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Penerimagunaan maklumat berkaitan Islam di Internet masih menjadi perdebatan
dalam kalangan masyarakat awam dan sarjana Islam berhubung isu kredibiliti.
Kajian ini bertujuan membangunkan konstruk penilaian kredibiliti dari perspektif
Islam dan mengenalpasti pengaruh kredibiliti terhadap penerimagunaan maklumat

berkaitan Islam di Internet.

Dalam fasa pertama, 85 item penilaian kredibiliti telah diperolehi hasil temubual
dengan empat orang sarjana Islam, dan ditentusahkan oleh tujuh orang sarjana yang
lain. Analisis Faktor Penerokaan (EFA) dilaksanakan dengan menggunakan IBM
SPSS Statistics 19.0 berdasarkan 1180 respon yang diperolehi daripada guru j-QAF
yang berpendidikan formal dalam pengajian Islam. Lapan dimensi konstruk

kredibiliti dibentuk iaitu tarikan visual, hubungan pengguna-pelapor, maklumat



autentik, keadilan pelapor, reputasi laman web, integriti pelapor, identiti pelapor dan

kepercayaan kepada pelapor

Dalam fasa kedua, kajian tinjauan keratan rentas dijalankan menggunakan borang
soal selidik terhadap 330 guru j-QAF yang lain, dan dianalisis menggunakan
Pemodelan Persamaan Struktur (SEM) menerusi AMOS 18.0. Dua model hipotesis
telah dibangunkan yang diadaptasi dari Model Penerimaan Teknologi (TAM) dan
Model Penerimagunaan Maklumat (IAM). Kredibiliti diuji bersama tiga pemboleh
ubah iaitu tanggapan Internet mudah diguna, tanggapan Internet berguna, dan
kesediaan menerimaguna maklumat berkaitan Islam bagi meramal penerimagunaan

maklumat berkaitan Islam di Internet.

Model hipotesis pertama menguji kredibiliti sebagai pemboleh ubah anteseden
kepada tanggapan Internet mudah diguna dan tanggapan Internet berguna. Model
penentuan semula yang mencapai ketepatan padanan (CMIN = 2343.242, DF = 1317,
p = .000, CMIN/DF = 1.779, CFIl = .901, SRMR = .068, PNFI = .765, RMSEA =
.051) menunjukkan kredibiliti memberi pengaruh yang signifikan terhadap kedua-
dua pemboleh ubah tersebut. Walau bagaimanapun, hanya pemboleh ubah tanggapan
Internet mudah diguna sahaja mempunyai pengaruh yang signifikan terhadap
penerimagunaan maklumat. Model hipotesis kedua menguji kredibiliti sebagai
pemboleh ubah perantaraan dalam hubungan di antara tanggapan Internet berguna
dan tanggapan Internet mudah diguna dengan kesediaan menerimaguna maklumat
dan penerimagunaan maklumat. Model penentuan semula ini juga mencapai

ketepatan padanan data yang baik (CMIN = 2327.418, DF = 1318, p = .000,



CMIN/DF = 1.766, CFl = .901, SRMR = .065, PNFI = .765, RMSEA = .050).
Dapatan menunjukkan kredibiliti dan tanggapan Internet berguna memberi pengaruh
perantaraan penuh dalam hubungan tanggapan Internet mudah diguna dan

penerimagunaan maklumat.

Perbandingan antara kedua-dua model menunjukkan model kedua iaitu kredibiliti
sebagai pembolehubah perantara menyumbang 46 peratus varians kepada perubahan
penerimagunaan maklumat berbanding 39 peratus dalam model pertama. Dapatan ini
menunjukkan, kredibiliti lebih berpengaruh sebagai prasyarat bagi pengguna untuk
menerimaguna maklumat berkaitan Islam di Internet setelah mereka menerima
kehadiran teknologi. Kesimpulannya, penilaian kredibiliti berdasarkan perspektif
Islam perlu digunakan sebagai garis panduan kepada masyarakat sekiranya mereka

mahu menerimaguna maklumat berkaitan Islam di Internet.



Abstract of thesis presented to the Senate of University Putra Malaysia in fulfilment
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The adoption of Islamic-related information on the Internet is still debated among
public society and Islamic scholars regarding the issues of credibility. The objectives
of this study is to develop a credibility assessment constructs from an Islamic
perspective and to identify the influences of credibility on the adoption of Islamic-

related information on the Internet.

In the first phase, a list of 85 items for credibility assessment has been obtained from
interviews with four Islamic scholars and verified by another seven scholars. An
Exploratory Factor Analysis (EFA) was conducted by using IBM SPSS Statistics
19.0 based on 1180 responses from j-QAF teachers who have formal Islamic
education. Eight dimensions of credibility construct were formulated namely visual
appeal, source-user relationship, information authenticity, source justice, website

reputation, source integrity, source identity, and trustworthiness.
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In the second phase, a cross-sectional survey was conducted by using questionnaires
to another 330 j-QAF teachers, and analyzed by using Structural Equation Modeling
(SEM) via AMOS 18.0. Two hypothesis models were developed through the
adaptation of Technology Acceptance Model (TAM) and Information Adoption
Model (IAM). Credibilty was tested with three variables namely perceived Internet
ease of use, perceived Internet usefulness, and intention to adopt of Islamic-related

information in predicting the adoption of Islamic-related information on the Internet.

The first hypothesized model tested credibility as an antecedent variable to the
perceived Internet ease of use and perceived Internet usefulness. The results of the fit
re-specified model (CMIN = 2343.242, DF = 1317, p = .000, CMIN / DF = 1.779,
CFI = .901, SRMR = .068, PNFI = .765, RMSEA = .051) indicated that credibility
has a significant influence on both variables. However, only perceived Internet ease
of use had a significant impact on the information adoption. The second
hypothesized model tested credibility as a mediating variable on the relationship
between perceived Internet usefulness and perceived Internet ease of use to the
intention to adopt information and the information adoption. This re-specified model
also achieved goodness of fit to the data (CMIN = 2327.418, DF = 1318, p = .000,
CMIN / DF = 1.766, CFI = .901, SRMR = .065, PNFI = .765, RMSEA = .050).
Results indicated that credibility and perceived Internet usefulness have a significant
influence on the information adoption. Credibility was also provided full mediating
effect in the relationship between perceived Internet ease of use and information

adoption.
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A comparison between these two models showed that the second model contributing
62 percent variance to the change of the information adoption as compared to 39
percent of the first model. This finding indicates that credibility is more influential as
a prerequisite for the Internet users to adopt Islamic-related information on the
Internet after the presence of Internet technology has been accepted. As a conclusion,
credibility assessments from Islamic perspective need to be utilized as a guideline to

the society if they wanted to adopt any Islamic-related information on the Internet.
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