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Impression management is a process by which individuals attempt to control the
perception from others, and it is pervasive in social interaction. However, managing
impressions online through Mardam-Bey’s Internet Relay Chat (mIRC), which is a text-
based chat application, requires more effort in the cyber community, since it is not as
the same as in Face-to-Face (FtF) interaction. mIRC users need to improve the skill of
using impression management strategies namely demonstrating mastery, managing
similarity, using nickname and misrepresentation identity to replace the element of
emotion, posture, gesture and the behaviour of verbal and non-verbal communication in
order to develop the social relationships amongst them. Thus, the study was examining
the relationship between impression management strategies and social relationship

development amongst mIRC users in the mIRC through social relationship dimensions



namely emotional loneliness, emotional closeness and self-esteem. A quantitative
survey was conducted by distributing a set of a questionnaire via email to 202 mIRC
users who were selected through a random sampling technique. The findings revealed
that most of the correlations between impression management strategies and social
relationship dimensions amongst mIRC users were positive. However, not all of the
correlations were significant. There was a positive significant correlation between
managing similarity and emotional loneliness, emotional closeness along with self-
esteem. There was also a positive significant correlation between demonstrating
mastery, using nickname and misrepresentation identity with emotional closeness.
Nonetheless, there was no significant correlation between demonstrating mastery, using
nickname and misrepresentation identity with emotional loneliness and self-esteem. As
a conclusion, there are no differences between Computer-Mediated Communication
(CMC) and FtF interaction, since Internet users are not depending on FtF only to
develop the social relationship because they by now are utilizing another alternative

through CMC such as mIRC to get friends in the cyber community.
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Pengurusan impresi merupakan suatu proses penting di dalam interaksi sosial di mana
seseorang individu berusaha untuk mengendalikan persepsi daripada orang lain. Namun
begitu, pengurusan impresi atas talian melalui Mardam-Bey’s Internet Relay Chat
(mIRC), iaitu aplikasi bersembang berasaskan teks, adalah lebih mencabar di kalangan
masyarakat siber, memandangkan ia tidak menyamai komunikasi bersemuka. Pengguna
mIRC perlu meningkatkan kemahiran dalam menggunakan strategi pengurusan impresi
seperti  menunjukkan penguasaan, menguruskan kesamaan, menggunakan nhama
samaran dan menyalahgunakan identiti untuk menggantikan unsur emosi, postur, sikap

dan perilaku komunikasi verbal dan bukan verbal. Kajian ini mengenalpasti perkaitan di



Vi

antara strategi pengurusan impresi dan pembangunan hubungan sosial di kalangan
pengguna mIRC melalui dimensi hubungan sosial iaitu kesunyian emosi, keakraban
emosi dan semangat diri. Sebuah tinjauan kuantitatif dijalankan dengan mengedarkan
satu set soal-selidik melalui e-mel kepada 202 pengguna mIRC yang dipilih melalui
teknik persampelan rawak. Hasil kajian mendapati bahawa sebahagian besar korelasi di
antara strategi pengurusan impresi dan dimensi hubungan sosial di kalangan pengguna
mIRC adalah positif, namun tidak semua korelasi tersebut adalah signifikan. Terdapat
perkaitan yang positif di antara strategi menguruskan kesamaan dengan kesunyian
emosi, keakraban emosi dan semangat diri. Terdapat juga perkaitan yang positif di
antara strategi menunjukkan penguasaan, menggunakan nama samaran dan
menyalahgunakan identiti dengan keakraban emosi. Selain itu, tiada perkaitan di antara
menunjukkan penguasaan, menggunakan nama samaran dan menyalahgunakan identiti
dengan kesunyian emosi dan semangat diri. Sebagai kesimpulan, tiada perbezaan di
antara komunikasi berperantara komputer (KpK) dan interaksi bersemuka
memandangkan pengguna Internet tidak hanya bergantung kepada komunikasi
bersemuka semata-mata untuk membangunkan hubungan sosial kerana mereka Kini
boleh memanfaatkan alternatif lain dalam KpK seperti mIRC untuk memiliki teman di

dalam komuniti siber.
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