of 301 active sport tourists was drawn from two sport tourism 

destinations of different districts in Sabah (Sipadan Island and Mount Kinabalu).It 

was found out that, in both locations, majority of the respondents were international 

active sport tourists. Comparison between domestic and international active sport 

tourists were carried out as it would provide a better picture on how much sport 

tourism market affected the economy of Sabah. Statistically, at Sipadan Island, 

domestic active sport tourists were significantly more motivated by four push 

motives than international sport tourists.  The four push motives include competence-

mastery, intellectual, stimulus avoidance and social factors. The main push factor 

behind active sport tourists visiting Sipadan Island was intellectual motive or the 

associated feeling of satisfying curiosity, learning new things and expand knowledge 

as well as learning about self. At Mount Kinabalu, domestic active sport tourists 

were significantly more motivated by the competence mastery and social motives 
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compare to international active sport tourists. With respect to the pull factors, 

analysis of result from the logistic regression shows there was no significant 

difference in perceptions of Sipadan Island between the domestic and international 

active sport tourists. However, there were few attributes which has been identified to 

possess impacts at Mount Kinabalu which include busy, crowded, inland, 

individualistic, adult oriented, inexpensive, safe, far away and international for the 

international active sport tourists. The domestic active sport tourists on the other 

hand, perceived Mount Kinabalu as quiet, coastal, deserted, group and family 

oriented, expensive, risky, close to home and domestic. 

The findings of this study not only provides theoretical implications but as well 

implied some practical implications such as (1) certain push motives should be 

emphasized and then effectively promoted to fulfil the various needs of active sport 

tourists visiting Sabah at different destinations; (2) market segmentation for sport 

tourism in Sabah may also be made based on age group and travel characteristics 

which include type, size and length of vacation and (3) the identification of different 

perceptions of Mount Kinabalu by domestic and international active sport tourists 

can be used as a tool for product positioning by tourism marketer.  
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Abstrak tesis yang dikemukakan kepada Senat Universiti Putra Malaysia sebagai 

memenuhi keperluan untuk ijazah Master Sains 

  

MOTIVASI PERJALANAN PELANCONG SUKAN MELAWAT SABAH, 

MALAYSIA 

Oleh  

ERICA E DOLINTING 

Mei 2014 

 

Pengerusi : Profesor Aminuddin bin Yusof, PhD 

Fakulti : Pengajian Pendidikan 

 

Pengetahuan terhadap tingkah laku pelancong sukan adalah penting kerana ia boleh 

digunakan sebagai asas untuk segmentasi pasaran, kedudukan produk, pembangunan 

destinasi dan strategi pemasaran dalam pelancongan. Tidak dinafikan bahawa 

Malaysia mempunyai potensi besar untuk pelancongan di dunia terutama dalam 

pelancongan sukan. Kebelakangan ini, kedatangan pelancong sukan ke Sabah 

menunjukkan pertumbuhan positif walaupun kajian mengenai pelancongan sukan di 

Malaysia masih kurang menyebabkan  kesukaran untuk melaksanakan strategi 

pemasaran yang tepat tanpa adanya data terkini berkenaan pelancongan sukan. Oleh 

itu, adalah menjadi satu kepentingan bagi maklumat tentang pelancong sukan ini 

untuk dikenalpasti.  Maka, tujuan kajian ini adalah untuk mendapatkan pengetahuan 

mengenai tingkahlaku pelancong sukan berdasarkan keinginan dan keperluan 

perjalanan serta faktor-faktor yang menarik mereka untuk melawat Sabah. Profil 

demografik dan ciri-ciri perjalanan juga digunakan untuk pengsegmentasian pasaran 

pelancong sukan. Teori tolakan dan tarikan telah digunakan sebagai kerangka kajian 

untuk mengkaji motivasi perjalanan pelancong sukan melawat Sabah. Leisure 

Motivation Scale dan instrumen 23-semantic differential scale telah digunakan untuk 

mengukur motif tolakan dan faktor tarikan. Analisis data termasuklah statistik 

deskriptif, ujian t dan regresi logistik.  

Sejumlah 301 sampel pelancong sukan aktif telah diambil daripada dua destinasi 

pelancongan sukan di daerah yang berlainan di Sabah (Pulau Sipadan dan Gunung 

Kinabalu). Kajian mendapati di kedua-dua lokasi, majoriti responden adalah 

pelancong sukan aktif antrabangsa. Secara statistik, di Pulau Sipadan, pelancong 

sukan aktif domestik secara signifikannya lebih bermotivasi dengan keempat-empat 

motif tolakan iaitu faktor competence-mastery, intelektual, stimulus-avoidance dan 

sosial. Faktor menolak utama di pelancong sukan aktif melawat Pulau Sipadan 

adalah motif intelek atau perasaan yang berkenaan dengan memuaskan rasa ingin 

tahu, mempelajari perkara baru dan mengembangkan pengetahuan dan juga 

mempelajari tentang diri. Di Gunung Kinabalu, pelancong sukan aktif domestik 
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secara signifikannya lebih bermotivasi dengan motif competence-mastery dan sosial 

berbanding pelancong sukan aktif antarabangsa. Berkenaan dengan faktor tarikan, 

hasil analisis regresi logistik menunjukkan tidak terdapat perbezaan yang signifikan 

dalam persepsi terhadap Pulau Sipadan di antara pelancong sukan aktif domestik dan 

antarabangsa. Walau bagaimanapun, terdapat beberapa atribut yang telah 

dikenalpasti untuk memiliki impak di Gunung Kinabalu termasuklah sibuk, sesak, 

pedalaman, individualistic, berorientasikan dewasa, murah, selamat, jauh dan 

antarabangsa kepada pelancong sukan aktif antarabangsa. Bagi pelancong sukan aktif 

domestik, Gunung Kinabalu dilihat sebagai sunyi, pinggir pantai, terasing, 

berorientasikan kumpulan dan keluarga, mahal, berisiko, dekat dengan rumah dan 

domestik.   

Dapatan kajian ini bukan sahaja menyediakan implikasi secara teoritikal malah 

menyarankan beberapa implikasi praktikal seperti (1) motif tolakan tertentu perlu 

ditekankan dan seterusnya dipromosikan secara efektif bagi memenuhi pelbagai 

keperluan pelancong sukan aktif yang melawat Sabah di destinasi yang berbeza; (2) 

segmentasi untuk pasaran pelancongan sukan di Sabah juga boleh dibuat berdasarkan 

kumpulan umur dan ciri-ciri perjalanan seperti jenis, saiz dan tempoh percutian dan 

(3) pengenalpastian persepsi yang berbeza terhadap Gunung Kinabalu oleh 

pelancong sukan aktif domestik boleh digunakan sebagai alat untuk penempatan 

produk oleh pemasar pelancongan.  
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1.5 Significance of Study 

 

This study is significant in that it is consistent with previous tourism research 

focusing on the motivational factor for tourists to visit places (Dann, 1977; Crompton 

1979; Ryan, 1998; Mohammad & Som, 2010). It contributes to the body of 

knowledge by using the push and pull theory to identify tourist motivation and 

opinion of tourists on destination attributes in the sport tourism setting. The research 

also attempts to make a contribution in the literature by being the first to adopt push 

and pull theory in examining the sport tourist motivations in Malaysia.  

With the growth of sport tourism in Sabah, it is crucial to know what the sport 

tourism industry is able to contribute to the destination. This research provides 

practical value by gathering information on push-pull factors, demographic profile as 

well as travel characteristics.  

Thus, it may be possible to identify accurately the sport tourist now. This is essential 

for the marketing purposes especially targeting the international market as domestic 

and international sport tourists definitely in favour different types of necessities 

while travelling. From the findings of the study, it will provide insights and 

recommendations to the tourism authority in terms of destination development and 

sport marketing strategy so that the positive growth of tourist arrivals can be 

maintained and weaknesses on the pull factors can be improved.  

 

1.6 Limitations 

 

According to Campbell & Stanley (1963), identification of sources of invalidity in a 

study is significant as the limitations provide information about quality of the 

conditions under which the study took place. The results of the study were limited by 

few factors.  

First, according to the Hawthorne Effect, individual behaviours may be altered as 

they know they are being study (Adair, 1984). Respondents could falsify their 

responses to provide only socially acceptable responses.  

Secondly, in terms of instrumentation, the destination attributes and leisure 

motivations are measured by scale items (close-ended). Some personal motives or 

rare attributes felt by the sport tourists that are not included in the questionnaires 

items will be missed therefore the overall push and pull factors of the destination 

could not be measured. In addition, the Push-Pull Instrument will be translated from 

English to Malay language so the original meaning of certain terms in the instrument 

may differ with the new translated version. Since, the instrument will only be in a 

form of Malay and English language, those sport tourists who cannot read and write 

in any of this language will definitely be excluded.  

Thirdly, potential bias might be occurred because first-time respondents and repeated 

tourists respondents were not separated. According to Milman & Pizam (1995), these 
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