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tributed in the Asean zone.
This year also saw an interesting twist to

the competition as students could register
their team as a "wildcard" team.

All they needed to do was upload their
videos based on the pre-case challenge and
the winning team would be picked by online
voters and the L'Oreal jury.

This year, five teams have been identi­
fied to compete in the national finals; Team
Artentech and Team Montrio (Monash
University Sunway campus), TecHnWhy
Not and Team Excellic (Universiti Putra
Malaysia) and Team Deviant (Universiti
Malaya).

The national finals is scheduled for May
while the international finals in Paris will be
held a month later.

The national winning team will repre­
sent Malaysia in Paris and receive a travel
voucher worth RMS,OOO.They will also win
RMSOOworth of L'Oreal products and a
L'Oreal Brandstorm Challenge trophy.

Meanwhile, a Digital Award will be pre-
-sented to the team who gains the highest
"likes" during the Facebook-based self-mar­
keting. comlWtitjg w,1)i§h\Y4l be-P,fesenj:ed
during the national finals.


