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ABSTRACT 

The movement of going green is getting more popular since consumers are increasingly 
aware about environmental issues and are starting to alter their purchasing behavior to a more 
environmentally friendly way. Thus, the objective of this study is to investigate Malaysian 
consumers’ perceptions and intentions towards going green. Descriptive statistics, 
independent t-test analysis and a binary logistic model were used to analyze the data. The 
results show that socio-demographic variables such as education levels and age have a 
significant effect on consumers’ perceptions as well as their attitude towards going green and 
becoming environmentally friendly. The results also show that subjective norms 
(environmentalists and the green society) are important determinants of consumers’ intention 
to go green. 
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