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This dissertation examines corporate entrepreneurship at the organizational level of
analysis. The current study considers several empirical and theoretical gaps, which
have arisen in entrepreneurship literature. The exhaustive scan of the extant
literature, more than anything else, has shown that there still exists a void in our

understanding of the antecedents and outcome of corporate entrepreneurship.

The present study fills these gaps by examining the relationship between various
factors stimulating corporate entrepreneurship (antecedents of corporate
entrepreneurship). It was further argued that corporate entrepreneurship assists in
recognizing opportunities, finding of new sources of value, and manage innovation
that leads to the greater firm performance (as a consequence of corporate

entrepreneurship.



This study also focuses on the examination of the mediating effects of corporate
entrepreneurship in the relationship between corporate entrepreneurship antecedents
(i.e., environmental factors, organizational factors, and informational capability
factors) and firm performance. In addition, moderating effect of social capital on the

corporate entrepreneurship-firm performance relationship was also investigated.

In the present study, a mail survey was used as the method for data collection. In
addition, a total of 354 Iranian SMEs of textile industry constituted the sample of the
research. The six research objectives and nine research questions of the study were
answered by performing appropriate descriptive and inferential statistical analyses.
The hypotheses of the study tested using the hierarchical multiple regression,
multiple regression analysis following Baron and Kenny’s three-step procedure, and

hierarchical moderated regression.

The findings of this study revealed that there is a significant positive relationship
between (i) overall environmental factors and corporate entrepreneurship
(B=.128, p<.05); (ii) overall organizational factors and corporate entrepreneurship
(B=.579, p<.05); (iii)) overall informational capability factors and corporate
entrepreneurship (f=.128, p<.05); and (iv) corporate entrepreneurship and firm

performance ($=.784, p<.05).

The evidence from this study also suggested that there is a positive significant
relationship between individual dimensions of corporate entrepreneurship
(i.e., innovativeness, risk-taking. proactiveness, competitive aggressiveness, and

autonomy) and firm performance.



The most obvious finding to emerge from the present study is that corporate
entrepreneurship mediates the relationship between (a) overall environmental factors
and firm performance; (b) overall organizational factors and firm performance and

(c) overall informational capability factors and firm performance.

Finally, the results of this research indicated that social capital moderates the
relationship between corporate entrepreneurship and firm performance. In addition,
present study also deepens our knowledge about the moderating effect of social
capital on the relationship between individual dimensions of corporate

entrepreneurship and firm performance.

The present study makes several contributions to the body of knowledge in area of
entrepreneurship. An integrative model of corporate entrepreneurship is developed
by combining the direct effect models between corporate entrepreneurship and its
antecedents and consequence, the mediating effect models of corporate
entrepreneurship in the relationship between corporate entrepreneurship antecedents
and corporate entrepreneurship consequence (firm performance), and a model that is

based on interaction among social capital and corporate entrepreneurship.

Finally, the findings of this study also have practical implications to Iranian SMEs of
textile industry by providing a model of corporate entrepreneurship that encourages

entrepreneurial behaviors within firms’ structure.
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Disertasi ini mengkaji keusahawanan korporat dalam sesebuah organisasi. Kajian ini
mengenengahkan beberapa jurang empirikal dan teori yang terdapat dalam sorotan
literatur mengenai keusahawanan.Setelah meneliti dengan lengkap kesusasteraan
yang sedia ada, masih ada ruang kosong dalam pemahaman kita tentang anteseden

dan hasil keusahawanan korporat.

Kajian ini mengisi jurang-jurang tersebut dengan mengkaji hubungan pelbagai faktor
yang merangsang keusahawanan korporat (anteseden keusahawanan korporat).
Dalam hal ini ditegaskan bahawa keusahawanan korporat dapat membantu sesebuah
organisasi dalam mengenal pasti peluang-peluang perniagaan, mencari sumber-
sumber baru, dan menguruskan inovasi, yang mana faktor-faktor tersebut seringkali
dikaitkan dengan peningkatan prestasi sesebuah firma(hasil daripada keusahawanan

korporat).
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Seterusnya kajian ini juga memberi tumpuan kepada analisis kesan pengantara
keusahawanan korporat dalam hubungan di antara anteseden keusahawanan korporat
(i.e., faktor-faktor persekitaran, faktor-faktor organisasi dan faktor-faktor keupayaan
maklumat) dan prestasi firma. Di samping itu, kesan moderator modal sosial dalam

hubungan di antara keusahawanan korporat dan prestasi firma juga dikaji.

Dalam kajian ini, satu kaji selidik melalui pos telah digunakan sebagai kaedah bagi
pengumpulan data.Di samping itu, sejumlah 354 PKS industri tekstil dari Iran telah
diambil sebagai sampel kajian.Enam objektif penyelidikan dan sembilan soalan
penyelidikan kajian diperolehi melalui kaedah analisis statistik deskriptif dan
inferens yang bersesuai. Hipotesis kajian diuji dengan menggunakan regresi
berganda hierarki, analisis regresi berganda, diikuti dengan prosedur tiga langkah

Baron dan Kenny, serta regresi moderator berhierarki.

Dapatan kajian ini menunjukkan bahawa terdapat hubungan yang signifikan yang
positif antara (i) keseluruhan faktor-faktor persekitaran dan keusahawanan korporat
(B=.128, p<0,05); (ii) keseluruhan faktor-faktor organisasi dan keusahawanan
korporat (=.579, p<.05); (iii) keseluruhan faktor-faktor keupayaan maklumat dan
keusahawanan korporat ($=.128, p<0,05); dan (iv) keusahawanan korporat dan

prestasi firma (=.784, p<0,05).

Bukti-bukti daripada kajian ini juga mencadangkan bahawa terdapat hubungan yang
positif yang signifikan antara dimensi individu keusahawanan korporat (i.e.,inovasi,
pengambilan risiko, proaktif, daya saing yang agresif, dan autonomi) dan prestasi

firma.
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Kesimpulan paling jelas dari kajian ini ialah keusahawanan korporat menjadi
pengantara kepada hubungan antara (a) keseluruhan faktor-faktor persekitaran dan
prestasi firma; (b) keseluruhan faktor-faktor organisasi dan prestasi firma dan (c)

keseluruhan faktor-faktor keupayaan maklumat dan prestasi firma.

Akhir sekali, hasil dari kajian ini menunjukkan bahawa modal sosial bertindak
sebagai moderator di antara hubungan keusahawanan korporat dan prestasi firma.

Di samping itu, kajian ini juga memperkukuhkan pengetahuan kita tentang kesan
moderator modal sosial dalam hubungan di antara dimensi individu bagi

keusahawanan korporat dan prestasi firma.

Kajian ini menyediakan beberapa sumbangan kepada badan ilmu dalam bidang
keusahawanan.Satu model integratif keusahawanan korporat dibangunkan dengan
menggabungkan model kesan langsung di antara keusahawanan korporat dan
anteseden serta akibatnya, model kesan mediator keusahawanan korporat dalam
hubungan di antara anteseden keusahawanan korporat dan akibat keusahawanan
korporat (prestasi firma), dan model yang berdasarkan interaksi di antara modal

sosial dan keusahawanan korporat.

Akhir sekali, kajian ini juga memberi implikasi praktikal kepada PKS industri tekstil

di Iran dengan menyediakan model keusahawanan korporat yang menggalakkan

tingkah laku keusahawanan dalam struktur firma.
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