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Abstract—As smartphones dominate our daily lives and mobile apps soar in popularity, a wave of innovative e-wallets is transforming 

and has become an essential tool for many, particularly among younger generations. In this context, understanding what influences the 

acceptance of e-wallets is essential, as it offers insights into the future of financial technology. This study concentrated on three 

important factors: perceived security (PS), perceived ease of use (PEU), and social influence (SI) to determine their relationship towards 

e-Wallet adoption (EWA) among millennials in Malaysia, with four hypotheses were formulated. The Unified Theory of Acceptance 

and Use of Technology (UTAUT) was employed. 390 data were collected via purposive sampling and a survey questionnaire, and 

analyzed using Smart PLS (Partial Least Squares).  The findings revealed that both PS and PEU have a significant influence on EWA.

However, the research found that SI has no moderating effect on the relationship between PEU and PS toward EWA at the 5% 

significance level, with p-values of 0.122 and 0.692, respectively. This concludes that PEU and PS catapulted e-wallet adoption in 

Malaysia to a whole new level regardless of SI. Future studies could investigate why SI is not significant in this situation and examine 

additional moderators or mediators. This could raise public awareness and offer unique perspectives on e-wallet adoption trends, laying

the groundwork for further research in the rapidly evolving field of digital money.
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I. INTRODUCTION

E-wallets operate through technology-based platforms that

reserve and shield a user’s financial credentials and 

authentication information. E-wallets have emerged as a 

leading digital payment method in developing countries [1]. 

An e-wallet is the most common type of electronic payment. 

An e-wallet is a next-generation payment technology that 

presents a more suitable option for daily transactions. E-

Wallet is a fascinating payment tool that converts offline 

transactions to online ones, making it one of the fastest 

methods for in-store transactions. e-wallet payments enhance 

efficiency by reducing time and costs compared to traditional 

banking systems. It enables contactless payment via phone tap 

or QR code scan. 

The adoption of e-wallets has been enabled by advances in 

digital technology, which have given consumers faster and 

more reliable internet access [2]. With the rise of e-payment 

systems, consumers are transitioning from cash to cashless 

transactions  [3]. However, shifting to a non-cash economy is 

challenging, as traditional cash-based trading patterns remain 

unshakable.  Malaysians have shown strong adoption of e-

wallets, with 2.9 million adopting one.  Malaysia has about 42 

licensed e-wallets, with AEON Wallet, Boost, BigPay, 

GrabPay, WeChat Pay, and Touch ‘n Go e-Wallet being the 

most widely used[4]. These e-Wallets are a vital part of 

converting the nation into an emerging cashless environment. 

The growing global significance of e-wallets has spurred 

extensive research in countries such as Malaysia, India, 

Indonesia, and China. However, despite these insights, 

Malaysia's e-wallet adoption rate was just 31.7%, falling short 

of other Asian countries such as China (83.6%), Japan 

(73.2%), and South Korea (70.6%), respectively [5]. In 
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addition, as customers had more payment options while 

businesses were operating normally, they preferred debit 

cards (19%) and cash (34%) over digital wallets, which led to 

a quarterly decline in e-wallet usage to 45% in Q1 2022. E-

wallets are still not accepted as a form of payment by some 

small companies[6]. 

E-wallets are a key driver in transforming the way in 

reshaping the cashless payment landscape, driven by the 

growth of digitization in enterprises[7].E-wallets enable 

mobile users to conduct transactions and have become a key 

payment method due to their flexibility and usability, 

convenience, and confidentiality it provides [8]. In Malaysia, 

e-wallets are becoming increasingly popular for their cost-

saving benefits, ease of use, and security.  Due to the rapid 

spread of COVID-19, people were forced to cut back on travel 

and in-person interactions, leading to widespread use of 

contactless payment methods such as e-wallets. As a result, 

many countries, including Malaysia, have promoted 

contactless payment options, such as e-wallets. These systems 

are appreciated for their flexibility and efficiency. For 

instance, payments and purchases can be easily and quickly 

conducted using Near Field Communication (NFC)-enabled 

mobile devices[9]. The e-wallet service requires a 

smartphone, an internet connection, merchant platforms, an e-

wallet platform and its server, and the user's bank account, as 

shown in Fig. 1 [10] 

 
Fig 1  The e-wallet service's components 

 

E-wallets play a vital role in today’s world by driving 

global e-commerce growth. Online shopping and electronic 

financial transactions may be restricted by the lack of e-

wallets. Additionally, they make it easier to pay a variety of 

invoices, including government, restaurant, retail, and 

business invoices. Any transaction that can be swiftly and 

simply finished with a few taps and clicks is simple to 

complete. Furthermore, e-wallets enable users to receive 

rewards or discounts through their respective applications, 

and any financial transactions or payments made via them are 

quicker and less expensive than bank transactions [11]. In 

contrast, traditional wallets offer significantly lower security 

compared to e-Wallets. Innovative smart technology apps that 

put security, privacy, and ease of use first are sought after by 

younger generations[12]. Technical advancements and 

globalization have led to a shift in perspectives and attitudes 

among younger generations. Millennials are members of the 

so-called Generation Y, who were born between 1980 and 

2000 who technologically knowledgeable and astute, as they 

have an upbringing and lifelong exposure to digital media, 

technology, and the internet, which is also known as “digital 

natives.”[13], [14].  Nonetheless, given the growing number 

of data breaches worldwide, including in Malaysia, 

information security and privacy remain major concerns. 

Technology infrastructure consists of the skills, resources, 

techniques, and procedures that can speed up information 

flow and communication [12]. Nonetheless, it is undeniable 

that e-wallet service providers face several challenges in 

today's rapidly evolving technological landscape. The 

adoption of electronic payment systems by consumers has 

received little attention, even though their use has been 

gradually increasing [15].  

Scant awareness about information protection can permit 

identity thieves, credit card fraudsters, and cybercriminals to 

compromise someone's privacy. There is a high possibility of 

fraud, stealing, and illegally running someone's account, and 

facilitating financial crimes [6] [16], [17]. These include 

numerous managerial and technological challenges related to 

infrastructure, mobile software design, and the usability and 

interface of mobile devices in using e-Wallets [18]. Thus, this 

research investigates the determinants of e-Wallet adoption 

among millennials in a rising economy and emerging market. 

II. MATERIALS AND METHOD 

The adoption of e-Wallets among Malaysian millennials in 

this study is examined using Venkatesh et al.’s (2003) Unified 

Theory of Acceptance and Use of Technology (UTAUT).  

UTAUT focuses on the alignment of information technology 

and user behavior. The UTAUT model combines eight 

previously developed models: the Theory of Planned 

Behavior (TPB), Theory of Reasoned Action (TRA), 

Technology Acceptance Model (TAM), Social Cognitive 

Theory (SCT), Model of PC Utilization (MPTU), 

Motivational Model (MM), Innovation Diffusion 

Theory(IDT), and the combined TAM and TPB [19].  

UTAUT is one of the more established recent technologies 

to be adopted as paradigms. It will be integrated with 

additional variables that influence the adoption of e-wallets 

among millennials in Malaysia, as the theory is recognized for 

incorporating determinants such as social influence and 

security concerns[7] [20]. E-wallet adoption in Malaysia in 

this study is fully explained by this synthesis inside the 

UTAUT framework, which is enhanced by the incorporation 

of structural assurance [10]. In general, potential users will be 

hesitant to embrace new technology due to security and trust 

concerns. This model examines how millennials adopt new 

information technologies for digital payments via e-Wallets. 

The variables used in this study were examined as follows. 

A. e-Wallet Adoption 

An e-wallet is a payment mechanism that allows users to 

hold money and conduct payments using a computer or 

smartphone [21]. According to the study's findings, 

consumers chose to use digital payment systems during the 

COVID-19 outbreak because they were equitable and 

effective [19]. E-wallet adoption in Malaysia has been 

advantageous, increasing corporate competitiveness, boosting 

national GDP, and stimulating the expansion of the digital 

economy. However, the development of the sector has been 

hampered by studies on e-wallet adoption in Malaysia [6]. 

Thus, it is crucial to have a thorough understanding of the 
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factors influencing people's intentions toward mobile 

payments [22]. 

1) Perceived Security: 

People are becoming more and more concerned about 

security, making them question the level of protection they 

are guaranteed[23], [24]. Customers' decision to use e-wallets 

seems to be greatly affected by their perceived level of 

security [5]. In today's world, security concerns have grown 

in importance, leading people to question the level of safety 

they receive. Perceived security in mobile payment systems is 

determined by how much customers think their financial and 

personal information is secure during transactions [24], [25].  

Customers' perceptions of technology's safety exert a 

significant influence on their motivation and desire to use it 

[26].  Security issues are increasingly a worry today, making 

individuals suspicious of the extent of security assured to 

them[23]. Privacy issues may result from excessive sharing of 

private data on mobile devices, such as location, chats, and 

photos. Additional research demonstrates that when people 

are in control of, comprehend, and are aware of the 

technology they have chosen, they feel safer.  

The degree of trust that people have in a certain electronic 

wallet service correlates with their readiness to embrace and 

use it. Financial information and other personal data may be 

accessed by unauthorized individuals, and hackers may 

exploit system flaws to obtain it. Therefore, people naturally 

take these kinds of security and privacy risks into account 

before utilizing a new service, such as an e-Wallet [16], [17], 

[27] . Providing secure user services, transactions, privacy, 

and data protection is a primary priority for clients in mobile 

banking. The banking sector invests significantly in customer 

security features, including multi-factor authentication and 

transaction encryption. E-wallets have been popular because 

they make transactions easy.  

Despite the advantages of e-wallets, users' lack of 

awareness and expertise, along with concerns about 

transaction security, remain major obstacles to adoption. 

Users' confidence and trust are bolstered when they perceive 

technology as secure, thereby promoting adoption and 

continuous use. While strong security features like encryption 

and multi-factor authentication allay worries about data 

breaches and transaction fraud, they also encourage broader 

use of e-wallet services[27], [28] 

2) Perceive Ease of Use: 

In general, potential users avoid new technologies due to 

security and trust concerns. Perceived ease of use is the extent 

to which an individual believes that they can utilize a 

particular system with little difficulty and won't thereafter 

encounter any problems [29], [30]. It describes the effort an 

individual exerts to adopt a particular technology. Users' 

belief that they can accomplish anything with technology 

without any hindrance [31].  It is described as an individual’s 

degree of trust, believed to facilitate the use of 

technology[32], [33]. Previous experiences with e-Wallets 

may influence users’ perceptions of their usage, whether 

directly or indirectly.  

According to Chawla and Joshi [25], there are four aspects 

used in explaining perceived ease of use, which include:  

• Simple to learn; where people who believe technology 

is simple to understand also find it.  

• Convenience of understanding; people who understand 

technology find it simple to use, whereas those who do 

not comprehend the technology find it difficult to use. 

• Effortless: when people think they can effectively 

complete tasks, they find technology easier to employ. 

However, individuals who struggle with technology 

will do the work incorrectly. 

• Simple to use. People will feel more assured if they find 

the technology straightforward to use. 

Perceived ease of use refers to the degree to which a user 

perceives a technological system to be easy to use [34]. The 

Technology Adoption Model (TAM) includes perceived ease 

of use as a key element. E-wallets are considered user-

friendly, reflecting this aspect of the model, straightforward 

to use, and they can significantly increase payment efficiency 

[35]. Users can load their e-wallets via credit or debit cards or 

at nearby outlets that support e-wallet top-ups, with funds 

immediately accessible on their devices. Payments can then 

be made via QR code scanning or contactless interaction with 

a payment terminal, completing the transaction seamlessly. It 

is an easy and quick payment experience [36]. Perceived ease 

of use fosters favorable user perceptions of the service and 

increases the likelihood that users will recommend it to others. 

The service's user-friendly design allows users to set up, 

manage, use, and operate an e-wallet quickly and easily. This 

approach requires minimal effort for system setup and 

configuration, making the process seamless and convenient. 

The perceived ease of use indicates that a key element in the 

adoption of the technology is the perceived simplicity of using 

an e-wallet [37]. The perceived ease of use enhances users’ 

perception of e-wallet payment usefulness [38]. The 

implementation of financial activities and users’ motivation 

to adopt mobile payments are further enhanced through 

simplified payment procedures and informative educational 

features [39]. A higher level of perceived ease of use 

encourages greater adoption of e-wallets [28], [40], [41] 

3) Social Influence: 

Social influence is among the primary elements that lead 

people to use an e-wallet app. It refers to the purposeful or 

unintended behavior modification caused by one individual 

on another [42]. Social influence is also one of the main 

elements affecting the uptake and adoption of new technology 

[34]. People who regularly use cutting-edge devices and 

services, especially those who pay their bills using an e-

wallet, are more likely to adopt them [43]. They will be 

interested in learning more about e-wallets and will adopt 

them if they are pleased with their features, benefits, and ease 

of use. In Malaysia, Touch n Go (TNG) is among the most 

commonly used e-wallet applications that facilitates digital 

payments[24], [44]. 

In addition to standard expenses like food, clothing, and 

entertainment, TNG can be used to pay for tolls and parking. 

The majority of millennials require a TNG card to pay tolls 

because they either already own a car or intend to buy one in 

the near future. The surroundings and this circumstance have 

greatly influenced millennials' adaptation, leading them to 

begin using electronic wallets to pay for tolls and street 

parking. Social pressure is believed to have a stronger 

influence on individuals’ decisions to use new technology, 

such as digital wallets. Social influence significantly shapes 

consumers’ intentions to adopt and use an e-wallet [21]. Peers 
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or relatives who use particular e-Wallet services and force 

their peers to utilize services they previously did not use can 

create indirect social pressure. This type of covert social 

pressure can coerce people. Since their peers use e-wallets, 

young adults in Malaysia are more likely to use them than any 

other age group [18].  

In light of this, moderating factors are found for the 

correlation between the intended and actual outcomes of the 

activity. This is due to the fact that intervening structures have 

the power to alter the intention-behavior link[45]. 

Additionally, there has been limited empirical research 

conducted on users' intentions to adopt digital payments in 

developing contexts[46]. Hence, social influence is 

considered the moderating variable for this study. There are a 

few studies that found that one of the variables that could have 

the greatest influence on the adoption of electronic payment 

systems is social influence [5]. Additionally, it was 

discovered that e-wallet adoption was positively impacted by 

perceived social influence [9], [41], [47]. A total of four 

hypotheses were formulated to determine the relationships 

among the variables and E-Wallet Adoption, as illustrated in 

Fig. 2. 

 
Fig. 2 The proposed research theoretical framework 

 

Based on the theoretical framework in Figure 2, this study 

proposed the following hypotheses:  

• H1: Perceive Security has a relationship with E-Wallet 

Adoption.  
• H2: Perceived Ease of Use has a relationship with E-

Wallet Adoption 

• H3: Social Influence moderates the relationship 

between Perceived Security and E-Wallet Adoption. 

• H4: Social Influence moderates the relationship 

between Perceived Ease of Use and E-Wallet Adoption. 

B. Method 

This study employed a quantitative research method to 

verify the suggested framework. A quantitative technique is a 

method for researchers to gather data after distributing a 

questionnaire and use it to evaluate hypotheses[48]. A total of 

390 respondents were usable responses were obtained through 

non-probability sampling techniques. The study's participants 

are millennials with the potential to use e-wallets. The data 

were collected via a Google Survey Form with 4 sections, 

totaling 23 questions.  

TABLE I 

ITEMS OF MEASUREMENT 

Variables Measurements items 
Factor 

Loading 

I intend to use an e-wallet for my 

payments in the future 

0.566  

Variables Measurements items 
Factor 

Loading 

e-wallet 

adoption 

(EWA) 

I will always try to use E-wallet 

payments when purchasing things 

0.688  

 I will recommend others to use E-

wallet payments for purchasing  

0.840  

 e-wallet payments would be one 

of my favorite technologies for 

payment 

0.741  

 E-wallets can substitute the cash-

based payment method 

0.711  

 Using an e-wallet is interesting 0.790  

 Using an e-wallet is beneficial  0.758  

Perceived 

security (PS) 

I perceive secure using my 

credit/debit card information 

through e-Wallet platforms. 

0.864  

 I would feel safe providing 

sensitive information about 

myself over the e-Wallet 

platforms 

0.839  

 I perceive that e-Wallet platforms 

are secure systems to conduct a 

transaction 

0.877  

Perceived 

ease of use 

(PEU) 

An e-wallet is easy to use 0.660  

An e-wallet is easy to learn. 0.826  

The e-wallet procedure is simple. 0.840  

E-wallet has a user-friendly 

interface design. 

0.718  

Social 

influence (SI) 

An e-wallet is easy to master 0.704  

People who are important to me 

think that I should use an e-

Wallet. 

0.832  

 People who influence my 

behavior think that I should use 

an e-Wallet 

0.825  

 People whose opinions I value 

prefer that I use an e-Wallet 

 

 

Data were collected via an online survey, as indicated by the 

measurement items. Every item is scored on a 5-point Likert 

scale, with 5 representing "strongly agree" and 1 representing 

"strongly disagree." which adopted from previous studies, as 

shows as Table 1. Table 1 also displays the CFA model's 

standardized factor loadings, all of which are statistically 

significant (p-value < 0.05), demonstrating that the objects 

represent their underlying hidden constructs. This validates the 

measurement model's convergent validity [4], [49]. 

III. RESULTS AND DISCUSSION 

A. Descriptive Analysis 

Descriptive analysis was employed in this study to assess 

the respondents' general information and demographics. The 

sample size for this study is 390. The demographic 

information from the survey participants is presented in Table 

II. Out of the total number of respondents (203), 51.9% are 

female, and 47.8% are male respondents (187). Among 220 

respondents (56.3%), the majority (31–35 years old) is the 

largest age group, while the smallest is 20–25 years old, with 

just 31 respondents (7.9%). Most of the respondents are 

Indian (35.3%), followed by others (36.1%), Chinese (17.6%), 

and Malay (10.7%). The majority of the respondents are in the 

income range of RM3001-RM5K (56.5%). The largest group of 
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respondents is from the postgraduate education level (38.1%), 

and the smallest is from the foundation education level (3.3%). 

TABLE II 

DEMOGRAPHIC TABLE 

 

The Cronbach’s alpha value for each construct is shown in 

Table 1. All factors' Cronbach's Alpha and CR values exceed 

the suggested threshold of 0.70.[49]. Therefore, Table III 

establishes the reliability of the measurement model. 

TABLE III 

MEASUREMENT MODEL'S RELIABILITY 

 

 

Fig. 2  The direct relationship analysis 

 

1) H1: There is a relationship between Perceived 

Security and the adoption of e-Wallet among Millennials in 

Malaysia. 

The finding shows that perceived security (PS) has a 

significant relationship with E-Wallet Adoption (EWA), as in 

Table IV and Figure 2, with a p-value of 0.000, which is 

significant at the 0.05 level. Thus, a positive relationship 

exists between PS and EWA among millennials. This result is 

in line with earlier research [24], [47], [50]. This could be 

explained in which Malaysians millennials are concerned on 

security on the e-Wallet services. It is also explained that 

perceived security has strong impact in making decision to 

use e-Wallet services. 

2) H2: There is a relationship between Perceive Ease of 

Use and adoption of e-Wallet among Millennials in Malaysia  

The finding also found that Perceive Ease of Use (PEOU) 

also is significantly related to E-Wallet Adoption (EWA) as 

in Table IV where the p-value is (p = 0.010) which lower at 

the significant level of 0.05. This is consistently as previous 

studies [12], [34], [37]. Thus, this could be explained as 

Malaysians’ millennials consumers are more concerned with 

the ease of use of services due to their fast-paced lifestyles. 

They are interested in goods with quick installation, clear 

graphical components, and simple methods, allowing them to 

learn and become skilled with less effort. Individuals expect 

that utilizing a technology will be very straightforward. 

Difficulties in using the technology may create the barrier 

since they are impatient with it [51].  
 

 

Fig. 3  Moderation analysis 

3) H3: There is a moderating effect of Social Influence on 

the relationship between Perceive Security and Adoption of e-

Wallet among Millennials in Malaysia. 

Figure 3 illustrates the results of the moderating study, 

which demonstrate that social influence doesn't discernible 

moderating effect on the association between millennials' 

perceptions of security and e-wallet adoption in Malaysia 

(p=0.692). This indicates that the relationship between e-

wallet adoption and perceived security is not significantly 

impacted by social influence. Therefore, social influence does 

not have a discernible impact on millennials’ perceptions of 

security and their decision to use e-wallets. As a result, social 

influence has no substantial effect on how millennials' 

perceptions of security influence their decision to use e-

Wallet services. This finding suggests that other factors may 

account for differences in how perceived security relates to e-

wallet adoption.  

4) H4: There is a moderating effect of Social Influence on 

the relationship between Perceived Ease of Use and Adoption 

of e-Wallet among Millennials in Malaysia. 

The moderating analysis found that the p-value for social 

influence (p = 0.122) is higher than the 0.05 significance 

level. This indicates that social impact does not moderate the 

relationship between e-wallet adoption and perceived ease of 

use. This means that, even if millennials find the e-wallet 

Demographic 

Profile 
Category Frequencies Percentage 

Gender Male 187 47.8 

Female 203 51.9 

Age 20-25 31 7.9 

26-30 102 26.1 

31-35 220 56.3 

36-42 37 9.5 

Races Malay 42 10.7 

Chinese 69 17.6 

Indian 138 35.3 

Others 141 36.1 

Monthly 

Income 

Less than 

RM1K 

26 6.6 

RM1K -RM3K 74 18.9 

RM3001-RM5K 221 56.5 

RM5K above 69 17.6 

Education 

level 

Foundation 13 3.3 

Diploma 148 37.9 

Bachelor 80 20.5 

Postgraduates 149 38.1 

No. Variables Items Sources 
Cronbach 

Alpha 

Likert 

Scale 

1 E-Wallet 

Adoption 

7 Voronenko 

(2018) 

0.853 5 point 

likert-

scale 2 Perceived 

Security 

3 Zhang et al. 

(2019) 

0.810 

3 Perceived 
Ease of Use 

5 Janteng & 
Dino (2022)   

0.824 

4 Social 

Influence  

3 Venkatesh et 

al. (2012) 

0.788 
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simple to use, they are still not confirming that they will 

actually use it. Specifically, if social influence increases, the 

effect of perceived ease of use on e-wallet adoption remains 

unconfirmed. They still have a strong inclination to adopt e-

Wallets even though they believe they are simple to use. Table 

V presents the results of the hypothesis tests. 

The hypothesis testing results indicate that both perceived 

security and perceived ease of use significantly affect the 

adoption of e-wallets.  Specifically, Hypothesis 1 (H1), which 

posits a relationship between perceived security and e-wallet 

adoption, is supported by a highly significant p-value of 

0.000, highlighting the essential role that security perceptions 

play in users' willingness to adopt digital wallet technologies. 

Similarly, Hypothesis 2 (H2), which posits a relationship 

between perceived ease of use and e-Wallet adoption, is also 

supported by a significant p-value of 0.002, reinforcing the 

idea that users generally prefer e-wallets when they perceive 

them as easy to use, understand, and operate. However, the 

moderate role of social influence appears to be insignificant 

in this context. Hypothesis 3 (H3), which tests whether social 

influence moderates the relationship between perceived 

security and e-wallet adoption, is not supported, as indicated 

by a p-value of 0.692. Likewise, Hypothesis 4 (H4), which 

examines whether social influence moderates the relationship 

between perceived ease of use and e-wallet adoption, is not 

supported (p-value = 0.122). These findings suggest that 

while individual perceptions of security and usability are key 

drivers of e-wallet adoption, the influence of others, such as 

peers or social networks, does not significantly alter these 

relationships, implying that users’ decisions to adopt e-wallets 

are more personally driven rather than socially influenced. 

TABLE V 

FINDING AND HYPOTHESIS TESTING 

IV.  CONCLUSION 

This research aims to investigate the relationship between 

perceived security (PS) and perceived ease of use (PEOU) 

towards e-Wallet adoption (EWA) with the moderating role 

of social influence (SI) among millennials in Malaysia.  The 

research objectives are met by the results, which demonstrate 

a positive association with the dependent variable (EWA) and 

all independent variables (PS and PEOU). However, the 

results indicate that social influence does not moderate either 

relationship (PS and EWA) or (PEOU and EWA) among 

millennials in Malaysia. Finally, this paper explains the 

implications and suggests directions for future research.  

This research could serve as an initial reference for 

subsequent research on e-Wallet adoption across all 

generations, as this system is a crucial platform for today’s 

payment systems. The research's conclusions can help e-

Wallet service providers improve their efficiency, especially 

regarding the system's security and usability in Malaysia. 

According to this study, millennials in Malaysia are highly 

impacted by perceived security on e-Wallet adoption. This is 

proof that security is a key factor in determining both the 

uptake of and the behavioral intention to use e-wallet services. 

Users tend to adopt e-wallets when they perceive safe and 

trustworthy. When individuals trust that their personal and 

financial data is well-protected, they are more likely to 

express a strong desire to use the technologies. Perceived ease 

of use was also found that has impact on e-Wallet adoption, 

as in this study. If the e-wallet system is user-friendly, with 

minimal effort required to learn or navigate its capabilities, 

users are more likely to form the intention to use it in their 

financial interactions. They are more likely to completely 

adopt technology if it is viewed as simple, straightforward to 

learn, and seamlessly integrated into their daily routines. 

As for the finding on the moderating effect shows no 

significant effect, the findings indicate that social influence 

has no significant impact on the relationship between 

perceived security and e-wallet adoption.  This shows that the 

effect of perceived security on e-wallet usage remains 

constant at various social influence levels, and hence we infer 

that social influence does not moderate this relationship. 

Future studies could look at this relationship with other 

potential variables such as trust or speed. This demonstrates 

that perceived security tends to have a consistent impact on e-

wallet adoption, regardless of social influence.  

To encourage e-wallet adoption, services provider may 

focus on improving perceived security while also harnessing 

social influence. Since perceived security is a major element 

in e-wallet acceptance, developers should invest in advanced 

security methods like multi-factor authentication, encryption, 

and frequent security audits. Highlighting these aspects in 

marketing might help to reassure and develop confidence with 

users. The government might also impose security standards 

and laws to provide a secure environment for digital 

payments, thereby increasing user confidence. On the other 

hand, social influence has been found to have no moderating 

effect on the relationship between perceived ease of use and 

e-wallet adoption. This underscores that the impact of 

perceived ease of use on e-Wallet adoption is consistent 

across social influence levels.  

Consequently, the study’s findings suggest that social 

influence does not impose a substantial moderate effect on the 

relationship between perceived ease of use and e-wallet 

adoption. Although social influence did not play a substantial 

role in this study, developers and policymakers could leverage 

indirect social influences. For example, they may work with 

influencers or trusted personalities to promote e-wallets, 

gradually influencing social acceptance without relying solely 

on peer influence.  This research approach could be expanded 

in future investigations by exploring this factor in different 

contexts, particularly in relation to continuous usage behavior 

and recommendation intentions toward e-wallets.  

No. Hypothesis 
Significant 

Level 
Conclusion 

H1 Perceive Security has a 

relationship with E-

Wallet Adoption. 

0.000 Supported 

H2 Perceived Ease of Use 

has a relationship with 

E-Wallet Adoption 

0.002 Supported 

H3 Social Influence 

moderates the 

relationship between 

Perceived Security and 

E-Wallet Adoption. 

0.692  Not 

Supported 

H4 Social Influence 

moderates the 

relationship between 

Perceived Ease of Use 

and E-Wallet Adoption. 

0.122  Not 

Supported 
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Furthermore, future research might examine the role of 

digital literacy in shaping e-wallet use, particularly among 

diverse user groups, such as elderly individuals, low-income 

earners, and rural communities. Understanding how digital 

competency affects user confidence and trust in financial 

technology can provide valuable insights for designing more 

inclusive digital ecosystems. Developers and government 

bodies may increase public adoption rates and foster a more 

inclusive digital payment environment by addressing security 

and simplicity of use, implementing digital literacy initiatives, 

and promoting e-wallets through trusted channels.  

Moreover, future studies could incorporate additional 

moderating variables, such as perceived risk, cultural factors, 

and trust, to enhance understanding of the behavioral 

dynamics surrounding e-wallet adoption. This research 

contributes to the literature on e-wallet adoption by 

highlighting the negligible moderating effect of social 

influence and emphasizing the importance of user-centric, 

inclusive strategies. By aligning technological design, public 

education, and communication strategies, stakeholders can 

promote sustainable adoption and continued engagement with 

digital financial platforms. In the long term, such efforts can 

facilitate the shift toward a cashless society, enhance financial 

inclusion, and support national digital transformation goals. 
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