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Copyright protection in the creative industry in Malaysia is being protected
by the Malaysia Copyright Act 1987. Through this study, the literacy of the
copyright protection system and practices of the creative industry in Malaysia
has led to new horizons and an understanding of how intellectual property in
the knowledge-based economy can be expanded to a promising future and
source of wealth within the creative industry. This study aims to explore the
depth of understanding of copyright policy and practices literacy among the
audio-visual industry practitioners that are being applied in the creative
industry using the media literacy theory. Conservative media literacy theory

suggests the use of media literacy is to educate the mass on how to use the



media. However this study explores another dimension of media literacy in
the perspective of critical thinking that aligns with the 215 century skills that
requires every individual to empower. The Creative industry practitioners
suggest that literacy in copyright protection systems and practices, especially
among audio-visual practitioners, needs to be improved and that this lack of
literacy of copyright protection contributes to many misunderstandings in
protecting copyrighted work. This situation would reduce the chances of
gaining more profit in the creative industry. Academic research and
government reports supported this statement and scenario claimed by the
creative industry practitioners. The informants of this study were divided and
designed into three (3) clusters, which were content creators (C), agencies (A),
and distributors (D). The three (3) clusters here are the stakeholders in the
creative industry. Questions curated for the informants were semi-structured.
Additional questions related to this were asked during the interview session.
Focus group interviews and one-to-one interviews were conducted with
purposive sampling from the C, A, and D of the study design. Twenty-seven
(27) informants were interviewed in this study for about three (3) months.
Thirteen (13) informants were from the content creators cluster, eleven (11)
informants from the agencies cluster, and three (3) informants were from the
distributor cluster and analysed using the website version of ATLAS.ti

software. This qualitative study uses the case study approach and uses
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thematic analysis to analyse the data. A total of one hundred eighty-five (185)
codes were discovered, and twenty (20) code groups were discovered in this
study. Four (4) emergent themes were identified from the study conducted.
The themes were challenges in the creative industry, legislation and laws in
intellectual property protection, practising business and management in the
creative industry, and last but not least the challenges of content creators to
sustain wealth longevity and relevance in the creative industry. From the
study, the research identified that the problems confronted by the creative
industry players differ regarding copyright protection. Therefore, due to these
differences, their needs and demands are different. It was suggested from the
study that copyright registration to the authorities of Malaysia’s policymakers
and caretakers and copyright protection literacy is not limited to copyright
protection only but also serves as a boosting and enhancing tool to elevate the
commercialisation of the copyrighted work. At the end of the study, the
researcher suggested a framework that would indicate the business
perspective code of conduct for protecting their copyrighted work that would
benefit the creative industry stakeholders, government stakeholders, and the

nation's income to commercialise their copyrighted work.

Keywords: Copyright literacy, creative industry, creative industry protection,
system, practice

SDG: GOAL 8: Decent work and economic growth
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Pengerusi : Ts. Megat Al-Imran bin Yasin, PhD

Fakulti : Bahasa Moden dan Komunikasi

Literasi sistem dan amalan perlindungan hak cipta industri kreatif di
Malaysia di dalam kajian ini telah membawakan pengetahuan dan
pengetahuan baharu akan bagaimana harta intelek di dalam ekonomi
pengetahuan mampu dikembangkan dan menjanjikan masa hadapan yang
menjanjikan pulangan kekayaan di dalam industri kreatif. Kajian ini
dijalankan untuk meneroka pemahaman dan literasi pemain industri kreatif
audio-visual berkenaan perlindungan hak cipta. Teori media literasi yang
konservatif mencadangkan kegunaan literasi media untuk mendidik massa
dalam menggunakan media. Walaubagaimanapun, kajian ini membuat
ekspolorasi terhadap perspektif pemikiran kritis seseorang individu yang

seiring dengan tuntutan kemahiran abad ke-21. Pemain industri kreatif
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mencadangkan bahawa literasi di dalam, perlindungan hak cipta
terutamanya di kalangan penghasil kandungan audio-visual perlu ditambah
baik kerana kekurangan literasi dalam perlindungan hak cipta telah
menyebabkan banyak salah faham dalam amalan tidak betul dalam
melindungi harta intelek. Situasi ini menyebabkan peluang untuk menjana
pendapatan di dalam inudstri kreatif secara berterusan adalah rendah.
Informan kajian ini telah dibahagikan dan dilabelkan kepada tiga (3) kluster
iaitu pencipta kandungan (C), Agensi (A) dan Pengedar (D). Ketiga-tiga
kluster ini dibahagikan seumpama itu kerana mereka adalah pihak
berkepentingan yang menjadi nadi penggerak kepada industri kreatif itu
sendiri. Soalan yang dibina untuk untuk sesi temu bual bersama para
informan kajian oleh penyelidik yang telah dikenalpasti adalah separa
berstruktur. Soalan tambahan yang dianggarkan bertepatan dan mempunyai
kesinambungan dengan keseluruhan sesi temubual itu telah ditanya semasa
sesi itu. Kajian ini menggunakan sesi temu bual secara berkumpulan dan
individu dengan menggunakan persampelan bersasar daripada C, A dan D.
Seramai dua-puluh tujuh (27) informan telah ditemu bual selama tiga (3)
bulan dalam merealisasikan kajian ini. Tiga belas (13) orang informan dari
kajian ini adalah dari kluster pencipta kandungan, manakala sebelas (11)
informan adalah daripada kluster agensi. Kluster terakhir iaitu pengedar

terdiri daripada tiga (3) orang. Hasil dapatan data kualitatif daripada sesi



temu bual ini telah dianalisa menggunakan perisian laman sesawang Atlas.ti.
Kajian kualitatif ini adalah kaedah kajian kes dan menggunakan analysis
tematik untuk menganalisa data. Sebanyak seratus lapan puluh lima (185) kod
telah dikenalpasti dalam kajian ini, dan dua puluh (20) kumpulan kod telah
dikumpulkan mengikut tema yang bersesuaian. Empat (4) tema berjaya
dikenalpasti daripada kajian ini. Tema yang pertama adalah cabaran yang
terdapat di dalam industri kreatif, tema kedua adalah perundangan dan akta
yang terdapat di dalam perlindungan hak cipta, tema ketiga adalah
mengamalkan pengurusan perniagaan di dalam industri kreatif dan yang
terakhir sekali adalah kekayaan mampan dan mengekalkan kerelevanan di
dalam industri kreatif. Berdasarkan kajian yang telah dilakukan, kajian ini
telah mengenalpasti masalah yang telah dihadapi oleh pemain industri kreatif
berkenaan perlindungan hak cipta adalah berbeza. Atas perbezaan ini,
keperluan dan permintaan mereka adalah tidak sama. Initipati kajian ini telah
mencadangkan pendaftaran perlindungan hak cipta di Malaysia kepada
pihak bertanggungjawab adalah tidak hanya terhad kepada penyimpanan
atau repositori harta intelek sahaja tetapi juga untuk aktiviti pengkomersilan.
Di hujung kajian ini, penyelidik mencadangkan sebuah kerangka kerja
tentang bagaimana sebuah perniagaan berasaskan penghasilan kandungan

kreatif mampu memberi manfaat kepada pemain industri, pihak kerajaan
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serta menjana kewangan untuk mengkomersilkan produk harta intelek

mereka.

Kata Kunci: Literasi hak cipta, industri kreatif, perlindungan industri
kreatif, sistem, amalan

SDG: MATLAMAT 8: Pertumbuhan ekonomi dan pekerjaan yang baik
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CHAPTER 1

INTRODUCTION

1.1 Background of Study

The creative visual industry has emerged from Cultural Industry to Creative
Industry as the contribution of the creative industry towards the nation’s
economic growth (Garnham, 2005). In Malaysia, Dasar Industri Kreatif Negara
(DIKN) announced that the creative industries have become a part of the
policy focus for the Malaysian government in preparing for Wawasan 2020
(Barker and Lee, 2017). DIKN was to ensure that creative industries that were
based on creativity and innovation would eventually maintain to strive and
continue to contribute to the economy by sustaining the rich history and

cultural heritage of Malaysia (Rais, 2011).

Referring to the United Kingdom’s Department of Culture Media and Sports
(DCMS, 1998), defined and stratified the definition of creative sectors and has
since been used by governments and academia from all over the world. DIKN
listed the clusters within the creative industry into ten (10) groups which were
performing arts, visual arts, music, literature, digital content, design and
tashion, cultural arts, creative education, creative technology, and finally
culinary arts. Each of these clusters upholds distinctive characteristics, output,

and attraction that in a way gives a promising future in bringing Malaysia’s



name to the vertex of the world. Itis inevitable to discuss the creative economy
whenever we discuss about the creative industry, especially in the context of
the audio-visual industry. There is a distinctive link of connection between the
creative economy (CE) and the creative industry (CI). Due to the connection
between two (2) of the terms, there is a need to understand the differences
between Creative Economy (CE) and Creative Industry (CI) in this study. The
term creative economy was first introduced and coined by John Howkins
(2001) in his book: The Creative Economy. How People Make Money from
Ideas. In his book, he mentions that the creative economy was worth 2 trillion
dollars in January 2000 and is growing by 5% every year (Marta-Christina
Suciu, 2008). However, this was a report done more than 20 years ago.
Malaysia is experiencing a below-average share of GDP economic growth
imputed in the copyright industries (Au Yong, 2019). Given the definition of
creative economy by John Howkins, United Kingdom’s Department of
Culture Media and Sports (DCMS, 2001) creative industry means “those of the
practitioners in the industry that are based on individual creativity, skill and

competencies”.

With so much attention from many perspectives of other studies and
understanding of the creative industry, a lot of other terms and meanings of
creative industry (CI) were being introduced to the masses. According to
Nielson (2004), the Swedish government recognises the creative industry as

an experienced industry. While other organizations such as UNESCO identify



as cultural industries, The European Commission as cultural sector and
cultural industries, China as cultural industry, and the United States as
entertainment and media industries or copyright industries. Creative industry
was also termed by scholars as contributing to a term called “IWeightless

Economy”, or Modern Knowledge-Based Economy (Quah, 2011). A weightless
economy according to Quah consists of four parts of knowledge which are
Information and Technology (ICT), Intellectual Property, Electronic Media &

Libraries, and Biotechnology.

Interdisciplinary in diverse fields of study requires knowledge, respect, and
different perspectives from other scholars to contribute new knowledge
(Urbanska et al. 2018). However, even though there is so much involvement
of the creative industry and significance to one another of other industries, the
creative industry is still lacking in the contribution of academic studies from
other scholars from other disciplines, except for scholars that are already from
the culture and media studies (Herwina and Zarith, 2012). This is a big loss to
the contribution of knowledge and data collection of the development of the
industry towards the nation’s economic growth. This statement is supported
by Siti Salwa et., (2011) stating that due to the novelty of the creative economy
in the developed countries, specifically Malaysia, data on the progress and
growth of the creative industry is appallingly recorded. Malaysia’s creative

industry evolves within the multimedia, innovation, and knowledge economy



as the local government invested millions of MYR to ensure the development
of these sectors is aligned with other developed countries. The emergence of
technologies such as the non-fungible token or NFT which is embedded in the
blockchain system to store non-replaceable artworks has in a way solve the

dilemma that the creative industry practitioners have been through for a long
while especially in protecting their creative work (Clark, 2021). NFT is a
system that protects the copyrighted work of the creative producers, and they
are to be able to generate income from the work. Copyright protection towards
the creative content produced is the focus of this study. In Malaysia, with so
much creative work produced and involvement of the practitioners in the
industry, not much of preservation or copyrighted protection towards the
work produced were given by authorities although Malaysia is part of so
many international treaties and conventions that practices international

common law in protecting intellectual property.

Three (3) top nations: United States (USA), United Kingdom (UK), and
Australia are the leading countries that are the main players in the creative
industry sector (Siti Salwa et.al, 2011). Due to the high benchmark and
requirement that is put on to standard by the advanced creative industry
countries as stated above, developing countries such as Asia and African
regions are being left behind in accommodating the standards of the leading

countries. Previous scholars indicate that less-developed countries such as



Asian countries like India have emerged as major film producers. India for
instance has become the world’s largest film producer, by producing about
one thousand (1000) films annually which surpasses Hollywood productions
(UNCTAD, 2008). Meanwhile Asia countries such as China and South Korea
film industries are among the victorious countries contributing to their
nation’s economic growth (Plate, 2002; Jin, 2006; Herwina et al., 2012). The
success of these nations in uplifting their creative economy and being
successful in promoting their product and culture proves that these are the
results of their government support (Herwina et al., 2012). Nevertheless,
Malaysian government introduced various initiatives and incentives to
support the creative industry to be able to compete and produce better and
greater volumes of creative content. Many other ministries and organisations

were established and appointed to be caretakers of the creative industry

(Alavi and Azmi, 2019).

From the enhancement of the creative industry, shifting agencies and roles in
the Malaysian scenery, policy makers realize the importance to protecting and
assisting the creative producers so that their productivity has the potential to
flourish and improvise in the near future by initiating injections of up-skilling
and reskilling programs, internship schemes, attachment schemes, and
certifications for creative competencies to the creative industry practitioners

(Barker and Lee, 2017). State of the art technologies and digitisation have great



impact in generating creative output that has the ability to transcend to other
parts of the world. Historically, copyright policy was aimed at addressing
incentives Merrill and Raduchel (2013), but today’s digital content is being
monetised on a different fundamental basis (Sarikakis and Rodrigues-Amat,
2015). UNCTAD (2008) has mentioned that creativity and technology both
work hand in hand and have the potential to shape the cultural production,
application, and how it is transformed into monetary gains to generate

sustainable income for its practitioners. It is suggested that it is significant to
study moral and economic rights among the film, television and social media
content creators in this study due to copyright law provides the content
creators with exclusive right in their artistic work produced. Within these
rights, it enables the content creators to obtain financial reward over their
work (Ku, Sun and Fan, 2009). Copyright issues are mainly studied in the area
of digital piracy (Cho et al., 2015). However, this study uncovers issues
revolving the moral and economic rights protection of Malaysian film,

television and social media content creators.

1.2 Statement of the Problem

Malaysia’s television programmes especially teledrama or movies are
produced upon commission, and it is mandatory for the copyright transfer of
the artistic work to be given to the media outlets or distributors who purchase

and invest in the production (Alavi and Azmi, 2019). As producers are only



paid one payment for the drama that was produced, there were no allowances
or royalties granted in the event the drama was re-aired, what more for the
payment of residuals to the actors and actresses (Alavi and Azmi, 2019).
Without any form of economic rewards, people would not have laboured in
producing or inventing ideas or products (Gallini and Scothmer, 2002). The
foundation and references of this study derive from copyright protection of
content produced in Malaysia’s creative industry and also media literacy
theory that would uncover another discovery within the traditional
understanding of the theory. The globalisation of creative industry has
evolved and increased the chances of international trade of film products
(Herwina and Zarith, 2012). However, the great movement of global film trade
are dominated by the American film products with $60 billion annually
(UNCTAD, 2008). Third world countries like Malaysia is struggling to
compete with such competition to be able to sell and trade their content
internationally especially to sell indigineous films (Herwina and Zarith, 2012).
And to add to the wealth evolution in the Holywood industry, most of the
tilm produced were The Dasar Industri Kreatif Negara (DIKN), a policy curated
by the Malaysian government proposed that the National Film Development
Corporation Malaysia (FINAS) should spearhead the way forward and well-
being of the audio-visual industry. Among the role of the creative industry is
to promote Malaysia’s identity and cultural diversity to the eyes of the world

through the dissemination of audio-visual products (DIKN, 2009). This study



focusses on the issue that is being a major concern to the creative industry is
the injustice of the copyright and ownership within the system and practices
in the audio-visual industry. Landes and Posner (1989) states that the increase
of copyright protection should generally increase the number of works
produced. However, this is not the case in the Malaysian content industry
(Alavi and Azmi, 2019). The first Malayan Filming Studio that was established
in Jalan Ampas located in Singapore was marked the early introduction of the

audio visual industry in the modern days of Malaysia in the early 1940’s.

Later in 1963, Malaysia later then initiated their television era in the year of
the 1960s that was known as Televisyen Malaysia in a temporary studio in
Dewan Tuanku Abdul Rahman, Jalan Ampang (Dawam, Sareya, Bianus and
Hisham, 2015). However, as years passes by. There are insignificant changes
and advancement of wealth longevity over the artistic produce among the
creative industry practitioners. The practitioners in the creative industry in
Malaysia are facing struggles and problems to maintain their income over the
work they produced. Dawam, Sareya, Bianus and Hisham (2015) also
mentioned that the film business in Malaysia does not meet the breakeven
investment return which results to the film making industry as a risky venture
compared to the television content business whereby the producing of the
content is agreed upon contract negotiations by the broadcasters or

distributors. Studies by previous scholars studying the economic area of the



audio-visual industry suggested that with the increase of network in
television broadcasts would eventually increase the size of the market in order
to fulfil the demand of content production. Herwina and Zarith (2012) stated
that in the present global business scenario presents the new trend of
economic activities that comes along with service industries is gaining its
popularity. This new evolution has opened up new sectors within the creative
industry itself such as new media content creation and digital marketing. This
signifies the evolvement of in particular the audio-visual industry itself that is
very much engaged to the new media and digital marketing sector (UNCTAD,

2008; UNESCO, 2006).

All of the said scenarios and evolvement of the audio-visual industry in other
parts of the continent that involves technological enhancement and young
skills, mainly from Generation Y (millennials) and Generation Z, high income
and high demand for content creation do not occur in the Malaysia audio-
visual industry. This is due to the increase of establishments of the production
companies reducing opportunities to produce content, and the market has
become smaller due to competition among the industry players, be it

treelancers or work-for-hires (Dawam, Sareya, Bianus and Hisham, 2015).

The TV Producers Association (PTVM) president mentioned that there were

seven hundred twenty-five (725) production companies competing with one



another to produce content in the television industry (Rahman, 2012). The
abundance of content producers in Malaysia but limited sources of content
purchasing has led to the monopolisation of copyright ownership, predatory
pricing, unfair negotiation, refusals of deals, and misconduct of contract
production between the distributors and the content creators. Rosli (2012)
mentioned that the audio-visual produce by the content creators is to comply
to the mandatory transfer of copyright to the broadcasters. Broadcasters and
distributors possess full control and domination over the content created and

being involved in the market decision of the creative content produced.

In the Malaysian audio-visual scenario, the famous singer song-writer, actor,
director late Tan Sri P. Ramlee royalty claim in the fifty (50) years of duration
had come to an end on the 29" May 2023. The royalties were given to his
beneficiaries (New Strait Times, 2022). Music Author’s Copyright Protection
(MACP) who was in charge and responsible of distributing the monies to the
family members of the late singer has taken action to prolong the receiving of
royalties for another twenty (20) years. Tan Sri P. Ramlee’s songs and movies
were highly regarded as national treasure due the content of the copyright

work reflects Malaysian identity and history.

It has become a culture and common practice of abuse of domination in the

audio-visual industry in Malaysia to determining the creative and economic

10



conduct by the distributors and broadcasters through mutual consent on
contract and negotiations. This occurrence is in a way taxing the industry
practitioners to adhere the unjust dealing due to lack of knowledge and
understanding of copyright protection that consists of both moral and
economic rights. The monopolisation of copyright over the audio-visual
content by the distributors contributes to the cause-and-effect situation where
the content industry is not being able to enhance their creativity and losing
their moral rights. Moral rights or commonly known as droite-de-suite is a
French term that defines the motivation and personal recognition that an
author pose in producing their work. Without proper and adequate
recognition over the work produced, chances of lower productivity may occur

(Flew, 2015).

Due to the mentioned practice and occurrence above in the creative industry
regarding the copyright system and practices literacy, media literacy theory
in the communication field of study was deemed by the researcher can
support the exploration of this study. Intellectual property policies and
practices would undergo ever-changing changes in time (Consortium for
Media Literacy, 2018). Implying intellectual property within the media
literacy field is no exception for technology has played a big role in changing

this landscape. Therefore, the media literacy theory framework suggested by

11



scholars Celot and Perez Tenero (2009) was adopted in this study that
proposes the conceptual map of media literacy as a system of competency. The
conceptual map proposed by the scholars were using European Commission
definition as a basis that would integrate different concepts of media literacy
in a systematic manner to magnify the explicitly the media literacy skills that
would be acquired and measured at both individual and mass level (Perez
Tornero, 2009). The individual skills that relates to media literacy were

identified according to the following components:
i.  Use skills: A component centred on the relationship between the
person consuming the media as a platform (the ability to use the

media). This component is the largest competencies that all

individuals would acquire.

ii.  Critical Understanding competences: a component that is centred on
the relationship between the individual and the content of the

information delivered that is also the attribution of the individual.

iii. Communicative and participative abilities: This component is related
to the technical and cognitive abilities in other fields such as social
relations, creation, and the production of content, as well as civic and

social participation, which also involves personal responsibility.

The mentioned components in the media literacy framework by Celot and
Perez Tenero (2009) aligns with the 21%* Century Learning that involves the 4
C’s learning and innovation skills such as critical thinking, communication,

collaboration and creativity (Battelle for Kids, 2019). European countries have

12



implemented media literacy in their curriculum in schools (Lin and Wang,
2013). Many of the curriculum standards were also dedicated for children to
have early intervention in becoming literate in using the media. In conjunction
to that, the 21%t century mastery key subjects include English reading,
language arts, world languages, arts, mathematics, economics, geography and

sciences, history, government policies and civics (Battelle for Kids, 2019).

1.3 Research Questions (RQ)

Studies and arguments were being done by the creative producers in fighting
and sustaining their moral and economic rights over their creative content
being produced. These content creators involve script writers, production
house owners, actors, and many more. Alavi and Azmi (2019) stated that
Malaysia too is no exception in realising the importance and contribution of
the local creative creation to the nation’s economic growth. This study intends

to answer five (5) research questions which are labelled as RQ are indicated

below:
RQ1 : How copyright protection literacy among practitioners in the
creative industry in Malaysia impact their work?
RQ2 : How isthe current practice of copyright protection in the Malaysia

creative industry?
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RQ3 : Why does the content creators lack of literacy of policies within

the copyright system?

RQ4 : How would contract negotiation contributes to the development
of a copyrighted work?

RQ5 : How does intellectual property protection literacy sustain the

creative industry economic returns and quality of produce?

1.4 Purpose of Study (POS)

In order to achieve the above-mentioned general objective, the specific

objectives of this study are as follows:

1.4.1 General purpose of study

The purpose of this study is to explore the impacts of the literacy of copyright
protection systems and practices among the creative industry practitioners

using media literacy theory as the founding theoretical references.

1.4.2 Specific Purpose of Study

i. The purpose of this study is to explore the amount of understanding
of copyright literacy among the practitioners in the Malaysian

creative industry.

ii. This study is to investigate how the practitioners in the creative
industry conduct effective negotiation to ensure they commercialise

their copyright work.

14



iii. This study is to explore the possibilities of sustaining economic

returns within the creative industry by copyright literacy.

1.5 Definition of Operation

There are several terms and special terms of reference (TOR) that are used for

the purpose of this study. The terms are being listed as below:

Table 1.1: The table indicates the term of references being used in this study
along with the explanation

Term of references (TOR) Explanation

Intellectual property rights: Patents, designs, copyright, trademarks, and trade
secrets — which has become world-wide global
economic assets (OECD, 2015 Hallenborg,
Ceccagnoli and Clendenin, 2008).

Copyright : Copyright is one of the pillars within the
intellectual property system where it protects the
original works of authorship in a form that is
evidentially substances (U.S Copyright Office).

Moral rights: Moral rights refer to the acknowledgement and
recognition given of the artistic content created,
whereby the creator ensures their names are
connected to the work (Urs, 2004; Basek, 2003).

Economic rights: Economic rights bring the meaning of the ability to
exploit monetary gains from the artistic work
created (Urs, 2004) and (Basek, 2003). Without
established rewards and monetary compensation
after artistic work being produced, there is nothing
to engage and sustain the content producers Gallini
and Scothmer (2002) to his/her work for a
sustainable source of income.

Neighbouring Rights: Rights that are given as the copyright rights were
granted upon to other parties other than the
original owner (Pandey, 2005; WIPO, 1998).

Exclusive Rights: The rights to control and obtain beneficial profit as
the owner (copyrightalliance.org)
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Table 1.1 : Continued

Content creators:

Medjia Literacy:

Content creators are people who produce content
in the creative industry. The creative economy is an
ecosystem that comprises a wide range of
occupations distinguished by the generation of
wealth and jobs through individual creativity
driving the generation and use of intellectual
property by (Deloitte, 2021). It includes both:

i.The creative industries, including film and TV;
publishing; museums; music and the performing
arts; computer programming; crafts; and
architecture and design; and

ii. Those working outside those creative industries,

but still working in creative occupations.

The term creative industries comprise a wide range
of creative activities such as traditional arts and
crafts, publishing, music, film, television and radio
broadcasting, new media and design (United
Nations Conference on Trade and Development,
2008).

The skills acquired to get access, fathom and
conduct communication in many medium, have
the ability to access the information and be critical
about it (Celot dan Tornero Perez, 2009; Ofcom,
2004).

1.6 Significance of Study

Among the greatest intellectual achievement of a human can acquire in the

modern world is to be literate. The ground of this study is to explore the

literacy of the creative industry players of the copyright system and practices

of moral and economic rights. With that as a ground and vision to explore the

study, the researcher applies the media literacy theory to understand of the

literacy that creative industry has. The National Association for Media

Literacy Education (NAMLE) has stated that media literacy traditionally

practices the competences of speaking in public in consuming and
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communicating through the media usage. As media students and
practitioners, it is always crucial that the basis of education and learning is by
being literate. By being literate, it gives access to be part of any culture, social
interaction and literature (MESVTEE, 2013). In order to achieve the highest
understanding and literacy of an issue, that drives a person’s ability to react
and respond, one must be able to have access to the knowledge that is
surrounding the issue. This study was also able to contribute to the body of
knowledge and share a glimpse of how, why and what the scenarios are
happening in the creative industry involving the copyright systems and
practices in Malaysia through the importance of intellectual property literacy
by producing two (2) suggested conceptual frameworks. The first conceptual
framework that would be illustrated later in Chapter 2 suggests the initial
understanding of the researcher of how copyright protection were done in the
creative industry over the work produced. The second conceptual framework
depicts a suggested model of business plan for the creative industry
practitioners especially for the content creators to benefit and exploit
monetary gains from the work they produced. This model would be explained

in Chapter 5 of this study.
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Table 1.2 : The table below states the contribution of the study towards the
policy, practice, theoretical, and methodological

Contribution Explanation

Policy: Contributing problem solving suggestions to the existing
policy makers of copyright protection acts for the film,
television and social media content creators in Malaysian
creative industry.

Practice: Propounding a constructive apprised data collective from
the film, television and social media content creator
regarding the compromised scenario involving moral and
economic rights in Malaysian creative industry.

Theoretical: Conferring key information from film, television and
social media content creators that could contribute to the
enhancement and improvisation of copyright protection of
system and practices over the artistic work produced in
Malaysian creative industry according to the existing
media literacy theory framework.

Methodology: Proffering a critical and academic in-depth study of the
issues suggested in the study through qualitative
methods.

The table above describes the contribution of this study to four (4) elements
which are to the policy, practice, theoretical and methodological. This study
signifies the role of policy in shaping the creative industry into an organised
ecosystem that would benefit the practitioners and also the mass. Many other
industries were governed with dedicated acts that would protect their
stakeholders. The creative industry relies heavily on intellectual property
protection due to their production of products are intangible and cannot be
measured using conventional methods. According to UNCTAD (2008), there
are five (5) conceptual models of definition which are:

i. The DCMS model that was based on individual creativity that
signifies the relevance of using technological advancement in the

creative industry rather that the conservative cultural industries.
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1i.

1ii.

iv.

Vi.

The symbolic texts model, that focuses on the core features of the
cultural industry and it focusses on how culture and creativity are

produced, disseminated and transmitted.

The concentric circle model assumes that the differentiation of the

content industry.

The copyright model of the World Intellectual Property Organisation
(WIPO) and the International Intellectual Property Alliance (IIPA) at
identifies which industry produces the most of intellectual property
content, which industry would most likely be in the intellectual

property industry but have minor portions of it.

And last but not least, the UNCTAD model which classifies the

industries into clusters and groups according to their domains,

groups,

subsectors by distinguishing their core business such as heritage, arts,

and functional creations.

Quoting back to the fourth (iv) model by WIPO above, this study heavily

studies and explore the policies that is governed by the organisation to protect

the copyrighted industry. With adequate and clear understanding of the

policy within the copyright proception, the practice within the creative

industry would have the potential to improvise. Within the copyright

protection, moral and economic rights are in existence to protect the original

authors of the copyrighted work where they have the power to exploit and

gain monetary returns. Therefore, Unger (2019) stated that the knowledge

economy may in need of certain education that would bind the legal and
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market arrangements and decentralised access to productive resources and

opportunities.

1.7 Scope and Limitation of the Study

A qualitative method will be used in this study by applying the case study
approach. The scope of study of this research will be discussed as in the

following details:

1.7.1 Scope of the Study

This study covers samplings from the creative industry stakeholders. They are
the practitioners in the creative industry that produces contents, agency and
regulator representatives and also distributors that comes from the television
stations. Studies in copyright and intellectual property are usually conducted
to study in regards of piracy in the digital era, but this study is intended to
study within the rights of the creative industry players of what they have
access to over the content creation. In order to answer the research questions
and objectives that was elaborated earlier, in-depth interviews with the
informants were conducted. However, not only interviews were the source of
information and data. In addition, for the source of data that was gained in
this study, other sources of data that derives from webinar videos that was

organized in collaboration of the Department of Communication, Faculty of
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Modern Language and Communication, Universiti Putra Malaysia were
analysed too. Four (4) webinar videos, with an average of duration of one (1)

hour each were then transcribed verbatim.

1.7.2 Limitation of the Study

The period of duration when the data collection procedure was executed was
during the month of the General Election (GE-15) in Malaysia. The researcher
had submitted the interview invitations to secure dates for the sessions, which
were being turned down by informants that mostly represent the television
stations and legal firms that manage laws within intellectual property. Five (5)
invitations were handed out to the television station representatives, and only
one (1) responded to be part of the study. Another limitation was most of the
content creators who were initially invited mentioned not having copyright
literacy, so they had to decline the invitation. Since the pandemic of COVID-
19, people are more comfortable of having meet ups via online meetings. Due
to this, most of the interview sessions were conducted within google meet. As
technological advancement has helped a lot in researchers to acquire
knowledge and disseminate it to all around the world, the setback of having
online interviews as such internet disruption. There were times when the
researcher and informant had to reconnect themselves to the connection and

that eventually halted the interview sessions. Other limitations and challenges
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tfaced by the researcher throughout the study which was lack of willingness of

the individuals from the design research earlier.

The informants were identified before the interview to participate as an
informant and given the semi-structured questions for them to study.
However, a number of the selected informants declined the preposition due
to their limited of knowledge and experience of copyright protection and
intellectual property. The informants were also concerned of being exposed
and labelled as a whistle blower if they took part in the study. The researcher
then had to scout new informant that fits the initial framework of the study
and this contributes to prolonged qualitative data collection processes. The
sampling that was chosen in this study was also limited to the bumiputra
group and creative industry practitioners who were living in the Klang Valley.
Due to very limited access to meet the creative industry practitioners and
COVID-19 restrictions, the ability to seek these individuals within a limited
time frame appears to be slim. There were also situations where when the
potential informants were approached, they were not really interested in
commercialising their work, but rather be a creative creator and focus on their
art only. Their expectation was hoping other parties would do the

commercialisation and protection of their work.
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The theoretical limitation of this study would be the informants being
interviewed in this study have very limited knowledge of copyright protection
literacy. Malaysia’s policy in regards to the advancement of the creative
industry by the name of Dasar Industri Kreatif Negara (DIKN) that was issued
in 2009. The direction and aspiration of this policy that was also derived from
the Department for Digital, Culture, Media and Sports (DCMS) were to
empower the creative industries as a whole based on creativity, innovation
that would contribute to the creative economy and signify the nation’s cultural
heritage (Barker and Lee, 2017). Therefore, with limited knowledge of the
nation’s creative industry policy by the industry players itself has led to
misunderstanding and practice misconducts that reduces the economic

advantages even though with it's debut in 2009 (Barker and Lee, 2017).

Though with so much potential that the creative industry holds, the
Malaysia’s creative industry still fails to contribute to the nation’s GDP.
DIKN's report indicated that Malaysia’s creative industries only contribute
1.27% to national income, however the exact statistics for the contribution are
hard to come by due to lack of data contribution (Barker and Lee, 2017).
Herwina and Zarith (2012) also stated that international agencies such as
UNCTAD and UNESCO has been addressing the potential of the creative

industry to the contribution to the area of economics of a nation. However,
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very little contribution of the research and development from other disciplines
except from the culture and media studies. Though many research that
concerns cultural effects on the local audience were widely done by scholars
(Herwina and Zarith, 2012; Pawanteh, 2006; Rampal, 2005). The nature and
landscape of the stakeholders in the creative industry that most of the
practitioners that is involved in the creative activities are freelancers.
Academic researchers unanimously refer the term “freelance” to the
independent workers in creative and media occupations (Kitching and
Smallbone, 2012). Due to the nature of freelancers that acquires no employers
and no attachments to an organisation (Kitching and Smallbone, 2012), these
group of workers are in need to be guided and advised of their rights. This
study is expected to explore and determine the emergent factors of the
occurred scenario mentioned in the problem statement that would involve the
legislative, creative industry practitioners and the business perspective in

regards to the copyright protection system and practices.

24



REFERENCES

Abdulai, D. (2014). Malaysia transition to a knowledge-based economy:
challenges, opportunities and the road aheadl|, Danish Research Unit for
Industrial  Dynamics, pp.1-24.https:/ /files.eric.ed.gov/fulltext/E]J90
5143.pdf

Adam Hayes (2022, June 8). Adam Smith and “The Wealth of Nations”.
Economics. Investopedia.com.
https:/ /www.investopedia.com/updates/adam-smith-wealth-of-
nations/

Adams, C. and Van Manen, M. (2008) ‘Phenomenology’, in L.M. Given (ed)
The Sage Encyclopedia of Qualitative Research Methods. Vol. 2, Thousand
Oaks, CA: Sage. Pp. 614-19. https://repository.bbg.ac.id/bitstream/
515/1/The_Sage_Encyclopedia_of_Qualitative_Research_Methods.pd
f

Adib Povera (2019, December 10). New payments rates for RTM TV
Programmes. News Strait Times.https://www.nst.com.my/news/
nation/2019/12/546680/new-payment-rates-rtm-tv-programmes

Agee, ], (2009). Developing qualitative research questions: reflective process.
International Journal of Qualitative Studies in Education. Vol. 22. Pp.431-
447. https:/ /doi.org/10.1080/09518390902736512

Ahmad Ibrahim (2021, March 15). Kaji semula dasar Filem Negara untuk pacu
industri.
Malaysiakini.com.https:/ /www.malaysiakini.com/hiburan /566604

Alavi R., Azmi I. M. A. G. (2019) The copyright reward system and content
owners in the creative industry: A study of the Malaysian film and TV
industry. Journal of World Intellect Prop. 1-17. https:/ /doi.org/10.1111/
jwip.12121

Alexander F., Emma C., Anastasia L. (2016). Curricula for Media Literacy
Education According to International Experts. European Journal of
Contemporary Education. Vol. (17), Is. 3 E-ISSN 2305-6746 DOI:
10.13187/ ejced.2016.17.324

Anna S. L. (2006). Making the case for selective and directed cultural
adaptations of evidence-based treatments: Examples from parent
training. Clinical Psychology Science and Practice, Vol 13(4): 295-310.
DOI:10.1111/j.1468-2850.2006.00042.x

267


https://files.eric.ed.gov/fulltext/EJ905143.pdf
https://files.eric.ed.gov/fulltext/EJ905143.pdf
https://www.investopedia.com/updates/adam-smith-wealth-of-nations/
https://www.investopedia.com/updates/adam-smith-wealth-of-nations/
https://repository.bbg.ac.id/bitstream/515/1/The_Sage_Encyclopedia_of_Qualitative_Research_Methods.pdf
https://repository.bbg.ac.id/bitstream/515/1/The_Sage_Encyclopedia_of_Qualitative_Research_Methods.pdf
https://repository.bbg.ac.id/bitstream/515/1/The_Sage_Encyclopedia_of_Qualitative_Research_Methods.pdf
https://www.nst.com.my/news/nation/2019/12/546680/new-payment-rates-rtm-tv-programmes
https://www.nst.com.my/news/nation/2019/12/546680/new-payment-rates-rtm-tv-programmes
https://doi.org/10.1080/09518390902736512
https://www.malaysiakini.com/hiburan/566604
https://doi.org/10.1111/jwip.12121
https://doi.org/10.1111/jwip.12121

Andrew R. Chow. (2021, October 1). How Seinfeld Became One of TV’s Great
Money Makers. Time.com. https:/ /time.com/6103335/ seinfeld-netflix-
business/

Authors’ Rights (1999). What is Past is Prologue, Journal of Electronic Publishing.
Volume 5, Issue 2: Dec. 1999 https://doi.org/10.3998/
3336451.0005.203

Au Yong (2019). Unlocking the Potential of a Creative Economy and Policy:
The Development of Malaysia as a Hub for Creative Content
Technologies. Pusat Pengurusan Teknologi dan Logistik (STNL), Universiti
Utara Malaysia. ISBN: 978-967-2276-11-

Aufa Mardhiah (2023). Making Creative Arts a Main Contributing Sector. [28
April 2024]. The Malaysian Reserve. https:/ /themalaysianreserve.com/
2023/03/15/making-creative-arts-a-main-contributing-sector/

Arya Priya (2020). Case Study Methodology of Qualitative Research: Key
Attributes and Navigating the Conundrums in Its Application.
Sociology Bulletin 70(1) 94-110, 2021. Indian Sociological Society. Doi:
10.1177/0038022970318

Avril J.,, Monica N. (2008). The Creative Industries in South Africa.
Creative Industries ~ Sector ~ Report.  https:/ /www labour.gov.za/
DocumentCenter/Research %20Documents/2001-

2009/ The %20creative %20industries %20in %20South %20Africa.pdf

Azam & Co. Publications (2015). How to Protect Copyright in Malaysia.
Azamlaw.com https:/ /www.azamlaw.com/publications/?a=15

Baboucarr N., Soaib A. (2014). Case Study as a Choice in Qualitative
Methodology, IOSR Journal of Research & Method in Education (IOSR-
JRME), e-ISSN: 2320-7388, e-ISSN: 2320-737X Volume 4, Issue 3 Ver. I
(May-Jun. 2014), Pp 35-40 www.iosrjournals.org

Battelle for Kids (2019). Framework for 21t Century Learning.
https:/ /www.battelleforkids.org/wp-
content/uploads/2023/11/P21_Framework_Brief.pdf

Baxter, P. E. and Jack, S. M. (2010). Qualitative Case Study Methodology: Study
Design d Implementation for Novice Researcher. The Qualitative Report
Volume 13 Number 4 December 2008 544-
559https:/ /www.researchgate.net/publication/228621600_Qualitativ
e_Case_Study_Methodology_Study_Design_and_Implementation_for
_Novice_Researchers

268


https://time.com/6103335/seinfeld-netflix-business/
https://time.com/6103335/seinfeld-netflix-business/
https://doi.org/10.3998/3336451.0005.203
https://doi.org/10.3998/3336451.0005.203
https://themalaysianreserve.com/2023/03/15/making-creative-arts-a-main-contributing-sector/
https://themalaysianreserve.com/2023/03/15/making-creative-arts-a-main-contributing-sector/
https://www.labour.gov.za/DocumentCenter/Research%20Documents/2001-2009/The%20creative%20industries%20in%20South%20Africa.pdf
https://www.labour.gov.za/DocumentCenter/Research%20Documents/2001-2009/The%20creative%20industries%20in%20South%20Africa.pdf
https://www.labour.gov.za/DocumentCenter/Research%20Documents/2001-2009/The%20creative%20industries%20in%20South%20Africa.pdf
https://www.azamlaw.com/publications/?a=15
http://www.iosrjournals.org/
https://www.battelleforkids.org/wp-
https://www.battelleforkids.org/wp-

Beijing Treaty (2012). Diplomatic Conference on the Protection of Audiovisual
Performances Berne Convention, 1886 Convention Concerning the
Creation of An International Union for the Protection of Literary and
Artistic Works. https:/ /www.wipo.int/treaties/en/
ip/beijing/summary_beijing.html

Bell, D. (1976). The coming of post-industrial society. New York: Basic Books.

Benkler, Y. (2006). The wealth of networks. New Haven, CT: Yale University
Press.

Bernama (2020, May 27). Dasar kreatif negara perlu ditambah baik.
Bernama.com  https://www kkmm.gov.my/en/public/news/17103-
bernama-27-mei-2020-dasar-dasar-kreatif-negara-perlu-ditambah-baik-
saifuddin.Bernama

Bernama [2021, February 5]. Over 9,000 creative industry players to benefit
from Prisma, The Malay Mail. https://www.malaymail.com/
news/malaysia/2021/02/05/over-9000-creative-industry-players-to-
benefit-from-prisma-says-minister /1947303

Bernama (2019, March 27). Yusof Haslam and two others win appeal in ‘Aku
Bohsia'copyright suit. Malay Mail.com https:/ /www.malaymail.com/
news/malaysia/2019/03/27/yusof-haslam-and-two-others-win-
appeal-in-aku-bohsia-copyright-suit/1737067

Bernama (2022). Kerajaan bentuk Majlis Penasihat Perfileman Dalam Industri
Musik Malaysia. Astro Awani. https:/ /www.astroawani.com/ berita-
malaysia/kerajaan-bentuk-majlis-penasihat-perfileman-dan-industri-
muzik-malaysia-381459

Brittanica.com.  (n.d).  Comtract  Law. (2023,  September  25).
https:/ /www.britannica.com/money/topic/ contract-law

Bruce G, Phelan Jo C. (2001) Conceptualizing Stigma. Annual Review of
Sociology. 2001;27:363-
85.https:/ /www.researchgate.net/publication/280778350_Conceptual
izing_Stigma

Cantor, M. G. (1988). The Hollywood TV Producer: His Work and His
Audience. Routledge. Taylor & Francis Group. ISBN 13: 978-1-4128-5578-
5.
https:/ /www taylorfrancis.com/books/mono/10.4324 /978131513248
8/hollywood-tv-producer-muriel-cantor

Castells, M. (1996). The rise of the network society. Malden, MA: Wiley-
Blackwell ~ Publishers. https:/ /scirp.org/reference/referencespapers?
referenceid=951508

269


https://www.wipo.int/treaties/en/ip/beijing/summary_beijing.html
https://www.wipo.int/treaties/en/ip/beijing/summary_beijing.html
https://www.malaymail.com/news/malaysia/2019/03/27/yusof-haslam-and-two-others-win-appeal-in-aku-bohsia-copyright-suit/1737067
https://www.malaymail.com/news/malaysia/2019/03/27/yusof-haslam-and-two-others-win-appeal-in-aku-bohsia-copyright-suit/1737067
https://www.malaymail.com/news/malaysia/2019/03/27/yusof-haslam-and-two-others-win-appeal-in-aku-bohsia-copyright-suit/1737067
https://www.britannica.com/money/topic/contract-
https://www.researchgate.net/publication/280778350_Conceptualizing_Stigma
https://www.researchgate.net/publication/280778350_Conceptualizing_Stigma
https://www.taylorfrancis.com/books/mono/10.4324/9781315132488/hollywood-tv-producer-muriel-cantor
https://www.taylorfrancis.com/books/mono/10.4324/9781315132488/hollywood-tv-producer-muriel-cantor

Caroline Norbury. Creative businesses are more thanjust businesses. (2023,
September
25).https:/ / creativeconomy.britishcouncil.org/guide/ creative-
businesses-are-more-just-businesses/

Carolyn, W.(2012). Media and Information Literacy: Pedagogy and
Possibilities. COMUNICAR 1134-3478; Scientific Journal of Media
Education. e-ISSN: 1988-3293; Preprint Version. DOI: 10.3916 /C39-2012-
02-01.https:/ /www .revistacomunicar.com/pdf/preprint/39/en-C39-
01-PRE-15738-WILSON.pdf

Celot, P., & Pérez Tornero, J. M. (2009, October). Study on assessment criteria
for media literacy levels: A comprehensive view of the concept of media
literacy and an understanding of how media literacy levels in Europe
should be assessed. Commission Information Society and Media
Directorate-General, Media Literacy Unit.
https:/ /ec.europa.eu/assets/eac/culture/library/studies/literacy-
criteria-report_en.pdf

Celot, P. (2015). Dynamic growth regions, innovation, and competitiveness in
some knowledge-based world economy, Working Paper, ESRI-
EU.EAVI, 2011 - EAVI (2011). Testing and Refining Criteria to Assess
Media Literacy Levels in Europe. Final Report. Brussels: EAVI.
https:/ /eavi.eu/wp-content/uploads/2017/08/assessing.pdf

Cervi, L., Juan, F.M.C and Perez Tornero (2014). Media Education Policies in
Europe: a comparative overview. International Media Education
Summit 2014.
https:/ /www.researchgate.net/publication/270571069_Media_Educa
tion_policies_in_Europe_a_comparative_overviewEconomy
Development Agency (CENDANA). (2023, September 25). Who we
are? https:/ /www.cendana.com.my/about-us/who-we-are

Consortium  for Media Literacy  (2018). Volume No. 103.
https:/ /consortiumformedialiteracy.org/images/ NEWSLETTERS/ co
pyright%20and %20media % 20literacy %20.pdf

Corporate Finance Institute (CFI). (2022, December 5). What is Laissez-Faire?
(2023, September 25).https:/ / corporatefinanceinstitute.com/
resources/economics/laissez-
faire/https:/ / corporatefinanceinstitute.com/resources/economics/la
issez-faire/

Charles L. Choguill (2005). The research design matrix: A tool for development
planning research studies., Habitat International. 29(4), 0-626. https:/ /

270


https://creativeconomy.britishcouncil.org/guide/creative-businesses-are-more-just-businesses/
https://creativeconomy.britishcouncil.org/guide/creative-businesses-are-more-just-businesses/
https://www.revistacomunicar.com/pdf/preprint/39/en-C39-01-PRE-15738-WILSON.pdf
https://www.revistacomunicar.com/pdf/preprint/39/en-C39-01-PRE-15738-WILSON.pdf
https://ec.europa.eu/assets/eac/culture/library/studies/literacy-criteria-report_en.pdf
https://ec.europa.eu/assets/eac/culture/library/studies/literacy-criteria-report_en.pdf
https://eavi.eu/wp-content/uploads/2017/08/assessing.pdf
https://www.researchgate.net/publication/270571069_Media_Education_policies_in_Europe_a_comparative_overview
https://www.researchgate.net/publication/270571069_Media_Education_policies_in_Europe_a_comparative_overview
https://www.cendana.com.my/about-us/who-we-are
https://consortiumformedialiteracy.org/images/NEWSLETTERS/copyright%20and%20media%20literacy%20.pdf
https://consortiumformedialiteracy.org/images/NEWSLETTERS/copyright%20and%20media%20literacy%20.pdf
https://corporatefinanceinstitute.com/resources/economics/laissez-faire/
https://corporatefinanceinstitute.com/resources/economics/laissez-faire/
https://corporatefinanceinstitute.com/resources/economics/laissez-faire/
https://corporatefinanceinstitute.com/resources/economics/laissez-faire/
https://corporatefinanceinstitute.com/resources/economics/laissez-faire/

Cho, H., Chung, S. and Filippova, A. (2015). “Perceptions of social norms
surrounding digital piracy: the effect of social projection and
communication exposure on injunctive and descriptive social norms”,
Computers  in  Human  Behavior, Vol. 48, pp. 506-
515. https:/ /www.sciencedirect.com/science/article/abs/ pii/S07475
63215001168

Contract Act 1950. (2023, September 25).http://www.commonlii.org/my/
legis/consol_act/ca19501974200/

Cooper, H. M. (1984). The integrative research reviews. Beverly Hills, CA: Sage.

Copyright  Alliance.  Copyright law  explained. (2023, September
25).https:/ /copyrightalliance.org/education/copyright-law-
explained/copyright-owners-rights/ copyright-exclusive-rights/

Copyright Alliance. Copyright Exclusive Rights. (2023, September 25).
https:/ /copyrightalliance.org/education/copyright-law-
explained/copyright-owners-rights/ copyright-exclusive-rights/

Copyright Laws and Exclusive Rights in Malaysia. (2019, 3 July). Law
Teacher.com. https:/ /www.lawteacher.net/free-law-
essays/commercial-rlaw /copyright-laws-and-exclusive-rights-
commercial-law-
essay.php#:~:text=Copyright %20protection % 20in %20Malaysia %20is,
which %20the %20protection %20is %20accorded

Chris H. (2022, January 22). What is a production company in film & what do
they do? Studio Binder.com https://www.studiobinder.com/blog/
what-is-a-production-company-
definition/#:~:text=Production %20companies %20and %20studios&tex
t=company %20works %20with %20a %20motion,with %20the %20studio
%20for %20distribution

Cintyawati, C. (2019). Role of Entangled Stakeholders in the Development of
Indonesia Digital Creative Ecosystem. Jurnal Manajemen dan Bisnis:
Performa Vol.16, No. 1. ISSN: 1829-8680 E-ISSN: 2599-0039
https:/ /doi.org/10.29313 / performa.v16i1.4612

CISAC Global Collections Report (2015). Communications Department of CISAC.
https:/ /www.cisac.org/Newsroom/annual-reports/2015-activity-
report

Creswell, J. W. (2007). Qualitative inquiry and research design. 2nd ed.
Thousand Oaks, CA: Sage

Creswell, J.W. (2014). Research design: Qualitative, Quantitative and Mixed
Methods Approaches (4t Ed.) Thousand Oaks, Ca: Sage Publishers.

271


https://www.sciencedirect.com/science/article/abs/pii/S0747563215001168
https://www.sciencedirect.com/science/article/abs/pii/S0747563215001168
http://www.commonlii.org/my/legis/consol_act/ca19501974200/
http://www.commonlii.org/my/legis/consol_act/ca19501974200/
https://copyrightalliance.org/education/copyright-law-explained/copyright-owners-rights/copyright-exclusive-rights/
https://copyrightalliance.org/education/copyright-law-explained/copyright-owners-rights/copyright-exclusive-rights/
https://copyrightalliance.org/education/copyright-law-explained/copyright-owners-rights/copyright-exclusive-rights/
https://copyrightalliance.org/education/copyright-law-explained/copyright-owners-rights/copyright-exclusive-rights/
https://www.lawteacher.net/free-law-essays/commercial-rlaw/copyright-laws-and-exclusive-rights-commercial-law-essay.php#:~:text=Copyright%20protection%20in%20Malaysia%20is,which%20the%20protection%20is%20accorded
https://www.lawteacher.net/free-law-essays/commercial-rlaw/copyright-laws-and-exclusive-rights-commercial-law-essay.php#:~:text=Copyright%20protection%20in%20Malaysia%20is,which%20the%20protection%20is%20accorded
https://www.lawteacher.net/free-law-essays/commercial-rlaw/copyright-laws-and-exclusive-rights-commercial-law-essay.php#:~:text=Copyright%20protection%20in%20Malaysia%20is,which%20the%20protection%20is%20accorded
https://www.lawteacher.net/free-law-essays/commercial-rlaw/copyright-laws-and-exclusive-rights-commercial-law-essay.php#:~:text=Copyright%20protection%20in%20Malaysia%20is,which%20the%20protection%20is%20accorded
https://www.lawteacher.net/free-law-essays/commercial-rlaw/copyright-laws-and-exclusive-rights-commercial-law-essay.php#:~:text=Copyright%20protection%20in%20Malaysia%20is,which%20the%20protection%20is%20accorded
https://www.studiobinder.com/blog/what-is-a-production-company-definition/#:~:text=Production%20companies%20and%20studios&text=company%20works%20with%20a%20motion,with%20the%20studio%20for%20distribution
https://www.studiobinder.com/blog/what-is-a-production-company-definition/#:~:text=Production%20companies%20and%20studios&text=company%20works%20with%20a%20motion,with%20the%20studio%20for%20distribution
https://www.studiobinder.com/blog/what-is-a-production-company-definition/#:~:text=Production%20companies%20and%20studios&text=company%20works%20with%20a%20motion,with%20the%20studio%20for%20distribution
https://www.studiobinder.com/blog/what-is-a-production-company-definition/#:~:text=Production%20companies%20and%20studios&text=company%20works%20with%20a%20motion,with%20the%20studio%20for%20distribution
https://www.studiobinder.com/blog/what-is-a-production-company-definition/#:~:text=Production%20companies%20and%20studios&text=company%20works%20with%20a%20motion,with%20the%20studio%20for%20distribution
https://doi.org/10.29313/performa.v16i1.4612
https://www.cisac.org/Newsroom/annual-reports/2015-activity-report
https://www.cisac.org/Newsroom/annual-reports/2015-activity-report

Creative Industry Sector Final Report (2015). Akademi Sains Malaysia (ASM).
https:/ /bm.akademisains.gov.my/download/ms3.0/Creative_Indust
ry_Sector.pdf

Creative Economy Report (2008). The Challenge of Assessing the
Creative Economy: towards Informed Policymaking. (2023, September
25).http:/ /unctad.org/en/Docs/ditc20082cer_en.pdf%5Cnhttp:/ /ww
w.oecd.org/dataoecd/35/56/2101733.pdf %5Cnhttp:/ /unctad.org/en
/pages/PublicationWebflyer.aspx?publicationid=1595%5Cnhttp: / /w
ww.isc.hbs.edu/Innov_9211.pdf

Creative Economy Report 2010. United Nations Conference on Trade and
Development (UNCTAD). Geneva: United States. (2023, September 25).
https:/ /unctad.org/system/files/ official-
document/ ditctab20103_en.pdf

Creative industries boost economies and development, shows UN report
(2013). United Nations Educational, Scientific and Cultural
Organisation (UNESCO).(2023, September 25)http://
www.unesco.org/new/en/media-services/in-focus-articles/ creative-
industries-boost-economies-and-development-shows-un-report/
(accessed 20 September 20 2016)

Cyrill, R., (2007), Deconstructing Moral Rights, Harvard International Law
Journal, Vol.47, No.2. https:/ /www.sagw.ch/fileadmin/
redaktion_sagw/dokumente/Preise/ Nachwuchspreis/ Artikel /Riga
monti_2007_1_.pdf

David Hesmondalgh (2008). Towards a critical understanding of music,
emotion and self- identity. Consumption Markets & Culture. Vol. 11,
2008 Issue 4: The Production and Consumption of Music. Page 329-343.
https:/ /doi.org/10.1080/10253860802391334

David, P. & Foray, D. (2002). An Introduction to the economy of the knowledge

society. International Social Science Journal, 171, 9-
23. https:/ /onlinelibrary.wiley.com/doi/10.1111/1468-2451.00355

Dedeh, F., Ferry, D., Rini, R. (2020). Media Literacy Capabilities of Broadcast
Monitoring in Regional Indonesian Broadcasting Commission (KPID)
of West Java. Malaysian Journal of Communication. Jilid 36(4) 2020: 126-
142 E-ISSN: 2289-1528 https://doi.org/10.17576/JKM]JC-2020-3604-
08142

Dennis, W. K. Khong (2022), The Copyright Amendment Act 2021 of Malaysia.
Asian  Journal of Law and Policy. 33-38. https://journals.
mmupress.com/ ajlp

272


https://bm.akademisains.gov.my/download/ms3.0/Creative_Industry_Sector.pdf
https://bm.akademisains.gov.my/download/ms3.0/Creative_Industry_Sector.pdf
http://unctad.org/en/Docs/ditc20082cer_en.pdf%5Cnhttp:/www.oecd.org/dataoecd/35/56/2101733.pdf%5Cnhttp:/unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1595%5Cnhttp://www.isc.hbs.edu/Innov_9211.pdf
http://unctad.org/en/Docs/ditc20082cer_en.pdf%5Cnhttp:/www.oecd.org/dataoecd/35/56/2101733.pdf%5Cnhttp:/unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1595%5Cnhttp://www.isc.hbs.edu/Innov_9211.pdf
http://unctad.org/en/Docs/ditc20082cer_en.pdf%5Cnhttp:/www.oecd.org/dataoecd/35/56/2101733.pdf%5Cnhttp:/unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1595%5Cnhttp://www.isc.hbs.edu/Innov_9211.pdf
http://unctad.org/en/Docs/ditc20082cer_en.pdf%5Cnhttp:/www.oecd.org/dataoecd/35/56/2101733.pdf%5Cnhttp:/unctad.org/en/pages/PublicationWebflyer.aspx?publicationid=1595%5Cnhttp://www.isc.hbs.edu/Innov_9211.pdf
https://unctad.org/system/files/official-document/ditctab20103_en.pdf
https://unctad.org/system/files/official-document/ditctab20103_en.pdf
http://www.unesco.org/new/en/media-services/in-focus-articles/creative-industries-boost-economies-and-development-shows-un-report/%20(accessed%2020%20September%2020%202016)
http://www.unesco.org/new/en/media-services/in-focus-articles/creative-industries-boost-economies-and-development-shows-un-report/%20(accessed%2020%20September%2020%202016)
http://www.unesco.org/new/en/media-services/in-focus-articles/creative-industries-boost-economies-and-development-shows-un-report/%20(accessed%2020%20September%2020%202016)
http://www.unesco.org/new/en/media-services/in-focus-articles/creative-industries-boost-economies-and-development-shows-un-report/%20(accessed%2020%20September%2020%202016)
https://www.sagw.ch/fileadmin/redaktion_sagw/dokumente/Preise/Nachwuchspreis/Artikel/Rigamonti_2007_1_.pdf
https://www.sagw.ch/fileadmin/redaktion_sagw/dokumente/Preise/Nachwuchspreis/Artikel/Rigamonti_2007_1_.pdf
https://www.sagw.ch/fileadmin/redaktion_sagw/dokumente/Preise/Nachwuchspreis/Artikel/Rigamonti_2007_1_.pdf
https://doi.org/10.1080/10253860802391334
https://doi.org/10.17576/JKMJC-2020-3604-08142
https://doi.org/10.17576/JKMJC-2020-3604-08142
https://journals.mmupress.com/ajlp
https://journals.mmupress.com/ajlp

Department of Culture, Media and Sport, United Kingdom (DCMS) (2001).
Creative  Industries ~ Mapping  Document. ~ DCMS:  London.
https:/ /assets.publishing.service.gov.uk/media/5a7c814640{0b62662
8ac887/5114.pdf

Diyana Sulaiman (2022). Cultural and Creative Industries and Value Creation:
An Analysis on Malaysian Copyright Laws. Volume 7, Issue 12, 001951
Malaysian Journal of Social Sciences and Humanities (MJSSH) (e-ISSN :
2504-8562) https:/ /doi.org/10.47405/mjssh.v7i12.1951

Doyle, C. (1994). Information literacy in an information society. ERIC
Publications. https:/ /files.eric.ed.gov/fulltext/ ED372763.pdf

Economic Transformation Programme (2013). Creative industry can bloom, if
they rise above grant-reliance. Pemandu.gov (2023, September 25).
http:/ /etp.pemandu.gov.my/Related_Stories- @-Creative_
industry_can_bloom, _if_they_rise_above_grant-reliance.aspx

Eni Lestraningsih, Karmila Maharani, Titi Kanti Lestari (n.d). Measuring
Creative Economy in Indonesia: Issues and Challenges Data Collection.
Asia-Pacific ~ Sustainable  Development  Journal, — Vol.25, No.2.
https:/ /www.unescap.org/sites/default/files/ APSD] %20V o0l.25%20
No.2_pp 99-114.pdf

FINAS Act (1981). http://www.commonlii.org/my/legis/consol_act/
pkfnma1981345/

FINAS (2021). Beri Idea Pinda Akta FINAS 1981. Kementerian Komunikasi dan
Multimedia Malaysia. (2023, September 25). https:/ /www.kkmm.gov.
my/en/public/news/2940-beri-idea-pinda-akta-finas-1981

Flick, U. (2006). An introduction to qualitative research. Thousand Oaks, CA:
Sage.

Gallini, N., & Scotchmer, S. (2002). Intellectual property: When is it the best
incentive system? Innovation Policy and the Economy, 2,51-77.
https:/ /www.nber.org/system/files /chapters/c10785/c10785.pdf

Garnham, N. (2005). From cultural to creative industries: An analysis of the
implications of the “creative industries” approach to arts and media
policy making in the United Kingdom. International Journal of Cultural
Policy, 11(1), 15-29. https:/ /doi.org/10.1080/10286630500067606

Gianna Cappello, Damiano Felini and Renee Hobbs (2011). Reflections on
Global Developments in Media Literacy Education: Bridging Theory
and Practice. The National Associaion for Media Literacy Education’s
Journal of Media Literacy Education, Pp 66-73.

273


https://assets.publishing.service.gov.uk/media/5a7c814640f0b626628ac887/5114.pdf
https://assets.publishing.service.gov.uk/media/5a7c814640f0b626628ac887/5114.pdf
https://doi.org/10.47405/mjssh.v7i12.1951
https://files.eric.ed.gov/fulltext/ED372763.pdf
http://etp.pemandu.gov.my/Related_Stories-%20@-Creative_industry_can_bloom,%20_if_they_rise_above_grant-reliance.aspx
http://etp.pemandu.gov.my/Related_Stories-%20@-Creative_industry_can_bloom,%20_if_they_rise_above_grant-reliance.aspx
https://www.unescap.org/sites/default/files/APSDJ%20Vol.25%20No.2_pp99-114.pdf
https://www.unescap.org/sites/default/files/APSDJ%20Vol.25%20No.2_pp99-114.pdf
http://www.commonlii.org/my/legis/consol_act/pkfnma1981345/
http://www.commonlii.org/my/legis/consol_act/pkfnma1981345/
https://www.nber.org/system/files/chapters/c10785/c10785.pdf
https://doi.org/10.1080/10286630500067606

https:/ /digitalcommons.uri.edu/cgi/viewcontent.cgi?referer=&https
redir=1&article=1068&context=jmle

Google (2023). Learn about content ID Claims. (2023, September
25).https:/ /support.google.com/youtube/answer/6013276

Getaran (2022, Januari 10). Official portal of Ministry of Communications and
Digital. (2023, September 25). https://www.kkmm.gov.my/en/118-

berita-terkini/21203-profima-mahu-angkat-profesionalisme-kru-
filem-ke-tahap-global

Guide Me Singapore. Doing business-Singapore vs. Malaysia. Guide me
Singapore.com. (2023, September 25).https:/ /www.
guidemesingapore.com/why-singapore/malaysia/doing-business---
singapore-vs-malaysia

Grunwald Declaration on Education (1982). United Nations Educational,
Scientific and Cultural Organisation (UNESCO). Grunwald, Germany:
(2023, September 25). www.unesco.org/educatin/pdf/MEDIA_E.PDF

Hallenborg, L. Ceccagnoli, M. and Clendenin, M. (2008). Chapter 3: Intellectual
Property Protection In the Global Economy. Technological Innovation:
Generating Economic Results Advances in the Study of Entrepreneurship,

Innovation and Economic Growth, Volume 18, 63-116. Elsevier.
Doi:10.1016/51048-4736(07)00003-3

Hartley, J. (2004). Case study research. In Catherine Cassell & Gillian Symon
(Eds.), Essential guide to qualitative methods in organisational research
(pp-323-333). London:
Sage. https:/ /smpncilebak2011.files.wordpress.com/2011/11/essentia
l-guide-to-qualitative-in-organizational-research.pdf

Herwina Rosnan and Zarith Delaila Abdul Aziz (2012). Film Business in
Malaysia: Challenges and Opportunities. International Journal of
Humanities and Social Science Vol. 2 Bo. 12 (Special Issue - June 2012).

https:/ /www.ijhssnet.com/journals/Vol_2_No_12_Special_Issue_Jun
e_2012/24.pdf

Hilt, M., & Lipschultx, J.H. (2005). Mass Media, an Ageing Population, and the
Baby  Boomers.  Lawrence  Erlbaum  Associates  Publishers.
https:/ /www.routledge.com/Mass-Media-An-Aging-Population-
and-the-Baby-Boomers/Hilt-Lipschultz/p /book /9780415649940

Hirsch, E.D., (2002). The New Dictionary of Cultural Literacy. Boston: Houghton

Mifflin. https:/ /www .routledge.com/Mass-Media-An-Aging-
Population-and-the-Baby-Boomers/Hilt-

Lipschultz/p/book /9780415649940

274


https://digitalcommons.uri.edu/cgi/viewcontent.cgi?referer=&httpsredir=1&article=1068&context=jmle
https://digitalcommons.uri.edu/cgi/viewcontent.cgi?referer=&httpsredir=1&article=1068&context=jmle
https://support.google.com/youtube/answer/6013276
https://www.kkmm.gov.my/en/118-berita-terkini/21203-profima-mahu-angkat-profesionalisme-kru-filem-ke-tahap-global
https://www.kkmm.gov.my/en/118-berita-terkini/21203-profima-mahu-angkat-profesionalisme-kru-filem-ke-tahap-global
https://www.kkmm.gov.my/en/118-berita-terkini/21203-profima-mahu-angkat-profesionalisme-kru-filem-ke-tahap-global
https://www.guidemesingapore.com/why-singapore/malaysia/doing-business---singapore-vs-malaysia
https://www.guidemesingapore.com/why-singapore/malaysia/doing-business---singapore-vs-malaysia
https://www.guidemesingapore.com/why-singapore/malaysia/doing-business---singapore-vs-malaysia
http://www.unesco.org/educatin/pdf/MEDIA_E.PDF
https://smpncilebak2011.files.wordpress.com/2011/11/essential-guide-to-qualitative-in-organizational-research.pdf
https://smpncilebak2011.files.wordpress.com/2011/11/essential-guide-to-qualitative-in-organizational-research.pdf
https://www.ijhssnet.com/journals/Vol_2_No_12_Special_Issue_June_2012/24.pdf
https://www.ijhssnet.com/journals/Vol_2_No_12_Special_Issue_June_2012/24.pdf
https://www.routledge.com/Mass-Media-An-Aging-Population-and-the-Baby-Boomers/Hilt-Lipschultz/p/book/9780415649940
https://www.routledge.com/Mass-Media-An-Aging-Population-and-the-Baby-Boomers/Hilt-Lipschultz/p/book/9780415649940
https://www.routledge.com/Mass-Media-An-Aging-Population-and-the-Baby-Boomers/Hilt-Lipschultz/p/book/9780415649940
https://www.routledge.com/Mass-Media-An-Aging-Population-and-the-Baby-Boomers/Hilt-Lipschultz/p/book/9780415649940
https://www.routledge.com/Mass-Media-An-Aging-Population-and-the-Baby-Boomers/Hilt-Lipschultz/p/book/9780415649940

Holgate, J. and McKay, S. (2009). Equal opportunities policies: how effective
are they in increasing diversity in the audio-visual industries’ freelance
labour market? Media Culture and Society. Vol. 31 No.l. pp. 151-163.
https://doi.org/10.1177/01634437080982

H. Ramli, R. Mayana, T. Santika (2020), Fostering a creative economy with
copyright protection: “Weightless economy” and creativity-based
sustainable development, International Journal of Innovation, Creativity
and Change, Pp. 432-443, Vol. 10, Issue 10.
https:/ /www.researchgate.net/publication/365182216_EDUCATION
AL_FAIR_USE_DIGITAL_LEARNING_COMPARATIVE_STUDY_BE
TWEEN_INDONESIA_MYANMAR

Hui Nee Au Yong (2019). Unlocking The Potential of a Creative Economy And
Policy: The Development of Malaysia as a Hub for Creative Content

Technologies. School of Technology Management and Logistics, Universiti
Utara Malaysia. https.//www.researchgate.net/publication/335833989

Indonesia’s Creative Economy 34 Largest in GDP Terms: Sandiaga Uno. (2021,
20 April). Tempo.co. (2023, September 25). https://en.tempo.co/
read /1454323 /indonesias-creative-economy-3rd-largest-in-gd p-terms-
sandiaga-uno

Industry Development Report (2013). Sustaining Employment Growth: The
Role of Manufacturing and Structural Change. United Nations Industrial
Development Organisation (UNIDO). https://www.unido.org/sites/
default/files/2013-12/ UNIDO_IDR_2013_main_report_0.pdf

Introduction to Creating Content for a Television Stations Business. [2023, 24
August]. Desygner.com. https://desygner.com/blog/industry/how-to-
create-content-for-television-stations-business

Jacks Soratto, Susanne Friese, Denise Elvira Pires de Pires (2020). Thematic
content analysis using ATLAS.ti software: Potentialities for research in
health. . Rev Bras Enferm. 73(3):€20190250. Doi: http://dx.doi.org/
10.1590/0034-7167-2019-
0250https:/ /www.scielo.br/j/reben/a/ mrGZpcKHYbyK5sKSKvRB5
8D/?lang=en

Jamaluddin Aziz, Hasrul Hashim, Faridah Ibrahim (2014). Malaysian Film
Industry in Transformation: Challenges and Potential. Journal of
Communication Malaysia. Jilid 30(1) 2014: 37-51.
https:/ /www .researchgate.net/publication/291894345_Malaysian_fil
m_industry_in_transformation_Challenges_and_potential

Jason Steger (2017, April 17). The van Gogh family: Living with the legac y of
the tormented genius, Vincent. The Sydney Morning Heral(2023,

275


https://doi.org/10.1177/0163443708098250
https://www.researchgate.net/publication/365182216_EDUCATIONAL_FAIR_USE_DIGITAL_LEARNING_COMPARATIVE_STUDY_BETWEEN_INDONESIA_MYANMAR
https://www.researchgate.net/publication/365182216_EDUCATIONAL_FAIR_USE_DIGITAL_LEARNING_COMPARATIVE_STUDY_BETWEEN_INDONESIA_MYANMAR
https://www.researchgate.net/publication/365182216_EDUCATIONAL_FAIR_USE_DIGITAL_LEARNING_COMPARATIVE_STUDY_BETWEEN_INDONESIA_MYANMAR
https://en.tempo.co/read/1454323/indonesias-creative-economy-3rd-largest-in-gdp-terms-sandiaga-uno
https://en.tempo.co/read/1454323/indonesias-creative-economy-3rd-largest-in-gdp-terms-sandiaga-uno
https://en.tempo.co/read/1454323/indonesias-creative-economy-3rd-largest-in-gdp-terms-sandiaga-uno
https://www.unido.org/sites/default/files/2013-12/UNIDO_IDR_2013_main_report_0.pdf
https://www.unido.org/sites/default/files/2013-12/UNIDO_IDR_2013_main_report_0.pdf
https://desygner.com/blog/industry/how-to-create-content-for-television-stations-business
https://desygner.com/blog/industry/how-to-create-content-for-television-stations-business
http://dx.doi.org/10.1590/0034-7167-2019-0250
http://dx.doi.org/10.1590/0034-7167-2019-0250
http://dx.doi.org/10.1590/0034-7167-2019-0250
https://www.scielo.br/j/reben/a/mrGZpcKHYbyK5sKSKvRB58D/?lang=en
https://www.scielo.br/j/reben/a/mrGZpcKHYbyK5sKSKvRB58D/?lang=en
https://www.researchgate.net/publication/291894345_Malaysian_film_industry_in_transformation_Challenges_and_potential
https://www.researchgate.net/publication/291894345_Malaysian_film_industry_in_transformation_Challenges_and_potential

September 25). https://www.smh.com.au/entertainment/art-and-
design/the-van-gogh-family-living-with-the-legacy-of-the-tormented-
genius-vincent-20170420-gvof7w.html

Jessica Walrack (2022, September 1). Disadvantages of self-employment. The
Balance Money.com. (2023, September 25).https://
www.thebalancemoney.com/ disadvantages-of-freelancing-2164223

Jeremy de Beer, Ian P. McCarthy, Adam Soliman, Emily Treen (2017). Click
here to agree: Managing intellectual property when crowdsourcing
solutions. Business Horizons Volume 60, Issue 2, March-April 2017,
pages 207-217. https:/ /doi.org/10.1016/j.bushor.2016.11.002

Jin, D. Y. (2006). Cultural Politics in Korea’s Contemporary Films under Neo-
Liberal Globalization Media, Culture and Society, 28(1), 5-23.
https:/ /www.researchgate.net/ publication/249723210_Cultural_polit
ics_in_Korea's_contemporary_films_under_neoliberal_globalization

John Howkins (2001). The Creative Economy: How Many People Make Money
From Ideas”. The Penguin Press.
https:/ /www.researchgate.net/publication/247822555_The_Creative
_Economy_How_People_Make_Money_from_Ideas

John S. Mcgee (1958). Predatory price cutting: The Standard Oil Case (NJ) In:
1 Journal of Law and  Economics, 137. http:/ /www.
international.ucla.edu/article.asp?parentid=2059

Jose Manuel Perez Tornero (2008). Media Literacy. New Conceptualization,
New Approach. Department of Journalism and Communications Studies.
Edition 1, PP- 103-116. https:/ /portalrecerca.uab.cat/
en/publications/ media-literacy-new-conceptualisation-new-
approach-2

Judith E. Roseunbaum, Johannes W. ]. Beentjes, Ruben P. Konig (2008).
Mapping Media Literacy : Key Concepts and Future Directions.
Communication Yearbook 32, Pp- 312-
353. https:/ /www.researchgate.net/publication/251592820_Mapping
_Media_Literacy_Key_Concepts_and_Future_Directions

Juliana, A. W., Wang, L. K., Sharifah, S. S. Y. B., (2013). Asian Dramas and
popular trends in Malaysian television industry. Malaysian Journal of
Communication. Jilid 29(2) 2013: 159-174. http://journalarticle.
ukm.my/6914/1/V29_2_159-174.pdf

Jessica, W., (2022). Disadvantages of Self-Employment. The Balance Money.com.

((2023, September 25).https:/ /www.thebalancemoney.com/
disadvantages-of-freelancing-2164223

276


https://www.smh.com.au/entertainment/art-and-design/the-van-gogh-family-living-with-the-legacy-of-the-tormented-genius-vincent-20170420-gvof7w.html
https://www.smh.com.au/entertainment/art-and-design/the-van-gogh-family-living-with-the-legacy-of-the-tormented-genius-vincent-20170420-gvof7w.html
https://www.smh.com.au/entertainment/art-and-design/the-van-gogh-family-living-with-the-legacy-of-the-tormented-genius-vincent-20170420-gvof7w.html
https://www.thebalancemoney.com/disadvantages-of-freelancing-2164223
https://www.thebalancemoney.com/disadvantages-of-freelancing-2164223
https://doi.org/10.1016/j.bushor.2016.11.002
https://doi.org/10.1016/j.bushor.2016.11.002
https://www.researchgate.net/publication/249723210_Cultural_politics_in_Korea's_contemporary_films_under_neoliberal_globalization
https://www.researchgate.net/publication/249723210_Cultural_politics_in_Korea's_contemporary_films_under_neoliberal_globalization
https://www.researchgate.net/publication/247822555_The_Creative_Economy_How_People_Make_Money_from_Ideas
https://www.researchgate.net/publication/247822555_The_Creative_Economy_How_People_Make_Money_from_Ideas
http://www.international.ucla.edu/article.asp?parentid=2059
http://www.international.ucla.edu/article.asp?parentid=2059
https://portalrecerca.uab.cat/en/publications/media-literacy-new-conceptualisation-new-approach-2
https://portalrecerca.uab.cat/en/publications/media-literacy-new-conceptualisation-new-approach-2
https://portalrecerca.uab.cat/en/publications/media-literacy-new-conceptualisation-new-approach-2
https://www.researchgate.net/publication/251592820_Mapping_Media_Literacy_Key_Concepts_and_Future_Directions
https://www.researchgate.net/publication/251592820_Mapping_Media_Literacy_Key_Concepts_and_Future_Directions
http://journalarticle.ukm.my/6914/1/V29_2_159-174.pdf
http://journalarticle.ukm.my/6914/1/V29_2_159-174.pdf
https://www.thebalancemoney.com/disadvantages-of-freelancing-2164223
https://www.thebalancemoney.com/disadvantages-of-freelancing-2164223

Katie Terrell Hanna (n.d). IPTV (Internet Protocol television). Tech target.com
(2023, 25
september)https:/ /www.techtarget.com/searchnetworking/definitio
n/IPTV-Internet-Protocol-
television#:~:text=IPTV %20(Internet % 20Protocol %20television) %20is,
cable%20TV %200r % 20satellite % 20signals

Kementerian Penerangan Komunikasi dan Kebudayaan (2009). Dasar industri kreatif
negara. (2023, September 25).  https//www.kkmm.gov.my/
pdf/dikn.pdf

Kenneth, J. Meier. Mallory Compton. Cameron Wimpy (2019). Bureaucracy
and the failure of Politics: Challenges to Democratic Governance.
Department of Public Administration & Policy, School of Public Affairs,
American University, Vol. 51, Issue 10. https://doi.org/10.1177/
0095399719874759

Kerajaan Malaysia Mendokong Kebebasan Media Dan Media Sosial; AKTA FINAS
AKAN DIPINDA, Kementerian Komunikasi dan Multimedia Malaysia.
(2023, September 25). https:/ /www.kkmm.gov.my/
images/ AdHoc/200724-KebebasanMediadanMediaSosial.pdf

Kitching, J. and Smallbone, D. (2012). Are freelancers a neglected form of small
business? Journal of Small Business and Enterprise Development. Vol.
19 No.l. pp. 74-91. Emerald Publishing  Group. Doi:
10.1108/14626001211196415

Komalsingh, R. (2013). Three Methods of Qualitative Data Analysis Using
Atlas.ti:"A Pose Ad Esse’. University of Gavle, ATLAS.ti User Conference
2013: Fostering Dialog on Qualitative Methods / [ed] S. Friese and T. G.
Ringmayr, Berlin: Universitdtsverlag der TU Berlin, 2013, Vol. 1, p. 1-
15. https:/ /www.diva-
portal.org/smash/get/diva2:868874/FULLTEXTO01.pdf Erickson, K.,
(2018). Can creative firms thrive without copyright? Value generation

and capture from private-collective innovation, Business Horizons. Pg.
69-99 https:/ /doi.org/10.1016/j.bushor.2018.04.005

Khaw, L. T., (2004). Copyright Law in Malaysia: Does the Balance Hold?
Inaugural Lecture delivered at the Faculty of Law of the University Malaya
https:/ /ejournal.um.edu.my/index.php/JMCL/article/ view /16261

Klaus Schwab (2015). The Global Competitiveness Report 2014-2015. World
Economic Forum. World Economic Forum. (2023, September
25).https:/ /www3.weforum.org/docs/WEF_Global Competitiveness
Report_2014-15.pdf

277


https://www.techtarget.com/searchnetworking/definition/IPTV-Internet-Protocol-television#:~:text=IPTV%20(Internet%20Protocol%20television)%20is,cable%20TV%20or%20satellite%20signals
https://www.techtarget.com/searchnetworking/definition/IPTV-Internet-Protocol-television#:~:text=IPTV%20(Internet%20Protocol%20television)%20is,cable%20TV%20or%20satellite%20signals
https://www.techtarget.com/searchnetworking/definition/IPTV-Internet-Protocol-television#:~:text=IPTV%20(Internet%20Protocol%20television)%20is,cable%20TV%20or%20satellite%20signals
https://www.techtarget.com/searchnetworking/definition/IPTV-Internet-Protocol-television#:~:text=IPTV%20(Internet%20Protocol%20television)%20is,cable%20TV%20or%20satellite%20signals
http://www.kkmm.gov.my/pdf/dikn.pdf
http://www.kkmm.gov.my/pdf/dikn.pdf
https://doi.org/10.1177/0095399719874759
https://doi.org/10.1177/0095399719874759
https://www.kkmm.gov.my/images/AdHoc/200724-KebebasanMediadanMediaSosial.pdf
https://www.kkmm.gov.my/images/AdHoc/200724-KebebasanMediadanMediaSosial.pdf
https://www.diva-portal.org/smash/get/diva2:868874/FULLTEXT01.pdf
https://www.diva-portal.org/smash/get/diva2:868874/FULLTEXT01.pdf
https://doi.org/10.1016/j.bushor.2018.04.005
https://ejournal.um.edu.my/index.php/JMCL/article/view/16261
https://www3.weforum.org/docs/WEF_GlobalCompetitivenessReport_2014-15.pdf
https://www3.weforum.org/docs/WEF_GlobalCompetitivenessReport_2014-15.pdf

Kok Yon Sin, Tan Siow Kian, and Choon Shay Wei (2017). A Review on
Cultural and Creative Matters. International Journal of Innovation and
Business Strategy (IJIBS)/. Vol. 8, No. 2, June 2017, 40-46.

Korea Creative Content Agency (KOCCA). https://www.kocca.kr/
en/main.do

Krueger, R.A. (1988) Focus Groups. A Practical Guide for Applied Research.
Sage Publications, Inc., USA.

Li, L. L., and Lester, L. (2009). Rethinking information literacy instructions in
the digital age. The International Journal of Learning, 16(11), 569-
577 https:/ / cgscholar.com/bookstore/works /rethinking-
information-literacy-instructions-in-the-digital-age?category_id=cgrn

Louise Hallenborg, Marco Ceccagnoli and Meadow Clendenin (2008).
Intellectual Property Protection in the Global Economy. Technological
Innovation: Generating Economic Results. Advances in the Study of
Entrepreneurship, Innovation and Economic Growth. Volume 18, 63-116
ISSN: 1048-4736/ d0i:10.1016 /S51048-4736(07)00003-3

Locke, L. F. Spirduso, W. W. & Silverman, S. J. (2013). Proposals that work: A
guide for planning dissertations and grant proposals (6th ed). Thousand
Oaks, CA: Sage.
https:/ / public.websites.umich.edu/~grengs/files /Locke2000_Propos
alThatWork_Ch.1.pdf

Loh Yoke Ling, Mohd Nor Shahizan Ali, Normah Mustaffa (2019). Youth
Media Literacy in Interpretating the Ideology of the Film Documentary
the Malayan Emergency, Malaysian Journal of Communication, Jilid 35(2)
2019 : 195-210. https:/ /www.researchgate.net/publication/
334177470_Youth_Media_Literacy_in_Interpreting_the_Ideology_of_t
he_Film_Documentary_The_Malayan_Emergency_2010

Lydia Nathan (2019, February 26). Making sense of the music industry. The
Malaysian Reserve.com. (2023, September
25).https:/ /themalaysianreserve.com/2019/02/26 / making-sense-of-
the-music-industry /

Mahadi J. Murat (2022, december 27). Reformasi segera industri perfileman,
penyiaran  negara. Malaysiakini.com. (2023, September = 25).
https:/ /www.malaysiakini.com/hiburan/649508

Malaysian Communications and Multimedia Commission (2014). Creative
industry development fund, Malaysian communications, and
multimedia commission (CIDF-MCMC). http:/ /www.skmm.gov.my/

278


https://www.kocca.kr/en/main.do
https://www.kocca.kr/en/main.do
https://cgscholar.com/bookstore/works/rethinking-information-literacy-instructions-in-the-digital-age?category_id=cgrn
https://cgscholar.com/bookstore/works/rethinking-information-literacy-instructions-in-the-digital-age?category_id=cgrn
https://public.websites.umich.edu/~grengs/files/Locke2000_ProposalThatWork_Ch.1.pdf
https://public.websites.umich.edu/~grengs/files/Locke2000_ProposalThatWork_Ch.1.pdf
https://www.researchgate.net/publication/334177470_Youth_Media_Literacy_in_Interpreting_the_Ideology_of_the_Film_Documentary_The_Malayan_Emergency_2010
https://www.researchgate.net/publication/334177470_Youth_Media_Literacy_in_Interpreting_the_Ideology_of_the_Film_Documentary_The_Malayan_Emergency_2010
https://www.researchgate.net/publication/334177470_Youth_Media_Literacy_in_Interpreting_the_Ideology_of_the_Film_Documentary_The_Malayan_Emergency_2010
https://themalaysianreserve.com/2019/02/26/making-sense-of-the-music-industry/
https://themalaysianreserve.com/2019/02/26/making-sense-of-the-music-industry/
https://www.malaysiakini.com/hiburan/649508
http://www.skmm.gov.my/Content-Development/Overview/%20Dana-Pembangunan-Industri-Kreatif-(DPIK-SKMM)

Content-Development/Overview / Dana-Pembangunan-Industri-
Kreatif-(DPIK-SKMM)

Mark Wee, Genine Loo (2022, April 14). Singapore by design-A look at the
City-state’s  thriving creative economy. (2023, September
25).https:/ /theaseanmagazine.asean.org/article/singapore-by-
design-a-look-at-the-city-states-thriving-creative-economy/

Marshall McLuhan (1964). Understanding Media: The Extensions of Man.
https:/ / designopendata.files.wordpress.com/2014/05/understandin
g-media-mcluhan.pdf

Marta-Christina Suciu (2008), The Creative Economy, Academy of Economic
Studies, Bucharest. Lex et Scientia.https://www.researchgate.net/
publication/42437328

MDEC. 2015. MSC Malaysia annual industry report 2014. MSC Malaysia.com.
(2023, September
25)http:/ /www.mscmalaysia.my/sites/default/files/pdf/downloads
/2014-MSC-Malaysia-Annual-Industry-Report. pdf

MSC Malaysia Annual Industry Report 2013. MSC Malaysia Annual Industry
Report. MSC Malaysia.com. (2023, September
25)http:/ /www.mscmalaysia.my/sites/default/files/pdf/downloads
/2013_MSC_Malaysia_Annual_Industry_ Report_FINAL.pdf

Mihaly Fiscor (2002). Collective Management of Copyright and Related
Rights.  World  Intellectual ~ Property  Organisation  (WIPO).
https:/ /www.wipo.int/edocs/pubdocs/en/copyright/855/wipo_pu
b_855.pdf

Mills, J. and Birks, M. (2014). Qualitative Methodology: A practical guide. Sage
Publications. Doi: 10.4135/9781473920163

Miles, M. B., and Huberman, A. M. (1994). Qualitative Data Analysis: An
Expanded Sourcebook. Thousand Oaks, CA: Sage Publications.

Milijana Micunovic, Luca Balkovic (2015). Author’s right in the digital age:
how internet and peer-to-peer file sharing technology shape the
perception of copyrights and copywrong. Libellarium, VIII, 2 (2015) : 27
-64. https:/ /hrcak.srce.hr/file/248758

Mohd Ifqdar Abdul Rahman (2012, February 18). “Jangan Bunuh Industri
Kreatit” (Don't kill creative industry) . Utusan Malaysia.

Mohd Najib Hashim (2021, June 4). FINAS pilih 10 persatuan pacu industri
kreatif. Sumberkini.my. (2023, September 25)https://sumberkini.my/
finas-pilih-10-persatuan-pacu-industri-

279


http://www.skmm.gov.my/Content-Development/Overview/%20Dana-Pembangunan-Industri-Kreatif-(DPIK-SKMM)
http://www.skmm.gov.my/Content-Development/Overview/%20Dana-Pembangunan-Industri-Kreatif-(DPIK-SKMM)
https://theaseanmagazine.asean.org/article/singapore-by-design-a-look-at-the-city-states-thriving-creative-economy/
https://theaseanmagazine.asean.org/article/singapore-by-design-a-look-at-the-city-states-thriving-creative-economy/
https://designopendata.files.wordpress.com/2014/05/understanding-media-mcluhan.pdf
https://designopendata.files.wordpress.com/2014/05/understanding-media-mcluhan.pdf
https://www.researchgate.net/publication/42437328
https://www.researchgate.net/publication/42437328
http://www.mscmalaysia.my/sites/default/files/pdf/downloads/2014-MSC-Malaysia-Annual-Industry-Report.%20pdf  
http://www.mscmalaysia.my/sites/default/files/pdf/downloads/2014-MSC-Malaysia-Annual-Industry-Report.%20pdf  
http://www.mscmalaysia.my/sites/default/files/pdf/downloads/2013_MSC_Malaysia_Annual_Industry_%20Report_FINAL.pdf
http://www.mscmalaysia.my/sites/default/files/pdf/downloads/2013_MSC_Malaysia_Annual_Industry_%20Report_FINAL.pdf
https://www.wipo.int/edocs/pubdocs/en/copyright/855/wipo_pub_855
https://www.wipo.int/edocs/pubdocs/en/copyright/855/wipo_pub_855
http://dx.doi.org/10.4135/9781473920163
https://hrcak.srce.hr/file/248758
https://sumberkini.my/finas-pilih-10-persatuan-pacu-industri-kreatif/#:~:text=Antara%20Persatuan%20yang%20diterima%20menyertai,Malaysia%20dan%20Persatuan%20Audio%20Malaysia
https://sumberkini.my/finas-pilih-10-persatuan-pacu-industri-kreatif/#:~:text=Antara%20Persatuan%20yang%20diterima%20menyertai,Malaysia%20dan%20Persatuan%20Audio%20Malaysia

kreatif / #:~:text=Antara%20Persatuan %20yang %20diterima %20menye
rtai,Malaysia %20dan %20Persatuan %20Audio%20Malaysia

Monica Bulger & Patrick Davison (2018). The Promises, challenges and futures
of media literacy. Journal of Media Literacy Education 10 (1), 1-21.
https:/ /digitalcommons.uri.edu/jmle/vol10/iss1/1/

Monika Rakova (2021). Using of Intellectual Property rights in a creative
industry in a global. dimension. The 20t% International Scientific
Conference Globalization and It’s Socio-Economic Consequences 2020. SHS
Web of Conf. Volume 92, 2021. https://doi.org/10.1051/shsconf/
20219203024

Morehouse, R.E., & Maykut, O. (2002). Beginning qualitative research: A
philosophical and practical guide. London, England Routledge.
https:/ /www.taylorfrancis.com/books/mono/10.4324 /978020348578
1/beginning-qualitative-research-pamela-maykut-richard-morehouse

Morse, .M. (1994) Designing funded qualitative research. In N.K. Denzin and
Y.S. Lincoln (eds) Handbook of Qualitative Research (pp. 220_235).
Thousand ~ Oaks, CA: Sage. https://www.scirp.org/reference/
ReferencesPapers?ReferencelD=928823

Mitchell Clark (2021). NFTs explained. The Verge. (2023, September
25).https:/ /www.theverge.com/22310188 / nft-explainer-what-is-
blockchain-crypto-art-faq

Mussapi, M. (2013). A stakeholder approach to the governance of creative
industries: the case of Copenhagen. Masters Thesis. Copenhagen Business
School. https:/ /research-api.cbs.dk/ws/portalfiles /portal /
58434094 / marina_mussapi.pdf

Mya’'l Thomas (2022, December 23). The first steps to collect your royalties.
Blog.songturst.com. https://blog.songtrust.com/four-steps-to-collect-
all-your-royalties

MyCreative Ventures (2014). A boost to local creative industry: MyCreative
awards RM21 million funding to 15 successful companies. 17 February.
http:/ /www.mycreative.com.my/index.php/corp-comm/ press-
release/investment-announcement/englishversion

National Association for Media Literacy Education (NAMLE). (2023,
September 25). https:/ /namle.net/

National Literacy Framework (2013). Ministry of Education, Science,
Vocational Training and Early Education (MESVTEE). (2023,
September 25). https:/ /pdf.usaid.gov/pdf_docs/pa00mx4z.pdf

280


https://sumberkini.my/finas-pilih-10-persatuan-pacu-industri-kreatif/#:~:text=Antara%20Persatuan%20yang%20diterima%20menyertai,Malaysia%20dan%20Persatuan%20Audio%20Malaysia
https://sumberkini.my/finas-pilih-10-persatuan-pacu-industri-kreatif/#:~:text=Antara%20Persatuan%20yang%20diterima%20menyertai,Malaysia%20dan%20Persatuan%20Audio%20Malaysia
https://digitalcommons.uri.edu/jmle/vol10/iss1/1/
https://doi.org/10.1051/shsconf/20219203024
https://doi.org/10.1051/shsconf/20219203024
https://www.taylorfrancis.com/books/mono/10.4324/9780203485781/beginning-qualitative-research-pamela-maykut-richard-morehouse
https://www.taylorfrancis.com/books/mono/10.4324/9780203485781/beginning-qualitative-research-pamela-maykut-richard-morehouse
https://www.scirp.org/reference/ReferencesPapers?ReferenceID=928823
https://www.scirp.org/reference/ReferencesPapers?ReferenceID=928823
https://www.theverge.com/22310188/nft-explainer-what-is-blockchain-crypto-art-faq
https://www.theverge.com/22310188/nft-explainer-what-is-blockchain-crypto-art-faq
https://research-api.cbs.dk/ws/portalfiles/portal/58434094/marina_mussapi.pdf
https://research-api.cbs.dk/ws/portalfiles/portal/58434094/marina_mussapi.pdf
https://blog.songtrust.com/four-steps-to-collect-all-your-royalties
https://blog.songtrust.com/four-steps-to-collect-all-your-royalties
http://www.mycreative.com.my/index.php/corp-comm/press-release/investment-announcement/englishversion
http://www.mycreative.com.my/index.php/corp-comm/press-release/investment-announcement/englishversion
https://namle.net/
https://pdf.usaid.gov/pdf_docs/pa00mx4z.pdf

Naushad Khan, Shah Fahad, Mahnur Naushad, Shah Faisal (2020). Analysis
of Livelihood in the World and Its Impact on World Economy. SSRN
Electronic Journal. https:/ / papers.ssrn.com/sol3/papers.cfm?
abstract_id=3717265

New Straits Times (2022). MACP wants the copyright period of P. Ramlee’s
works  extended.  for another 20  years.  Retrieved:
https:/ /www.nst.com.my/lifestyle/groove /2022 /12 /861059 /showbi
z-macp-wants-copyright-period-p-ramlees-works-extended-another

Nielson, T. (2004). Understanding the Experience Industry: A Swedish
Perspective on  Creativity. Majornas  CopyPrint:  Gothenburg.
https:/ /www.norden.ee/images/loomemajandus/info/loome/ tobias
_nielsen_Im_rootsi.pdf

Noor, Achmad Rouzni. (2015). Anak Muda, Masa Depan Kreatif Digital.
https:/ /inet.detik.com/cyberlife/d-2923049/ anak-muda-masa-
depan-kreatif-digital.

Norfadilah Kamaruddin (2015). Understanding Patterns of Interactive
Courseware Use Within Malaysian Primary Smart Schools. Malaysian
Online  Journal of Education Technology. Volume 3, Issue.

https:/ /eric.ed.gov/?id=E]J1085951

Nurretina Ahmad Shariff (2005). Contract Law in Malaysia: Reflections on Its
Ideologies and Concepts, Rekayasa, Journal of Ethics, Legal and
Governance, Vol.1, 2005 (32-39). https://myjurnal.mohe.gov.my/
public/article-view.php?id=71956

Oakley, K. (2009). The dissapearing arts: Creativity and innovation after the
creative industries. International Journal of Cultural Policy 15(4): 403-413.
https:/ /doi.org/10.1080/10286630902856721

Obilor, E. I. (2023). Convenience and Purposive Sampling Techniques: Are
they the same? International Journal of Innovative Social & Sciences
Education Research 11(1): 1-7, Jan March 2023. Seahi Publications.
https:/ /seahipaj.org/journals-ci/mar-2023 /IJISSER/ full / IJISSER-M-
1-2023.pdf

Ofcom. (2004). Ofcom’s strategy and priorities for the promotion of media
literacy.  Office  of Communications. (2023, September  25).
www.ofcom.org.uk

Oluwayemisi Oyekunle (2014). Building the creative industries for sustainable
economic development in south Africa. OIDA International Journal of
Sustainable Development, Vol. 07. No. 12. Pp.47-
72 https:/ /www.researchgate.net/publication/280876228 BUILDING

281


https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3717265
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3717265
https://www.norden.ee/images/loomemajandus/info/loome/tobias_nielsen_lm_rootsi.pdf
https://www.norden.ee/images/loomemajandus/info/loome/tobias_nielsen_lm_rootsi.pdf
https://inet.detik.com/cyberlife/d-2923049/anak-muda-masa-depan-
https://inet.detik.com/cyberlife/d-2923049/anak-muda-masa-depan-
https://eric.ed.gov/?id=EJ1085951
https://myjurnal.mohe.gov.my/public/article-view.php?id=71956
https://myjurnal.mohe.gov.my/public/article-view.php?id=71956
https://doi.org/10.1080/10286630902856721
https://www.researchgate.net/publication/280876228_BUILDING_THE_CREATIVE_INDUSTRIES_FOR_SUSTAINABLE_ECONOMIC_DEVELOPMENT_IN_SOUTH_AFRICA

_THE_CREATIVE_INDUSTRIES_FOR_SUSTAINABLE_ECONOMIC
_DEVELOPMENT_IN_SOUTH_AFRICA

Omar, M. K., Hassan, M., Arsad, N. M., Ismail, N., Jamaluddin, R., & Jusoh, R.
(2021). Undergraduates Students” Learning Experience on the Impact of

Online Learning during Pandemic. Open Journal of Social Sciences, 9, 167-
184. https:/ /doi.org/10.4236/jss.2021.99012

Outliers: The Story of Success is the non-fiction book written by Malcolm
Gladwell and published by Little, Brown, and Company on November
18, 2008. https:/ /www.goodreads.com/book/show /3228917-outliers

Organisation for Economic Co-operation and Development (OECD).
https:/ /www.oecd.org/

Organisation for Economic Co-operation and Development (OECD) (2015).
Enguiries Into Intellectual Property's Economic
Impact.https:/ /www.oecd.org/sti/ieconomy/Chapterl-KBC2-IP.pdf

Organisation for Economic Co-operation and Development (OECD) (2019).
Practical approaches to assessing digital platform markets for competition law
enforcement: Background note by the Secretariat for the Latin American and
Carribean Competition Forum,
https:/ /one.oecd.org/document/ DAF/COMP/LACF(2019)4/en/ pdf

Organisation for Economic Co-operation and Development (OECD) (2020).
Abuse of Dominance n Digital Markets. [2024, March 9t].
https:/ /www.oecd.org/daf/competition/abuse-of-dominance-in-
digital-markets.htm

Organisation for Economic Co-operation and Development (OECD), (2018).
The  Future of  Education and  Skills  Education  2030.
https:/ /www.oecd.org/education/2030/E2030%20Position %20Paper
%20(05.04.2018).pdf

Oswaldo Jose Quintana (1996). The Continental Moral Rights Doctrine and It’s
Applicability in the United States Copyright System. (Unpublished
doctoral dissertation). University of Georgia, United States.
https:/ /digitalcommons.law.uga.edu/cgi/ viewcontent.cgi?article=11
85&context=stu_llm

Pandey, Sanjay Kumar (2005). Theory of Neighbouring Rights. Government of
India, Competition Commission of India.
http://dx.doi.org/10.2139/ssrn.838724

Pohjola, M., & Quah, D., (2011) .The Weightless Economy in Economic
Development. Information Development Journal, Pg. 47-72, ISSN 1923-
6654 (print) ISSN 1923-6662 (online). https:/ /www.researchgate.net/

282


https://www.researchgate.net/publication/280876228_BUILDING_THE_CREATIVE_INDUSTRIES_FOR_SUSTAINABLE_ECONOMIC_DEVELOPMENT_IN_SOUTH_AFRICA
https://www.researchgate.net/publication/280876228_BUILDING_THE_CREATIVE_INDUSTRIES_FOR_SUSTAINABLE_ECONOMIC_DEVELOPMENT_IN_SOUTH_AFRICA
https://doi.org/10.4236/jss.2021.99012
https://www.goodreads.com/book/show/3228917-outliers
https://www.oecd.org/
https://www.oecd.org/sti/ieconomy/Chapter1-KBC2-IP.pdf
https://one.oecd.org/document/DAF/COMP/LACF(2019)4/en/pdf
https://www.oecd.org/daf/competition/abuse-of-dominance-in-digital-
https://www.oecd.org/daf/competition/abuse-of-dominance-in-digital-
https://www.oecd.org/education/2030/E2030%20Position%20Paper%20(05.04.2018).pdf
https://www.oecd.org/education/2030/E2030%20Position%20Paper%20(05.04.2018).pdf
https://digitalcommons.law.uga.edu/cgi/viewcontent.cgi?article=1185&context=stu_llm
https://digitalcommons.law.uga.edu/cgi/viewcontent.cgi?article=1185&context=stu_llm
http://dx.doi.org/10.2139/ssrn.838724
https://www.researchgate.net/publication/309578939_The_Weightless_Economy_in_Economic_Development

publication/309578939_The_Weightless_Economy_in_Economic_Dev
elopment

Patricia Auferheide (1993). Media Literacy, A report of the National
Leadership Conference on Media Literacy. Aspen Institute,
Communications and  Society ~ Program.  ISBN-0-  89843137-9.
https:/ /eric.ed.gov/?id=ED365294

Patton, M. Q (1985). Quality in qualitative research: Methodological principles
and recent developments. American Educational Research Association,
Chicago. ISBN 978-0-470-28354-7

Patton, M. Q (2002). Qualitative Research and Evaluation Methods. 3" Edition.
Sage  Publications.  Pg.  348-352.  https://aulasvirtuales.files.
wordpress.com/2014/02/qualitative-research-evaluation-methods-
by-michael-patton.pdf

Patrick W. Corrigan, Amy C. Watson (2002). Understanding the impact of
stigma on people with mental illness. World Psychiatry, February 1(1):
16-20. https:/ /www.ncbi.nlm.nih.gov/pmc/articles/ PMC1489832/

Paul R. Weiss, Robert R. Faulkner (1983). Credits and Craft Production:
Freelance Social Organisation in the Hollywood Film Industry, 1964-1978.
Vol. 6, No.1 (Spring 1983), Pp- 111-123
https:/ /onlinelibrary.wiley.com/doi/abs/10.1525/si.1983.6.1.111

Pawanteh, L. (2006). In Search of Cultural Resemblances: The Consequences
of Media Consumption Among Young Adults in Malaysia. Media Asia.
33(1&2), 103-111. https:/ /journalarticle.ukm.my/4315/

PEMANDU. (n.d.) EPP 1: Nurturing Malaysia's creative content. (2023,
September 25) http:/ /etp.pemandu.gov.my/Communications,
_Content_-%E2%97%98-_Infrastructure-@-Communications_
Content_and_Infrastructure - _EPP_1-;

_Nurturing Malaysia_Creative_Content. Aspx

Permodalan Penerbit Filem Malaysia (PFM)

Perez Tornero, J. M. and Varis, T. (2010). Media Literacy and New Humanism.
UNESCO Institute of Technologies and Education. ISBN 978-5-905175-05-
3. https:/ /iite.unesco.org/ pics/publications/en/files /3214678.pdf

Perez Tornero (2010). A New Horizon. Media Literacy Assessment Children in.
Europe.
https:/ /www.researchgate.net/publication/296680130_A_New_Hori
zon_Media_Literacy_Assessment_and_Children_in_Europe

283


https://www.researchgate.net/publication/309578939_The_Weightless_Economy_in_Economic_Development
https://www.researchgate.net/publication/309578939_The_Weightless_Economy_in_Economic_Development
https://eric.ed.gov/?id=ED365294
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-michael-patton.pdf
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-michael-patton.pdf
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-michael-patton.pdf
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC1489832/
https://onlinelibrary.wiley.com/doi/abs/10.1525/si.1983.6.1.111
https://journalarticle.ukm.my/4315/
http://etp.pemandu.gov.my/Communications,%20_Content_-%E2%97%98-_Infrastructure-@-Communications_%20Content_and_Infrastructure_-_EPP_1-;%20_Nurturing_Malaysia_Creative_Content.%20Aspx
https://iite.unesco.org/pics/publications/en/files/3214678.pdf
https://www.researchgate.net/publication/296680130_A_New_Horizon_Media_Literacy_Assessment_and_Children_in_Europe
https://www.researchgate.net/publication/296680130_A_New_Horizon_Media_Literacy_Assessment_and_Children_in_Europe

Peter Baldwin (2016). The Copyright Wars, Three Centuries of Trans-Atlantic
Battle. Princeton University Press. https:/ /escholarship.org/uc/item/
3tk848wz

Plate, T. (2022, August 29) Hollywood Faces New Competition: World Film
Industries is Globalization at its Best. International.ucla.edu. (2023,
September 25). https:/ /international.ucla.edu/asia/article/2059

Potter, W. J., & Byrne, S. (2007). What are media literacy effects? In S. R.
Mazzarella (Ed.), 20 questions about youth and the media. New York: Peter
Lang.

Rais Yatim, (2011). Dasar industri kreatif negara mampu lonjak ekonomi dan
sosio-budaya negara. (2022, April 13) http://www.carigold.com/
portal/forums/archive/index. php/t-278062.html

Rachel, K., (2019). Copyright President’s Day: A Presidential History of

Copyright. Copyright Alliance. (2023, September
25).https:/ /copyrightalliance.org/presidents-day-history-
copyright/ #:

Rampal, K. R. (2005). Cultural Imperialism or Economic Necessity: The
Hollywood Factor in the Reshaping of the Asian Film Industry. Global
Media Journal. 4(6). https://www.globalmediajournal.com/open-
access/ cultural-imperialism-or-economic-necessity-the-hollywood-
factor-in-the-reshaping-of-the-asian-film-industry.php?aid=35100

Raymond Shih Ray Ku, Jiayang Sun, and Yiying Fan (2009). Does Copyright
Law Promote Creativity? An Empirical Analysis of Copyright’s Bounty.
Social ~ Science  Research  Network  Electronic  Paper  Collection.
http:/ /ssrn.com/abstract=1410824PS

R. Boix-Domenech and P. Rausell-Koster (2018). The Economic Impact of the
Creative In the European Union Industry. Springer Open. eI[SBN 978-3-
319-95261-1. https:/ /doi.org/10.1007 /978-3-319-95261-1

Rich Stim (2019, October). Copyright and fair wuse overview.
Fairuse.stanford.edu. (2023, September 25).https:/ /fairuse.stanford.edu/
overview /fair-use/ what-is-fair-use/

Richard E. Caves, Contracts Between Art and Commerce, Journal of Economic
Perspectives—Volume 17, Number 2—Spring 2003 —Pages 73-83
https:/ /pubs.aeaweb.org/doi/pdfplus/10.1257 /089533003765888430

Recording Performers Malaysia Bhd. Objectives of the company. (2023,
September  25)https:/ /rpm.my/index.php/about-us/objectives-of-
the-company

284


https://escholarship.org/uc/item/3fk848wz
https://escholarship.org/uc/item/3fk848wz
https://international.ucla.edu/asia/article/2059
http://www.carigold.com/portal/forums/archive/index.%20php/t-278062.html
http://www.carigold.com/portal/forums/archive/index.%20php/t-278062.html
https://copyrightalliance.org/presidents-day-history-copyright/#:
https://copyrightalliance.org/presidents-day-history-copyright/#:
https://www.globalmediajournal.com/open-access/cultural-imperialism-or-economic-necessity-the-hollywood-factor-in-the-reshaping-of-the-asian-film-industry.php?aid=35100
https://www.globalmediajournal.com/open-access/cultural-imperialism-or-economic-necessity-the-hollywood-factor-in-the-reshaping-of-the-asian-film-industry.php?aid=35100
https://www.globalmediajournal.com/open-access/cultural-imperialism-or-economic-necessity-the-hollywood-factor-in-the-reshaping-of-the-asian-film-industry.php?aid=35100
http://ssrn.com/abstract=1410824
https://doi.org/10.1007/978-3-319-95261-1
https://fairuse.stanford.edu/overview/fair-use/what-is-fair-use/
https://fairuse.stanford.edu/overview/fair-use/what-is-fair-use/
https://pubs.aeaweb.org/doi/pdfplus/10.1257/089533003765888430
https://rpm.my/index.php/about-us/objectives-of-the-company
https://rpm.my/index.php/about-us/objectives-of-the-company

Refusals to Deal (2007). Organisation for Economic Co-operation and Development
(OECD). https:/ /www.oecd.org/daf/43644518.pdf

Roland Kirstein & Dieter Schmidtchen (2001). Do Artists benefit from resale
royalties? An economic analysis of a New EU Directive. Law and
Economics in Civil Law Countries, Volume 6, pages 257-274.
https:/ /www .researchgate.net/publication/45131264_Do_Artists_Be
nefit_from_Resale_Royalties_An_Economic_Analysis_of_a_New_EU_
Directive

Roulston. K. (2007) .Theorizing the qualitative interview. Paper presented at
the meeting of the 3rd International Congress of Qualitative Inquiry,
University ~ of  Illinois, Urbana-Champaign, IL. https://
mycourses.aalto.fi/ pluginfile.php /1695837 /mod_resource/content/2
/05_Roulston %202010.pdf

Royalty Exchange (2014, June 26). Film and Television Royalties. Royalties
Exchange.com. (2023, September
25).https:/ /www .royaltyexchange.com/blog/film-and-television-
royalties#:~:text=Films%20and % 20television %20shows %2C%20just,o
whners %20are % 20typically %20the % 20producers

Ryza, P. (2015). Menggantungkan Harapan Industri Kreatif. Conference
System Sciences (HICSS), 44th Hawaii International Conference.
https:/ /dailysocial.id/ post/hut-ri-70- tahun-industri-kreatif.

Sarah Crowe, Kathrin Creswell, Ann Robertson, Guro Huby, Anthony Avery,
and Aziz (2011). The case study approach. doi: 10.1186/1471-2288-11-100.
https:/ /bmcmedresmethodol.biomedcentral.com/articles/10.1186/14
71-2288-11-100

Sarikakis, K., Kolokytha, O., & Rozgonyi, K. (2016). Copyright (and) Culture:
the  governance of audiovisual archives. Info, 18(6), 42-54.
https:/ /doi.org/10.1108/info-05-2016-0019

Schwarz, G. (2005). Overview: What is media literacy, who cares, and why? In
G. Schwarz & P. Brown (Eds.), Media Literacy: transforming
curriculum and teaching (pp. 5-17). Malden, MA: Blackwell Publishing.

Schreiber, ].B. & Asner-Self, K. (2011). Educational Research. Wiley.

Scott, A.J. (20040. Cultural- Products Industries and Urban Economic
Development: Prospects for Growth and Market Contestion in Global
Context. Urban Affairs Review. 30(4), 461-490.
http:/ /fgimello.free.fr/documents/Scott-Culture.pdf

285


https://www.oecd.org/daf/43644518.pdf
https://www.researchgate.net/publication/45131264_Do_Artists_Benefit_from_Resale_Royalties_An_Economic_Analysis_of_a_New_EU_Directive
https://www.researchgate.net/publication/45131264_Do_Artists_Benefit_from_Resale_Royalties_An_Economic_Analysis_of_a_New_EU_Directive
https://www.researchgate.net/publication/45131264_Do_Artists_Benefit_from_Resale_Royalties_An_Economic_Analysis_of_a_New_EU_Directive
https://mycourses.aalto.fi/pluginfile.php/1695837/mod_resource/content/2/05_Roulston%202010.pdf
https://mycourses.aalto.fi/pluginfile.php/1695837/mod_resource/content/2/05_Roulston%202010.pdf
https://mycourses.aalto.fi/pluginfile.php/1695837/mod_resource/content/2/05_Roulston%202010.pdf
https://www.royaltyexchange.com/blog/film-and-television-royalties#:~:text=Films%20and%20television%20shows%2C%20just,owners%20are%20typically%20the%20producers
https://www.royaltyexchange.com/blog/film-and-television-royalties#:~:text=Films%20and%20television%20shows%2C%20just,owners%20are%20typically%20the%20producers
https://www.royaltyexchange.com/blog/film-and-television-royalties#:~:text=Films%20and%20television%20shows%2C%20just,owners%20are%20typically%20the%20producers
https://bmcmedresmethodol.biomedcentral.com/articles/10.1186/1471-2288-11-100
https://bmcmedresmethodol.biomedcentral.com/articles/10.1186/1471-2288-11-100
https://doi.org/10.1108/info-05-2016-0019
http://fgimello.free.fr/documents/Scott-Culture.pdf

Seth Lorinczi (2020, December 16). Music Publishing Making Gains.
Blog.songtrust.com. (2023, September 25).https://blog.songtrust.com/
music-publishing-making-gains

Sheikh (2011), The case study approach. BMC Medical Research Methodology
2011, 11:100 http:/ /www.biomedcentral.com/1471-2288/11/100

Sustainable Development Goals (SDG)(2023), Department of Economic and
Social Affairs (United Nations).
https:/ /sdgs.un.org/goals/goal4dMerriam, S. B (2009). Qualitative
Research. A Guide to Design and Implementation. Psychology, Volume
4, No. 3A https:/ /www.scirp.org/reference/References
Papers?ReferencelD=757189

Siti Salwa Isa, Siti Suriawati Isa, Abu Ali (2011). The Development of the
Creative Economy in Malaysia as Experienced in Two Different Case

Studies, IEEE Symposium on Business, Engineering and Industrial
Applications (ISBEIA). http:/ /ieeexplore.ieee.org/document/ 6088873

Stake, R.E. (1995). The art of case study research. Thousand Oaks, CA: Sage

Stanley J. Baran (2009), Introduction to Mass Communication Media Literacy and
Culture. 5t Edition. Defining Mass Communication Theory. pp.414-434

Stephen A. Merrill and William J. Raduchel (2013). Copyright Policy on
Innovation in the Digital Era; Board on Science, Technology, and

Economic Policy; Policy and Global Affairs; National Research Council,
ISBN 978-0-309-27895-9

Stewart, V. (2012) A world-class education: Learning from international
models of excellence and innovation. Alexandria, VA: Association for
Supervision & Curriculum Development.

Strauss A., Schatzman L., Bucher R., and Sabshin M. (1981). Psychiatric
ideologies and institutions. New Brunswick, NJ: Transaction.

Tan, H. M., Theng, Y.L (2006). Building information literacy through project
work: A case study in Singapore. In C. Khoo, D Singh and A.s
Chaudhry (Eds.), Proceedings of the Asia-Pacific conference on library
& information education and practice (pp. 198-206), April 3-6, School of
Community & Information, Nanyang Technological University
Singapore.

Tapscott, D., Lowy, S., & Ticoll, D. (1998). Blueprint to the Digital Economy.
New York: McGraw Hill.

The Star (2020, July 27). Amending FINAS Act 1981 is an opportunity for
Saifuddin to show that he is a serious reformer. The Star.com. (2023,

286


https://blog.songtrust.com/music-publishing-making-gains
https://blog.songtrust.com/music-publishing-making-gains
http://www.biomedcentral.com/1471-2288/11/100
https://sdgs.un.org/goals/goal4
https://www.scirp.org/reference/ReferencesPapers?ReferenceID=757189
https://www.scirp.org/reference/ReferencesPapers?ReferenceID=757189
http://ieeexplore.ieee.org/document/6088873

April 23) https:/ /www .thestar.com.my/opinion/letters/
2020/07/27 /amending-finas-act-1981-is-an-opportunity-for-
saifuddin-to-show-that-he-is-a-serious-reformer.

Terry Flew (2015). Copyright and Creativity: An Ongoing Debate in the
Creative Industries, International Journal of Cultural and Creative
Industries, ~ Pg. 4-17, Vol2, Issue 3. https://core.ac.uk/
download/pdf/33501741.pdf

Thomas S. Kuhn (1970). The Structure of Scientific Revolutions. 2nd Edition.
International Encyclopedia of Unified Science. ISBN: 0-226-45803-2.
https:/ /www lIri.fr/~mbl/Stanford / CS477 / papers/ Kuhn-SSR-
2ndEd.pdf

Thomas G. (2011). A Typology for the case study in social science following a
review of definition, discourse, and structure. Qualitative Inquiry 17(6),
511-521. https:/ /doi:\10.1177 /1077800411409884

The Economist (January 5%, 2021). What is Weightless Economy? Market
Business News. (2023, September 25).https://marketbusinessnews.
com/financial-glossary/weightless-economy-definition-meanin

The Future of the Creative Economy (2021). A report by Deloitte. A report by
Deloitte.
https:/ /www?2.deloitte.com/content/dam/Deloitte/ uk/Documents /
technology-media-telecommunications/ deloitte-uk-future-creative-
economy-report-final. pdf

The Gap in the Creative Industry Ecosystem of Malaysia (2017, June 9).
Moycreative.com. (2023, September  25).http://www.mycreative.
com.my/news_events/ the-gap-in-the-creative-industry-ecosystem-of-
malaysia-chapter-3-of-fuellin

The World for Women and Girls UNwomen (2020) Annual Report. United
Nations.
https:/ /www.unwomen.org/sites/default/files/Headquarters/ Attac
hments/Sections/Library/Publications/2020/UN-Women-annual-
report-2019-2020-en.pdf

Thomas, D. R. (2003). A General Inductive Approach for Qualitative Data
Analysis.

Thomas Barker, Lee Yuan Beng (2017), Making Creative Industries Policy: The
Malaysian Case, Kajian Malaysia, Vol. 35, No. 2, 2017, 21-37.
https:/ /www .researchgate.net/publication/320040348_Making Creat
ive_Industries_Policy_The_Malaysian_Case

287


https://core.ac.uk/download/pdf/33501741.pdf
https://core.ac.uk/download/pdf/33501741.pdf
https://www.lri.fr/~mbl/Stanford/CS477/papers/Kuhn-SSR-2ndEd.pdf
https://www.lri.fr/~mbl/Stanford/CS477/papers/Kuhn-SSR-2ndEd.pdf
https://marketbusinessnews.com/financial-glossary/weightless-economy-definition-meanin
https://marketbusinessnews.com/financial-glossary/weightless-economy-definition-meanin
https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/technology-media-telecommunications/deloitte-uk-future-creative-economy-report-final.pdf
https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/technology-media-telecommunications/deloitte-uk-future-creative-economy-report-final.pdf
https://www2.deloitte.com/content/dam/Deloitte/uk/Documents/technology-media-telecommunications/deloitte-uk-future-creative-economy-report-final.pdf
http://www.mycreative.com.my/news_events/the-gap-in-the-creative-industry-ecosystem-of-malaysia-chapter-3-of-fuellin
http://www.mycreative.com.my/news_events/the-gap-in-the-creative-industry-ecosystem-of-malaysia-chapter-3-of-fuellin
http://www.mycreative.com.my/news_events/the-gap-in-the-creative-industry-ecosystem-of-malaysia-chapter-3-of-fuellin
https://www.unwomen.org/sites/default/files/Headquarters/Attachments/Sections/Library/Publications/2020/UN-Women-annual-report-2019-2020-en.pdf
https://www.unwomen.org/sites/default/files/Headquarters/Attachments/Sections/Library/Publications/2020/UN-Women-annual-report-2019-2020-en.pdf
https://www.unwomen.org/sites/default/files/Headquarters/Attachments/Sections/Library/Publications/2020/UN-Women-annual-report-2019-2020-en.pdf
https://www.researchgate.net/publication/320040348_Making_Creative_Industries_Policy_The_Malaysian_Case
https://www.researchgate.net/publication/320040348_Making_Creative_Industries_Policy_The_Malaysian_Case

Thompson  Reuters  Practical Law. (n.d.).  Neighboring  rights.
https:/ /uk.practicallaw.thomsonreuters.com/5-107-
6614?transitionType=Default&contextData=(sc.Default)&firstPage=tr
ue#:~:text=Rights %20which %20extend % 20the %20original,the %20expl
oitation %200f % 20their % 20performances

Trade and Development Report (2016). United Nations Conference on Trade
and Development (UNCTAD). (2023, September 25).https://unctad.
org/publication/trade-and-development-report-2016

Trigueros, R. and Juan, M. (2017). Qualitative and Quantitative esearch
Instruments, Research  Tools.  https://www.researchgate.net/
publication/323014697_QUALITATIVE_AND_QUANTITATIVE_RES
EARCH_INSTRUMENTS Research_tools

Tundang Subali Patma, Agus Wibowo, Ludi Wishnu Wardana & Bagus
Shandy Narmaditya (2020). The Shifting Business Activities During the
COVID-19 Pandemic: Does Social Media Marketing Better? Journal of
Asian Finance, Economics and Businesses. Vol.7 No.12 (2020) 283-292.
https:/ /www.researchgate.net/ publication/348063711_The_Shifting
of_Business_Activities_during_the COVID-
19_Pandemic_Does_Social_Media_Marketing Matter

TV Programming Costs (1997). An analysis of the market forces driving
entertainment and  sports  rights fees.  Kagan  Media
Appraisals.https:/ / transition.fcc.gov/enbanc/121897 /anshand.pdf

Tzu-Bin Lin & Li-Yi Wang (2013). The Construction of Information And Media
Literacy In Education Policy: A Study of Singapore. Developing
People’s Information Capabilities: Fostering Information Literacy in
Educational Workplace And Community Context. Library and
Information Science. Volume 8, 51-64, Emerald Publisher ISSN: 1876-
0562/d0i:10.1108 /S51876-0562(2013)0000008008

UK Copyright and Creative Economy Centre (CREATe). (2023, September 25).
https:/ /www.create.ac.uk/

UK Department for Culture, Media and Sport (DCMS) (1998). Creative
Industries Mapping Document, 1998.
http:/ /www .creativitycultureeducation.org/ creative-industries-
mapping-document-1998

Unger, R. M. (2019). The Kowledge Economy. ISBN-13:978-1-78873-498-1
https:/ /www.oecd.org/naec/ THE-KNOWLEDGE-ECONOMY .pdf

United Nations Human Rights Office of the High Commissioner (2011).
Guiding Principles n Business and Human Rights. [2024, March 9].

288


https://uk.practicallaw.thomsonreuters.com/5-107-6614?transitionType=Default&contextData=(sc.Default)&firstPage=true#:~:text=Rights%20which%20extend%20the%20original,the%20exploitation%20of%20their%20performances
https://uk.practicallaw.thomsonreuters.com/5-107-6614?transitionType=Default&contextData=(sc.Default)&firstPage=true#:~:text=Rights%20which%20extend%20the%20original,the%20exploitation%20of%20their%20performances
https://uk.practicallaw.thomsonreuters.com/5-107-6614?transitionType=Default&contextData=(sc.Default)&firstPage=true#:~:text=Rights%20which%20extend%20the%20original,the%20exploitation%20of%20their%20performances
https://uk.practicallaw.thomsonreuters.com/5-107-6614?transitionType=Default&contextData=(sc.Default)&firstPage=true#:~:text=Rights%20which%20extend%20the%20original,the%20exploitation%20of%20their%20performances
https://unctad.org/publication/trade-and-development-report-2016
https://unctad.org/publication/trade-and-development-report-2016
https://www.researchgate.net/publication/323014697_QUALITATIVE_AND_QUANTITATIVE_RESEARCH_INSTRUMENTS_Research_tools
https://www.researchgate.net/publication/323014697_QUALITATIVE_AND_QUANTITATIVE_RESEARCH_INSTRUMENTS_Research_tools
https://www.researchgate.net/publication/323014697_QUALITATIVE_AND_QUANTITATIVE_RESEARCH_INSTRUMENTS_Research_tools
https://www.researchgate.net/publication/348063711_The_Shifting_of_Business_Activities_during_the_COVID-19_Pandemic_Does_Social_Media_Marketing_Matter
https://www.researchgate.net/publication/348063711_The_Shifting_of_Business_Activities_during_the_COVID-19_Pandemic_Does_Social_Media_Marketing_Matter
https://www.researchgate.net/publication/348063711_The_Shifting_of_Business_Activities_during_the_COVID-19_Pandemic_Does_Social_Media_Marketing_Matter
https://transition.fcc.gov/enbanc/121897/anshand.pdf
https://www.create.ac.uk/
http://www.creativitycultureeducation.org/creative-industries-mapping-document-1998
http://www.creativitycultureeducation.org/creative-industries-mapping-document-1998
https://www.oecd.org/naec/THE-KNOWLEDGE-ECONOMY.pdf

https:/ /shiftproject.org/wp-
content/uploads/2020/06/GuidingPrinciplesBusinessHR_EN-7.pdf

United Nations Human Rights Office of the High Commissioner (2020).
Addressing Business Model related Human Rights Risks. A B-Tech
Foundational Paper. [2024, March 9%]. https://www.ohchr.org/sites/
default/files/Documents/Issues/Business/B-
Tech/B_Tech_Foundational_Paper.pdf

United Nations Conference on Trade and Development (UNCTAD) (2008).

United Kingdom’s Department of Culture Media and Sports (DCMS) (2001).
Annual Report (2001). (2023, September 25)https://assets.publishing.
service.gov.uk/media/5a7c814640f0b626628ac887/5114.pdf

University Putra Malaysia (UPM). Research Ethics Evaluation
Committee.https:/ /tncpi.upm.edu.my/services/research_ethics_eval
uation/jkeupm_ethic_committee_for_research_involving_human_sub

ject-39931

Urbanska K, Huet S, Gumond S. (2018). Does Increased Interdisciplinary
Contact Among hard and social scientists Help or Hinder
Interdisciplinary =~ Research? = PLOS ONE. 14(9), e0221907.
https:/ /journals.plos.org/plosone/article?id=10.1371/journal.pone.02
21907

Uruquhart-Dykes & Lord (2020). A Guide to Intellectual Property in the
Creative Industry. UDL Creative Report. (2023, September 25).
https:/ /res.udl.co.uk/UDL_Creative-Report.pdf

Van Maanen.]. (1979). Reclaiming Qualitative Methods for Organisational
Research: A Preface. Administrative Science Quaerly, 24(4). 520-526.

Weiss, P. R. & Faulkner, R. R. (1983). Credits and craft production: freelance
social organisation in the Hollywood film industry, 1964-1978. Symbolic
Interaction. 6(1). 111-12.

What is Copyright? U.S. Copyright Office. [2024, March 3]
https:/ /www.copyright.gov/what-is-copyright/

White, L. (2007). Market Definition in Monopoly Cases: A Paradigm is
Missing. NYU Working Paper No. 2451/26111https:/ / papers.ssrn.com/
sol3/papers.cfm?abstract_id=1282542

William Christ & W. James Potter (1998). Media Literacy, Media education and
the Academy. Journal of Communication. Vol. 48. Issue 1. March 1998. Pg.
5-15. https:/ /doi.org/10.1111/j.1460-2466.1998.tb02733.x

289


https://shiftproject.org/wp-content/uploads/2020/06/GuidingPrinciplesBusinessHR_EN-7.pdf
https://shiftproject.org/wp-content/uploads/2020/06/GuidingPrinciplesBusinessHR_EN-7.pdf
https://www.ohchr.org/sites/default/files/Documents/Issues/Business/B-Tech/B_Tech_Foundational_Paper.pdf
https://www.ohchr.org/sites/default/files/Documents/Issues/Business/B-Tech/B_Tech_Foundational_Paper.pdf
https://www.ohchr.org/sites/default/files/Documents/Issues/Business/B-Tech/B_Tech_Foundational_Paper.pdf
https://assets.publishing.service.gov.uk/media/5a7c814640f0b626628ac887/5114.pdf
https://assets.publishing.service.gov.uk/media/5a7c814640f0b626628ac887/5114.pdf
https://tncpi.upm.edu.my/services/research_ethics_evaluation/jkeupm_ethic_committee_for_research_involving_human_subject-39931
https://tncpi.upm.edu.my/services/research_ethics_evaluation/jkeupm_ethic_committee_for_research_involving_human_subject-39931
https://tncpi.upm.edu.my/services/research_ethics_evaluation/jkeupm_ethic_committee_for_research_involving_human_subject-39931
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0221907
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0221907
https://res.udl.co.uk/UDL_Creative-Report.pdf
https://www.copyright.gov/what-is-copyright/
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1282542
https://doi.org/10.1111/j.1460-2466.1998.tb02733.x

William M. Lande &, Richard A. Posner (1989). An Economic Analysis of
Copyright Law. The Journal of Legal Studies, Vol. 18, No. 2, (June 1989)
pp. 325-363. https:/ /www.sfu.ca/~allen/copyright.pdf

William Zartman, Daniel Druckman, Lloyd Jensen, Dean G. Pruitt & H. Peyton
Young (1996). Negotiation as a Search for Justice, International
Negotiation. Kluwer Law International. 1: 79-98.
https:/ /www.sfu.ca/~allen/copyright.pdf

World Intellectual Property (WIPO). What is intellectual property? (2023,
September 25).https:/ /www.wipo.int/about-
ip/en/#:~:text=Intellectual %20property %20(IP) % 20refers % 20to,and %
20images %20used %20in %20commerce

World Intellectual Property Organisation (WIPO). Summary of the Rome
Convention for the Protection of Performers, Producers of Phonograms and

Broadcasting Organisations (1961). (2023, September
25).https:/ /www.wipo.int/treaties/en/ip/rome/summary_rome.ht
ml

Yigitcanlar, T., & Velibeyoglu, K. (2008). Knowledge-Based Urban
Development: The Local Economic Development Path of Brisbane, Australia.
Local Economy 23(3): PP- 195-207.
https:/ /www.researchgate.net/publication/24085548_Knowledge-
Based_Urban_Development_The Local_Economic_Development_ Pat
h_of Brisbane Australia

Yin, RK. (2009). Case study research: Design and methods (4% Ed). SAGE
Publications.

Yin, R K. (2014). Case Study research design and methods (5t Edi). Thousand
Ouaks, CA:Sage.

YouTube.com (2022). What is Copyright claim? (2023, September
25).https:/ /support.google.com/youtube/answer/7002106?hl=en

Zaharom Nain (1996). Rhetoric and Realities Malaysian Policy in an Era of
Globalization. Asian Journal of  Communication. DOI:
10.1080/01292989609364732 /
https:/ /www.semanticscholar.org/paper/Rhetoric-and-realities-
Malaysian-television-policy-
Nain/0107fa50ac1{287cfab943e7893df49522355ffa

Zaidi Mohamad (2021, September 28). Jangan pandang remeh Kkerja
penerbitan. Berita Harian.com. (2023, September 25).
https:/ /www .bharian.com.my /hiburan/selebriti/2021/09/869728 /ja
ngan-pandang-remeh-kerja-penerbitan

290


https://www.sfu.ca/~allen/copyright.pdf
https://www.sfu.ca/~allen/copyright.pdf
https://www.wipo.int/about-ip/en/#:~:text=Intellectual%20property%20(IP)%20refers%20to,and%20images%20used%20in%20commerce
https://www.wipo.int/about-ip/en/#:~:text=Intellectual%20property%20(IP)%20refers%20to,and%20images%20used%20in%20commerce
https://www.wipo.int/about-ip/en/#:~:text=Intellectual%20property%20(IP)%20refers%20to,and%20images%20used%20in%20commerce
https://www.wipo.int/treaties/en/ip/rome/summary_rome.html
https://www.wipo.int/treaties/en/ip/rome/summary_rome.html
https://www.researchgate.net/publication/24085548_Knowledge-Based_Urban_Development_The_Local_Economic_Development_Path_of_Brisbane_Australia
https://www.researchgate.net/publication/24085548_Knowledge-Based_Urban_Development_The_Local_Economic_Development_Path_of_Brisbane_Australia
https://www.researchgate.net/publication/24085548_Knowledge-Based_Urban_Development_The_Local_Economic_Development_Path_of_Brisbane_Australia
https://support.google.com/youtube/answer/7002106?hl=en
https://www.semanticscholar.org/paper/Rhetoric-and-realities-Malaysian-television-policy-Nain/0107fa50ac1f287cfab943e7893df49522355ffa
https://www.semanticscholar.org/paper/Rhetoric-and-realities-Malaysian-television-policy-Nain/0107fa50ac1f287cfab943e7893df49522355ffa
https://www.semanticscholar.org/paper/Rhetoric-and-realities-Malaysian-television-policy-Nain/0107fa50ac1f287cfab943e7893df49522355ffa
https://www.bharian.com.my/hiburan/selebriti/2021/09/869728/jangan-pandang-remeh-kerja-penerbitan
https://www.bharian.com.my/hiburan/selebriti/2021/09/869728/jangan-pandang-remeh-kerja-penerbitan

Zairul Anuar Md. Dawam, Rosli Sareya, Adley Bromeo Bianus, M. Fazmi
Hisham and Shahizan Ali (2015). Monopoly in Malaysia Television
Market: Efect on Malaysian Film Producers. Humanities and Social
Science Review, CD-ROM, ISSN: 2165-6258:: 04(03)297-304 (2015).
https:/ /www .researchgate.net/publication/294811654_MONOPOLY
_IN_MALAYSIA_TELEVISION_MARKET_EFFECT_ON_MALAYSIA
N_FILM_PRODUCERS

Zulita Mustafa (2017, March 1). How to solve Malaysia’s talent crisis. News
Strait Times.com. (2023, September 25).
https:/ /www.nst.com.my/news/2017/03 /216494 /how-solve-
malaysias-talent-crisis

Zurkowski, P.G. (1974). The information service environment: Relationships
and priorities. Washington DC: National Commission on Libraries and
Information Science. https:/ /eric.ed.gov/?id=ED100391

291


https://www.researchgate.net/publication/294811654_MONOPOLY_IN_MALAYSIA_TELEVISION_MARKET_EFFECT_ON_MALAYSIAN_FILM_PRODUCERS
https://www.researchgate.net/publication/294811654_MONOPOLY_IN_MALAYSIA_TELEVISION_MARKET_EFFECT_ON_MALAYSIAN_FILM_PRODUCERS
https://www.researchgate.net/publication/294811654_MONOPOLY_IN_MALAYSIA_TELEVISION_MARKET_EFFECT_ON_MALAYSIAN_FILM_PRODUCERS
https://www.nst.com.my/news/2017/03/216494/how-solve-malaysias-talent-crisis
https://www.nst.com.my/news/2017/03/216494/how-solve-malaysias-talent-crisis
https://eric.ed.gov/?id=ED100391



