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Abstract of thesis presented to the Senate of Universiti Putra Malaysia in
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TRANSLATION OF STREET FOOD NAMES IN MALAYSIA FROM
CHINESE TO ENGLISH

By

ZHU HONGXIANG

August 2024

Chairman : Associate Professor Ang Lay Hoon, PhD
Faculty . Modern Languages and Communication

The research problem that is to be addressed in this study revolves around
the challenge of inconsistency in the non-professional translations of street
food names by food vendors. Drawing on a sociolinguistic approach, this study
aims: (1) to identify the cultural elements in Chinese street food names in
Malaysia; (2) to examine the translation techniques on the street food names
in Malaysia from Chinese to English; and (3) to explore the reflection of cultural
diversity in the translation of street food names in Malaysia from Chinese to

English.

This study is a qualitative case study in which the translation of Chinese street
food names in Malaysia is the case. Chinese street food names refer to street
foods eaten by Chinese Malaysians. The research settings cover Penang,
Perak, Perlis, Johor, Kedah, Malacca, Negeri Sembilan, Sarawak, Sabah,

Selangor, and Kuala Lumpur. A purposive sampling method is employed to



collect street food names in Malaysia. The sampling size is 4,214 name pairs
with translation, including 2,199 noodle foods, 711 rice foods, and 1,304 others.
Ng et al.’s (2015) category of food nomenclature is adopted to identify the
cultural elements and Marco’s (2019) model of translation techniques are used
to examine how these street food names are translated. The diverse cultures
in translation are explored based on the pronunciations of elements in
translated street food names and the geographical names in translation that

can mark the origins of the foods.

The findings of the analysis revealed that: (1) the cultural elements are
identified based on ingredient, cooking method, food attribute,
commemorative aspects, good names and their combinations; (2) the
translation techniques—borrowing, literal translation, neutralisation,
amplification, intracultural adaptation, intercultural adaptation, and omission—
are used; and (3) the diverse cultures are reflected by amplification and literal
translation of commemorative aspects—especially geographical names and
national names—borrowing of the cultural elements based on regional

pronunciation and intracultural adaptation of using elements of third cultures.

Keywords: Chinese; cultural diversity; Malaysia; sociolinguistics; street food;
translation techniques
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Abstrak tesis yang dikemukakan kepada Senat Universiti Putra Malaysia
sebagai memenuhi keperluan untuk ijazah Doktor Falsafah

EKSPLORASI SOSIOLINGUISTIK TENTANG KEPELBAGAIAN BUDAYA
DALAM PENTERJEMAHAN NAMA MAKANAN JALANAN DI MALAYSIA
DARIPADA BAHASA CINA KEPADA BAHASA INGGERIS

Oleh

ZHU HONGXIANG

Ogos 2024

Pengerusi : Profesor Madya Ang Lay Hoon, PhD

Fakulti : Bahasa Moden dan Komunikasi

Masalah penyelidikan yang diutarakan dalam kajian ini berkisar mengenai
cabaran ketakkonsistenan dalam terjemahan tidak profesional bagi nama
makanan jalanan oleh vendor makanan. Menggunakan pendekatan
sosiolinguistik, kajian ini bertujuan: (1) untuk mengenal pasti elemen budaya
dalam nama makanan jalanan bahasa Cina di Malaysia; (2) untuk meneliti
teknik terjemahan ke atas nama makanan jalanan di Malaysia daripada
bahasa Cina kepada bahasa Inggeris; dan (3) untuk meninjau cerminan
kepelbagaian budaya dalam terjemahan nama makanan jalanan di Malaysia

daripada bahasa Cina kepada bahasa Inggeris.

Kajian ini merupakan kajian kes kualitatif di mana kajian kes ialah terjemahan
nama makanan jalanan bahasa Cina di Malaysia. Nama makanan jalanan
bahasa Cina merujuk kepada makanan jalanan yang dimakan oleh orang Cina

Malaysia. Seting penyelidikan ini meliputi negeri Pulau Pinang, Perak, Perlis,



Johor, Kedah, Melaka, Negeri Sembilan, Sarawak, Sabah, Selangor, dan
Kuala Lumpur. Kaedah persampelan purposif telah digunakan untuk
mengumpul nama makanan jalanan di Malaysia. Saiz persampelan ialah
4,214 nama berpasangan beserta terjemahan, termasuk 2,199 makanan mi,
711 makanan nasi, dan 1,304 lain-lain. Kategori nomenkaltur makanan Ng et
al. (2015) telah diguna pakai untuk mengenal pasti elemen budaya dan model
teknik terjemahan Marco (2019) telah digunakan untuk meneliti bagaimana
nama makanan jalanan tersebut telah diterjemahkan. Budaya yang berbeza
dalam terjemahan telah ditinjau berdasarkan sebutan elemen nama makanan
jalanan dan nama geografi dalam terjemahan yang dapat menandakan asal

makanan tersebut.

Penemuan analisis memperlihatkan bahawa: (1) elemen budaya merangkumi
bahan masakan, kaedah memasak, atribut makanan, aspek komemoratif,
nama barangan dan kombinasi mereka; (2) teknik terjemahan ialah pinjaman,
teriemahan literal, neutralisasi, amplifikasi, adaptasi intrabudaya, adaptasi
interbudaya, dan merupakan teknik yang digunakan; and (3) budaya tersebut
telah tergambar melalui pengamplifieran dan terjemahan literal aspek
komemoratif—terutamanya nama geografi dan nama kebangsaan—pinjaman
elemen budaya berdasarkan sebutan regional dan adaptasi intrabudaya

menggunakan elemen budaya ketiga.

Kata Kunci: bahasa Cina; kepelbagaian budaya; Malaysia; sosiolinguistik;
makanan jalanan; teknik terjemahan
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CHAPTER 1

INTRODUCTION

Translation in society is situated within a broader scope of interdisciplinary
studies, in that translation studies, cultural studies and sociology are involved.
Translation in society has been given a specific name called “translation
landscape” (Lees, 2021; 2022a). Researchers have investigated translation
landscapes in different societies (Gu, 2022; Gu & Almanna, 2023; Gu & Manan,
2024; Koskinen, 2012; Lee, 2022; Lees, 2021, 2022a, 2022b; Liao & Chan,

2022; Magdaléna & Ingrida, 2019; Napu, 2024; Song, 2020, 2021, 2022a,

2022b, 2023; Wang, 2022; Yuan & Hou, 2023). However, there is a limited
number of studies regarding the translation landscape in Malaysia. Therefore,

this study aims to reveal the translation problem in Malaysian society.

1.1 Background of the Study

This chapter outlines the background of the study, statement of the problem,
research objectives, research questions, scope and significance of the study,
conceptual framework, limitations of the study, operational definition, and

structure of the thesis.

1.1.1 Sociolinguistics and Translation

There is indeed a growing awareness that globalisation has altered the face
of social, cultural and linguistic diversity in societies all over the world. Diversity
has become habitual and part of the everyday human landscape (Wessendorf,

2014). As one of the forms of sociocultural diversity, language is observable



because every language arises from the need for communication of the
individuals of a given society (Sanchez, 2007). This means that language
cannot be separated from its society and that society influences the way its
members speak it. Thus, sociolinguistics concerning “language as a social and
cultural phenomenon” (Trudgill, 1983, p. 32) provides an approach to show an

increasingly diverse society.

Translation operates as a site where various languages and cultures interact,
as well as a creative force capable of enabling linguistic and cultural changes
and renewals (Rizzo, 2008). Translation studies are at the “interface” of other
disciplines (Duarte et al., 2006)—including literary and cultural studies, history,
and sociology. Cronin (2013) argues that our present age should be termed
the “translation age,” as translation offers a lens through which to view the
transformation of communication in rapidly evolving societies. Therefore,
translation plays a role in reflecting cultures and society. However, “there have
not been many systematic attempts to develop a sociolinguistic theory of
translation, or to engage with the field of translation studies” (Angermeyer,
2022, p. 3). The application of sociolinguistics in translation has the potential

to reveal the sociocultural conditions through translation.

Translation involves mediating an existing message through moving
backwards and forwards between source and target (House, 2014). The
definition of translation is expanded in a trans-disciplinary fashion in a
multicultural society, especially in cosmopolitan cities. Translation refers to not

only the traditionally shift between source language and target language at the



linguistic level, but also means the creation of a linguistic “contact zone” where
“disparate cultures meet, clash, and grapple with each other” (Pratt, 1992, p.
4). Translation exemplifies “the subtle relations of a variety of languages or
language variants that vie to express the supposed same message” (Song,
2021, p. 3). To conclude, rather than traditional linguistic shift, translation is
becoming a third culture allowing the diverse languages’ comparisons and

melting.

The expansion of translation has influenced translation professionalisation as
“the boundary between the professional translator and the amateur is no
longer clear” in the translation (O’hagan, 2009, p. 115). Bilingual and
multilingual people could also translate in order to satisfy their communicative
needs. Communication across languages can sometimes occur outside the
setting of professional translation. It can be facilitated by voluntary, unpaid
translations. With technological progress and the resulting explosion in
communication, translation activity has expanded beyond its traditional scope.
New and growing forms of community translation operate outside the
professional realm. Non-professional translation emerges afterwards, and
substantial differences exist between the two kinds of translations. Non-
professional translation also refers to amateur, natural, language brokering,
ad hoc, informal, and unprofessional translation. According to Antonini et al.
(2017), the features of non-professional translators are: not having specific
training in translation, being bilingual (or knowing the language pairs for the
translation), not being recruited for the work as it is done voluntarily, not being

paid for the work, and finally not following any specific code of ethics or set of



standards of practice.

As opposed to professional translation, the non-professional practices are
generally “characterized by the translator’'s lack of guidelines and
remuneration, resulting in translations that do not conform to professional
standards” (Leksawat, 2022, p. 117). The professional translation is often
followed by the guidelines of government. The translation projects are often
authorised by the government, and these translations are carried out by
professional translators. Of particular note is that “non-professional” is different
from “unprofessional,” which focuses more on quality assessment, while “non-
professional” tends to “refer non-judgmentally to the fact that a given
profession or activity is carried out by laypeople, i.e. people who are not
qualified in that profession” (Antonini et al., 2017, p. 6). “In the face of rapidly
changing and expanding communication demands, the prevalence of non-
professional translation across a wide variety of settings can no longer be

ignored” (Gémez, 2020, p. 200).

Throughout history, non-professional translators and interpreters have been
crucial in promoting trade, business, cultural, and religious exchanges (Pym,
2014). However, in a few areas where less official intervention is exercised,
the linguistic reality has received relatively scant attention (Shang & Zhao,
2017). These less official translations are no doubt the non-professional
practices that also need to be paid attention to. In reality, non-professional
translations are visible in many aspects. These aspects are seen in non-

professional subtitles or fan subtitles (Orrego-Carmona, 2016), crowdsourced



translation (Mesipuu, 2012), translation landscape in public signs (Lees, 2021),
and food-related advertisements or menus (Pouget, 1999) etc. While the focus
concerns more on translation quality compared to professional translations
and receptions of audiences, a sociolinguistic analysis is also necessary for

these non-professional translations.

1.1.2 Food, Translation and Culture

Cultures can be defined at global, national, and regional levels and can be
characterised by multiple dimensions such as age, gender, religion, education,
and socioeconomic status (Ojalehto & Medin, 2015). These dimensions help
identify the similarities and differences based on the particular cultural
background. Global, national, and regional cultures provide the definition of
culture from either a spatial or geographical perspective. Place-bound taste is
not homogenous; rather, it has a characteristic of regional direction. This
highlights the significance of place or area in relation to food (Avieli, 2005). As
a result, considering place might highlight the geographic connections
between place and culinary speciality. These place-bound foods, or foods
bearing the name of their place of origin in them, highlight the cultural vestiges
of the food and their links to particular cooking or eating practices. Food and
place are linked in this mobile age, creating a sense of affiliation or territory
that is felt upon consuming a certain meal (Lin & Waley, 2022). Thus, place
identity and food are closely interrelated; place stands for both a geographical

concept and a sense of belonging in foods.



Food is an illuminating case of culture, as it is not only the cornerstone of life
and indispensable for our health and well-being, but is also considered “a way

of decoding the unconscious attitude of a society” (Niitzenadel & Trentmann,

2008, p. 1). Daily food consumption could help in revealing the mystery of a
particular society. The role food plays is expanding to “a system of
communication, a body of images, a protocol of usages, situations, and
behaviour” (Barthes, 2013, p. 24). These are all the reflections of cultural
aspects through eating habits or a series of representations of foods. In sum,
food means more than simple nourishment; it was a means of connecting

communities, furthering culture, and maintaining resilience (Erttirk, 2022).

Therefore, food has potential connections with community, society, and culture.

Food is omnipresent in translation studies—from literature to society—thus

signifying its immense cultural value since cultures and societies are built upon
food (Keeling & Pollard, 2009). Food-related items are often culture-specific
and can therefore be regarded as a potential source of translation problems
(Marco, 2019). Translation related to food-related texts has been regarded as
an interesting topic since food-related texts are connected with social life and
history. Thus, food translation has become an important site for examining the
issues of language, translation and cultures. However, food terminology
translation has been considered a peripheral area of professional translation

and thus “not worthy of analysis” and/or academic attention (De Marco,
2015, p. 2). This reveals that food translation is still a dark zone, as translation
scholars “have so far tended to neglect, ignore or overlook the conceptual
connections and familiarities between food and language in different societies

6



and cultures” (Chiaro & Rossato, 2015, p. 241). The literature evidence
indicates that “less than one percent of academic translation-based articles
are food-related” (Li et al.,, 2022, p. 202). This could reveal that food

translation is a potentially valuable but under-researched area. There is a

growing need to assess the food, given “the omnipresence of food and eating

in every domain of life, and [...] a growing need for the translation of texts

related to food” (Chiaro & Rossato, 2015, p. 242).

The change of lifestyle and rapid pace of life in modern society have resulted
in more food consuming choices. This reflects that food-related translation is
not confined to literature, governmental files, and subtitles, but also the streets
within the society. Street foods are a nearly universal phenomenon of urban
life seen in many countries (Haryani et al., 2007). Winarno and Allain (1991)
define street food as a wide range of ready-to-eat foods and beverages sold
that are sometimes prepared in public places —notably on streets. It is
generally sold in single-serve portions, contrary to restaurants; this is because
it is prepared and sold by street vendors at a specific point of sale in a public
place or by mobile vendors only on special occasions such as village trade
fairs, festivals, or open-air concerts (Alfiero et al., 2019). Recently, some of
the vending place has been reorganised “from street hawkers to hawker

centres” (Huat, 2015, p. 36), which has removed the “street” element out

of street food due to the hawkers now being stationary.



Even though street foods are a nearly universal phenomenon of urban life in
many countries, they are often ignored in food language related studies. The
reasons why they are often overlooked might be because the locations of
street food vending are usually installed in designated market areas or semi-
permanent sites in less-developed regions (Henderson et al., 2012), and due
to this industry being often offered to persons with little education and training
(Latham, 1997). The seemingly casual environment tends to lead to food
safety issues and low education concerns. However, there are two reasons
why street food should be taken into consideration when concerning language
studies. First, today, street food is found all over the world. The communication
for eating street food is more and more frequent since street food is consumed
daily by 2.5 billion people worldwide (Morano et al., 2018). The prevalent trend
for street food globally manifests that street food has become a universal
phenomenon that brings peoples and communities closer, thus connecting
each other through communication. Besides, the role of street food is
increasingly growing nowadays. Street food has been gentrified and elevated
to the realms of haute cuisine (Chiaro & Rossato, 2015). This means that
although street food originates from the less-developed streets with lower
price, it has the potential to climb into the larger world stage and attain global

attention.

This is especially significant in Southeast Asia where street food is a traditional
practice embedded in its cultures and relied upon as a supplier of food, jobs,
and income in many places (Henderson, 2019). The street food vending legally

in Malaysia can date back to the Hawkers By-Law in 1979 that was enacted



by City Hall, a local authority in charge of food vending in Kuala Lumpur. This
was subsequently replaced by the Licensing of Hawkers and Stalls By-Law of
1989 (George, 1991). Nowadays, Malaysia is hailed for its street food, which
is regarded as a food paradise by tourists and consumers alike. The open-air

food markets are commonly known as “hawker stalls,” which are an

arguably distinctive element of Malaysian culinary tradition (Jalis et al., 2009).
Street food in Malaysia has already garnered much attention and fame around
the world. Street food tours in Penang (a state of Malaysia) is included into the

city’ stop attractions on Trip Advisor (Greenspan, 2018). Therefore, street

food in Malaysia has the potential to become a translation text to link food,

translation, and culture.

1.1.3 Sociolinguistic Context in Malaysia

Malaysia is a federal constitutional monarchy located between Thailand in the
north and Indonesia in the south. Malaysia is divided into two geographical
areas: West Malaysia, which is located on the Malay Peninsula south of
Thailand, and East Malaysia, which is located in the northern part of the island
of Borneo. East Malaysia consists of two states: Sarawak, with Kuching as the
administrative capital, and Sabah, with Kota Kinabalu as the administrative
capital. Malaysia comprises 13 states and three federal territories (Kuala
Lumpur, Labuan, and Putrajaya) with roughly 32.7 million inhabitants as of
2022. Malaysia has a pre-independence history of Dutch, British and
Japanese colonization (Asmah, 1992), and is presently composed of three

major ethnic groups: Malay, Chinese, and Indian. Its population consists



mainly of Malays and other Bumiputras! (69.9%), Chinese (22.8%), Indians
(6.6%), and others (0.7%), together with small populations of Indonesians,

Nepalis, Filipinos, and Europeans (Statista, 2023).

Malaysia is a country with rich linguistic diversity. It is estimated that
approximately 134 languages are spoken in Malaysia (Simons & Fennig,
2018). The principle languages in West Malaysia are Malay, English, varieties
of Chinese (Mandarin, Cantonese, Hakka, Hokkien, and others), and Indian
languages (Tamil, Punjabi, Malayalam, and others). In addition, there are
dozens of minority languages spoken all over the country on the peninsula, as
well as on the island of Borneo, where the two states of Sabah and Sarawak
are located. In East Malaysia where Sabah and Sarawak lie, indigenous
languages such as Kadazan-Dusun, Bidayuh, Kelabit, Bajau, and Iban are
also commonly spoken (Ghazali, 2010). Malaysia is a heterogeneous society
consisting of many communities, each with their own typical cultures and
language varieties. As described by a metaphor as “rojak,” a mixed fruit-and-
vegetable salad, the jumble of languages spoken in Malaysia is obvious (Tay,
2020). For example, two Hakka speakers may speak Hakka, but also switch
to English, Malay, Bahasa Pasar?, or any other languages in which they are
familiar with. This “language salad” illuminates the notion that the languages

spoken in Malaysia are therefore a hotchpotch—including Malay, Chinese,

! The native aborigines, such as Ibans and Kadazans. The term “bumiputra” (sons of the soil)
refers to the ethnic groups considered to be the original inhabitants of Malaysia. These include
the various Dayak tribal groups of Borneo and the aboriginals of the peninsula, known as
Orang Asli, plus other smaller groups (Coluzzi, 2022).

2Bahasa Pasar, a market language or colloquial Malay, refers to a simplified Malay which is
used by non-Malays in daily communication (Vollmann & Soon, 2020).
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Tamil, and other languages.

There are two legal documents that address language issues in Malaysia. The
first one is the 1957 Federal Constitution of Malaysia, which defines the status
of Malay as the national language of Malaysia. The second one is the
Language Act of 1967, which proclaims that Malay is the national language
and sole official language in Malaysia. As instituted in Article 152 of the
Federal Constitution of Malaysia, Bahasa Melayu is the country’s sole national
and official language, and is used as the language of administration, education,
and the law courts; meanwhile, English, the former colonial language, acts as
the unofficial language and is taught in schools and extensively used in many
commercial sectors. The Federal Constitution also provides language rights
for non-Malay ethnic groups, and thus, Mandarin Chinese and Tamil are taught
in schools; the former is regarded as an ethnic language for the Chinese
community, while the latter is for the Indian community. In addition, both the
Chinese and Indian communities retain their community languages for social
interactions. The Chinese speak Hokkien, Hakka, Cantonese, Hainan, and
Teochew, while the Indians use Tamil, Hindi, Telugu, Malayalam, and Punjabi.
Chinese and Tamil schools have been playing important roles in maintaining
the Chinese and Tamil languages (Sam & Wang, 2011). Mandarin Chinese
was used as the main medium of instruction in Chinese-medium primary
schools while for the Indians, Tamil was taught in Tamil-medium primary

schools (Gill, 2014).
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Though the Federal Constitution mandates Bahasa Melayu as the country’s
sole official and national language regarding language policy, as a
contemporary linguistically diverse nation, there are no laws or sanctions
against other languages being used (Ong & Troyer, 2022). This multilingual
society reveals that language rights are given to all ethnic groups—including
the Chinese—to speak their own dialects and mother tongues (Ong, 2020).
Traditionally, the Chinese community is organised mainly along dialect and
kinship lines (Ramsey, 1987). Albury (2017) showed that the Chinese
community have brought a plethora of heritage languages 2 —including
Cantonese, Hokkien“, Hakka, and Foochow—into Malaysia. Within the
Chinese community in Malaysia, many at present are shifting from speaking
their community languages to the language of wider communication (Mandarin
Chinese) due to the influences of globalisation, job opportunities, and the rise
of China in the economic world (Wang, 2016). Carsten (2005) stated that
“Mandarin is considered the language of education and officialdom, suitable
for more formal occasions, but not the language of chatting with friends or
closing a business deal” (p. 226). These indications show that both Mandarin
Chinese and Chinese dialects co-existed within Chinese Malaysian society.

These Chinese Malaysians maintain Chinese dialects for many generations,

3 The term “heritage language” refers to “the language associated with one’s cultural
background and it may or may not be spoken in the home” (Cho et al., 1997, p. 106). In this
study, Chinese heritage languages are those Chinese dialects.

4 The Hokkiens and Teochews originated from virtually the same geographic area in China
and the languages they spoke were mutually comprehensible, being two sub-varieties of the
Southern Min dialectal group (Li, Saravanan, & Ng, 1997, p. 371). Although the dialects of
Hokkien and Teochew are nearly the same in spellings, the tone of Teochew is heavier than
that of Hokkien. Therefore, the dialects of Hokkien and Teochew are considered similar
(Interview). Both Cantonese and Teochew foods are established ethnic foodways of
Guangdong province, the southern region of China in the Pearl River Delta. The former, taking
the capital city Guangzhou as the center, is renowned for Cantonese style dim sum and clay
pot braising dishes (bou zai). The latter is more prevalent in harbour villages, where seafood
is more accessible (Wang, 2022).
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and the dialects and Chinese characters are commonly used in family,
community, or vending domains. In a case of shop names in Coluzzi’s (2020)
study, as far as Chinese is concerned, it is normally written in Chinese
characters; however, the names are often Romanised partly to highlight the
ethnic origin of the shop owner, which is in most cases Cantonese or Hokkien.

Chinese characters and Romanized forms are often used as Chinese markers.

The studies of Mandarin Chinese and Chinese dialects in Malaysia have
aroused much attention. The focus of these studies includes Mandarin
(Carstens, 2018; Wang, 2015) and Chinese dialects, in which examples of
Chinese dialects are Cantonese, Foochow (Ong & Ting, 2022; Ting & Ting,
2021), Hakka (Wang, 2017; Ting, 2018; Ting & Hoo, 2022; Vollman & Soon,
2020), Heng Hua, Hokkien (Ting & Teng, 2021), and Teochew (Wang, 2016).
These studies show that Mandarin Chinese and Chinese dialects in Malaysia

are an ongoing focus.

This language status in the ethnic Chinese community in Malaysia is related
to the language in China due to immigration history. Mainland China has a
highly heterogeneous linguistic context, and the Chinese language has at least
“2,000 more or less distinct dialects or subdialects” used among the Han
Chinese (Li, 2006, p. 150). There is a general consensus among Chinese
linguists that Chinese varieties fall into seven main dialect groups, each with

its own subdialects: (1) Mandarin (4t77 77 & Bei fang fang yan, which is spoken

in northern, northwestern, and southwestern parts of China); Mandarin

Chinese is a standardised variety of Bei fang hua, which it takes as its
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phonology, and uses standardised Chinese characters as its orthography; (2)

Wu (%iE, Wu yu, which is spoken mainly in Shanghai and the southeastern
provinces of Jiangsu and Zhejiang); (3) Yue (%1% Yue yu, which is spoken
mainly in the southern provinces of Guangdong and Guangxi); (4) Min ([&E,

Minyu, which is spoken mainly in Fujian province—in Taiwan and Southeast
Asia, Min is commonly known as Hokkien); (5) Xiang (i, Xiang yu, which is
spoken in Hunan province); (6) Gan (%%1&, Gan yu, which is spoken in Jiangxi
province), and (7) Kejia (Hakka) (& % i, Ke jia hua®, which is mainly found in
small enclaves in different provinces in southern China—notably Guangdong,
Guangxi, Fujian, and Sichuan). The language groups in China reveal the
linguistic and cultural diversity due to these sub-languages and sub-cultures.
Among the various linguistic groups, the Min (Hokkien), Yue (Cantonese), and
Kejia (Hakka) speaking communities are the most numerous in Malaysia (Platt,
1977). The food language is also part of language use in Chinese Malaysian
society, where Mandarin Chinese and Chinese dialects are commonly used
and sometimes they are mixed in use. Thus, it poses challenges to identify the
elements in food names. Besides, the dialects used also bring about the
cultural speciality of certain groups. Thus, it is also necessary to consider

dialect-based influence in translation techniques.

1.1.4 Street Food Translation in Malaysia

This research focuses on the translation of street food in Malaysia. Unlike the

5 Spoken by Hakka people, “guest people” mostly in southern China (Chen, 1999; Coblin,
2000).
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majority of previous research, this one does not assess the quality of the
translation or offer recommendations for improving it at the end. The purpose
of this research is to offer an additional cultural perspective on the intricacies
involved in translating street foods in Malaysia. As Schaffner (2012) pointed
out, modern translation studies are no longer concerned with examining

whether a translation has been ‘faithful’ to a source text. Instead, the focus
iIs on social, cultural, and communicative practices —on the relationship

between translation behaviour and sociocultural factors. This study attempts
to focus on the translation of street food eaten by Chinese Malaysians in

Malaysia—specifically, the street food names of translation since “names by

themselves are typical instances of language use in society” (Ang & Lam, 2015,
p. 1). The street foods in this study refers to those eaten by Chinese
Malaysians in Chinese communities and Chinese hawker centers. Modern
sociolinguistics, at its heart, views “the language used by ordinary people in
their everyday affairs” (Labov, 1972, p. 69) as its primary object of study.
Drawing on a sociolinguistic approach, this study focuses on three aspects;
cultural elements in street food names, translation techniques for the identified
cultural elements, and the reflection of cultures in translation versions. It is
hoped to have deep insights into the translations for street food names and
the specialty of Malaysia. In this sense, this study is actually an
interdisciplinary research in which translation, sociolinguistics, and cultural

studies are all included.

There are two aspects that need to be explained. First, the translation is from

Chinese to English. Chinese language (‘£1&Hua yu) in this study refers to
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Mandarin Chinese and Chinese dialects. Though Chinese language in
Malaysia is a branch of global Chinese, it should be noted that Chinese

language in Malaysia is not always the same as Chinese language in China—

which is in the process of inheritance and development. As Wang (2019)
stated, the Mandarin Chinese spoken by Chinese Malaysians is a localised
variety of Mandarin with a heavy influence from Cantonese, Hokkien, and

other Chinese dialects. Similarly, Chinese people (% AHua Ren) in this
study—different from a geographical concept related to China—refer more to

the ethnic Chinese group in Malaysia.

Second, the English seen in this study may not be standard English, but
instead its Romanised form; this is because the translations are done by non-
professional street food vendors. The community languages are often spoken
within ethnic Chinese groups for existence continuation purposes. It is often
the case that these community languages are nonstandard and have no
orthographic system for written development (Ong & Said, 2021). Bolton (2010)
pointed out that multilingual users of English are “typically always adaptable,
always pragmatic, and always ready to adjust to new economic opportunities
and lifestyles” (p. 465). It reflects that the use of English among them is
sometimes creative and different from standard English. Thus, the target
languages in the translations seen in this study may be standard English, non-
standard English, and other Romanised languages. As Vollmann and Soon
(2020) note, standard English, as taught in schools, is also adapted by
speakers in a localised version, a new dialect or even semi-creole (a mix of

languages)—a vernacular sometimes called ‘Manglish’ (Malaysian English).
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There is no doubt that non-standards are varieties of English, though they lack
the prestige of the standard varieties (Crystal, 2002). In other studies, given
that the Roman alphabet in Singapore is primarily associated with the English

language, Romanisation can be seen as Englishisation (St. André, 2006). In a

similar vein, Wang and Xu (2018) noted that if a Chinese shop name in the
Roman alphabet is embedded in the text of English or Malay, it is regarded as

either English or Malay.

The complexity of this study is twofold. First, it is the complexity of examining
translation technigues due to non-fixed translation by non-professional food
vendors. Different techniques may be used in a name. Therefore, the category
of translation techniques is sometimes based on the cultural elements. In

some cases, it is based on the whole name of the street food.

Second, the different cultures and subcultures reflected in the translation
through the geographical names and the pronunciation based on Chinese
dialects are also a challenge. Some from the older generation have also
shifted to speaking Mandarin Chinese with their grandchildren in order to
ensure they are able to communicate in both home and family domains (Wang,
2017). Besides, people in Malaysia can mostly speak several languages and
the languages or dialects they speak may be a fusion due to the language
contact. The fact that most speech communities are to some extent socially
and linguistically heterogeneous is a complexity that makes research far more
difficult to any linguist wishing to describe a particular variety (Trudgill, 1983).

This identification process requires both long-term and multiple verification. In
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some cases, there is no clear boundary between one Chinese dialect and

another.

1.2 Problem Statement

The translation of food menus is regarded as one of the best solutions to both
increase the chance of a clients’ choice in restaurant and the efficiency for
restaurant owners themselves (AmirDabbaghian, 2014). The translation of
foods, menu, or names, is a complement to clarifying the foods and serves as
an attractive measure for broadening the scope of customers at home and
abroad. Thus, an acceptable translation of foods is necessary for the
restaurants and destinations. This acceptable translation is often target-
oriented to promote cross-cultural communication. If the menu is not translated
into a tourist's own language, the consequences can range from simple
laughter to undesirable nasty misunderstandings, religious, and even health
issues (such as allergies), which can have (and do) have a damaging effect—
not only for the restaurant, but also for tourist destination allure and even the
local economy (Fuentes-Luque, 2017). It seems that a unified target-oriented

translation is used as a guide and has reached a consensus in food translation.

However, the diverse translations are often seen in different fields. For
example, in relation to the translation of proper names, Chan (2018) argued
that the Chinese translation of proper names has varied in both the Mainland
and Hong Kong due to several historical reasons and differences in

transliteration. In one of his cases, Australia is translated as ¥ XF1V Ao Da

Li Ya in the mainland and il Ao Zhou in Hong Kong. This shows that the
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translation is not consistent in these two communities. From Chan’s (2018)
study, translations in the mainland are standardised and systematic, while
those in Hong Kong are more flexible. As for brand names, the four
approaches to translating from Chinese to English—Pinyin, literal translation,
transliteration and coinage—resulted in different translations (He & Xiao,

2003).

These studies relate to the translation of names, including brand names and
place names. They note that translations vary for one or a group of particular
names. These issues arising from the studies on the translation of names raise
aresearch problem as these different translation practices show that there are
no fixed standards for translation. Negatively, these different translations for
names might lead to conflict. In the case of Tong (2018), a small group of
angry adults in Hong Kong took to the streets to protest the treatment of a
cartoon character. They decided to unify the different Chinese translations of
the beloved Pikachu—the iconic mascot member of the ‘Pokémon’ franchise—

according to the Mandarin transliteration.

The challenge of inconsistency is not only evident in the translation of the

above names, but also in the translation related to food names. For example,
in Li's (2019) example, iK% 5 & (Mapo tofu) has been translated to “Mapo

Tofu (Sautéed Tofu in Hot and Spicy Sauce),” “Ma-Po Tofu (Ground pork and
chunks of tofu in spicy bean paste),” and “Ma Po Tofu.” Li et al.’s (2022)

example showed that “mince pies” have been variously translated as “F4HF”

(pork steak), A2 & (steamed buns), RI#f (meat pies), IR &P (mince fillings
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pies), and 6 (fillings pies).

Specifically to food translation in Malaysia, in policy, the Malaysian
government does not provide requirement for food translation, which means
that the translation practice is the individual behaviour of each vendor or group.

In a practical situation, as an example showed, a food name ;4% chao guo

tiao (a stir-fried rice noodle food) has been variously translated to “Char Kuey
Teow” (in Hokkien/Teochew), “Chao Kuey Teow” (in Cantonese), “Chao Guo
Tiao” (Chinese Pinyin), “Kuetiau Goreng” (Institute of Language and Literature)
and “Kuey Teow Goreng” (Department of Statistics Malaysia). This diverse
phenomenon in food names reflects the language fusions of Romanised forms
in a Malaysian context. This results in the translations not being able to
coordinate and unify with each other—leading people to not know what to do
and not knowing which official names to listen to (Li, 2021). Consequently,
diverse translation versions in foodscape may lead to the misunderstandings
as the foreigners may believe it a poor translation and cannot identify the food

itself. Thus, it can affect tourism and local businesses in Malaysia.

There are three aspects for this problem. The first is the components of the
cultural elements in the original text. There are different naming methods for
the same food in accordance with that terminological problems stem from
different ways of naming (Marco, 2019). For example, different Chinese-
speaking regions have different naming methods for butter: 35# Huang You

(yellow grease) in mainland China, 47 Niu You (cow grease) in Hong Kong,

and @4 Nai You (milk grease) in Taiwan (Yue, 2014). In a Singaporean case,
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the naming methods for guava (1 ## fan shi liu) and pineapple (¥ huang
li), differ from those used in Taiwan (%4 ba le and X4 feng li, respectively)

(St. André, 2006). This situation also exists in Chinese society in Malaysia. In

personal names, the family name of [%/f# Chen in Malaysia has different

written forms, Tan in Hokkien and Teochew, Chin in Hakka, Ting or Ding in
Foochow, and Chan or Chun in Cantonese®. This reflects the diversity of the
naming methods and naming methods for cultural elements in source text are

not a unified form.

The second aspect turns to the non-professional translations. Most
translations are required based on certain translation guidelines or theoretical
foundations while non-professional translation on food names makes the
translation techniques full of randomness. Professional translators would be
familiar with different translation techniques and instruments, which is why
some scholars find that professional translators produce better translations as
they master “the techniques of translation, research and documentation” (Lee-
Jahnke, 2005, p. 81). In reality, translating food menus is not often considered
standard work and always is a problematic issue; as Ghafarian et al. (2016)
indicated, menu translations were mostly performed by non-professionals and
could not fill the cultural gap. According to Fuentes-Luque (2017), menu
translation is seldom included in formal translation training programmes;
furthermore, not many translation companies seem to offer menu translation

services from a professional point of view. Thus, the translation of street food

S H1°F-Zhi Hu. /R UEHIBR 24 MR ? Tan, Chan, Chin, Ting? K54 A f) 2k FCAR I 10 4 15 18 1 2
Available at: https://zhuanlan.zhihu.com/p/333394774; My China Roots. Chen Surname
Origins. https://www.mychinaroots.com/surnames/detail?word=%E9%99%88.

21


https://zhuanlan.zhihu.com/p/333394774
https://www.mychinaroots.com/surnames/detail?word=%E9%99%88

names is often conducted by non-professional food vendors or other laymen
who translate the names based on their own realisation and preference. The
lack of professional translation services in Malaysia particularly exacerbates

the problem, as these translations do not follow a standard translation criteria.

Third, the challenges in translating food-related terminology, according to
Gonzalez-Vera (2015), include both linguistic and non-linguistic factors. This
complication stems from the fact that “texts originating from a culturally diverse
society might not be grounded in one particular culture” (Seong & Soon, 2001,
p. 27). Both in source text and target text, the food term formation processes
are not only linguistic and social activities but also cultural activities through
which people from different cultures interact by negotiating and
communicating different beliefs, priorities, and values about food (Li, 2021).
As Nord (2005) argued, in modern multicultural societies, it cannot be
regarded that a town or street represents a single homogeneous culture. For
these vendors or the translation producers, who are mostly Chinese, they are
from different clan origins when being traced back to immigration. They hold
their own language and language variations, which reflects that this Chinese
community is not a pure Mandarin Chinese-speaking society, whereas
languages and dialects of each nation coexist. It is to these potential problems
arising from cultural aspects that are manifested through language. Therefore,
when translating in a multicultural society, it is unsurprising that translators are
faced with the challenge of depicting diverse cultures or sub-cultures. This

emphasizes the significance of culture in both food language and translation.

22



For research material, there is a gap in studies regarding the translation of
street food names specifically. Literature showed that numerous articles
investigated how food item translation has been dealt with, often focusing on
food terms from literary translation (Oster & Molés-Cases, 2016; Moropa, 2018;
Marco, 2019), audiovisual translation (Rossato, 2015), restaurant menus
(Fuentes-Luque, 2017; Ghafarian et al., 2016; Graziano, 2017; Li, 2019),
tourism websites (Sulaiman, 2016), or guidebooks (Reynolds, 2016). This may
be because of the conventionally believed lower status of street food and its
simple locations, limited environment, and potential nutritional issues.
Nevertheless, based on Chiaro and Rossato’s (2015) study, street food has
been gentrified and elevated to the realms of haute cuisine. There is a need
to fill this study gap in regard to street food name translation. The exploration
of street food translations has potential to understand the complexity of food
translation. Because these street food names are translated based on the
vendors’ perceptions without any uniform guidelines. Thus, these grassroot

translations could provide diverse translations by vendors.

As for the available literature, scholars often identified the cultural elements in
food names through the nomenclature. For example, Ng et al’s (2015)
category of food nomenclature proposed five main elements: ingredients,
cooking methods, food attributes, commemorative aspects, and good names.
However, this food nomenclature framework seen in previous studies has not

been applied to street food names.
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During the past decades, scholars proposed translation techniques to tackle
the translation problem of food names or menus. For instance, Marco (2019)
proposed a framework between English and Catalan—which are borrowing,
literal translation, neutralisation, amplification or compression, intracultural
adaptation, intercultural adaptation, and omission. Amenador and Wang (2022)
adopted retention, literal translation, neutralisation (description,
particularisation, and generalisation), amplification or condensation,
intracultural adaptation, substitution, and omission for Chinese text to English.
However, there is less of a one-size-fits-all taxonomy in food translation, and
the existing model has not applied the translation of street food names by non-

professionals.

A few studies on food translation attempts to examine the factors that influence
the translator’s choice of particular techniques (Amenador & Wang, 2022;
Marco, 2019). For example, Marco (2019) identified the factors that influenced
the choice of strategies to include varying degrees of institutionalization,
different levels of granularity, and the source text item that has been
transferred into the target culture—with the correlation between the
translator’s choice of strategy and the factors influencing them as being weak
in most cases. However, no studies specifically focused on the cultural factor
in food translation. This factor arises from the studies on personal names in
Malaysia contexts (cf. Cheng, 2008), which shows that the Malaysian
multicultural environment affects the naming differences. Considering that the
relationship between food, culture, and translation remains under-researched

(Chiaro & Rossato, 2015; Desjardins et al., 2015), this study focused on the
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cultural factor on translation. Considering cultural factor in translation could
reveal the diverse translations from a sociocultural perspective, instead of

standing at the translation equivalence or translation quality.

To date, scholars have recognised the widespread increased interest in food
and gastronomy at a global level. The volume of translated food-related texts
has been hugely amplified (Chiaro & Rossato, 2015; Li, 2019; Rossato, 2015);
this means that food-related items in translation are garnering more and more
attention. However, the complex translation by non-professionals on street
food names and the reflection of culture remains under-researched. The
reasons for this may stem from three aspects. The studies focused either on
fast food or restaurant food and decided to neglect street food. Since street
food has appeared in restaurant menus, it can be believed that street food that
is recognised as restaurant food could be analysed. Besides, the majority of
these studies focused more on translation techniques while a very limited
number of them focused on the connection between food and culture within
translation; this is because the translators mostly tend to make sense of the
food names for the consumers by using techniques and bridging the cultural
gaps. Finally, the phenomenon of the translation of food names has location

constraints due to these translations often being related to social environment.

Therefore, it is necessary to conduct more studies to explore the translation
phenomenon on food names or menus. Such studies can have qualitative
analysis in order to gain a deep insight of the particular food translation

phenomenon. This study adopts a case study (street food names in Malaysia)
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to examine the issue of translation, food, and culture. Accordingly, the cultural
elements in food names are first identified. Furthermore, the translation
techniques will be examined to see how street food names are translated in a
Malaysian setting, even though the translations are based on the ignorance of
the food vendors. Finally, cultural diversity is examined following the
translation techniques to understand how cultural diversity is reflected. By
such knowledge on this issue, this study aims to show that the diverse
translations of street food names in Malaysia are influenced by different
cultures from Malaysia and beyond. A sociolinguistic exploration reveals that
the diverse translations are not translation errors but the reflection of
multicultural society. Thus, it will also provide grounds for other applications of

translation and cultures when translating other type of items in Malaysia.

1.3 Research Objectives

To solve the problem of the inconsistent translation of street food names due
to non-professional translation and its cultural reason, the research objectives
are specifically:

(1) To identify the cultural elements in Chinese street food names in

Malaysia;

(2) To examine the translation techniques on the street food nhames from

Chinese to English in Malaysia;

(3) To explore the reflection of cultural diversity in the translation of street

food names from Chinese to English in Malaysia.
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1.4 Research Questions

Leading with the “what,” “how,” and “why,” this study attempts to answer the
following research questions:

(1) RQ1: What are the cultural elements in Chinese street food names in

Malaysia?

(2) RQ2: How are the cultural elements translated from Chinese to
English in Malaysia?

(3) RQ3: How is cultural diversity reflected in the English translation of

street food names in Malaysia?

The investigation into these questions may present a broad picture of the
translation in Malaysia by non-professionals and unveil the cultural diversity of

various ethnic groups in Malaysian society.

15 Scope of the Study

For the research setting, this study is conducted in Malaysia in order to collect
a sufficient amount of data until data saturation. The focus on Malaysia stems
from the fact that not only is the country hailed for it varied street food, but also
due to its multicultural identity; this provides an abundant supply of diverse
street food and environments for researchers to investigate the translation
situation. This means that data collection is conducted around Malaysia and

is not generalised to other places.

This study, with a sociolinguistic approach, focuses solely on the cultural factor

on translation and not on gender, policy, and other sociolinguistic factors. This
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is because culture is the prominent aspect in sociolinguistics. This social
context or background within a community is more about history and ethnicity,
whose practices fall into the culture category. Furthermore, this study focused
on cultural diversity in translation while not showing cultural loss. Previous
studies have found that non-translation, Chinese Pinyin, and transliteration
techniques could result in cultural loss (cf. De Marco, 2015; Fuentes-Luque,

2017). The cultural loss is out of the scope of this study.

This study focused only on data of the written names of street food whereas
other forms such as pictures and colours are not covered. This restriction is
justified on the basis that many street food names have limited spaces, and
their owners often lack the abilities to create formal menu and sign designs
with attractive pictures. Even some of the written names are written with simple
red lacquer by the owners. It is difficult to treat street food names in this study
in the same vein as restaurant menus with their many expressive forms and
intricacies. Besides, the food name is also a powerful element to represent
culture. Compared to the fancier decorations, such as pictures and colours,
the food name by itself is the original element that is ultimately being sold and
being transferred as a brand culture. Names are known to be a crucial element
for brand communication and are used as the first tool to convey product
information to consumers (Snodin et al., 2017). Thus, confining the study to
just the foods’ written names does not equal the valueless or out-of-date

expression of food.
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Finally, this study focuses on Chinese street food names and their English
translated versions. This is because English has become the primary
international language, or lingua franca, in almost every field of society. In the
Chinese-Malaysian community, the use of English also prevails. Chinese here
refers to the Mandarin language. Mandarin Chinese is often used in the
Chinese community and foods that are eaten by Chinese Malaysians. This
means that street food names written by Chinese with translated English are
included; this even includes the foods written by Chinese but originate from

other countries, such as %% Dong Yan (Tomyam, a family of hot and sour

Thai soups. “Tom’ refers to the boiling process and ‘yam’ means mixed).

1.6 Significance of the Study

In the research field of translation, this study contributes to the non-
professional translation. The phenomenon of non-professional translation has
existed for a long time in people’s daily life. Facing the complex situation of
translation zones, a traditional focus on professionals is no longer sufficient to
address the complexity of real-life situations of translating (Pérez-Gonzélez &
Susam-Saraeva, 2012). Focusing on the non-professional translation provides
a version to view the translation practice. In this study, it is the non-
professional translation that results in the complexity of the translation of street
food names in Malaysia by different levels of bilingual food vendors who are

laymen in the field of translation.

In research material, this study contributes to the food translation studies by

extending food scope and specifically focuses on street food in translation.
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Street food is consumed by many people and is close to people’s daily lives.
Reviewing the literature on street food reveals that there is paucity in previous
studies that focus on translation of street food; thus, introducing street food as
a specific material into translation studies expands the study of the overall food
translation. This study directs attention towards the down-to-earth street food
through the view of translation. Meanwhile, street food from the linguistic and
translational fields is also a new insight for street food. Therefore, the move of

translating street food fills the gap of food translation and street food studies.

In a research context, this study contributes to the understanding of translation
outside the source and target territories for scholars. The different translation
phenomenon in Malaysia provides another landscape, which opens the
perceptions of scholars who are interested in translation and cultural studies.
Most translation studies between Chinese and other languages remain within
the territory of mainland China, Taiwan, or Hong Kong. This study provides
insight for understanding the translation of Chinese street food outside China
(in Chinese Malaysian society). The translation of Chinese street food in
Malaysia is diverse and reflects the regional cultural retention in the
multicultural Malaysian society. This will raise more understanding for

translation studies for Chinese food translation, especially in Asian countries.

This study also contributes to theoretical understandings. Firstly, it provides a
new angle—a sociolinguistic approach—for food translation studies, which
incorporates sociolinguistics and translation. The way for translation with a

sociolinguistic approach lays a solid foundation for the development of
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theorising translation and society together. A sociolinguistic approach to the
analysis of food names means that the social context within which the street
food names have been produced—and its reflection in the language used—
needs to be examined carefully for its significance (Hudson, 1996). Secondly,
it deepens the model of translation techniques. For example, it is found that
the borrowing technique is achieved by not only traditionally Chinese Pinyin,

but also more Chinese dialects.

In practice, street food names represent authentic material in people’s daily
life—understanding these food names has considerable practical value.
Ordering foods based on translated names together with the Chinese names
can be one of the references for understanding the nomenclature, the cooking
styles, or the origins of certain types of foods. Translation version reveals the
cultural diversity, which preserves the cultures of the nation, region, or clans.
Furthermore, this study contributes to the heritage of Chinese dialects. The
extinction of languages may cause serious concerns for sociolinguists and the
general public alike, but the disappearance of regional varieties of languages,
often referred to as ‘dialects,” has not been considered to be as significant
(Schilling-Estes & Wolfram, 1999). As Chinese heritage languages (Ong &
Ting, 2022), “the continuous use of Chinese dialects is linked to showing
appreciation to their ancestors” (Ong, 2020, p. 2). Thus, the study also helps
to preserve and promote cultural heritage by correctly translating names of
foods that have historical significance. Finally, sociolinguistic findings from this
study will shed light on the coexistence and influence of different languages

and dialects in a multicultural environment. Therefore, the findings could
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inform policy development and support more consistent and culturally

appropriate translations in the Malaysian food industry.

1.7 Conceptual Framework

This case study is on the translation of Chinese street food names to English,
followed by the core concepts: cultural diversity, translation techniques, and
cultural elements. Thus the relationship between food language, translation
and culture are reflected. The conceptual framework of this study is

represented below (see Figure 1.1).

Cultural diversity

Translation techniques l’ Cultural elements in
Chinese and English

Figure 1.1: Conceptual Framework

As Figure 1.1 shows, this study centred on the translation of street food names
from Chinese to English. The cultural elements in Chinese street food names
are identified. Cultural diversity as a mediation to some extent affect the
translation techniques. Therefore, in the translation of street food names from
Chinese to English, translation techniques (as ‘how’) play a role in the cultural
elements (as ‘what’) while the cultural diversity (as ‘why’) plays a role in the
choices of translation techniques. Further, the cultural diversity included
Chinese cultures, such as Hokkien, Hakka and Cantonese sub-cultures and

non-Chinese cultures, such as Malay, Japanese, Singapore and European
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cultures.

1.8

Operational Definition

In this section, the definitions of some technical terms are presented. These

definitions will attract the readers and lead to the main issues of this study.

(1)

(2)

(3)

Cultural elements: cultural elements in translation studies have been
variously referred to as cultural references (or referents), culture-
specific items, realia or culturemes (Marco, 2019). Food-related
cultural elements are defined as those food- or drink-related items that
refer to realities that either do not exist as such in the target culture or
reveal significant mismatches across cultures (Marco, 2019). In this
study, cultural elements in street food names refer to those food

names or parts of a food name that are specific in source texts.

Chinese languages: Chinese languages refer to Mandarin Chinese
and Chinese dialects (Li & Duff, 2008). “The dialects of the Chinese
sub-groups are not written languages but the Chinese characters are
the same no matter which variety of spoken Chinese is used” (Ting &
Puah, 2015, p. 118). In this study, standard Chinese is referred to as
Mandarin in Malaysia, Singapore and Canada, and Putonghua in
China. The dialects of Chinese sub-groups include Foochow, Hakka,

Hokkien, Teochew, Hainan, and Cantonese.

Clan: made up of kinship-bound families (Yen, 1981), a clan is a group
formed with a patrilineal blood relationship based on a common
ancestor at its core (Sun, 2005). According to Acs and Dana (2001),
Chinese clan associations possessed the function of affiliation with
one’s dialect group. Chinese clan jetties in Penang have been
integrated into the UNESCO world heritage list (Bideau & Kilani, 2009).
In this study, clan refers to a group that holds the same dialect and

shares the same origin.
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4)

(5)

(6)

(7)

Cultural diversity: Cultural diversity refers to the presence of various
cultural groups with distinct values, traditions, customs, languages,
and lifestyles within a broader community, organisation, or society. In
this study, cultural diversity is reflected through languages, especially
the language markers with geographical names, clan names, and

pronunciations of a specific cultural group.

Dialect: dialect can be viewed as distinctive linguistic features of a
language used by a given group of people within a particular
geographical location to communicate (Petyt, 1980). In China, dialect
written with 75 & fangyan, also called regional speech, is preferable to
refer to any of the Chinese regional language varieties. The term
“Chinese topolect” is used to differentiate mutually unintelligible
regional languages—such as Cantonese, Hokkien, and Hakka—from
Mandarin (Carstens & Ang, 2019). In this study, the term “dialect” is
still used, referring to variants of the Chinese language on the local
level, especially the language varieties from Hakka, Cantonese, and

Hokkien related to the migration of southeastern China.

English: there are major varieties of English (e.g., British, American,
Australian, Indian, etc.) and new varieties of Asian English (e.g.,
China English, Hong Kong English, and Vietnam English). In the
Malaysian context, Standard English is generally equated to Standard
British English (cf. Morais, 2000). However, there is no single named
language without any varieties, and languages and language varieties
are constantly changing as they are used as English (Otheguy et al.,
2015). in this study, English refers to a collective concept that includes

standard and non-standard English or Romanised languages.

Food translation: food translation refers to the translation of food items,
recipes, and textual representations of food events (Cronin, 2015).
The names of foods reflect the daily beliefs and culture of the Chinese
people since the Malaysian Chinese’s ancestors migrated (Ng et al.,
2015). In this study, food translation is confined in items/names of

Chinese street food in Malaysia.
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(8)

(9)

Mandarin: there are different terms—such as Guo Yu (national
language), Han Yu (the language of the Hans), Putonghua (the
common language), and Mandarin—for standard Chinese. This is
sensitive in word choice since there is not only ethnic Chinese but also
indigenous Malays, the Indians, and other ethnic groups. In
multicultural Malaysia (in this study)—it uses Mandarin or Mandarin
Chinese to refer to the standard Chinese.

Non-professional: the term “non-professional” is used for the first time
in relation to interpreting by Knapp-Potthoff and Knapp (1987), who
see a non-professional interpreter as one who “at the same time
functions as a transmitter of the message of Sa and Sg and as a
mediator between conflicting viewpoints, assumptions, and
presuppositions” (Knapp-Potthoff & Knapp, 1987, p. 183). In this study,
non-professional translation refers to the translation carried out by
“individuals not only without formal training in linguistic mediation but
also working for free” (Pérez-Gonzalez & Susam-Saraeva, 2012, p.
151).

(10) Street food: street food is widely defined as ready-to-eat foods and

beverages prepared and/or sold by vendors or hawkers—especially
in the streets and other similar places by the Food and Agriculture
Organization (FAO) of the United Nations (FAO, 2017), and sold on
the street proper—from trucks and in small brick-and-mortar
storefronts (Parasecoli, 2021). In this study, street foods specifically
refer to the foods sold by individual vendors or hawkers in the streets
or hawker centres; street food here refers to food eaten by Chinese
Malaysians whereas the vendors might not be Chinese people and
the foods may not be of Chinese origins such as Udon Noodle

(Japanese stir fried noodles).

(11) Translation technique: translation techniques are “procedures to

analyse and classify how translation equivalence works” (Molina &
Hurtado, 2002, p. 509). In comparison, translation strategy consists in

“the procedures (conscious or unconscious, verbal or nonverbal) used
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by the translator to solve problems that emerge when carrying out the
translation process with a particular objective in mind” (p. 508). In this
study, the translation technique is different from strategy mainly in
scope and its unconscious action due to the non-professional nature
Is in reference to a concrete strategy to look into how street food
written in Chinese is translated into English.

(12) Transliteration: transliteration refers to the culture-specific items that
are translated by its closest corresponding target language sound—it
can also be referred to as phonetic translation (Liang, 2016). In this
study, transliteration was used in parallel to natural borrowing.
Besides standard Chinese Pinyin, transliteration means that Chinese
dialects, such as Hokkien and Cantonese, are written using
Romanised alphabets according to their respective pronunciation
(Said & Ong, 2019b).

1.9 Structure of the Thesis

This study consists of five chapters, which are as follows. Chapter One
introduces the background—uwith respect to sociolinguistics and translation,
food translation, and culture—in a sociolinguistic context in Malaysia.
Furthermore, it states the research problem, as well as the research objectives
and questions. It also points out the scope, highlights the significance of the
study, covers the conceptual framework, and lists the study’s limitations.

Finally, the definition of key terms is presented.

Chapter Two contains the literature review of existing studies of street food
and non-professional translation. Then, it reviews the food names from
nomenclature and translation techniques, and cultural diversity in language

studies that are in line with the three presented research questions. It also
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reviews the theoretical foundation and research methods on the translation of
food names. After reviewing the sociolinguistic approach in translation, the

theoretical framework is constructed.

Chapter Three discusses the research design, sample, data collection, and
data analysis pertaining to the research questions. The research design shows
the nature of the study and research approaches. The sample illustrates the
sample type, sampling method, and sample size. The data collection stage
shows the collection procedures. The data analysis is divided into three parts
according to the three research questions. Lastly, trustworthiness of the

research, pilot study, and ethical considerations are shown.

Chapter Four presents the results of the study—interwoven with discussion of
the data in relation to the research questions. This chapter identifies the
cultural elements in nomenclature of street food names, explores the
translation techniques used in cultural elements, and examines how diverse

cultures are reflected through translation techniques.

Finally, Chapter Five offers the conclusion of the study by outlining the major
findings, implications, contributions, and recommendations for further studies.
The major findings will respond to the diversity problem stated in Chapter One.
The implications are given from aspects of translation studies, cultural studies,
Chinese studies, and pedagogy. The contributions are proposed, both in
theoretical and practical aspects. Lastly, recommendations are shown to

enlarge this research.
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1.10 Conclusion of the Chapter

Chapter One serves as an introduction to the current study. A broad picture is
drawn in the background, showing sociolinguistics and translation and leading
to street food translation in Malaysia. Three concepts—cultural elements,
translation techniques, and cultural diversity—are introduced as the focus of
this current study. The scope, significance, and limitations are also
demonstrated to fulfil the introduction. In the next chapter, previous studies

related to the focus of the current study will be elaborated on.

38



REFERENCES

Ab Karim, S., & Chi, C. G. Q. (2010). Culinary tourism as a destination
attraction: An empirical examination of destinations’ food
image. Journal of hospitality marketing & management, 19(6), 531-555.
https://doi.org/10.1080/19368623.2010.493064

Abrahale, K., Sousa, S., Albuquerque, G., Padréo, P., & Lunet, N. (2019).
Street food research worldwide: a scoping review. Journal of Human
Nutrition and Dietetics, 32(2), 152-174. https://doi.org/10.1111/
jhn.12604

Acs, Z. J.,, & Dana, L. P. (2001). Contrasting two models of wealth
redistribution. Small Business Economics, 16, 63-74. https://doi.org/10.
1023/A:1011128000647

Al-Agha, B. (2006). The translation of fast-food advertising texts from English
to Arabic. (Unpublished M.A Thesis). University of South Africa, South
Africa.

Albuquerque, G., Morais, I., Gelormini, M., Casal, S., Damasceno, A., Pinho,
O., ... & Padréao, P. (2019). Street food in Dushanbe, Tajikistan:
Availability and nutritional value. British journal of nutrition, 122(9),
1052-1061. https://doi.org/10.1017/S0007114519001892

Albury, N. J. (2017). Mother tongues and languaging in Malaysia: Critical
linguistics under critical examination. Language in Society, 46(4), 567-
589. https://doi.org/10.1017/S0047404517000239

Albury, N. J. (2021). Linguistic landscape and metalinguistic talk about societal
multilingualism. International Journal of Bilingual Education and
Bilingualism, 24(2), 207-223. https://doi.org/10.1080/13670050.2018.
1452894

Alfiero, S., Bonadonna, A., Cane, M., & Lo Giudice, A. (2019). Street food: A
tool for promoting tradition, territory, and tourism. Tourism
analysis, 24(3), 305-314. https://doi.org/10.3727/108354219X155118
64843858

Al-Kharabsheh, A., Al-Azzam, B., & Obeidat, M. M. (2008). Lost in translation:
Shop signs in Jordan. Meta, 53(3), 717-727. https://doi.org/10.7202/
019255ar

Al-Rushaidi, S. M. S., & Ali, H. I. H. (2017). Translating food menus from
English into Arabic: Linguistic and cultural dilemmas. Arab World
English Journal, 1(1), 201-212. http://dx.doi.org/10.24093/aweijtls/
vollnol.14

Amenador, K. B., & Wang, Z. (2022). The translation of culture-specific items
(CSls) in Chinese-English food menu corpus: A study of strategies and

185



factors. Sage Open, 12(2),1-17. https://doi.org/10.1177/2158244022
1096649

AmirDabbaghian, A. (2014). Translation and tourism: A cross cultural
communication and the art of translating menus. Journal of Basic and
Applied Scientific Research, 4(4), 11-19. http://eprints.um.edu.my/id/
eprint/20250

Ang, L. H., & Lam, K. C. (2015). What's in a name?-A sneak peek into
Malaysian Chinese culture through the naming methods of eating
houses. Journal of Arts & Language Studies, 1(1), 1-7.

Ang, L. H., Ng. M. L., and Lam, K. C. (2016). I f¢ PG IV f A 45 B 32 42 45 ¥y Al 5
% (The linguistic structure and implication of Chinese Malaysian

wedding dish names). Overseas Chinese Journal of Bagui, 114(2), 28-
33+39.

Angelelli, C. V. (2009). Using a rubric to assess translation ability. In C.
Angelelli & H. Jacobson (Eds.), Testing and assessment in translation
and interpreting studies. ATA Scholarly Monographs Series (pp. 13-47).
John Benjamins.

Angelelli, C. V. (2012). The sociological turn in translation and interpreting
studies. Translation and Interpreting  Studies, 7(2), 125-128.
https://doi.org/10.1075/tis.7.2.01int

Angermeyer, P. S. (2022). Translation as discrimination: Sociolinguistics and
inequality in multilingual institutional contexts. Language in Society, 1-
23. https://doi.org/10.1017/S0047404522000422

Antonini, R., Cirillo, L., Rossato, L., & Torresi, I. (2017) (Eds.). Non-
professional interpreting and translation: State of the art and future of
an emerging field of research. John Benjamins.

Asmah, H. O. (1992). The linguistic scenery in Malaysia. Dewan Bahasa dan
Pustaka.

Avieli, N. (2005). Roasted pigs and bao dumplings: Festive food and imagined
transnational identity in Chinese-Vietnamese festivals. Asia Pacific
Viewpoint, 46(3), 281-293. https://doi.org/10.1111/j.1467-8373.2005.
00284.x

Barthes, R. (2013). Toward a psychosociology of contemporary food
consumption. In C. Counihan, and P. Van Esterik (Eds.), Food and
culture (pp. 23-30). Routledge.

Batibo, H. (2015). The prevalence of cultural diversity in a multilingual
situation: The case of age and gender dimensions in the Shisukuma

and Kiswahili greeting rituals. Journal of Multicultural
Discourses, 10(1), 100-111. https://doi.org/10.1080/17447143.2014.
993398

186



Baynham, M., & Lee, T. K. (2019). Translation and translanguaging.
Routledge.

Belk, Z., Kahn, L. O., Szendréi, K. E., & Yampolskaya, S. (2022). Translating
COVID-19 information into Yiddish for the UK Hasidic
community. Linguistics Vanguard, 1-8. https://doi.org/10.1515/lingvan-
2020-0149

Bell, R. T. (1991). Translation and Translating. Longman.

Bellia, C., Pilato, M., & Seraphin, H. (2016). Street food and food safety: A
driver for tourism?. Calitatea, 17(S1), 20-27.

Bideau, F. G., & Kilani, M. (2009). Chinese clan jetties of Penang: How
margins are becoming part of a world cultural heritage. Chinese
Southern Diaspora Studies, 3, 143-166.

Bolton, K. (2010). Creativity and world Englishes. World Englishes, 29(4), 455-
466. https://doi.org/10.1111/j.1467-971X.2010.01674.x

Boyatzis, R. E. (1998). Transforming qualitative information: Thematic
analysis and code development. Sage.

Boyden, M. (2008). Is translation studies too much about translation?: A reply
to Jan Blommaert. Target, 20(1), 149-157. https://doi.org/10.1075/
target.20.1.10boy

Braun, V., & Clarke, V. (2006). Using thematic analysis in
psychology. Qualitative research in psychology, 3(2), 77-101.
https://doi.org/10.1191/1478088706qp0630a

Bristow, S. & Lee. E. (1994). Chinatown Kuala Lumpur. Tropical Press.

Buckingham, L. (2019). Migration and ethnic diversity reflected in the linguistic
landscape of Costa Rica’s Central Valley. Journal of Multilingual and
Multicultural Development, 40(9), 759-773. https://doi.org/10.1080/
01434632.2018.1557666

Calloni, M. (2013). Street food on the move: A socio-philosophical approach.
Journal of the Science of Food and Agriculture, 93(14), 3406-3413.
https://doi.org/10.1002/jsfa.6353

Calvo, E. (2018). From translation briefs to quality standards: Functionalist
theories in today’s translation processes. Translation & Interpreting,
10(1), 18-32. https://doi.org/10.12807/ti.110201.2018.a02

Canale, G. (2016). (Re) Searching culture in foreign language textbooks, or

the politics of hide and seek. Language, Culture and Curriculum, 29(2),
225-243. https://doi.org/10.1080/07908318.2016.1144764

187



Carstens, S. (2018). Multilingual Chinese Malaysians: The global dimensions
of language choice. Grazer Linguistische Studien, 89, 7-34.
https://doi.org/10.25364/04.45:2018.89.2

Carstens, S. A. (2003). Constructing transnational identities? Mass media and
the Malaysian Chinese audience. Ethnic and Racial Studies, 26(2),
321-344. https://doi.org/10.1080/0141987032000054457

Carstens, S. A. (2005). Histories, cultures, identities: Studies in Malaysian
Chinese worlds. NUS Press.

Carstens, S., & Ang, L. H. (2019). Conversational code switching: Languaging
Chinese identities in multilingual Malaysia. Asian Journal of Social
Science, 47(4-5), 508-533. https://doi.org/10.1163/15685314-
04704005

Casanave, C. P. (2015). Case studies. In B. Paltridge & A. Phakiti (Eds.),
Research methods in applied linguistics: A practical resource (pp. 119-
135). Bloomsbury.

Cenoz, J., & Gorter, D. (2006). Linguistic landscape and minority languages.
In D. Gorter (Ed.), Linguistic landscape: A new approach to
multilingualism (pp. 67-80). Multilingual Matters.

Chan, C. H. Y. (2018). Translation of proper names in Hong Kong: Media and
official usage at the turn of the twentieth century. Hikma, 17, 95-117.
https://doi.org/10.21071/hikma.v17i0.11110

Chandrashekar, J., Hoon, M. A., Ryba, N. J., & Zuker, C. S. (2006). The
receptors and cells for mammalian taste. Nature, 444(7117), 288-294.
https://doi.org/10.1038/nature05401

Chang, C. C., & Wu, M. M. C. (2014). Non-native English at international
conferences: Perspectives from Chinese—English conference
interpreters in Taiwan. Interpreting, 16(2), 169-190.
https://doi.org/10.1075/intp.16.2.02cha

Chavarria, L. C. T., & Phakdee-auksorn, P. (2017). Understanding
international tourists’ attitudes towards street food in Phuket,
Thailand. Tourism Management Perspectives, 21, 66-73.
https://doi.org/10.1016/j.tmp.2016.11.005

Chen, J. (2001). ' [E %25 iy % 5 5T (Study on Chinese dishes naming). Cuisine
Journal of Yangzhou University, 3, 13-17.

Chen, P. (1999). Modern Chinese: History and Sociolinguistics. Cambridge
University Press.

Cheng, K. K. Y. (2008). Names in multilingual-multicultural
Malaysia. Names, 56(1), 47-53. https://doi.org/10.1179/175622708
X282965

188


http://www.cqvip.com/qk/98315a/20013/5579124.html

Chiaro, D., & Rossato, L. (2015). Food and translation, translation and
food. The translator, 21(3), 237-243. https://doi.org/10.1080/13556509.
2015.1110934

Cho, G., Cho, K. S., & Tse, L. (1997). Why ethnic minorities want to develop
their heritage language: The case of Korean-Americans. Language,
Culture and Curriculum, 10(2), 106-112. https://doi.org/10.1080/
07908319709525244

Coblin, W. S. (2000). A brief history of Mandarin. Journal of the American
Oriental Society, 120, 537-552. https://doi.org/10.2307/606615

Colina, S. (2008). Translation quality evaluation: Empirical evidence for a
functionalist approach. The translator, 14(1), 97-134.
https://doi.org/10.1080/13556509.2008.10799251

Coluzzi, P. (2017). Italian in the linguistic landscape of Kuala Lumpur
(Malaysia). International Journal of Multilingualism, 14(2), 109-123.
https://doi.org/10.1080/14790718.2016.1151883

Coluzzi, P. (2020). Signs in the linguistic landscape as markers of an ethnic
group’s identity and ownership. Southeast Asia: A Multidisciplinary
Journal, 20(1), 5-15. https://doi.org/10.1108/SEAMJ-01-2020-B1002

Coluzzi, P. (2022). Jawi, an endangered orthography in the Malaysian
linguistic landscape. International Journal of Multilingualism, 19(4),
630-646. https://doi.org/10.1080/14790718.2020.1784178

Cortese, R. D. M., Veiros, M. B., Feldman, C., & Cavalli, S. B. (2016). Food
safety and hygiene practices of vendors during the chain of street food
production in Florianopolis, Brazil: A cross-sectional study. Food
control, 62, 178-186. https://doi.org/10.1016/j.foodcont.2015.10.027

Corvo, P. (2014). Food trucks in the USA: Sustainability, young
entrepreneurship, and urban revitalization. In R. De Cassia, M.
Companion, & S. R. Marras (Eds.), Street Food: Culture, Economy,
Health and Governance (pp.133-145). Routledge.

Creswell, J. W. (2007). Qualitative inquiry and research design: Choosing
among five approaches. Sage.

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed
methods approaches. Sage.

Cripps, K. (2017). George town, Penang: Asia’s greatest street food city?
Retrieved from https:// edition.cnn.com/travel/article/george-town-
penang-greatest-street-food-city/index.html (accessed 1 August 2018).

Cronin, M. (2006). Translation and identity. Routledge.

Cronin, M. (2013). Translation in the digital age. Routledge.

189



Cronin, M. (2015). The moveable feast: Translation, ecology and food. The
Translator, 21(3), 244-256. https://doi.org/10.1080/13556509.2015.
1103094

Crystal, D. (2003). English as a global language. Cambridge University Press.

Dang, Y. (2014). Functional theory in translating Chinese traditional food
manual. Carpathian Journal of Food Science & Technology, 6(2), 131-
135.

De Marco, A. (2015). Are green-lipped mussels really green? Touring New
Zealand food in translation. The Translator, 21(3), 310-326.
https://doi.org/10.1080/13556509.2015.1103098

Desjardins, R., Cooke, N., & Charron, M. (2015). Food and translation on the
table: Exploring the relationships between food studies and translation
studies in Canada. The Translator, 21(3), 257-270.
https://doi.org/10.1080/13556509.2015.1103095

Ding, N., Yang, Z., Li, S., & Zhang, A. (2021). Where translation impacts: The
non-professional community on Chinese online social media—A
descriptive case study on the user-generated translation activity of
Bilibili content creators. Global Media and China, 6(2), 171-190.
https://doi.org/10.1177/20594364211000645

Ding, S. L., Wu, C. C., & Goh, K. L. (2019). In quest of a new identity?
Language variation in Sabah. Lingua, 227, 102703.
https://doi.org/10.1016/j.lingua.2019.06.004

Dong, L. (2021). % % £ 15 5 8 ¥ 77 vk . B & SR w10 X 7 & H o 2%
(Differentiation between and classification of translation methods,
strategies and techniques). Journal of Xiangtan University (Philosophy
and Social Sciences), 45(2), 186-189.

Dornyei, Z. (2007). Research methods in applied linguistics. Oxford University
Press.

Duangsaeng, W., & Chanyoo, N. (2017). Intelligibility of Thai English
restaurant menus as perceived by Thai and Non-Thai
Speakers. Journal of Language Teaching and Research, 8(6), 1081-
1089. http://dx.doi.org/10.17507/jltr.0806.08

Duarte, J. F., Rosa, A. A., & Seruya, T. (Eds.). (2006). Translation studies at
the interface of disciplines. John Benjamins.

Dwyer, T. (2012). Fansub Dreaming on ViKi: “Don’t Just Watch But Help When
You Are Free”. The Translator, 18(2), 217-243. https://doi.org/10.1080/
13556509.2012.10799509

Ertlrk, S. D. (2022). Remembering the multilingual: Translation, memory and
food in Amida’s Table Fare. Perspectives, 30(1), 57-70.

190



https://doi.org/10.1080/0907676X.2021.1900306

Fabbretti, M. (2019). Amateur translation agency in action: A case study of
scanlation. Translation Matters, 1(1), 46-60.

FAO. (2017). Food for the cities: Street foods. http://www.fao.org/fcit/food-
processing/street-foods/en

Fawcett, P. (1995). Translation and power play. The Translator, 1(2), 177-192.
https://doi.org/10.1080/13556509.1995.10798956

Flynn, P. (2006). A linguistic ethnography of literary translation: Irish poems
and Dutch-speaking translators (Unpublished doctoral
dissertation).Ghent University, Belgium.

Fuentes-Luque, A. (2017). An approach to analysing the quality of menu
translations in southern Spain restaurants. Journal of multilingual and
multicultural development, 38(2), 177-188. https://doi.org/10.1080/
01434632.2016.1187154

Gabrys-Barker, D. (2014). What's in a name? Naming habits in Polish and
Portuguese food culture. In A. Lyda & K. Szczeséniak (Eds.), Awareness
in Action: The Role of Consciousness in Language Acquisition (pp.
209-223). Springer.

Gao, X. (2015). The ideological framing of ‘dialect’: An analysis of mainland
China’s state media coverage of ‘dialect crisis’ (2002—2012). Journal of
Multilingual and  Multicultural  Development, 36(5), 468-482.
https://doi.org/10.1080/01434632.2014.943234

Garcia, O. & Li., W. (2014). Translanguaging. Language, bilingualism, and
education. Palgrave Macmillan.

Gaspari, F. (2015). Exploring Expo Milano 2015: A cross-linguistic comparison
of food-related phraseology in translation using a comparallel corpus
approach. The Translator, 21(3), 327-349. https://doi.org/10.1080/
13556509.2015.1103099

George, J. (1991). Towards more organized street food vending in Kuala
Lumpur’. Proceedings from the First Asian Conference on Food Safety:
The Challenge of the '90s Malaysian Institute of Food Technology,
Kuala Lumpur, pp. 139-142.

Ghafarian, M., Kafipour, R., & Soori, A. (2016). Domestication and
foreignisation strategies in restaurant menu translation. Pertanika
Journal of Social Sciences & Humanities, 24(4), 1417- 1429.

Ghazali, K. (2010, November). National identity and minority languages. UN
chronicle: The magazine of the United Nations, 47(3) [Blog post].
http://unchronicle.un.org/article/national-identity-and-minority-
languages/

191



Giampiccoli, A., Dtuzewska, A., & Mnguni, E. M. (2023). Tourists, locals and
urban revitalization through street food in Warsaw. Food and
Foodways, 31(2), 135-157. https://doi.org/10.1080/07409710.2023.
2199968

Gill, S. K. (2014). Language policy challenges in multi-ethnic Malaysia.
Springer.

Glynn, D. (2021). Outline of a theory of non-translation. Across Languages
and Cultures, 22(1), 1-13. https://doi.org/10.1556/084.2021.00001

Golchinnezhad, M., & Afrouz, M. (2022). Sociolinguistic analysis of Persian

dubbed movies. Journal of Intercultural Communication
Research, 51(3), 254-270. https://doi.org/10.1080/17475759.2021.
1946839

Gomez, E. M. (2020). Non-professional translation in an Irish business setting:
Considerations for global theory and national policy. Translation
Studies, 13(2), 197-215.  https://doi.org/10.1080/14781700.2020.
1745678

Gonzalez-Vera, P. (2015). Food for thought: The translation of culinary
references in animation. Ikala, revista de lenguaje y cultura, 20(2), 247-
264. https://doi.org/10.17533/udea.ikala.v20n2a07

Gordon, M. (2005). Research aims and methodology. In N. Ammon, H. Dittmar,
N.J. Mattheier & P. Trudgill (Eds), Sociolinguistics: An International
Handbook of the Science of Language and Society (pp. 955-965).
Walter de Gruyter.

Grammenidis, S. (2008). Mediating culinary culture: The case of Greek
restaurant menus. Across Languages and Cultures, 9(2), 219-233.
https://doi.org/10.1556/Acr.9.2008.2.4

Graziano, A. (2017). Marketing food through translation: An analysis of a
hundred menus from Lazio. ESP Across Cultures, 99-114.
http://hdl.handle.net/2067/37137

Grbich, C. (2013). Qualitative data analysis: An introduction. Sage.

Greenspan, A. (2018). Moveable feasts: Reflections on Shanghai’s street
food. Food, Culture & Society, 21(1), 75-88. https://doi.org/10.1080/
15528014.2017.1398472

Gu, C. (2023). COVID-19 translated: An account of the translation and
multilingual practices enacted in Hong Kong’s linguistic landscape
during the pandemic crisis communication. In K. Liu & A. K. F. Cheung
(Eds.), Translation and Interpreting in the Age of COVID-19 (pp. 35-59).
Springer.

192



Gu, C., & Almanna, A. (2023). Transl [iter] ating Dubai’s linguistic landscape:
A bilingual translation perspective between English and Arabic against
a backdrop of globalisation. Applied Linguistics Review.
https://doi.org/10.1515/applirev-2022-0091

Gu, C., & Manan, S. A. (2024). Transliterated multilingualism/globalisation:
English disguised in nonLatin linguistic landscapes as new type of world
Englishes? International Journal of Applied Linguistics.

Gupta, V., Khanna, K., & Gupta, R. K. (2020). Preferential analysis of street
food amongst the foreign tourists: A case of Delhi region. International
Journal of Tourism Cities, 6(3), 511-528. https://doi.org/10.1108/IJTC-
07-2018-0054

Haider, A. S., & Alrousan, F. (2022). Dubbing television advertisements across
cultures and languages: A case study of English and Arabic. Language
Value, 15(2), 54-80. https://doi.org/10.6035/languagev.6922

Hall, S. (2000). Conclusion: The multi-cultural question. In B. Hesse (Ed.),
Un/settled multiculturalisms: Diasporas, entanglements, transruptions
(pp- 209-241). Zed Books.

Haque, I. T., & Kohda, Y. (2020). Understanding the impact of social
determinants of health in street food safety: A qualitative study in
Bangladesh. International Journal of Health Promotion and
Education, 58(3), 152-162.
https://doi.org/10.1080/14635240.2020.1719860

Haryani, Y., Noorzaleha, A. S., Fatimah, A. B., Noorjahan, B. A., Patrick, G.
B., Shamsinar, A. T., ... & Son, R. (2007). Incidence of Klebsiella
pneumonia in street foods sold in Malaysia and their characterization
by antibiotic resistance, plasmid profiing, and RAPD-PCR
analysis. Food control, 18(7), 847-853. https://doi.org/10.1016/
j.foodcont.2006.04.009

Hassan N (2003) Accommodating the street hawkers into modern urban
management in Kuala Lumpur. Paper presented at the meeting of
International Conference of the International Society of City and
Regional Planners, Cairo. https://www.isocarp.net/Data/case_studies/
293.pdf.

Hazen, K. (2001). Field methods in modern dialect and variation studies.
Concise Encyclopedia of Sociolinguistics, 776-779.

He, C., & Xiao, Y. (2003). Brand name translation in China: An overview of
practice and theory. Babel, 49(2), 131-148. https://doi.org/10.1075/
babel.49.2.03chu

Heelan Ch. A. (2016, September 23). The World’s Best Street Food: 12 Top
Cities, Retrieved from http://www.frommers.com/slideshows/818551-
the-world-s-best-street-food-12-top- cities#slide837005

193



Henderson, J. (2000). Food hawkers and tourism in Singapore. International
Journal of Hospitality Management, 19(2), 109-117.

Henderson, J. C. (2017). Street food, hawkers and the Michelin Guide in
Singapore. British Food Journal, 119(4), 790-802. https://doi.org/10.
1108/BFJ-10-2016-0477

Henderson, J. C. (2019). Street food and tourism: A Southeast Asian
perspective. In E. Park, S. Kim, and I. Yeoman (Eds.), Food Tourism in
Asia (pp. 45-57). Springer.

Henderson, J. C., Yun, O. S., Poon, P., & Biwei, X. (2012). Hawker centres as
tourist attractions: The case of Singapore. International Journal of
Hospitality Management, 31(3), 849-855. https://doi.org/10.1016/j.ijhm.
2011.10.002

Hernandez-Campoy, J. M. (2014). Research methods in
Sociolinguistics. AILA Review, 27(1), 5-29. https://doi.org/10.1075/
aila.27.01her

Hokkanen, S. (2012). Simultaneous church interpreting as service. The
Translator, 18(2), 291-309. https://doi.org/10.1080/13556509.2012.
10799512

House, J. (2001). Translation quality assessment: Linguistic description
versus social evaluation. Meta, 46(2), 243-257.
https://doi.org/10.7202/003141ar

House, J. (2013). Towards a new linguistic-cognitive orientation in translation
studies. Target, 25(1), 46-60. https://doi.org/10.1075/target.25.1.05hou

House, J. (2014). Translation quality assessment. Past and present.
Routledge.

Hsiao, H. H. M., & Lim, K. T. (2007). The formation and limitation of Hakka
identity in Southeast Asia. Taiwan Journal of Southeast Asian Studies,
4(1), 3-28.

Huat, C. B. (2015). Taking the street out of street food. In L. Kong, & V. Sinha
(Eds.), Food, foodways and foodscapes: Culture, community and
consumption in post-colonial Singapore (pp. 23-40). World Scientific
Publishing.

Hudson, R. A. (1996). Sociolinguistics. Cambridge University Press.

Jakobsen, A. L. (2005). Investigating expert translators’ processing
knowledge. In H. V. Dam, J. Engberg, and H. Gerzymisch-Arbogast
(Eds.), Knowledge Systems and Translations (pp. 173-189). Mounton
de Gruyter.

194



Jakobson, R. (1959). On linguistic aspects of translation. In L. Venuti (Ed.),
The translation studies reader (pp. 138-143). Routledge.

Jalis, M. H., Zahari, M. S.,; Zulkifly, M. I., & Othman, Z. (2009). Malaysian
gastronomic tourism products: Assessing the level of their acceptance
among the western tourists. South Asian Journal of Tourism and
Heritage, 2(1), 31-44.

Jiménez-Crespo, M. A. (2013). Crowdsourcing, corpus use, and the search for
translation naturalness: A comparable corpus study of Facebook and
non-translated social networking sites. Translation and Interpreting
Studies, 8(1), 23-49. https://doi.org/10.1075/tis.8.1.02jim

Jiménez-Crespo, M. A. (2017). Crowdsourcing and online collaborative
translations. John Benjamins.

Jutoran, M. O., & Vargas-Urpi, M. (2022). Children and teenagers acting as
language brokers: the perception of teachers at secondary
schools. Across Languages and Cultures, 23(1), 14-35.
https://doi.org/10.1556/084.2022.00134

Kaspare, L. (2012). What's on the menu?: The English versions of menus of
some top restaurants in Vilnius. Acta humanitarica universitatis
Saulensis, 15, 143-150.

Katan, D. (2021). Translating cultures: An introduction for translators,
interpreters and mediators. Routledge.

Keeling, K. K., & Pollard, S. T. (Eds.). (2012). Critical approaches to food in
children’s literature. Routledge.

Khoo-Lattimore, C., Yang, E. C. L., & Lai, M. Y. (2016). Comparing the
meanings of food in different Chinese societies: The cases of Taiwan
and Malaysia. Journal of Hospitality Marketing & Management, 25(8),
954-974. https://doi.org/10.1080/19368623.2016.1156042

Knapp-Potthoff, A., & Knapp, K. (1987). The man (or woman) in the middle:
Discoursal aspects of non-professional interpreting. In K. Knapp, W.
Enninger, & A. Knapp-Potthoff (Eds.), Analyzing intercultural
communication (pp. 181-211). Walter de Gruyter.
https://doi.org/10.1515/9783110874280

Kong, J. W. P. (2012). How to make students culturally aware: The case of
advertisement translation. Perspectives, 20(2), 219-229.
https://doi.org/10.1080/0907676X.2011.590592

Koskinen, K. (2012). Linguistic landscape as a translational space: The case
of Hervanta, Tampere. In J. Vuolteenaho, L. Ameel, A. Newby, & M.
Scott (Eds.), Language, space and power: Urban entanglements (pp.
73-92). Helsinki Collegium for Advanced Studies.
http://hdl.handle.net/10138/38600

195



Labov, W. (1972). Language in the inner city: Studies in the Black English
vernacular. University of Pennsylvania Press.

Lam, K. C., Ng, M. L., Ang, L. H., & Deli, R. M. (2018). Between concrete and
abstract: The Malaysian Chinese way of naming dishes. International
Communication of Chinese Culture, 5(3), 247-259.
https://doi.org/10.1007/s40636-018-0119-4

Latham,M. C. (1997). Human nutrition in tropical Africa. FAO.

Lee, T. K. (2015). Translanguaging and visuality: Translingual practices in
literary art. Applied Linguistics Review, 6(4), 441-465.
https://doi.org/10.1515/applirev-2015-0022

Lee, T. K. (2022). Choreographing linguistic landscapes in Singapore. Applied
Linguistics Review, 13(6), 949-981. https://doi.org/10.1515/applirev-
2020-0009

Lee-Jahnke, H. (2005). Teaching medical translation: An easy
job?. Panace, 6(20), 81-84.

Lees, C. (2021). The translation landscape of Thessaloniki’'s Kastra
neighbourhood: Qualitative findings from a cross-disciplinary approach
to translated texts in public spaces. Target, 33(3), 464-493.
https://doi.org/10.1075/target.20071.lee

Lees, C. (2022a). ‘Please wear mask!’Covid-19 in the translation landscape of
Thessaloniki: A cross-disciplinary approach to the English translations
of Greek public notices. The Translator, 28(3), 344-365.
https://doi.org/10.1080/13556509.2021.1926135

Lees, C. (2022b). A sociolinguistic approach to the concept of translation
‘error’ in non-professional translation settings: The translation
landscape of Thessaloniki. Translation and Translanguaging in
Multilingual Contexts, 8(2), 114-142. https://doi.org/10.1075/ttmc.
00090.lee

Leksawat, A. (2022). Blurring the line between professional and amateur
subtitling. Miedzy Oryginatem a Przektadem, 1(55), 119-141.
https://doi.org/10.12797/MOaP.28.2022.55.06

Lepre, O. (2015). Cultural reference in fansubs: When translating is a job for
amateurs. In S. Bruti & E. Perego (Eds.), Subtitling Today: Shapes and
Their Meanings (Studies in Language and Translation). Cambridge
Scholar Press.

Li, D. C. S. (2006). Chinese as a lingua franca in greater China. Annual Review
of Applied Linguistics, 26, 149-176. https://doi.org/10.1017/
S0267190506000080

196



Li, D., & Duff, P. (2008). Issues in Chinese heritage language education and
research at the postsecondary level. In A. W. He & Y. Xiao (Eds.),
Chinese as a heritage language: Fostering rooted world citizenry (pp.
13-36). University of Hawai’i, National Foreign Language Resource
Center.

Li, S. (2019). A corpus-based multimodal approach to the translation of
restaurant menus. Perspectives, 27(1), 1-19. https://doi.org/10.1080/
0907676X.2018.1483408

Li, S., & Hope, W. (2021). Terminology Translation in Chinese Contexts:
Theory and Practice. Routledge.

Li, S., Li, Q., & Hope, W. (2022). Translating (and rewriting) Jane Austen’s
food across time and space. Asia Pacific Translation and Intercultural
Studies, 9(2), 201-216. https://doi.org/10.1080/23306343.2022.
2106068

Li, W., Saravanan, V., & Ng, J. L. H. (1997). Language shift in the Teochew
community in Singapore: A family domain analysis. Journal of
Multilingual and  Multicultural Development, 18(5), 364-384.
https://doi.org/10.1080/01434639708666326

Li, X. (March 24, 2021). ¥k 5l Goreng Hantu..... %&b 5ok C L R TEAL
(Goreng Hantu...On standardization of Malay name of food).
https://theinterview.asia/column/%E4%BD%A0%E4%BF%82%E5%B
E%97%E5%98%85%EF%BC%81/41670/

Liang, W. W. C. (2016). Translators’ behaviors from a sociological
perspective—A parallel corpus study of fantasy fiction translation in
Taiwan. Babel, 62(1), 39-66. https://doi.org/10.1075/babel.62.1.03lia

Liao, C. R., & Chan, B. H. S. (2022). Linguistic landscape in transnational
areas: a comparative study of African and Korean neighbourhoods in
Guangzhou. International  Journal of  Multilingualism,  1-27.
https://doi.org/10.1080/14790718.2022.2060233

Liao, R. (2015). Uighur local food in China and its English translation strategy.
Advance Journal of Food Science and Technology, 9(1), 76-78.
https://doi.org/10.19026/ajfst.9.1937

Lin, J., & Waley, P. (2022). Taste and place of Nanxiong cuisine in South
China: A regional analytical framework. Food, Culture & Society, 25(5),
814-830. https://doi.org/10.1080/15528014.2021.1930736

Lin, J., & Waley, P. (2022). Taste and place of Nanxiong cuisine in South
China: A regional analytical framework. Food, Culture & Society, 25(5),
814-830. https://doi.org/10.1080/15528014.2021.1930736

Liu, F. (2005). & 4 2 AR 51K & 34k (The art of dish naming and the
dietetic culture). Journal of Guangzhou University (Social Science

197



Edition), 2, 45-47.

Lo Bianco, J. (2010). The importance of language policies and multilingualism
for cultural diversity. International Social Science Journal, 61(199), 37-
67. https://doi.org/10.1111/j.1468-2451.2010.01747 .x

Loewen, S., & Plonsky, L. (2017). An A-Z of applied linguistics research
methods. Bloomsbury Publishing.

Ma, L., Chen, H., Yan, H., Wu, L., & Zhang, W. (2019). Food safety knowledge,
attitudes, and behavior of street food vendors and consumers in
Handan, a third tier city in China. BMC public health, 19(1), 11-28.
https://doi.org/10.1186/s12889-019-7475-9

Mackey, A., & Gass, S. M. (2015). Second language research: Methodology
and design. Routledge.

Magdaléna, B., & Ingrida, V. (2019). Tourist notices in the spotlight of linguistic
landscape and translation studies. Russian Journal of Linguistics, 23(3),
681-697. https://doi.org/10.22363/2312-9182-2019-23-3-681-697

Mansoor, S. S., Hamzah, N. H., & Shangeetha, R. K. (2023). Linguistic
landscape in Malaysia: The case of language choice used in
signboards. Studies in English Language and Education, 10(2), 1062-
1083.

Mansor, |. (2021). Explicitation in the intercultural communication of technical
culture in Arabic-Malay translation of Rihlat Ibn Battuta. Journal of
Intercultural Communication Research, 50(6), 556-570.
https://doi.org/10.1080/17475759.2021.1884891

Marco, J. (2004). Les tecniques de traduccio (dels referents culturals): Retorn
per a quedar-nos-hi. Quaderns: revista de traducci6, 129-149.

Marco, J. (2019). The translation of food-related culture-specific items in the
Valencian Corpus of Translated Literature (COVALT) corpus: A study
of techniques and factors. Perspectives, 27(1), 20-41.
https://doi.org/10.1080/0907676X.2018.1449228

Markantonatou, S., Toraki, K., Stamou, V., & Pavlidis, G. (2021). The semantic
and syntactic ingredients of Greek dish names: Are compounds a main
choice?. Open Linguistics, 7(1), 116-135. https://doi.org/10.1515/opli-
2021-0009

Martinez-Gémez, A. (2015). Bibliometrics as a tool to map uncharted territory:
A study on non-professional interpreting. Perspectives, 23(2), 205-222.
https://doi.org/10.1080/0907676X.2015.1010550

McGee, T. G., & Yeung, Y. M. (1997). Hawkers in Southeast Asian cities.
Ottawa International Development Research Centre.

198



Mcgregor, K., Munro, N., Chen, S. M., Baker, E., & Oleson, J. (2018). Cultural
influences on the developing semantic lexicon. Journal of child
language, 45(6), 1309-1336. https://doi.org/10.1017/S030500091
8000211

Mesipuu, M. (2012). Translation crowdsourcing and user-translator motivation
at Facebook and Skype. Translation Spaces, 1(1), 33-53.
https://doi.org/10.1075/ts.1.03mes

Mjoka, J., & Selepe, M. (2017). Food hygiene practices and attitudes of the
street food vendors at KwaDlangezwa, Northern KwaZulu
Natal. African Journal of Hospitality, Tourism and Leisure, 6(3), 1-12.

Mohamad, N., S. Palan, D., Roslan, M. A., & Nasron, N. A. (2022). Predictors
of behavioral intention among tourist: the case of revisiting street food
spots in Penang, Malaysia. Journal of Foodservice Business
Research, 25(4), 475-497. https://doi.org/10.1080/15378020.2021.
1964418

Mohammed, S., & Abdelrady, A. H. (2022). Can proxy interpreters replace
certified interpreters in medical and legal settings?. Cogent Arts &
Humanities, 9(1), 2081108. https://doi.org/10.1080/23311983.2022.
2081108

Molina, L., & Hurtado, A. A. (2002). Translation techniques revisited: A
dynamic and functionalist approach. Meta, 47(4), 498-512.
https://doi.org/10.7202/008033ar

Morais, E. (2000). Talking in English but thinking like a Malaysian: Insights
from a car assembly plant. In H. M. Said & K. S. Ng (Eds.), English is
an Asian language: The Malaysian context (pp. 90-106). Persatuan
Bahasa Moden & The Macquarie Library Pty. Ltd.

Morano, R. S., Barrichello, A., Jacomossi, R. R., & D’Acosta- Rivera, J. S.
(2018). Street food: Factors influencing perception of product quality.
RAUSP Management Journal, 53(4), 535-554.
https://doi.org/10.1108/RAUSP-06-2018-0032

Moropa, K. (2018). Depiction of indigenous food in translated isiXhosa folk
narratives and biographies. South African Journal of African
Languages, 38(3), 247-254. https://doi.org/10.1080/02572117.2018.
1518017

Namugumya, B. S., & Muyanja, C. (2012). Contribution of street foods to the
dietary needs of street food vendors in Kampala, Jinja and Masaka
districts, Uganda. Public  health  nutrition, 15(8), 1503-1511.
https://doi.org/10.1017/S1368980011002710

Napu, N. (2024). Linguistic landscapes in multilingual urban settings: Insights

from translation perspectives. Studies in English Language and
Education, 11(1), 620-638. https://doi.org/10.24815/siele.v11i1.29559

199



National Census (2020). Census Dashboard. Department of Statistics,
Malaysia.

Newmark, P. (1988). A textbook of translation. Prentice Hall.

Ng, D. S. Y. (2012). Nostalgic cuisine and food memoirs. Journal of Oriental
Studies, 45(1/2), 107-119. https://www.jstor.org/stable/43498207

Ng, M. L., Ang, L. H., & Lam, K. C. (2015). Malaysian Chinese new year dishes
nomenclature. Malaysian Journal of Languages and Linguistics
(MJLL), 4(2), 52-63. https://doi.org/10.24200/mjll.vol4diss2pp52-63

Nida, E. A. (1991). Theories of translation. TTR: traduction, terminologie,
rédaction, 4(1), 19-32. https://doi.org/10.7202/037079ar

Nord, C. (2005). Text analysis in translation: Theory, methodology, and
didactic application of a model for translation-oriented text analysis.
Rodopi.

Nutzenadel, A., & Trentmann, F. (Eds.) (2008). Food and globalization:
Consumption, markets and politics in the modern world. Berg.

O’Hagan, M. (2009). Evolution of user-generated translation: Fansubs,
translation  hacking and  crowdsourcing. The  Journal  of
Internationalization and Localization, 1(1), 94-121.
https://doi.org/10.1075/jial.1.04hag

O’Hagan, M. (2017). Deconstructing translation crowdsourcing with the case
of a Facebook initiative. In D. Kenny (Ed.), Human issues in translation
technology (pp. 25-44). Routledge

Ojalehto, B. L., & Medin, D. L. (2015). Perspectives on culture and
concepts. Annual review of psychology, 66, 249-275.
https://doi.org/10.1146/annurev-psych-010814-015120

Olk, H. M. (2013). Cultural references in translation: A framework for
guantitative  translation  analysis. Perspectives, 21(3), 344-357.
https://doi.org/10.1080/0907676X.2011.646279

Ong, T. W. S. (2020). Why bother maintaining languages?: A discussion based
on diminishing Chinese dialects in Malaysia. Apples: Journal of Applied
Language Studies, 14(1), 1-5. https://doi.org/10.17011/apples/
urn.202001171301

Ong, T. W. S., & Said, S. B. (2021). Selective language maintenance in

multiingual  Malaysia.  In Indigenous language  acquisition,
maintenance, and loss and current language policies (pp. 207-228). IGI
Global.

Ong, T. W. S., & Troyer, R. A. (2022). The double-edged sword of Mandarin:
Language shift and cultural maintenance among middle-Aged Chinese-

200



Malaysians. Manusya: Journal of  Humanities, 25(1), 1-20.
https://doi.org/10.1163/26659077-25010005

Ong, T., & Ting, S. H. (2022). Intergenerational transmission of Chinese
Foochow: Exploring a connection between family language policy and
language-ethnicity dimensions. Language Related Research, 13(3),
345-374. https://doi.org/10.52547/LRR.13.3.14

Orrego-Carmona, D. (2016). A reception study on non-professional subtitling:
Do audiences notice any difference?. Across Languages and
Cultures, 17(2), 163-181. https://doi.org/10.1556/084.2016.17.2.2

Oster, U., & Molés-Cases, T. (2016). Eating and drinking seen through
translation: A study of food-related translation difficulties and
techniques in a parallel corpus of literary texts. Across Languages and
Cultures, 17(1), 53-75. https://doi.org/10.1556/084.2016.17.1.3

Otheguy, R., Garcia, O., & Reid, W. (2015). Clarifying translanguaging and
deconstructing named languages: A  perspective  from
linguistics. Applied Linguistics Review, 6(3), 281-307.
https://doi.org/10.1515/applirev-2015-0014

Packard, J. L. (2000). The morphology of Chinese: A linguistic and cognitive
approach. Cambridge University Press.

PACTE group. (2005). Investigating translation competence: Conceptual and
methodological issues. Meta, 50(2), 609-619. https://doi.org/10.7202/
011004ar

Panou, D. (2022). Possibilising food translation in children’s literature: With a
focus on Greek translations of Captain Underpants. Babel, 68(6), 890-
912. https://doi.org/10.1075/babel.00294.pan

Parasecoli, F. (2021). Eating on the go in Italy: Between cibo di strada and
street  food. Food, Culture & Society, 24(1), 112-126.
https://doi.org/10.1080/15528014.2020.1859901

Parlindungan, F., Rifai, I., & Safriani, A. (2018). The representation of
Indonesian  cultural  diversity in  middle school English
textbooks. Indonesian Journal of Applied Linguistics, 8(2), 289-302.
https://doi.org/10.17509/ijal.v8i2.13276

Pérez-Gonzalez, L. (2007). Intervention in new amateur subtitling cultures: A
multimodal account. Linguistica Antverpiensia, New Series—Themes in
Translation Studies, 6, 67-80. https://doi.org/10.52034/lanstts.v6i.180

Pérez-Gonzalez, L. (2014). Audiovisual translation: Theories, methods and
issues. Routledge.

Pérez-Gonzalez, L., & Susam-Saraeva, $. (2012). Non-professionals
translating and interpreting: Participatory and  engaged

201



perspectives. The Translator, 18(2), 149-165. https://doi.org/10.1080/
13556509.2012.10799506

Petrt, T. (2018). A curious trajectory of interrace relations: the transformation
of cosmopolitan Malay port polities into the multiethnic divisions of
modern Malaysia. Asian Ethnicity, 19(1), 59-80. https://doi.org/10.
1080/14631369.2017.1307688

Petyt, K. M. (1980). The study of dialect: An introduction. Andre Deutsch.

Pinto, S. (2012). Sociolinguistics and translation. In Y. Gambier, & L. Van
Doorslaer (Eds.), Handbook of translation studies (pp.156-162). John
Benjamins.

Platt, J. T. (1977). A model for polyglossia and multilingualism (with special
reference to Singapore and Malaysia). Language in society, 6(3), 361-
378. https://doi.org/10.1017/S0047404500005066

Pouget, C. F. (1999). Are menu translations getting worse? Problems from
empirical analysis of restaurant menus in English in the Tarragona
area. Quaderns: revista de traduccio, 127-134.

Pratt, M. L. (1992). Imperial eyes: Travel writing and transculturation.
Routledge.

Pym, A. (2008). Translation vs. language learning in international institutions.
Explaining the diversity paradox. Cultus: The Journal of Intercultural
Mediation and Communication, 1(1), 70-83.

Pym, A. (2011). What technology does to translating. Translation &
Interpreting, 3(1), 1-9. https://doi.org/10.3316/informit.409249876
138991

Pym, A. (2014). Negotiating the frontier: Translators and intercultures in
Hispanic history. Routledge.

Ramsey, R. S. (1987). The Languages of China. Princeton University Press.

Reddy, A. A, Ricart, S., & Cadman, T. (2020). Driving factors of food safety
standards in India: Learning from street-food vendors’ behaviour and
attitude. Food Security, 12(6), 1201-1217. https://doi.org/10.1007/
s$12571-020-01048-5

Reynolds, B. L. (2016). Troublesome English translations of Taiwanese
dishes: How to help students become analytical translators of local
cuisine?. English  Today, 32(2), 15-23. https://doi.org/10.1017/
S026607841500067X

Rizzo, A. (2008). Translation and language contact in multicultural settings:

The case of Asian migrants in Sicily. European Journal of English
Studies, 12(1), 49-57. https://doi.org/10.1080/13825570801900539

202



Rosales, A. P., Linnemann, A. R., & Luning, P. A. (2023). Food safety
knowledge, self-reported hygiene practices, and street food vendors’
perceptions of current hygiene facilities and services-An Ecuadorean
case. Food Control, 144, 109377. https://doi.org/10.1016/j.foodcont.
2022.109377

Rossato, L. (2015). Le grand culinary tour: Adaptation and retranslation of a
gastronomic journey across languages and food cultures. The
Translator, 21(3), 271-295. https://doi.org/10.1080/13556509.2015.1
103096

Roy, C., & Metzger, M. (2014). Researching signed language interpreting
research through a sociolinguistic lens. Translation & Interpreting, 6(1),
158-176. http://dx.doi.org/ti.106201.2014.a09

Said, S. B., & Ong, T. W. S. (2019a). Creative language forms on signboards
in Singapore and Malaysia. Interface-Journal of European Languages
and Literatures, 9(1), 1-28. http://dx.doi.org/10.6667/interface.9.2019.
84

Said, S.B., &0Ong, T. W. S. (2019b). Catering to multiple audiences: Language
diversity in Singapore’s Chinatown food stall displays. Lublin Studies in
Modern Languages and Literature, 43(4), 31-48. https://orcid.org/0000-
0001-6723-589X

Sam, M. L., & Wang, X. (2011). Ethnolinguistic vitality of minority communities
in a multilingual society: A comparative study of the Chinese and
Indians in Malaysia. Journal of Chinese Sociolinguistics, 2, 11-29.

Sanchez, M. T. (2007). Translation and sociolinguistics: Can language
translate society?. Babel, 53(2), 123-131. https://doi.org/10.1075/
babel.53.2.04san

Sato, E. (2019). A translation-based heterolingual pun and
translanguaging. Target, 31(3), 444-464. https://doi.org/10.1075/target.
18115.sat

Sato, E. (2021). Translanguaging sequel: Origin-based lexical varieties and
their implications for translation. Translation and Translanguaging in
Multilingual Contexts, 7(2), 177-199. https://doi.org/10.1075/ttmc.
00069.sat

Sato, E., & Sharma, A. (2017). Translanguaging in translation: A case study
of an English translation of a Hindi novel Godaan. International Journal
of Language and Literature, 5(2), 132-145.
https://doi.org/10.15640/ijll.v5n2al4

Schéaffner, C. (2012). Unknown agents in translated political

discourse. Target, 24(1), 103-125. https://doi.org/10.1075/target.24.1.
07sch

203



Schilling-Estes, N., & Wolfram, W. (1999). Alternative models of dialect death:
Dissipation VS. concentration. Language, 75, 486-521.
https://doi.org/10.2307/417058

Schreier, M. (2012). Qualitative content analysis in practice. Sage.

Sebuyungo, E. (2021). Translating official documents from French to English
in Uganda: A sociolinguistic and pragmatic approach. Babel, 67(6),
730-757. https://doi.org/10.1075/babel.00243.seb

Sengani, T. M. (2008). Strategic discourse in names: A critical discourse
analytical-Interpretation with special reference to Tshivenda naming
practices (Unpublished doctoral dissertation). University of Limpopo,
South Africa.

Seong, T. B., & Soon, L. B. (2001). Challenges confronting translators in
multiingual and multi-ethnic  Singapore. Babel, 47(1), 22-34.
https://doi.org/10.1075/babel.47.1.04se0

Sezgin, A. C., & Sanlier, N. (2016). Street food consumption in terms of the
food safety and health. Journal of Human Sciences, 13(3), 4072-4083.
https://www.j-
humansciences.com/ojs/index.php/IJHS/article/view/3925

Shang, G., & Zhao, S. (2017). Bottom-up multilingualism in Singapore: Code
choice on shop signs: The role of English in the graphic life of language
choice in Singapore. English Today, 33(3), 8-14.
https://doi.org/10.1017/S026607841600047X

Shreve, G. M. (2006). The deliberate practice: Translation and
expertise. Journal of translation studies, 9(1), 27-42.

Simon, S. (2012). Cities in translation: Intersections of language and memory.
Routledge.

Simons, G. F., & Fennig, C. D. (Eds.). (2018). Ethnologue: Languages of the
world (21st ed.). Dallas, TX: SIL International.
http://www.ethnologue.com.

Smith, V., Barratt, D., & Zlatev, J. (2014). Unpacking noun-noun compounds:
Interpreting novel and conventional food names in isolation and on food
labels. Cognitive Linguistics, 25(1), 99-147. https://doi.org/10.1515/
€0g-2013-0032

Snell-Hornby, M. (2012). From the Fall of the Wall to Facebook. Translation
Studies in Europe twenty years later. Perspectives, 20(3), 365-373.
https://doi.org/10.1080/0907676X.2012.702403

Snodin, N. S., Higgins, J., & Yoovathaworn, S. (2017). How Thai businesses

utilize English in their product names. Kasetsart Journal of Social
Sciences, 38(2), 123-128. https://doi.org/10.1016/].kjss.2016.10.002

204



Song, G. (2020). Conflicts and complexities: A study of Hong Kong'’s bilingual
street signs from functional perspective on translation. Journal of
Multilingual and  Multicultural Development, 41(10), 886-898.
https://doi.org/10.1080/01434632.2019.1663860

Song, G. (2021). Hybridity and singularity: A study of Hong Kong’s neon signs
from the perspective of multimodal translation. The Translator, 27(2),
203-215. https://doi.org/10.1080/13556509.2020.1829371

Song, G. (2022a). Cosmopolitan translation in multilingual cities: a Macao
experience. Language and Intercultural Communication, 22(1), 35-49.
https://doi.org/10.1080/14708477.2021.1990309

Song, G. (2022b). The linguistic landscape of Chinatowns in Canada and the
United States: A translational perspective. Journal of Multilingual and
Multicultural Development, 1-19. https://doi.org/10.1080/01434632.
2022.2102643

Song, G. (2023). Towards a translational landscape: A study of Coloane’s
urban features through the lens of translational spaces. Translation
Studies, 1-22. https://doi.org/10.1080/14781700.2023.2255607

Srisongka, N., & Yanasugondha, V. (2019). Intelligibility of English in Thai
street food menus perceived by East Asian tourists. LEARN Journal:
Language Education and Acquisition Research Network, 12(2), 107-
121.

St. André, J. (2006). Revealing the invisible: Heterolingualism in three
generations of Singaporean playwrights. Target. 18(1), 139-161.
https://doi.org/10.1075/target.18.1.08sta

Statista. (2023, April 6). Breakdown of population Malaysia 2019-2022, by
ethnicity. https://www.statista.com/statistics/1017372/malaysia-
breakdown-of-population-by-
ethnicity/#:~:text=As%200f%20July%202022%2C%2069.9,are%20cla
ssified%20as%20'Other’

Sulaiman, M. Z. (2016). Translating Australian urban gastronomic experiences
for Malay tourists. Pertanika Journal of Social Sciences &
Humanities, 24(S), 21-36.

Sun, W. (2005). Media and the Chinese diaspora: Community, consumption,
and transnational imagination. Journal of Chinese Overseas, 1(1), 65-
86. https://doi.org/10.1163/179325405788639373

Sun, W., & Kwon, J. (2020). Representation of monoculturalism in Chinese
and Korean heritage language textbooks for immigrant
children. Language, Culture and Curriculum, 33(4), 402-416.
https://doi.org/10.1080/07908318.2019.1642346

205


https://www.statista.com/statistics/1017372/malaysia-breakdown-of-population-by-ethnicity/#:~:text=As%20of%20July%202022%2C%2069.9,are%20classified%20as%20'Other'.
https://www.statista.com/statistics/1017372/malaysia-breakdown-of-population-by-ethnicity/#:~:text=As%20of%20July%202022%2C%2069.9,are%20classified%20as%20'Other'.
https://www.statista.com/statistics/1017372/malaysia-breakdown-of-population-by-ethnicity/#:~:text=As%20of%20July%202022%2C%2069.9,are%20classified%20as%20'Other'.
https://www.statista.com/statistics/1017372/malaysia-breakdown-of-population-by-ethnicity/#:~:text=As%20of%20July%202022%2C%2069.9,are%20classified%20as%20'Other'.

Susam-Sarajeva, $. (2009). The case study research method in translation
studies. The Interpreter and Translator Trainer, 3(1), 37-56.
https://doi.org/10.1080/1750399X.2009.10798780

Tang, G. and Gu, J. (2017). TS {858 BAE AL (1) F dn A4 AT (An
ECM+-based study on the naming model of dishes). Foreign Language
and Literature, 33(2), 82-90.

Tarulevicz, N., & Ooi, C. S. (2021). Food safety and tourism in Singapore:
Between microbial Russian roulette and Michelin stars. Tourism
Geographies, 23(4), 810-832. https://doi.org/10.1080/14616688.
2019.1654540

Tay, J. (Jan-Jun, 2020). Rojak: The fluidity of Malaysian identity. Kill Your
Darlings, 170-173.

Telfer, D. J.,, & Wall, G. (1996). Linkages between tourism and food
production. Annals of  tourism Research, 23(3), 635-653.
https://doi.org/10.1016/0160-7383(95)00087-9

Tesseur, W. (2017a). The translation challenges of INGOs: professional and
non-professional translation at Amnesty International. Translation
Spaces, 6(2), 209-229. https://doi.org/10.1075/ts.6.2.02tes

Tesseur, W. (2017b). Incorporating translation into sociolinguistic research:
Translation policy in an international non-governmental
organisation. Journal of Sociolinguistics, 21(5), 629-649.
https://doi.org/10.1111/josl.12245

Ting, S. H. (2018). Intergenerational transmission of the ethnic language:
Hakka stops at Gen X. Grazer Linguistische Studien, 89, 63-88.
https://doi.org/10.25364/04.45:2018.89.4

Ting, S. H., & Hoo, H. Y. (2022). Vitality of Hakka Chinese in Johor,
Malaysia. Taiwan Journal of Linguistics, 20(2), 1-50.
https://doi.org/10.6519/TJL.202207_20(2).0001

Ting, S. H., & Puah, Y. Y. (2015). Sociocultural traits and language attitudes
of Chinese Foochow and Hokkien in Malaysia. Journal of Asian Pacific
Communication, 25(1), 117-140. https://doi.org/10.1075/japc.25.1.
07tin

Ting, S. H., & Teng, J. Z. M. (2021). Chinese teenagers’ perceptions of vitality
of Hokkien Chinese in Penang, Malaysia. International Journal of the
Sociology of Language, 2021(272), 185-217. https://doi.org/10.1515/
ijsl-2020-0024

Ting, S. H., & Ting, S. L. (2021). The Foochow Chinese: Moving towards a
pan-Chinese identity anchored to Mandarin. Global Chinese, 7(1), 1-
27. https://doi.org/10.1515/glochi-2021-0001

206



Tong, C. T. M. (2018). Translating memories—the fight over Pikachu in Hong
Kong. Journal of Intercultural Studies, 39(5), 543-556.
https://doi.org/10.1080/07256868.2018.1508004

Tourism Malaysia. (2018). Report on tourism arrival. Retrieved from
https://tourism.gov.my (accessed 3 February 2019).

Toury, G. (1995). Descriptive translation studies and beyond. John Benjamins.

Trudgill, P. (1983). Sociolinguistics: An introduction to language and society.
Penguin UK.

Venuti, L. (1995). The translator’s invisibility: A history of translation.
Routledge.

Vera, P. G. (2012). The translation of linguistic stereotypes in animated films:
A case study of DreamWorks’ Shrek and Shark Tale. Journal of
Specialised Translation, 17(1), 104-123.

Vinay, J. P., & Dalbernet, J. (1958). Stylistique comparée du francais et de
'anglais. Didier.

Vollimann, R., & Soon, T. W. (2020). Language change and convergence in
multilingual Malaysian Chinese. Global Chinese, 6(1), 49-67.
https://doi.org/10.1515/glochi-2020-0002

Wang, C. Y. (2022). Hong Kong identities through food: tracing developments
and variations of pineapple buns in modern complexities. Food, Culture
&  Society, 25(5), 917-933.  https://doi.org/10.1080/15528014.
2021.1932274

Wang, X. (2015). The spread of Mandarin in a Malaysian Hakka community:
Focus on religious domain. Paper presented at the conference of
International Society for the Study of Chinese Overseas 2015 Regional
Conference, Seoul National University, Korea, May 2015.

Wang, X. (2016). Language maintenance or language shift? The role of
religion in a Hakka Catholic community in Malaysia. International
Multilingual Research Journal, 10(4), 273-288.
https://doi.org/10.1080/19313152.2016.1192850

Wang, X. (2017). Family language policy by Hakkas in Balik Pulau,
Penang. International Journal of the Sociology of
Language, 2017(244), 87-118. https://doi.org/10.1515/ijsl-2016-0058

Wang, X. (2019). On the four perspectives of global Chinese study: Classical
Chinese, dialects, Putonghua and foreign languages. Global Chinese,
5(1), 45-57. https://doi.org/10. 1515/glochi-2019-0003

Wang, X., & Xu, D. (2018). The mismatches between minority language
practices and national language policy in Malaysia: A linguistic

207



landscape approach. Kajian Malaysia, 36(1), 105-125.
https://doi.org/10.21315/km2018.36.1.5

Wang, X., Koh, C. W., Choo, W. Y., & Leong, S. Y. (2023). The revival of Baba
culture through linguistic landscape in Malacca, Malaysia. Journal of
Multilingual and Multicultural Development, 1-19.
https://doi.org/10.1080/01434632.2023.2230179

Wang, Y. (2022). Translation of signs and the formation of a transnational
space: A multimodal study of street signs in the African inhabited areas
of Guangzhou. Journal of Multilingual and Multicultural Development,
1-15. https://doi.org/10.1080/01434632.2022.2120615

Wardhaugh, R., & Fuller, J. M. (2021). An introduction to sociolinguistics. John
Wiley & Sons.

Wessendorf, S. (2014). Commonplace diversity: Social relations in a super-
diverse context. Springer.

Winarno, F. G., & Allain, A. (1991). Street foods in developing countries:
Lessons from Asia. Food, nutrition and agriculture, 1(1), 11-18.

Wolf, M. (2007). Introduction: The emergence of a sociology of translation.
InA. Fukari & M. Wolf (Eds.), Constructing a sociology of
translation (pp. 1-36). John Benjamins.

Wolf, M. (2011). Mapping the field: Sociological perspectives on translation.
International Journal of the Sociology of Language, 2011, 1-28.
https://doi.org/10.1515/ijsl.2011.001

Woo, W. S., & Riget, P. N. (2022). Linguistic landscape in Kuala Lumpur
international airport, Malaysia. Journal of Multilingual and Multicultural
Development, 43(5), 404-423. https://doi.org/10.1080/01434632.
2020.1742724

Yang, Y. (2021). Danmaku subtitling: An exploratory study of a new grassroots
translation practice on Chinese video-sharing websites. Translation
Studies, 14(1), 1-17. https://doi.org/10.1080/14781700.2019.1664318

Yeap, J. A.,, Ong, K. S. G., Yapp, E. H., & Ooi, S. K. (2020). Hungry for more:
Understanding young domestic travellers’ return for Penang street
food. British Food Journal, 122(6), 1935-1952.
https://doi.org/10.1108/BFJ-09-2018-0632

Yen, C. (1981). Early Chinese clan organizations in Singapore and Malaya,
1819-1911. Journal of Southeast Asian Studies, 12(1), 62-91.
https://doi.org/10.1017/S0022463400004999

Yu, H. N., & Jeong, C. J. (2018). Correlations between translation strategy and
reader’s acceptance in the digital era: Exploring cultural aspects with
food names. '="9) o] S}l E 1 & 92 Slarr) ], 147-147.

208



Yuan,

M., & Hou, S. (2023). Negotiating meaning and identity through
translation in the linguistic landscape in Shantou: Addressing Post-
Multilingualism challenges in a postcolonial Chinese city. International
Journal of Multilingualism, 1-19.
https://doi.org/10.1080/14790718.2023.2238002

Yue, |. (2014). What’s for dinner? Gastronomy as a linguistic genre and its

Zhao,

Zhao,

translational implications. Plenary address, conference: East-Asian
Encounters in Discourse Analysis, Translation and Language Teaching.
Institute of Applied Linguistics, University of Warsaw, Warsaw. October
2014.

D. (2021). Snack names in China: Patterns, types, and
preferences. Names, 69(4), 13-20. https://doi.org/10.5195/names.
2021.2345

S. (2016). Status of English translation of Chinese dish name and
adaptability analysis. Carpathian Journal of Food Science &
Technology, 8(3), 38-42. http://chimie-biologie.ubm.ro/
carpathian_journal/index.html

Zwicky, A. D., & Zwicky, A. M. (1980). America’s national dish: The style of

restaurant menus. American Speech, 55(2), 83-92.

209





